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Courtesy of the Metropolitan Museum of Art 


Drum-Shaped Silver Box from Burma Showing Repoussé and Incised Decoration, Early IXth Century 
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GIFTS THAT LAST 
Ci 


SECOND ANNUAL SALES 
CONFERENCE of Retaal Jewelers 


will be held July 11-15 znclusive at the 
Gorham Company, Providence, R. I 


The purpose of the conference is to gain a mote in- 
timate knowledge of sterling silver; its history, de- 
sign, manufacture and the most approved methods 


of merchandising. 


A few of the courses are: 


Departmentizing. 

Merchandise Budgeting. 

Use of Design to Increase Sales. 

Basic Human Appeals in Writ- 
ing Advertising Copy. 

How to Write Advertising 
Copy that Appeals. 

How to Estimate the Potential 
Sales of a Community. 

Window Display Lecture and 
Demonstrations. 

Store Interior Display. Window 
Display Lighting. 

Wherein the Retail Salesman is 
Deficient. 

Compensation of Retail Jewelry 
Salesmen. 


Discussion of Current Retail 
Jewelry Advertising. 


The Design and Merchandising 
of Fine Jewelry. 


How to Conduct the Monthly 
Meeting of Your Salesmen. 
Direct Mail. 


Your Store Location in Relation 
to Sales. 


What a Woman Thinks of a 
Retail Jewelry Store. 


A. Practical Siiverware Sales 
Demonstration. 


A Practical Jewelry Sales Dem- 
onstration. 


THE GORHAM COMPANY 


SALES AGENT FOR 


GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, RK. 1. 
DURGIN DIVISION, Concord, N. H 


KERR DIVISION, Providence, R. I. 
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Pages from the History of Goldsmithing" 





By W. Augustus Steward 


P Officer d’Academie; Head of the School of Gold and Silversmithing, L. C. C. Central School of Arts and Crafts, London. 


(Continued from the issue of June 8) 
The Mycenaean Period 

Buried under the dust of ages, Mycenz 
provided a rare variety of goldsmiths’ 
work when the excavators delved into the 
shaft graves on the Acropolis of Mycene. 
These graves dated back to 1800-1450 B.c., 
while the objects found in the lower town 
of Mycene were produced between 1140- 
1100 8. c. Consequently the British Mu- 
seum authorities state that the “Mycenzan” 
period may be described as extending from 
1800-1100 B.c. or perhaps a little later, and 
the word “Mycenzan” is used in a gen- 
eral sense to cover the products of the years 
indicated, whether they come from My- 
cena, Enkomi in Cyprus, Aegina or lalysos 
in Rhodes. 

From Lydia and Phrygia the art of the 
goldsmith had gradually spread over 
Greece. We have records of famous gold- 
smiths who were domiciled in Samos, 
Rhems, his son Téléclés, and Theodore the 
grandson. To the latter is ascribed a beau- 
tiful gold vine set with precious stones 
(for grapes), found by Cyrus in the trea- 
sury of Sardes. Theodore flourished 700 
years B.c. Herodotus attributed to him the 
massive gold and silver plate which the 
opulent Croesus offered to the oracle of 
Delphos. It is stated that the Lydian mon- 
arch also presented to the treasury of the 
temple four plinths of refined gold weigh- 
ing about 78 lbs. each. Thirteen others in 
pale gold (alloyed with silver) each weigh- 
ing about 105 Ibs.; a gold lion weighing 
303 Ibs.; a large gold cup weighing about 
254 Ibs. and a finely wrought silver cup 
which, it is believed, came from the hands 
of Theodore. This does not complete the 
tale of ostentatious gifts, and, if it is ex- 
aggerated, it will suffice to show how pro- 
tg gold and silver was used in those 
ays. 

Later we see Hellenistic glory at its best. 
The Hellenes delighted in physical beauty 
and in its expression in statuary. Emerie 
David has translated for us the following 
description of the magnificent statue of 
Minerva which Phidias executed for the 
Athenians about 448 years before the 
Christian era. It was twenty-six cubits 
high, Standing upright, clad in a robe 
reaching to the heels, the right hand held 


*All rights reserved by the Author. 





a figure of Victory nearly four cubits high, 
while the left held a lance. The helmet 
was surmounted with a sphinx, emblem of 
eternal intelligence; two griffons also 
decorated the Jaterals, while above the visor 
eight galloping horses were worked in re- 
poussé, indicative, it is suggested, of the 

















battle of the giants and the gods, and on 
the sandals the fight between the Lapithes 
and Centaurs. On the pedestal were de- 
picted the birth of Pandora and other sub- 
jects. Forty-four talents of gold are re- 
puted to have been used in the construction 
of the Minerva of the Parthenon. 


Granulated Work 


Granulated or grain work was employed 

















TWO VIEWS OF THE FUNNEL OF HAGHIA TRIADHA, NEAR PHAISTOS 


The decoration round the body represents a harvest procession. Observe how happy the harvesters seem 
to be as they march along singing lustily. Minoan period type illustration shows the bottom part 
restored. The originals are 734 inches high. 


rapidity. of divine thought. The draperies 
were of gold and the nude parts of ivory, 
except that the eyes were cut from pre- 
cious stones. On the shield, resting against 
the body, the artist had cunningly wrought 
a representation of the combat between the 
Athenians and Amazons: on the inside the 


by the Greeks, but was carried to its high- 
est state of perfection in Etruria. It is, 
so far as very delicate work is concerned, 
a lost art. Forty or fifty years ago several 
goldsmiths—in my early days I essayed the 
task, but the standard set was too high— 
were endeavoring to discover how such 
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minute designs in grains of gold could be 
soldered, not only merely attached by 
means of solder, but evenly and _ neatly. 
A ball, for example, covered with almost 
microscopic grains, and to the naked eye 
looking as though it had been dulled or 
colored upon its surface by means of an 
acid bath or sand blasting. This, and fili- 
gree work, was, of course, only used in 
the decoration of personal ornaments, 
though we may see a splendid use of deli- 
cate wire work on the V-shaped gold vase 

















MYCENAEAN CUP. THE FLORAL DESIGN AT 
SIDE IS INLAID IN GOLD. ORIGINAL ALMOST 


6 INCHES HIGH. ; 


in the British Museum. It is! metriculous 
craftsmanship and consummate, art which 
will make Greek goldsmiths’: work—like 
its sculpture of the best period—stand for 
all times as an example from’ which one 
may derive artistic technical inspiration. 


Modern Efforts to Copy 


Alessandro Castellani made a -hobby of 
reproducing the extraordinary delicacy of 
ancient Etruscan wire and grain work, and 
his productions, as the visitor to the Vic- 
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MYCENAEAN CUP. DECORATED WITH RUN- 
NING LIONS. ORIGINAL ABOUT 334 INCHES 
HIGH. 


toria and Albert Museum, South Kensing- 
ton, may see, are monuments to his patience 
and skill. It is said that he ‘scoured 
modern Etruria (The Abruzzi) for gold- 
smiths, who were capable, and ultimately 
employed them in the work he had deter- 
mined to accomplish. Anyway, we learn 
in his memoirs that “it was only in a re- 
Mote corner of the marshes of St. Angelo, 
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in Vado, a district hidden in the recesses 
of the Apennines, far from every centre of 
civilization, that we found still in use some 
of the processes employed by the Etrus- 
cans.” Further, he informs us that “In 
substituting arseniates for borax as _ sol- 
vents, and reducing the solder to an im- 
palpable file dust, we obtained results of a 
sufficiently satisfactory nature.” But, he 
admitted that, in spite of all his efforts, he 
had been unable to produce work com- 
parable with the delicate quality of the 
Etruscans. 
(To be continued) 








Ornamental Keys 





MONG the ancient arts allied to those 
of the gold and silversmiths, that of 
the locksmith, in its ornamental phases, is 
worthy of the attention of the modern 
craftsman who may be called upon on occa- 
sion to make a key of an ornamental pat- 
tern such as may be used on presentation 
caskets, jewel boxes, etc. 

The earliest lock was made of wood, and 
held its own during classic and Byzantine 
times, but the keys were made of iron or 
bronze. Roman and Byzantine keys that 
have been found are usually of the simplest 
shapes, but specimens . with artistically 
decorated bows have not been wanting; and 
the miniature ‘keys used- by Roman ladies 
for their jewel caskets were of exquisite 
workmanship.. Locks made of metal were 
first introduced during the Gothic period, 
and artistic door mountings in the shape 
of ornamental hinges, lock plates, etc., be- 
came general. The intricacies of the inner 
lock were carried to the highest perfection, 
innumerable notches being cut in the bit to 
guard against the wiles of the mediaeval 
burglar. 

In the Renaissance period keys became 
real jewels of iron. Busts, monograms, 
coronets, etc., were set in lace-work tracery 
or enriched with delicate acanthus foliage, 
which caused the bows of those keys to 
rival the most delicate jewelry. The guil- 
lochures of their shafts and the complica- 
tion of their wards correspond to this ele- 
gance. 

With the introduction of the French box- 
lock towards the middle of the 17th century, 
the no longer visible inner parts of the 
lock, as well as the notches of the key bit 
became more or less neglected, and the lat- 
ter became merely ornaments, with no 
wards to correspond. With the beginning 
of the 19th century the locksmith’s art 
gradually declined, and only revived for a 
short period about 1830, when ornamental 
steel keys became a fleeting fashion. After 
this locks and keys were produced by ma- 
chinery, with hardly any trace of decora- 
tion. 

About 40 years ago repeated attempts 
were made to reintroduce ornamental keys 
for cabinets, caskets, etc., and the designs 
published for this purpose in various tech- 
nical journals were copied and adopted from 
the best models of the Renaissance period. 

Among notable modern keys was one for 
the Newcastle Jubilee Exhibition in 1887. 
The general form of this key is of trefoil 
shape, being in the style of the later Gothic, 
bearing on the obverse side the arms, sup- 
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porters, crest and motto of the corporation, 
emblazoned in heraldic colors in enamel, 
resting on a bar or table supported by two 
scrolls, on which are placed emblems of 
mining and navigation—the safety lamp, 
pickaxe, anchor, etc. In a circular tablet 
below is the head of a sea god with a 
background of blue enamel; then comes a 
fluted column varied at intervals with 
mouldings. On the reverse of the head of 
the Key is placed the Royal arms and sup- 
porters in enamel, indicating the Jubilee of 
QueensVictoria’s reign; other emblems ap- 
pear below this of a military nature—the gun, 
cannon ball, etc., relating to the trades of 
the district. On the reverse of the circular 
table is the Royal monogram.—S. R. | 








A Famous Singer’s Famous 
Cameos Again Become 
Prominent 





HE cameos worn by the world-famous 
singer, Jenny Lind, have recently come 
into prominence through the fact that they 
have again been brought to light and are 











MME, LUCILLE CHALFANT, WEARING FAMOUS 
CAMEOS OF JENNY LIND, WHO WAS HER AUNT 


now in possession of her niece, Madam Lu- 
cille Chalfant, who is also a singer. Madam 
Chalfant, it is said, wears these cameos at 
concerts as good luck charms. 

The principal cameos worn by the niece, 
as will be seen from the illustration, are a 
large brooch or corsage ornament, a ring and 
a bracelet. 








George S. Bauder, for 25 years engaged 
in business at Geneva, IIll., died recently at 
his home following a cerebral hemorrhage. 
He had conducted a jewelry store on State 
St. several years but recently the business 
was merged with the Knox Jewelry Co., 
because of Mr. Bauder’s advancing age. 
Since then he had been retired. Surviving 
are the widow and three sons. 


EN RE AP CAL 


aati 


REE A ih 


7 

4 
Pe 
Ey 


bie 


susie t 


Pee Socio op 3 


ALEK hea Aol Soe 


SE ESE SRE es 2 


I Fee DTH 


me 











THE JEWELERS’ CIRCULAR June 22, 1927 


Styite No. 1089—Necklace of graduated pearl beads 
attached to matted crystal rings—seed pearls con- $ A5 
necting drops of graduated strands finished off pee 
with pear shaped pearl pendants 


Price subject to Jewelers’ Circular Key 


ALSO STONE AND AMBER NECKLACES 


MalIn OFFICES AND SALESROOMS: 607 FIFTH AVENUE, New York, N. Y. 
BRANCH OFFICE: 131 WASHINGTON STREET, PROVIDENCE, R. I. 
Paciric Coast: Frep. L. LEE & Co., 704 MARKET STREET, SAN FRANCISCO, CAL. 














June 22, 1927 


THE JEWELERS’ 


The Trade Practice Conference 





Objects and Procedure of Joint Action with Federal Trade Com- 
mission Explained by M. Markham Flannery in His 
Address Before National Wholesale Jewelers’ 
Association, Providence, R. I., at 
Their 20th Annual Convention 


No doubt most of those present are 
familiar, to some extent at least, with the 
trade practice conference procedure of the 
Federal Trade Commission. Nevertheless, 
I will attempt to outline briefly its purposes 
and benefits. 

The primary interest of the Federal 
Trade Commission, naturally, is the interest 
of the public. The public is entitled to the 
benefits which flow from competition, and 
the competitor is entitled to fair competition. 
The legitimate interests of business are in 
perfect harmony with the true interests of 
the public. That which injures one un- 
doubtedly injures the other ; and congress has 
in the creation of the Federal Trade Com- 
mission provided a medium through which 
the interests of both may be mutually pro- 
tected in matters of competition practices. 

When as a result of such practices these 
interests conflict, they must be harmonized 
under the Federal Trade Commission Act, 
and on appropriate occasions the trade 
practice conference procedure may be in- 
voked for this purpose. This procedure 
affords a common ground upon which repre- 
sentatives of business or industry can meet 
and freely discuss and agree to abandon 
any practices or methods which, in the 
opinion of the industry, are unfair or harm- 
. ful or against the public interest. 

This procedure deals with an industry as 
a unit. It is concerned solely with trade 
practices and methods, not with individual 
offenders. It regards the industry as occu- 
pying a position comparable to that of 
“Friend of the Court,” and not that of the 
accused. It wipes out on a given date all 
unfair methods condemned at the conference, 
‘and thus places all competitors on an 
equally fair, competitive basis. It per- 
forms the same function as a formal com- 
plaint without bringing charges, prosecuting 
trials or employing any compulsory process, 
but multiplies results by as many times as 
there are members in the industry who 
formerly practiced the methods condemned 
an1 voluntarily abandoned. 

In other words, it is a proceeding whereby 
business itself may take the initiative by 
making its own rules of business conduct; 
or, as it has been expressed, by making 
something in the nature of its own law 
merchant, subject, of course, to acceptance 
Or sanction by the Commission. If busi- 
ness understood this, could it ask more; or, 
may I say, has it ever expected as much? 

With the growth of business in the United 
States developed the necessity and desire for 
associated action. The form in which this 
developed led to abuses. Thus, the associa- 
tion of the past could enforce its rules and 
regulations only by imposing penalties. This 
and other acts brought associations into con- 
flict with the law and many business men 
became afraid to participate in association 
activities. This period has about passed and 


group action is the present order; and today, 
perhaps for the first time in the history 
of the United States, we find business actu- 
ally participating in a measure at least, in 
in the administration of the law through the 
trade practice conference procedure. 

As this procedure and its benefits become 
better understood it grows rapidly in favor 
with business and industry. It is not an 
experiment, since such conferences have 
been held for about 27 industries. 

The economy effected, the co-operation 
established by voluntary action, and the 
wiping out at one time from an industry 
practices which the industry considers bad, 
has commended it to both industry and the 
public. This is evidenced in other ways by 
recent legislation which incorporates into the 
statute law of the State of California any 
Federal trade conference rules which may 
be made with reference to Produce Ex- 
changes. Thus, Section 16%, “General 
Dairy Laws of California,” approved June 
5, 1923, as amended provides, first, that 
every dairy product exchange shall be 
licensed, and the Director of Agriculture 
of the State of California is given the 
power to revoke such license whenever the 
holder thereof is guilty of— 


‘%* * * violation of any law or ordinance 
of the State, or any City or county, 
or the rules of the Federal Trade Com- 
mission governing unfair trade prac- 
tices in the handling of butter, chese 
or eggs.” 


Thus it seems that this kind of law mer- 
chant for the creamery industry, which finds 
it origin in the trade practice conference 
of 1919, is now becoming a part of the 
statute law of California. 

The Chamber of Commerce of the United 
States on May 5, 1927, passed the follow- 
ing resolution: 


“TRADE RELATIONS 


“We urge the elimination of all waste- 
ful practices and trade abuses by the 
formation in each trade of a joint trade 
relations committee composed of repre- 
sentatives of very branch of that trade. 
Such committees should seek out and 
define trade abuses and co-operate with 
the Federal Trade Commission in their 
elimination.” 


This resolution followed an address de- 
livered on the same day at the group session 
of the Democratic Distribution Department, 
held during the 15th annual meeting of the 
Chamber of Commerce of the United States 
at Washington, D. C., and its passage was 
recommended therein. This address was 
delivered by Judge Edwin B. Parker, an 
eminent lawyer of great experience in coun- 
selling associations, and now the president 
of the Board of Directors of the U. S. 
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Chamber of Commence and reads in part 
as follows: 


“The last annual report of the Fed- 
eral Trade Commission outlines the pro- 
cedure of the ‘Division of Trade Prac- 
tice Conferences’ adopted during the 
fiscal year ended June 30, 1926, which 
in the language that report, ‘Provides 
a method of procedure whereby those 
engaged in an inustry or business may 
formulate, under the direction or sanc- 
tion of the commission their own rules 
of business conduct.’ The report con- 
tinues : 

“This procedure has proven an ex- 
peditious and economical means of elim- 
inating the use of unfair methods of 
competition from industry by assembling 
in conference representatives of a given 
industry, who under direction of the 
commission define and on a given date 
voluntarily and simultaneously abandon 
the use of such methods thereby putting 
all competitors on an equal footing. In 
addition it induces moral support and 
actual assistance from the industry in 
the enforcement of the rules which the 
industry adopts and accomplishes at a 
minimum of cost and time, one of the 
chief purposes for which the commission 
was created. 

‘When the industry has adopted its 
rules a full report of the conference 
showing those present, the proportion 
of the total industry which they repre- 
sent, and other essential data is pre- 
sented to the commission; and if adopted 
or sanctioned by the commission, the 
action of the industry becomes the rule 
of business conduct for that industry on 
the subjects covered. 

‘The findings by an industry condemn- 
ing a given business practice are avail- 
able to the commission for use as evi- 
dence in any proceeding directed to an 
individual member of the industry who 
fails or refuses to abide by the rules 
of conduct laid down by the industry, 
and who indulges in practices condemned 
by the industry and by the commission 
as unfair, and the division of trade prac- 
tice conferences furnishes a means 
whereby an agreement once entered into 
may be kept in effect and better at- 
tention given to violations.’ 


“Here is a carefully phrased official re- 
port of the Federal Trade Commission ex- 
pressing, not only its willingness to co- 
operate with business in its effort at self 
regulation for the elimination of trade 
abuses, but prescribing a simple method for 
the accomplishment of that end. This offers 
to business an opportunity in good faith to 
set up simple machinery in each trade dili- 
gently to seek out the abuses which un- 
questionably exist to a greater or less extent 
in every industry, and to take effective meas- 
ures to eliminate them. 

“This Chamber is the leader and the 
mouthpiece of American business. That 
business is active and progressive, not static. 
It will be alert, and earnest, and courageous 
in giving practical application to the prin- 
ciples of Conduct which it has adopted. Such 
an opportunity is afforded in the adoption 
of the suggestions which are before you. 
May I suggest that business move forward 
in the development of its own law merchant 
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1927-1928 Deltah Pearl 
Inserts Almost Ready 





Those who have seen the almost com- 
plete proofs of the new Deltah colored 
insert for wholesalers’ catalogs are al- 
most unanimous in declaring that it is 
the finest insert Deltah has yet pro- 
duced. 

Seven pages are almost ready and 
only one more page remains to be made 
before printing commences. It is inter- 
esting to note some of the facts in con- 
nection with this insert. 

About 50,000 pounds of paper are 
used in the printing of this insert. Be- 
cause the insert contains 8 pages and is 
printed in process colors, 16,000,000 
page-impressions are required in the 
press work. 

If laid end to end these inserts would 
stretch over a distance of 300 miles or 
about from New York to Syracuse. 

These figures give you an idea of the 
size of the Deltah insert undertaking 
and explains in part why, each year, so 
many more thousands of Deltah neck- 
laces are being purchased. 








First Day of Summer 





Yesterday the new-born summer sea- 
son made its bow. To many Jewelers 
unfortunately summer means a slacken- 
ing of effort. It is so easy to become 
convinced that summer means slow sales 
and then to take it easy. 

Yet a great deal of seasonable busi- 
ness can be had during the summer if 
proper effort is expended. See this 
week’s sale suggestion at the top of the 
page—“Make your displays seasonable 
during the summer months.” This ap- 
plies as well to your advertising. 

There are a great many articles 
which the Jeweler has in stock or which 
he can buy to stimulate summer sales. 
It is worth an effort to keep the turn- 
over nearly average for the two sum- 


mer months. 
a * 


Because we received a number of con- 


gratulations on the successful flight of 
Chamberlin and Levine to Germany, we 
hasten to inform our large reader fol- 
lowing that the Levine of flight-fame is 
not the distinguished Jake Levin of Del- 
tah renown. All the same, we are will- 
ing to admit that our own Jake is often 
“up in the air.” 








Concerning Publicity 


No other synthetic product can claim the 
amount and kind of publicity given to Heller 
Hope stones. 


To cite only one phase: The distribution in 
upwards of 


A MILLION 


homes in the United States of a highly attractive 
booklet, containing interesting matter about the 
Heller Hope stones. 


This booklet, presented with every Deltah neck- 
lace of a certain series and including directions 
for the care of Pearls, must have been read by 
other members of the family and friends of the 


recipient— 


It is difficult to estimate the actual number of its 
readers; but it is possible to understand why, for 
one reason, it is easier to sell a piece of jewelry 
containing a Heller Hope Stone. 


L. Heller & Son, Inc. 


Paris PROVIDENCE GENEVA 
CHICAGO Los ANGELES Lone IsLanp City 


15 West 47th St., New York 


MAKERS OF HOPE STONES, DELTAH PEARLS 
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and to that end adopt a resolution substan- 
tally as follows: 

‘Reso.veD, that the Chamber of Com- 
merce of the United States urges the 
elimination of all wasteful practices and 
trade abuses through the formation in 
each trade of a Joint Trade Relations 
Committee composed of representatives 
of every branch of that trade, which 
committees in co-operation with the 
Federal Trade Commisison, will seek 
out and define trade abuses, and co- 
operate with that Commission in their 
elimination’.” 

In a business or industry, if any, which 
has reached the stage where there is nothing 
in the way of such practices to correct, and 
wherein competition still exists, there is, of 
course, no need of procedure of any kind. 
But let us assume the existence of an in- 
dustry where one or more objectionable 
practices are somewhat generally used, and 
one of a nature with reference to which 
competitors and ultimate purchasers have a 
right to complain. Under such circumstances 
it becomes incumbent upon the Commission 
to act. From the viewpoint of those who 
have never used such practices, as well as 
from the viewpoint of those who have, is 
it less desirable for the industry as a whole 
to come into the conference and _ itself 
“clean house,” so to speak, than to have 
the cleaning done through the process of 
contested proceedings? ‘The idea sometimes, 
but not often, expressed by a few engaged in 
an industry when considering a trade prac- 
tice conference is that they themselves have 
never used the practices complained of. This 
should not prevent such a person from giv- 
ing whole-hearted co-operation when the in- 
dustry is in need of assistance. In other 
words, is any concern too good to lend its 
influence towards accomplishing higher busi- 
ness standards for all? And on the other 
hand, is there any concern so remiss that 
it should, when a conference is authorized, 
be deprived of a final chance to reform its 
‘practices? These are questions which each 
industry, if occasion arises, must answer for 
itself, since the trade practice conference is 
essentially a voluntary, not a compulsory 
proceeding. 

The chief essential of a successful trade 
practice conference is a bona fide desire on 
the part of industry or a numerically repre- 
sentative group to keep the industry clean 
of the practices condemned. 

With a view of co-ordinating and expedit- 
ing this work, which was formerly scattered 
among several divisions, the Commission, on 
April 19, 1926,-created a new division, to 
be known as the Division of Trade Practice 
Conferences, which became operative in July 
of the same year. 

The purpose of this division is to extend 
the scope of such conferences within its 
Proper sphere; to provide for prompter ac- 
tion in case of any alleged violation of trade 
Practice rules, and to promote closer co- 
‘operation between business and the Com- 
mission in serving the public. 

When a trade practice conference is ap- 
Plied for, a preliminary inquiry is made, 
the results of which serve as a basis for 
‘determining whether the practices or methods 
‘used are unfair to competitors or against 
public interest, and whether the interest of 
the public is best served by proceeding 
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against certain individual offenders or by 
calling a trade practice conference for the 
particular industry. 

In trade practice conferences authorized 
by the Commission, personal charges have 
no place. Jealousy and misunderstandings 
between individual concerns and groups are 
laid aside, and this, in itself, obviates much 
of the evil which precludes agreement and 
leaves the practices and remedies the para- 
mount consideration. 

The subjects discussed at some confer- 
ences are-simple questions of plain violations 
of the Federal Trade Commission Act; 
other are complex, deep-seated, and have 
many ramifications. Some of these have 
been the subject of controversy in certain 
industries for years, and repeated efforts 
within the industry have failed to produce 
conditions leading to a satisfactory solution. 

One complex matter is the question of 
standards which when established, should 
be fair to those engaged in the industry, as 
well as to the purchasing public. On such 
a question there are no higher criteria than 
the concensus of the best opinion in the 
trade. 

Likewise, problems arising from nomen- 
clature, which though generally and widely 
used, deceives the ultimate purchaser, find 
the most practical, economical and ready 
solution by means of trade practice confer- 
ences. The conference for the wood in- 
dustry which laid down rules with reference 
to the nomenclature of wood used in furni- 
ture is an example. 

Competitors often drift unwillingly and 
without wrongful intent into practices of 
which they disapprove. Each honestly sus- 
pects his competitors of seeking to gain un- 
fair advantage by the practice he disapproves 
and would gladly avoid. Mutual misunder- 
standings and distrust may thus constrain 
all competitors to the adoption of practices 
none approves and all would gladly avoid. 
A trade conference offers them all a basis 
for mutual understanding and confidence. It 
opens the way by which they may, with- 
out crimination or recrimination, confession 
or humiliation, agitation or odius publicity, 
eliminate unfair competition to the mutual 
advantage of all compettors and the protec- 
tion of the public. 








Where Designs Are Obtained 





THE report of the survey made of the 

Applied Arts industries which is pub- 
lished in the volume entitled “Art in In- 
dustry” (New York: Macmillan Co., 1922), 
we find, under title of this article, the fol- 
lowing words: “Fourteen establishments 
making designs for platinum jewel mount- 
ings and seven specializing in the making 
of gold jewel mountings, as well as thirteen 
firms making fine gold jewelry, were studies. 
All the establishments excepting two making 
platinum jewel mountings and four making 
gold jewelry employ designers. In the case 
of the platinum concerns it was reported 
that thirteen executives, eighteen designers, 
two shop superintendents, one office manager, 
and two office assistants devote all or part 
of their time to the creation of new designs 
for jewelry. Those making gold mountings 
reported that nine executives, nine designers, 
three shop superintendents, two salesmen, 
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and two craftsmen devote all or part of 
their time to this problem. In the case of 
fine gold jewelry ten executives, five de- 
signers, six designer-craftsmen, four shop 
superintendents, one assistant shop superin- 
tendent, and seven craftsmen take part in 
this work. 

“In platinum jewel mountings six firms 
depend entirely upon their own designers 
and seven purchase designs from outside 
sources in this country. The number of 
designs ranges from_a few in the case of 
several firms to about seventy-five per cent 
of its output with one establishment. All 
of these representatives state that it is in- 
variably necessary to modify these designs 
before they can be used. The prices paid 
range from $1 to $5 and, in the case of 
special designs involving much work, as 
high as $50. 

“In gold jewel mountings no purchases of 
designs from outside sources are reported, 
although one representative states that’ ex- 
amples of jewelry are imported for sugges- 
tion. In fine gold jewelry two firms em- 
ploying no designers purchase all their de- 
signs from outside sources. In two firms 
one of the executives acts as designer. One 
of these firms buys a few designs from out- 
side designers; in the other all designs are 
developed in the establishment. Of the re- 
maining eight firms five depend entirely upon 
their own designers for the production of 
new designs from free-lance designers at 
prices ranging from $1 to $5. Two of these 
firms state that they buy the tools to make 
up the designs, paying from $50 to $150 per 
set. The designs generally require modifica- 
tion before they can be used. 

“Twenty-one establishment representatives 
consider free-lance designers of value to the 
industry, especially in the case of the small 
manufacturer, seven representatives believe 
that the existence of free-lance designers 
is neither desirable nor valuable under the 
present condition of marketing designs. 
They state that practices which develop un- 
der this system both on the part of manu- 
facturers and designers lead to a condition 
of distrust. 

“In the case of the platinum jewelry ten 
firms report that they purchase designs and 
plates from Europe. The number pur- 
chased by the firms buying for reproduction 
purposes ranges from a few to twenty-five 
per cent in the case of one concern’s output. 
Four of the firms do not use these designs 
strictly for reproduction purposes but merely 
as suggestive material. Six of the repre- 
sentatives do not consider European designs 
superior to those obtainable in the U. S. 
and six think that they are more artistic 
but often impractical, and one states that 
they are often not so good but that they are 
popular. In the words of one representa- 
tive—‘As designs they are more artistic but 
many of them are not practical. A design 
must have stability, utility and beauty. The 
French designer considers beauty to be the 
first requisite in a piece of jewelry and 
often impairs its usefulness through lack of 
consideration of both stability and utility.’” 
C. W. C. 








James W. Owsley celebrated the 25th 
anniversary of the opening of the Owsley 
jewelry store, Chickasha, Okla., on Monday, 
June 6. 
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THE JEWELERS’ 


Russian News Notes 





Leningrad Jewelry Stores Described—Former Jeweler Found 
in Municipal Lodging House—Jewelry Fashions Recited by 
Moscow Ladies Magazine—Amber Used for Inexpensive 
Jewelry Discovered in Ukrainia—Professor Fersman 
Finds Gems in Middle Asia—Sixteenth Century 
Jewelry Stolen from Museum—Monks and Nuns 
Tried for Concealing Diamonds—Gang That 
Killed Travelers for Jewelry Tried in Latvia 


The Riga daily Segodnia thus quotes a 
traveler, fresh from his visit to Russia, and 
describing the jewelry stores of Leningrad: 

“There are only a few jewelry stores left 
in the former capital of the Czars. Most 
of them are situated on Avenue of October 
25 (formerly Nevsky, the Fifth Avenue of 
the old St. Petersburg) and are filled with 
valuables looted from the palaces. The 
jewelry store formerly known as ‘Alex- 
ander’s’ received the best share of these 
valuables. Many beautiful objects are 
shown in its windows, the famous tea set 
of silver and enamel, once belonging to 
Peter the Great, among others. Of course, 
no one attempted to buy it, and it will 
stand there, in that window, a long time yet, 
as a museum antique, which no one needs. 
Another store has in its window some pink 
pearls from the Czar’s treasures, but nobody 
as much as asks the price, because all know 
that it is nothing else but a bait for the 
naive ones and many people were caught 
already who were tempted by an oppor- 
tunity to buy such a bargain. For in Soviet 
Russia gold and diamonds could be openly 
bought only by the selected ones, who are 
on excellent terms with the government, or 
who are the government themselves, and 
therefore fear nothing. Every jewelry store 
has a representative of the Secret Political 
Police, who watches every customer.” 

* * * 

An article in a Leningrad newspaper, de- 
scribing a free municipal lodging house, 
where the scum of the present Soviet society 
seeks shelter, mentions among other inmates 
one Nachimovich, formerly a_ wealthy 
jeweler of the city of Velizh (Western 
Russia). The reporter explains the amazing 
downfall of the jeweler quite laconically: 
“He was ruined by the Revolution.” 

* * X 

A woman’s magazine thus sets forth the 
prevailing jewelry fashions among the 
ladies of the Sovietdom: “Aquamarines, set 
in platinum and grouped in fancy combina- 
tions, are quite the rage. This remarkable 
and effective stone goes well with fantastic 
ornaments and with soft and fine clothes. 
It seems that the heavy strings of artificial 
pearls begin to fade out of fashion. But 
this does not mean that we do not see them 
altogether; they are merely worn less fre- 
quently. But chains and bracelets of pure 
and massive gold continue to be considered 
very elegant. They are of widely divergent 
forms, and are worn sometimes two, three 
and even four in a row. The links are 
heavy, but very graceful. Colored pearls, 
that are accompanied by mysterious shadows, 
give an amazing effect. The impression is 





supported by a bracelet made in a snake- 
shape. The snake motif is, by the way, 
very popular in all kinds of jewelry. It is 
the fashion now. Earrings must be still 
large and erotic in their coloring.” 

* * * 

The Moscow Izvestia reports the recent 
discovery of large amber deposits on the 
Dnieper River shores, near Kieff. Amber 
is extensively used in Russia in the manu- 
facture of inexpensive jewelry, both by 
peasant-jewelers and by the State shops. 
Heretofore it was brought from Germany, 
where it is found on the Northern Sea 
shores. Mr. Vassilenko, representing the 
Ukrainian Geological Committee, which is 
responsible for the discovery, made the fol- 
lowing statement: “As it is well known, 
the German deposits of amber are almost 
exhausted by now. Amber which we found 
near Kieff is rich in quality and compares 
with the German amber very favorably. 
More amber fields are also found by us in 
the Volyin region, Western Russia; near 
Poltava and Kherson, Ukrainia, and in the 
Northern Crimea.” 

* * x 

Professor Fersman, the celebrated Russian 
authority on gems, has recently arrived in 
Tashkent, the capital of Russian possessions 
in Middle Asia, on his return trip from a 
mineralogical expedition into the obscure 
region of Fergana. Professor Fersman de- 
clared that he found traces of many precious 
stones being present in rich deposits in the 
Fergana region. The expedition came 
across some exceptionally extensive mines, 
that were worked there in the 10th century 
by the Chinese. He stated: “Our investi- 
gation disproves the theory that all the gem 
deposits in that district had been exhausted 
by the Chinese. Far from it. The list of 
the stones and other minerals still found 
in the Fergana in large commercial quantities 
includes almost every known specie.” 

*x* * * 

A virtual stir in the government circles 
and in the Soviet press was created by the 
recent epidemic of museum thefts. Clever 
thieves raid museums in both capitals and 
in many provincial towns, taking along ob- 
jects of rare and historical jewelry mostly. 
The latest and boldest theft took place in 
Kaluga, Central Russia, where a number of 
heavy gold objects, all of the 16th century 
craftsmanship, were stolen from the local 
historical museum. The nominal loss is 
estimated at several scores of thousands of 
dollars, but the real art value of the stolen 
jewelry is much higher. The Soviet govern- 
ment is preparing to wage a stern campaign 
against the museum thieves. 
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Two trials of monks and nuns accused of 
concealing or stealing ecclesiastic jewelry 
began simultaneously in two widely divergent 
points of the Russian republic. At Mik- 
hailovski Monastery, near Maikop, in the 
Caucasus, seven monks and their superiors 
were arrested. Of the valuables, concealed 
by them, the Soviet officials succeeded in 
finding some golden vessels and rings valued 
at $2,500. The monks refuse to tell where 
the other larger part of the jewelry is 
hidden by them. The Soviet men met with 
better luck at Leuchinski Monastery, near 
Leningrad, where they arrested two priests 
and three nuns. These are accused of con- 
cealing some golden robes set with diamonds, 
selling the robes to a peddler for $20 and 
hiding the stones in a stove. The Red 
detectives found the stones at the time of 
the arrest of the priests and nuns. 

* * * 


A military tribunal of the Latvian republic 
(a Baltic State, formerly a part of Russia) 
is ready to try nine men and women, accused 
of killing travelers at the -Russo-Latvian 
border for their jewelry. The gang offered 
their services to those who wished to escape 
from Soviet Russia, promising to conduct 
them safely to the Latvian side. Only those 
Russians who were known to have some 
jewelry in their possession were selected as 
clients and victims. The bloody gang is an 
exact replica of the band that operated on 
the Russo-Rumanian border a year ago. 
However, unlike the Rumanian case, no 
jewelers, accused of receiving the victims’ 
jewelry, are among the criminals tried by 
the Latvian tribunal. 








American Consul at Madras, India, 
Reports That Tuticorin Pearl 
Fisheries Have Been Closed 


for the Season 


Wasuincton, D. C., June 15.—Advices 
received direct from Edmund B. Mont- 
gomery, American consul at Madras, India, 
by the Washington correspondent of Tue 
JEWELERS’ CIRCULAR, state that the Tuticorin 
pearl fisheries were closed on May 7. The 
aggregate revenue to the Government for 
the season was approximately Rupees 250,000 
(about $90,000). The expenses amounted 
to Rupees 80,000, and the net profit was 
Rupees 170,000 (about $61,200). 

Inclement weather necessitated the occa- 
sional closing of the fisheries. Otherwise 
it is thought that the revenue would have 
exceeded the previous high figure of Rupees 
270,000 ($97,200). The prevailing rate of 
exchange was Rupees 2.78 per dollar on 
May 16. 

No information is available as yet regard- 
ing the number and value of the pearls 
found, Consul Montgomery advised. 

Describing the method used in the fishing 
operations, Consul Montgomery said that 
the shells are collected by Tamil or Arab 
divers who wear no diving dress, but are 
let down from boats on a stone from which 
a rope is attached. On arrival at the bot- 
tom, they collect as many shells as the 
basket or net will hold, and then come 
up again to the surface for breath. The 
shells, with the exception of the divers’ 
share, are sold at the end of each day by 
a government auctioneer. 
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The News from England 





Crystal Jewelry Now Popular But Manufacturers Report a 
Scarcity of Real Crystal—Gold and Silver Gifts Presented to 
Duke and Dutchess of York on the Occasion of Their 
Visit to the Island of Mauritius—Production of 
Diamonds in British West Africa—New Jewelry and 
Gowns to Be Worn at Ascot Races 


Lonpon, June 6.—According to the manu- 
facturing jewelers there is a scarcity of real 
crystal just at a time when the demand for 
good crystal jewelry is at its height. 
Clouded crystal is used in the composition 
of much of the chic jewelry seen nowadays. 
In earring, bracelet and brooch and pendant 
clouded crystal is incorporated to great 
advantage. Offset with onyx and set in 
silver or platinum it shows to great advan- 
tage. Paris has been busy popularizing a 
crystal jewelry vogue for some months and 
some of the designs emanating from the 
Parisian designers are really works of art. 
In this country the long crystal chains sell 
as readily as ever. The ideal crystal chain 
has a little alternate disc of best onyx be- 
tween the crystal beads. Bead jewelry, of 
course, is in demand. It can be made up 
to suit the owner’s Own requirements. With 
regard to the business done by many 
jewelry stores and department houses in 
this made-to-order trade, the Daily Mail 
says that the big stores are now specializing 
in this type of work, special demonstrators 
being engaged to advise in the matter of 
designs for entire outfits comprising a neck- 
lace, earrings, brooch, bracelets and rings. 
The finest beads are selected for the de- 
signs and are threaded on rolled gold wire. 
Rolled gold links are employed in conjunc- 
tion with beads of value. The links are 
plain and twisted. While the owner of bead 
and precious stone jewelry being made up 
to order is usually advised to have the bolt 
and ring type of fastener with a necklace, 
the jewelers say many women prefer the 
tongue fastener. It is considered not so 
safe, however. Cut steel work, known as 
“moxite” is being used as a setting for such 
semi-precious stones as cornelian, onyx and 
chrysoprase. A higher price can be ob- 
tained for the “moxite”-set article of jewelry 
than for the one in an ordinary setting. 


* * * 


What is said to be a wonderful map of 
Mauritius in silver with diamonds, sapphires 
and rubies marking the principal places of 
the country, has been presented to the Duke 
and Duchess of York, in addition to gold 
cups and silver caskets, on the occasion of 
their visit to the sugar island. The light- 
houses around the coast are marked on the 
silver map by rubies. The position of Port 
Louis is indicated by a large sapphire. The 
sugar factories are picked out in diamonds. 

* ok 


The production of diamonds in British 
West Africa last year was more than 
double that of former years. The 153,148 
carats produced were valued at $851,000. 

x ok OK 


Vases that follow the modern tendency in 
cubist design and are decorated in a com- 


bination of silver and onyx have been 
marketed in Paris and will, it is understood, 
be in London shortly. These vases are 
striking, and extremely attractive to those 
people who are admirers of the advanced in 
art ware. Their shapes are as novel as 
their treatment in coloring and decorative 
effect. 
x ok * 

A new place for the long pearl rope is 
at the waist. It is knotted, the two ends 
hanging down on the right side. If worn 
with the new blue gown a number of sap- 
phire bracelets are clasped around the right 
forearm. 

x * * 

An event of the season is the coming 
Ascot races. Society attends in all the 
splendor of the new gowns and jewelry. 
The Ascot toilette is now the matter of the 
moment. A hat that will be worn by the 
matron has a band of blue velvet to tone 
with the cornflower petals of which it is 
mostly covered. On the frontal piece of 
velvet that shows is fastened a diamond 
brooch. This brooch forms the center of a 
tiara-like ornament of more _ cornflower 
petals. 

* ok * 

The seasonal coast resort demand for 
electro-plate has hardly commenced here yet. 
In any case household demand still is slack 
and most of the business at present being 
transacted is with shipping companies and 
catering establishments. 





Crook Who Robbed New York Dia- 
mond Salesman Five Years Ago 
Arrested in Detroit on 
Another Charge 


Syracuse, N. Y., June 16.—Fred Conley, 
whose first big crime was the theft of $75,000 
worth of diamonds from John Karlinger, 
salesman of a New York house, has been 
arrested in Detroit for a theft of $15,000 
worth of furs five years ago from H. F. 
Oswald, fur dealer of 462 N. Salina St. 
The search has been going on for Conley 
for five years. Detectives Holden and 
Costello have gone to Detroit to bring him 
back to Syracuse. Conley is wanted also 
for a $60,000 fur robbery in Philadelphia, 
and for a number of other crimes. 

Chief of Police Cadin had a source of 
information on the movements of Conley, but 
the fugitive always slipped out of every 
trap the chief has set for him during the 
past five years. Conley was arrested after 
the Oswald fur theft, but he jumped his 
$5,000 bail. At one time he was arrested 
in Buffalo. He denied his identity. As a 
check-up was being made on his statements, 
he sawed the bars of his cell window and 
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escaped. He denied his identity at Detroit, 
but his identity was established. 

In September, 1924, Mrs. Victoria Scott 
Conley, wife of the fugitive, committed 
suicide with illuminating gas. It was be- 
lieved that Conley would return for a 
glimpse of the remains. The watch by a 
squad of police was in vain. Later it was 
claimed he -had attended the funeral in 
disguise. 

Conley sat near John Karlinger, diamond 
salesman, in a New York restaurant. 
Karlinger’s bag of diamonds lay on the floor 
beside him. When he got up to go the bag 
and Conley had disappeared. 








Members of Reading, Pa., Jewelers’ 
Guild Plan for Outing to Be 
Held July 15 


READING, Pa., June 18.—Plans for an 
outing, which will be combined with the 
July meeting of the organization, were dis- 
cussed at the June dinner meeting of the 
Reading Jewelers’ Guild, held at the Mansion 
House Friday evening. President Norman 
B. Keeport was in charge, with Secretary 
Paul D. Harbach recording the proceedings. 

The July meeting and outing will be held 
Friday afternoon, July 15, at Summit View, 
the Summer home of Mr. and Mrs. Har- 
bach, in Jefferson township. 

Suitable action on the recent death of a 
member, Howard J. Miltenberger was taken. 

Jeweler Arthur Schwemmer, another 
member, bade farewell to his associates prior 
to sailing for Germany, his birthplace, on 
Saturday, June 25. He will be gone two 
months. 

Those present at the meeting were: 
Norman B. Keeport, Arthur Schwemmer, 
Paul D. Harbach, Samuel Levitz, William 
M. Sontag, John F. Beyerle, James H. 
Armitage and Albert B. Elliott. 








Beware of This Man Who Passed 
Fraudulent Check on 
Monessen, Pa., Jeweler 


MonEsSEN, Pa., June 17.—Jewelers are 
warned to beware of a man who visited 
Brown’s Jewelry Store, 532 Donner Ave., 
and is charged with swindling Mr. Brown 
out of a diamond ring containing a stone 
weighing 1.32 carats, mounted in a platinum 
mounting. The ring had small stones set 
completely around the large diamond. 

According to last reports, the man has 
been seen in Asheville, N. C., where he was 
riding a motor cycle. It is also reported 
that he obtained a watch at Brown’s Jewelry 
Store and it is believed that he is on his 
way west. He obtained the ring by giving 
a check which turned out to be no good. 
It is also reported that he got an auto- 
mobile in the same way. 








~ Diamond production in the Union of 
South Africa amounted in April to 440,054 
carats, valued at £1,129,858, according to a 
cable received in the Department of Corn- 
merce from Trade Commissioner Perry J. 
Stevenson, at Johannesburg. The Transvaal 
gold output during the month was 824,577 
ounces, a decrease of 37,246 ounces from 
March production. 
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Jewelry Fashions at Ostend 





Vogue for Plain Gold Jewelry—Leather Used for Making 


Bracelets—Silver “‘Serviette”’ 


and Novelty Rings—Prizes 


for Yachting and Rowing Regattas—Ostend Jewelers 
Prepare for Visit of Rotarians 


Ostenp, Belgium, June 2—The vogue for 
plain gold is seen at Ostend, where sautoirs 
are made of gold medallions and bracelets 
in single gold rings, very heavy, and quite 
plain. In complete contrast to this, finely 
engraved rigid gold bracelets are worn, in 
old gold. Waist belts have buckles in solid 
gold, either plain or engraved, while the 
shoe buckles seen of an evening are to 
match. Gold buckles, of fine gold or not 
as the case may be, ornamented with tur- 
quoises are much used in dressmaking and 
millinery. Gold beads are sewn to the neck 
of the dress, very close to resemble a neck- 
lace while the same effect is produced at 
the wrist, to give the illusion of a bracelet. 
Moonstone sautoirs are very much worn at 
the sea shore this Summer. 

* * 


Leather, of a brown red shade, very hard, 
is used for making bracelets. Colored stones 
are held together with leather, that looks 
almost like bronze, while medallions in gold 
or oxidized silver are held together with 
thongs of leather. Chatelaines, somewhat 
like those seen on abbesses, in old pictures, 
are made of this hardened leather, while 
keys made in aluminum or some light metal, 
hang from the chains of leather. Keys of 
all kinds are very much the fashion. They 
are seen everywhere, as brooches, as pen- 
dants for watches and as other ornaments. 
A large gold or silver key or bunch of 
three keys holds the trimming of the modern 
hat in place. 

* * x 

The new style straw hats have “veins,” 
just like gowns, lines running up and down, 
like the “veins” of a leaf or flower. 


* * * 


An “old” silver serviette ring, with a 
round plaque for the initials, to be engraved 
later, is decorated with a series of laurel 
wreaths, in the Empire fashion. The design 
is in high relief, very finely modelled, it is 
high and thin. Another new serviette ring 
has six sides and is oval in shape. Two 
large plaques, one of which is prepared for 
taking the initials are much larger than the 
two plaques which form the ends, so to 
speak, and taper off into a narrow oval 
shape. This design is in bright silver, lined 
with gilt. The only ornament, at the edge, 
is an irregular moulding in high relief. 
There are sugar tongs, beautifully decorated, 
as prizes, and it is not uninteresting to see 
that almost every prize comes from the 
silversmiths, as showing that people are 
stocking their silver chests again and that 
everything in the shape of a “cup” must 
emerge from the shop of a gold or silver- 
smith. 


* * * 


Among the most interesting novelties seen 
at Ostend are rings set with immense jewels, 
held in place with diamond claws. A sap- 
Phire, of great size, cut in lines, either 


® 


square or oblong, will be held in place by 
four delicate diamond claws, each consist- 
ing of five or seven small stones, cut in 
facets. Emeralds are treated in the same 
way as well as several colored transparent 
semi-precious stones that reflect the dia- 
monds in their depths. The fashion is a 
very pretty one, always provided that the 
“claws” are sufficiently strong to retain the 
gem in its place, with the help of the deep 
mounting. 
* ok Ok 

Rings, with a single stone, cover the 
whole of the first joint on the finger, and 
in this case only one ring is worn on a 
finger, as the stone almost overlaps. These 
large rings, worn at the Kursaal, give an 
impression of heaviness that is not pleasing. 
They are more suitable for men than for 
women, although designed chiefly for the 
latter. 

* ok Ok 

Some 10,000 strangers, several thousand 
from the States and Canada, are reaching 
Ostend for the International Rotary Con- 
vention this week-end, and being installed 
in the port itself and all up the coast. One 
of the things that will attract jewelers 
among the Rotarians is the display of cups 
for the yachting and rowing regattas to 
take place on Sunday. and Monday next. 
The most remarkable prize is the Ostend 
Golden sculls, in gold, lying on a laurel 
wreath, the sculls crossed and on a com- 
posite background of grey and_ green 
translucent material. The King of the 
Belgians prize, a portrait of himself, in 
gold, in the form of a medallion, is given 
for the ladies’ rowing match. Other medals 
in gold, silver and bronze have a man row- 
ing, with Ostend port as a background, in 
high relief, on the one side. On the re- 
verse there is a laurel wreath, with the 
inscription, “Pentecost (Whitsuntide) 1927 
International Regatta.” A bust in bronze, 
with the inscription “Winner,” the head 
crowned with a laurel wreath, is the work 
of Piers de Soete. Small medallions will 
be awarded to each member of the winning 
crew. A cup in silver and glass, somewhat 
like a fruit dish, shows how far the 
tendency to combine the materials has gone. 
Other cups are silver but gilt lined. The 
stems are slender, the cup standing high 
above the stand, and being very tall for its 
size, while a delicate moulding, of laurel 
leaves or a more modest beading in high 
relief is seen on practically every cup. One 
very wide cup is ornamented with grape de- 
signs. Evidently it is intended for serving 
wine on ceremonial occasions. A model of 
Ostend lighthouse in bronze that can be 
lighted up from inside is being given as one 
of the prizes, lighthouse models are coming 
in with the “rage” for windmills, and a 
novelty as yet, are likely to be more later 
on. This prize is the gift of the Ostend 
trawler owners. 
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The Ostend shops are decorated with 
Stars and Stripes, with emblems of Rotary. 
Naturally both silversmiths and jewelers are 
hoping to get a rich harvest during the 
Rotary week, June 4-10, and not taking into 
consideration the fact that difficulties con- 
nected with the importation of jewelry into 
the States may render these hopes vain. 
The artificial jewelry trade is sure to do 
well, however, in supplying all kinds of 


needs at very low prices. ’ 








Files Answer in Patent Suit 





Benrus Watch Co. Replies to Complaint 
Filed by Bulova Watch Co. 


An answer to the equity action started 
last April by the Bulova Watch Co., New 
York, against the Benrus Watch Co., of the 
same city, was filed in the United States 
District Court several days ago. The suit 
involves certain improvements in watches 
and watchcases covering a patent which pro- 
vides for dust-proof enclosures for watch 
movements. 

The answer of the defendant concern is a 
general denial of practically all of the alle- 
gations made in the bill of complaint. It 
further claims that Letters Patent 1,614,276, 
under which the suit was brought, issued 
to Joseph Bulova, were not patentable on the 
date of his alleged invention in view of the 
state of the art prior and known and prac- 
ticed in this country. It is also claimed that 
the letters patent are invalid and void be- 
cause they are not described as required by 
law. The answer further alleges that the 
subject under discussion had been patented 
and described prior to the alleged invention 
of Joseph Bulova and had been in public use 
and on sale in this country, two years prior 
to the filing of the application for letters pat- 
ent issued to the plaintiffs. 

The Benrus concern makes a number of 
counterclaims in which it is stated that in 
October, 1926, the defendants placed on the 
market a certain type watch having trans- 
parent covers for the works. It is set forth 
in these counterclaims that the defendants 
spent money advertising these watches. Ac- 
cording to allegations made by the Benrus 
concern, the plaintiffs in their advertisements 
directed certain statements against the de- 
fendants, by inference, thereby rendering ir- 
reparable loss to the defendants. 

It is also charged that letters and adver- 
tisements of the Bulova firm tended to in- 
timidate the defendants’ customers, causing 
cancellation of orders. The defendants like- 
wise charge that all these alleged acts of the. 
plaintiffs constitute a cause of action on be- 
half of the defendants for unfair methods of 
competition. 

The defendants in conclusion pray for the 
dismissal of the bill of complaint with costs 
and disbursements to be taxed in favor of 
the Benrus concern; also that an order be 
entered preliminarily enjoining and restrain- 
ing the plaintiffs from continuing the alleged 
illegal acts of unfair trade and that a per- 
manent injunction issue thereafter; that an 
order and judgment be entered entitling de- 
fendants to an accounting as to defendant’s 
losses and damages and that a master be ap- 
pointed to take such an accounting. This 
suit was instituted in the Federal Court by 
the Bulova concern several months ago. 











THE JEWELERS’ CIRCULAR June 22, 1927 

































































| Established 1860 
EICHBERG & CO. 
Cutters and Importers of 
DIAMONDS 
155-157 Summit Street 511 Wii Avenes 
NEWARK, N. J. NEW um | 
Tm. S. Hedges & Cn. 
IMPORTERS OF 
DIAMONDS 
eect: «OO wR Ih Streer 
DANIEL PRIOR. Seeretary = NEW YORK mem s | 




















ESTABLISHED 1898 





MARQUISE DIAMONDS 


and Other Fancy Shapes 


Samuel Lenkowsky & Sons 


Importers of Diamonds 





10 West 47th St. New York, N. Y. 
AMSTERDAM PARIS ANTWERP 
9 Tulpstraat 12 Rue de la Victoire 76 Rue du Pelican 




















i 

















i 








June 22, 1927 


Death of C. H. Ackert 


President of the National Railway Time 
Service Co., Chicago, Succumbs 
to Heart Trouble 


Cuicaco, June 18—Funeral services for 
C. H. Ackert, president of the National 
Railway Time Service Co., 58 E. Washing- 
ton St., this city, were held at Marshalltown, 
Ia, on Tuesday, June 7. Mr. Ackert 
passed away at his home in Lake Forest, 
at 2 o’clock on Sunday morning from a 
weakened heart. 

Mr. Ackert was 71 years of age last 
February, and always enjoyed the best of 
health, until a few years ago when his heart 
became weak. He always took the best of 
care of himself and spent the Winter 
months in the south resting. 

Mr. Ackert started his business career in 
the railroad business. He worked his way 
up from a clerk to vice-president of the 
Southern Railroad. At one time he was 
president of the Elgin, Joliet and eastern 
line. He was an experienced railroad man 
and had many friends in that field. 

In September, 1916, Mr. Ackert, the late 
W. M. Davidson and two associates organ- 
ized the National Railway Time Service 
Co. The following December Mr. Ackert 
and Mr. Davidson took over the entire busi- 
ness. Mr. Ackert has always been president 
of this concern. 

Funeral services were held from his home 
on Monday, June 6, at.5 o’clock in the after- 
noon, and the remains were then taken to 
Marshalltown, Ia., his old home, for burial 
in the family plot at Riverside Cemetery. 

Deceased is survived by his widow and 
one son, Fred. 











Death of Francis P. Boland 


Provipence, R. I., June 18.—Francis P. 
Boland, vice president and general superin- 
tendent of the H. J. Astle Co. and inventor 
of the Boland exhaust and polishing systems 
with which modern manufacturing jewelry, 
silversmithing and other metal working 
plants are equipped, died suddenly on the 
sidewalk near Orange and Weybosset Sts., 
where he collapsed late Thursday afternoon. 
He was dead by the time that Dr. Allen 
Tuggle, with the ambulance from the Rhode 
Island Hospital reached him. He was in his 
67th year and while he had been in poor 
health from heart complications for some 
time, he had been able to attend to his busi- 
ness every day and his death was entirely 
unexpected. 

Mr. Boland was an inventor of interna- 
tional fame, originating and developing sys- 
tems of dust-exhaust and polishing machinery 
for manufacturing jewelry and _ similar 
plants, and of drying machinery for bleach- 
eries and cotton goods manufacturers. 
These were patented in the United States 
and several of the European countries and 
were established in a great many of the 
plants in these industries. Much of the set- 
ting up of these machines throughout this 
country and in Canada were under Mr. Bo- 
land’s personal supervision. 

Born in this city, Nov. 15, 1860, he at- 
tended the public schools and then learned 
the machinist’s trade, specializing on sheet 
metal work. In 1884 he became associated 
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with the firm of H. J. Astle & Co. 118 
Orange St., where his work soon attracted 
attention. When the business was incorpor- 
ated in 1921, Mr. Boland was elected vice 
president and general superintendent and had 
since continued actively in those capacities. 








James M. Lyons, Representative of 
Chicago Jewelry House, Dies in 
Kansas City, Mo., Hospital 


Cuicaco, June 18.—In the death of James 
M. Lyons, which occurred on Monday, June 
13, in a hospital at Kansas City, Mo., the 
trade lost one of its best-known and most 
popular representatives. “Jimmie” Lyons, 
as he was always called by his fellow 
friends, was taken sick with pneumonia on 
the Wednesday prior to his death. His con- 
dition did not seem alarming until he turned 
for the worse on Sunday. 

Mr. Lyons was born in Chicago on June 
18, 1894. He went to the public schools 
here and at the age of 15 started his jewelry 
career by accepting a position with Otto 
Young & Co., as a job clerk. He remained 
with Otto Young & Co., for 12 years work- 
ing his way up the ladder and finally repre- 
sented them on the road. About three 
years ago he moved to Kansas City and 
associated himself with the sales force of 
the J. W. Forsinger Co., Chicago. He 
called on the trade through the middle west 
making his headquarters at Kansas City 
and held this position at the time of his 
death. 

The remains of the deceased were brought 
to Chicago by his widow and mother and 
funeral services were held on Friday, June 
17, at 9:30 a. M. from 3650 Milton Ave., to 
Mount Carmel Church. Interment was at 
All Saints Cemetery. 

Mr. Lyons was married to Miss Eleanor 
Flynn, in September, 1919, and this union 
was blessed with three children. 

He is survived by his widow, three 
children, father and mother and three 
sisters. 

He was a member of the Knights of 
Columbus. 








Pleasure as Well as Profit for Visi- 
tors to Chicago Gift Show at 
Hotel Stevens 
Dealers everywhere see in the coming 
Sixth Annual Chicago Gift Show both 
pleasure and profit. The time of the Gift 


Show—Aug. 1 to 6—fits in very nicely with 
vacation plans and the many recreational 


advantages offered by Chicago settle 
definitely that troublesome problem—“Where 
to go?” 


At this year’s Chicago Gift Show at the 
Stevens Hotel, the opportunity for profit- 
able buying is greater than ever. More than 
300 exhibitors have taken space. Three 
floors of the Hotel Stevens—the world’s 
largest—have been reserved for this event. 








The F. L. Thorpe Jewelry Co., Lead, S. 
Dak., engaged in the manufacture of 
jewelry: there several years, has announced 
that it will change its headquarters from 
Lead to Deadwood. ; 
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Death of Frank W. Weaver 


Former Attleboro Jewelry Manufacturer 
Passes On After a Brief Illness 


ATTLeBoro, Mass., June 18—Frank W. 
Weaver, 69 years of age, for many years a 
manufacturing jeweler in this city, and, fol- 
lowing his retirement president of the 
Attleboro Savings and Loan Association 
died at his home 7 N. Main St., yesterday 
afternoon after a brief illness. A deep feel- 
ing of sorrow spread through the business 
district when the news of his death was 
learned. A sterling, upright citizen, inter- 
ested in the welfare of the community as a 
whole and ever ready to offer his assistance 
to the individual, Mr. Weaver was held in 
the highest respect and esteem by hundreds 
of friends whom he had made and held in his 
long experience as a manufacturer and busi- 
ness man. 

Stricken two weeks ago while driving his 
automobile in Framingham, Mass., Mr. 
Weaver for a time rallied from the effects 
of the heart attack which first overcame 
him, and for a time his friends were opti- 
mistic of his ultimate recovery, but yester- 
day he had a sinking spell and failed to rally. 

Frank Willis Weaver was born in Bos- 
ton on Aug. 19, 1857, but, as a young man 
he lived in North Attleboro where he 
learned his trade as an engraver with the 
W. D. Whiting Co. His ambitions were 
strong and in 1886 with Harry P. Kent he 
formed a partnership in the founding of the 
firm which became known as F. W. Weaver 
& Co., manufacturers of jewelry. Mr. Wea- 
ver retired from the jewelry business a num- 
ber of years ago but he remained active in 
the community life of Attleboro and was a 
generous contributor to civic and welfare 
work. In financial affairs his advice was 
eagerly sought. Long actively connected 
with the Attleboro Savings and Loan As- 
sociation, he succeeded the late Major Ev- 
erett S. Horton as president of that associa- 
tion and continued in that office until his 
death. He was also a director of the Attle- 
boro Trust Co. and was a member of the 
investment committee of that organization. 
In fraternal affairs his principal interest was 
in the Masonic order in which he was par- 
ticularly active. He was a 32nd degree 
Scottish Rite Mason, a past master of 
Ezekiel Bates Lodge and chairman of the 
trustees of that body; a member of King 
Hiram Royal Arch Chapter; Attleboro 
Council of Royal and Select Masters; Bris- 
tol Commandery of Knights Templar; a 
past patron. of Hope Chapter No. 41, Order 
of the Eastern Star and a Noble of the 
Mystic Shrine. 


Though he was always interested in civic 
and community betterment, Mr. Weaver 
never had political ambitions, and even 
though he was assured of very strong sup- 
port two years ago when he was urged to 
allow his name as a candidate for the county 
commission, he declined. His interest in the 
community, however, did impel him to serve 
as a member of the sinking fund commission 
of this city. He was also a member of the 
Chamber of Commerce and an attendant at 
the Universalist Church. 

He is survived by his widow, also three 
daughters and a sister and three grand chil- 
dren. 
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Latest Tariff Rulings 





U. S. Customs Court Fixes Correct Tariff Classifications on 
Variety of Imported Articles 


IMITATION PRECIOUS STONES ON WIRE 

In a decision just handed down, sustain- 
ing a protest of Nathan Kaufman, the 
United States Customs Court rules that cer- 
tain imitation precious stones on wire, re- 
turned for duty at 55 per cent. ad valorem 
under Par. 218, Act of 1922, should have 
heen assessed at only 20 per cent. ad valorem 
under Par. 1429 of the same act, as imita- 
tion precious stones, faceted. The court's 
opinion in this issue is written by Judge 
Sullivan. 

PERSONAL EFFECTS 

The Customs Court has just handed down 
an interesting ruling involving two articles 
of jewelry, one in the form of a platinum 
bracelet set with diamonds, and the other, 
a platinum ring with two diamonds, which, 
the record in the case disclosed, the im- 
porter, Ellen Cassity, took abroad with her. 
On entry here, the collector assessed duty 
on the merchandise in question at the rate 
of 80 per cent. ad valorem under Par. 1428, 
Act of 1922, as jewelry. Claim was made 
that the articles consisted of personal effects, 
the property of a resident of the United 
States returning from abroad; that the same 
had been taken out of the United States and 
remodeled while abroad and should there- 
fore have been admitted duty free under 
Par. 1695, except as to the value of the 
alterations and improvements made while 
abroad, the value of the alterations being 
$350. Judge Young, in overruling the im- 
porter’s protest, writes in full, as follows: 

“The merchandise consists of a platinum 
bracelet set with diamonds and was assessed 
with duty at 80 per cent. ad valorem under 
Par. 1428, tariff act of 1922, as jewelry. 
It is claimed that the merchandise consists 
of personal effects, the property of a resi- 
dent of the United States returning from 
abroad; that the same had been taken out 
of the United States and remodeled while 
abroad and is entitled to free entry under 
Par. 1695 of the Act of 1922, except as to 
the value of the alterations and improve- 
ments made while abroad, and that the alter- 
ations and improvements made cost $350. 

“The record shows that the plaintiff took 
two articles of jewelry with her abroad, 
one in the form of a platinum bracelet set 
with diamonds and the other a platinum 
ring with two diamonds. The diamonds 
from the ring were used in the remodeling 
of the bracelet. The ring itself was not re- 
turned to the United States and the dia- 
monds in the ring had lost their identity. 

“That part of Par. 1695 upon which the 
plaintiff relies reads as follows: ‘Provided 
further, that in case of residents of the 
United States returning from abroad, all 
wearing apparel, personal and household ef- 
fects taken by them out of the United States 
to foreign countries shall be admitted free 
of duty, without regard to their value, upon 
their identity being established under appro- 
priate rules and regulations to be prescribed 
by the Secretary of the Treasury.’ 

“We do not think the diamonds taken 
from the ring were entitled to exemption 


from the payment of duty, under the lan- 
guage just quoted, for the reasons: (1) the 
portions of the ring which were claimed to 
have been returned, viz., the diamonds, were 
probably not capable of identification, or at 
all events were not in fact identified, and 
(2) there was no testimony offered to show 
that the plaintiff was a resident of the 
United States. 

“It should be observed also that the plain- 
tiff is without right to make any claim for 
relief in this court under the language 
quoted from Par. 1514, for the reason that 
she did not comply with the regulations pre- 
scribed by the Secretary of the Treasury, 
in that she did not furnish a consular in- 
voice and also failed to furnish the declara- 
tion in respect to the cost of repairs and 
identity of the merchandise required by the 
department regulations. 

“No claim was made by the plaintiff for 
exemption of $100, for the reason that she 
had already received the benefit of such ex- 
emption in respect to other importations 
made by her. For the reasons stated the 
protest is overruled.” 


BEADS OF GLASS 


Certain merchandise, consisting of beads 
of glass, not ivory, nor imitation pearls, nor 
in imitation of precious or semi-precious 
stones, was incorrectly returned for duty at 
55 per cent. ad valorem under Par. 218, Act 
of 1922, the Customs Court rules in a de- 
cision sustaining a protest of A. & H. Veith. 
Duty should have been taken, Judge Sulli- 
van holds, at but 35 per cent. ad valorem 
under the provisions of Par. 1403, as claimed 
by the importer. 

SHELL HELD NOT BEADED ARTICLES 


Judge Sullivan, in granting a customs 
claim of B, Illfelder & Co., rules that cer- 
tain manufactures in chief value of shell 
should have been taxed with duty, as 
claimed in the protest, at 35 per cent. ad 
valorem under the provision for such arti- 
cles in Par. 1440, Act of 1922. The col- 
lector’s action in imposing duty at 60 per 
cent. ad valorem under Par. 1403, as beaded 
articles, is therefore reversed by the court. 


FANCY SHOE BUCKLES 


H. W. Robinson & Co. wins before the 
Customs Court in a ruling lowering the 
tariff rate on certain shoe buckles claimed 
by the importer as being “ornamental metal 
set with imitation precious stones” made in 
part of base metal. On entry, duty was 
levied thereon at 80 per cent. ad valorem 
under Par. 1428, Act of 1922, as jewelry. 
In fixing duty at 15 cents per hundred and 
20 per cent. ad valorem, Judge Sullivan con- 
cludes his opinion as follows: 

“Tt is evident from this testimony that 
this merchandise consists of shoe buckles 
composed in part of base metal. As such 
it is properly dutiable under the eo nomine 
provision in Par, 346 for shoe buckles ‘made 
wholly or partly of * * * base metal.’ 
We therefore hold it dutiable thereunder as 
claimed at 15 cents per hundred and 20 per 
cent. ad valorem.” 
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SEMI-PRECIOUS STONE BEADS 

Sustaining a protest of L. Schultz, the 
Customs Court finds that certain semi-pre- 
cious stone beads, strung in necklace lengths 
for facility in transportation only, should 
have been assessed for duty, as claimed, at 
20 per cent. ad valorem under Par. 1429, as 
semi-precious stones, cut but not set, suita- 
ble for use in the manufacture of jewelry, 
rather than at 80 per cent. ad valorem un- 
der Par. 1428, Act of 1922, as unfinished 
jewelry, as classified by the collector. 
Judge Sullivan writes the court’s findings 
in this case. 


IMITATION ONYX 

The tariff rate is lowered by the Customs 
Court in rulings involving certain imitation 
precious or semi-precious stones, composed 
of glass cut and colored black in imitation 
of onyx, imported by A. Lorsch & Co. and 
the Modern Braid Co. The collector as- 
sessed duty on the merchandise in question 
at the rate of 55 per cent. ad valorem under 
Par. 218, Act of 1922. Judge Sullivan sets 
aside this classification, fixing duty at only 
20 per cent. ad valorem under the provi- 
sions of Par, 1429 of the said act. 


SEWING SETS NOT JEWELRY 


Judge Sullivan, in a decision upholding a 
customs claim of the Dieckerhoff, Raffloer 
& Co., Inc., rules that certain thimbles or 
sewing sets, composed of smetal, were im- 
properly assessed with duty at 80 per cent. 
ad valorem under the jewelry provisions of 
the tariff act; that is, No. 1428. The Cus- 
toms Court, in sustaining the importer’s pro- 
test, finds that duty should have been taken 
at only 45 per cent. ad valorem under Par. 
343, as needle cases. 


IMITATION JET BUTTONS 


Certain dress buttons in chief value of 
glass or paste, colored black in imitation of 
jet, were erroneously returned for duty at 
60 per cent. ad valorem under Par. 1429, 
Act of 1922, as imitation jet buttons, the 
Customs Court holds in decisions just hand- 
ed down, sustaining protests of the follow- 
ing New York importers: 

The Rex Importing Co., B. Blumenthal 
& Co., Bloomingdale Bros., Bailey, Green 
& Elger, Rothschild Bros. & Co., Calhoun 
Robbins & Co., Dieckerhoff, Raffloer & Co., 
Inc., the Marshecker Textile Corp., Hobe 
Button Co., Inc., Helmar Import & Novelty 
Co., Art Button & Nov. Mfg. Co., A. Katz 
& Co., August F. Stauff & Co., and Strauss 
Bros. & Co. 


FANCY HATPINS 


The National Bead Co. wins before the 
Customs Court in a decision holding certain 
hatpins with solid imitation jet paste heads 
and blue steel stems to be properly dutiable 
at 35 per cent. ad valorem under Par. 350, 
Act of 1922, rather than at 55 per cent. un- 
der Par. 218. 


ROSES MONTEES 


In the same decision as above, the court 
rules that the collector erred in imposing a 
duty of 55 per cent. ad valorem under Par. 
218, on certain roses montees and paste back 
jewels. Duty is now fixed on these articles 
at but 20 per cent. ad valorem under Par. 
1429, as imitation precious stones, cut, as 
claimed by the National Bead Co. 

Other decisions covering roses montees 
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sustain protests of G. Hirsch’s Sons, A. & 
H. Veith, and the Frankel Importing Co. 


BEADS IN BUNCHES 


A large number of rulings have been 
handed down by the Customs Court having 
to do with the correct tariff classification of 
certain beads in bunches, or beads tempo- 
rarily strung. On entry, these beads were 
returned for duty as imitation precious or 
semi-precious stones, at 45 per cent. ad va- 
lorem, or as beaded articles, at 60 per cent. 
under Par. 1403. Both of these classifica- 
tions are held by Judge Sullivan to be in- 
correct, and duty is now fixed at only 35 
per cent. ad valorem under the provision for 
temporarily strung beads in said Par. 1403. 
Protests of the following importers are 
therefore sustained: 

Kantor & Montague, A. J. Bracher & Co., 
Morris Goldberg’s Sons, J. J. Wyle & Bros., 
C. Bloom, Inc., H. Wolff & Co., the J. In- 
wald Glass Co., G. Klein & Son, Albert 
Lorsch & Co., Inc., Murray Berger, Wm. E. 
Flory & Co., G. Hirsch’s Sons, L. Schenker, 
Phillips & Tannenbaum Co., N. Kaufman, 
Inc., the Elliot Greene Co., Stern Bros., 
Frankel Importing Co., the Clover Bead & 
Novelty Co., N. Y. Merchandise Co., F. 
Hoffman & Co., Rosenberg & Co., Guthman, 
Solomons & Co., and Samstag & Hilder 
Bros., all of New York; also Arthur Har- 
rison & Co. and Bernard Judae & Co., of 
Chicago. 

IMPORTED CLASPS 

In decisions just handed down, sustaining 
protests of numerous importers, the Cus- 
toms Court holds that certain clasps or snaps 
of metal should have been taxed with duty 
at the rate of 55 per cent. ad valorem under 
Par. 348, Act of 1922, rather than at 75 or 
80 per cent. ad valorem under Par. 1428, as 
classified by the collector. Claims of the 
following firms are therefore upheld in these 
decisions : 

Clover Bead & Novelty Co., Colonial Bead 
Co., Inc., D. Lisner & Co., Royal Jewelry 
Mfg. Co., Albert Lorsch & Co., Cohn & 
Rosenberger, Inc., Lobel, Schwartz & Laska, 
Tansig & Pilcer, A. J. Bracher & Co., Brier 
Mfg. Co., D. Smilo & Son, J. Inwald Glass 
Co., Inc., A. Steinhardt & Bro., N. Y. Mer- 
chandise Co., Joseph G. Brenner Co., Guth- 
man, Solomons & Co., Samstag & Hilder 
Bros. H. Wolff & Co, B. Altman & Co., 
Eleto Co., A. F. Stauff Co. and B. Blumen- 
thal & Co. 

In another ruling, argued in the name of 
Wm. E. Flory & Co., the court fixes the 
correct tariff rate on certain clasps, com- 
posed of metal; gold or silver plated. These 
were returned as jewelry, at 80 per cent. 
ad valorem under Par. 1428. Judge Sullivan 
holds that duty should have been taken as 
materials of metal suitable for use in the 
manufacture of jewelry, at but 75 per cent. 
ad valorem under the same paragraph. 








A total of 26,172 pounds of ivory and 20 
pounds of rhinoceros horn were offered at 
the second quarterly ivory sales at Antwerp, 
and 25,000 pounds of the ivory and all of 
the horn were sold, according to a report 
received in the Department of Commerce, 
June 9, from Consul General George B. 
Messersmith. At the first quarterly sale 
in February, 28,000 pounds of ivory and 117 
pounds of rhinoceros horn were sold. The 
next sale will be held in August. 
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Last Honors Paid 


Delegation of Jewelers Attend Funeral 
Services for Prominent Boston Jeweler 
Who Died Suddenly at At- 
lantic City, N. J. 


Boston, Mass., June 20.—Funeral services 
were held at Arlington Street Church 
yesterday for James Stone Blake, one of 
the most prominent jewelers and most 
honored Masons in this city, who died in 
Atlantic City where, as _ representative 
emeritus of Aleppo Temple, he was attend- 
ing a convention of the Mystic Shrine. He 
was taken ill at an early hour in the morn- 
ing and died soon after a heart attack at a 
local hospital to which he had been taken. 
Elmer C. Read, his business partner, went 




















THE LATE JAMES S. BLAKE 


to Atlantic City and brought the body 
home, and later attended to the funeral 
arrangements. The death of Mr. Blake was 
briefly reported in THE JEWELERS’ CIRCULAR 
last week. 

The services were attended by many 
mourners including a delegation from the 
Boston Jewelers Club, headed by James H. 
Parks. There were countless floral tributes. 

Mr. Blake was born in Newburyport, Oct. 
18, 1845. He had been engaged in the 
jewelry business during most of his life and 
lived in Brookline for many years. He 
spent a large part of each Summer at his 
cottage.in Allerton. 

Early in his life he became associated 
with J. B. Kettell, in 1876: In 1883 he 
was given a small interest in the business, 
making it J. B. Kettell & Co., and seven 
years later it became Kettell & Blake. For 
42 years the business flourished at the 
corner of Franklin and Washington Sts. In 
1917 it was removed to 387 Washington St. 

At the time of his death Mr. Blake was 
still active in business. For eight years he 
was president of the Boston Jewelers’ Club 
and was a member of the Massachusetts Re- 
‘tail Jewelers’ Association. 

Mr. Blake was for 20 years high priest 
and prophet of Aleppo Temple of the 
Mystic Shrine and was past potentate and 
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one of the representatives to the imperial 
council; past high priest of St. Paul 
chapter, past commander of Boston com- 
mandery, past thrice potent master of the 
Boston Lafayette lodge of Perfection, a 
member of St. John’s lodge, A. F. and A. M., 
past president of the Massachusetts High 
Priests’ Association, and in 1922 was unani- 
mously elected right eminent grand com- 
mander of the grand commandery of 
Massachusetts and Rhode Island Knights 
Templar. He was also an associate mem- 
ber of E. W. Kinsley post, G. A. E., and 
honorary member of Oriental, Cairo, 
Lulu and Roumi temples of the Mystic 
Shrine. 

Mr. Blake was married twice and is sur- 
vived by his widow and a brother. 








Exports of Diamonds from Belgian 
Congo During 1925 


WasuinctTon, D. C., June 15.—Exports 
of diamonds from the Belgian Congo in- 
creased by almost 100 per cent in 1925, 
according to a report received in the De- 
partment of Commerce from Vice-Consul 
John W. Bailey, Jr., at Loanda. The year 
1925 is the latest period for which statistics 
are available. 

Diamond exports amounted to 764,765 
carats, as compared to 393,379 carats in 1924. 
Diamonds comprise one of the colony’s 
principal exports but ivory also is an im- 
portant factor. Shipments in 1925 amounted 
to 301,962 kilos, against 297,454 kilos in the 
preceding year. 

Belgium, the mother country, took prac- 
tically the whole of the diamord output. 
The United States purchased direct a fair 
quantity of ivory, Vice-Consul Bailey 
advised. 








Jewelry Exports from Wurttemberg 
and Baden, for First Quarter Show 
Increase Over Same Period 


in 1926 


Wasuincton, D. C., June 17.—Despite 
complaints of jewelry manufacturers of 
Pforzheim, Germany, that business in the 
first quarter of the year was not up to ex- 
pectations, the records of the American con- 
sulate show that jewelry shipments made 
from Wurttemberg and Baden to the United 
States exceeded exports during the corres- 
ponding period of last year by $11,802, or 
approximately 18 per cent. 

Exports to the United States during the 
first three months of the year had an aggre- 
gate value of $77,381, as compared :to $65,- 
579 in the first quarter of 1926. The quar- 
ter’s exports were smaller, however, than in 
the last three months of 1926 when Christ- 
mas trade raised exports to $104,593, which 
was a record holiday business. The value 
of exports in the corresponding period of 
1925 was $67,294; in 1924, $50,450 and in 
1923, $95,824. 

The chief jewelry exports from Wurttem- 
berg and Baden to the United States during 
the first quarter of 1927, in point of value, 
were sterling silver jewelry, $18,754; base- 
metal jewelery, $12,995; other base-metal 
goods, $9,955; semi-precious stones, $8,496; 
and precious stones and imitations, $7,335. 
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A. N. R. J. A. Exhibit 





Diagram of Exhibit Space and View of 
Auditorium Hall at Milwaukee Con- 
vention, Sept. 27-30 
Shown herewith is a print of the open 
exhibit space at the 22nd annual convention 
of the American National Retail Jewelers’ 
Association, to be held at Milwaukee, Sept. 


27 to 30. 


This exhibit space will be laid out in Kil- 
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sales manager, and James Middlemass, 
called for the party at the Palmer House 
in a large bus and took them directly to 
the Elgin National Watch factory. Here 
the party was joined by Taylor Strawn, 
vice-president of the company and executives 
of the factory who directed their tour 
through the plant. 

At noon the entire party was taken to the 
beautiful home of Louis A. Eppenstein 
where an elaborate buffet luncheon was 


served. Mr. and Mrs. Eppenstein and their 
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=| MILWAUKEE AUDITORIUM 


DIAGRAM SHOWING ARRANGEMENT OF EXHIBITION SPACE 


bourn Hall, Milwaukee Auditorium, where 
over 8,000 square feet of space is available, 
the largest single room used for the exhibit 
in many years. Other exhibit space in ho- 
tel sample rooms will be available to those 
who desire such accommodations. 

This exhibit room is perhaps the most 
beautiful the association has ever had. The 
lighting is nearly perfect and the dimen- 
sions of the room admit of a perfect layout. 

Across the spacious lobby, which is en- 
tered from the 5th St. side, being the main 
entrance to the magnificent building, is the 
convention hall, known as Juneau Hall, 
where all the business sessions will be held. 

A great deal of interest is already mani- 
fest in the exhibit feature by manufacturers 
and wholesalers and a considerable amount 
of space has been applied for. 

Henry F. Stecher, Milwaukee, will be in 
charge of the exhibits for the 12th consecu- 
tive year, but applications for space should 
be made to A. W. Anderson, secretary of 
the A. N. R. J. A., at Neenah, Wis. 








British Jewelers Who Are Visiting 
the United States Inspect Fac- 
tories at Elgin, Ill. 


_ Cuicaco, June 15—The party of British 
Jewelers who are making a tour of the 
jewelry centers of the United States under 
the personal direction of A. Tremayne, 
editor of the Goldsmiths’ Journal, published 
in London, arrived in Chicago this week 
after visiting in New York and Providence. 
Yesterday the entire party visited the plants 
of the Elgin National Watch Co., and the 
Illinois Watch Case Co., at Elgin. 

About 8:30 a. m. Howard D. Schaeffer, 


three daughters were assisted in entertain- 
ing the guests by Sol C. Eppenstein, 
president of the Illinois Watch Case Co., 
his wife and his two sons, James and 
Sidney, and Edwin Edelstein. 

Considerable time during the afternoon 


55 


the home of these two internationally known 
manufacturing establishments. The party 
returned to Chicago by a different route, 
arriving at their hotel in time for dinner. 








Jewelers 24-Karat Club of New York 
Presents Watch to Retiring 
Treasurer Charles R. Jung 


The regular monthly meeting of the 
Jewelers 24-Karat Club was held last 
Wednesday at the organization’s head- 
quarters, 15 Maiden Lane, New York. 
President Melville Untermeyer presided and 
a good attendance is reported. 

After the minutes of the last regular 
meeting and the special meeting of the 
board of directors had been read and ap- 
proved, Charles R. Jung, retiring treasurer, 
was presented with a handsome wrist watch 
on behalf of the club. The presentation 
speech was made by President Untermeyer. 
Mr. Jung accepted the watch with thanks 
and appropriate remarks. Mr. Jung has been 
succeeded as treasurer by Lee Reichman. 

The outing committee reported that all 
arrangements for the outing which will be 
held today (Wednesday) at Price’s Long 
Branch, N. J., had been completed and that 
the affair promises to be a most enjoyable 
event, It was also announced that the 
1928 banquet of the club will be held on 
Jan. 21, 1928. One application for member- 
ship was received. 








The three Lowell members of the ex- 
ecutive committee of the Massachusetts and 
Rhode Island Retail Jewelers’ Association 
are making every effort to have the next 
annual convention of that body held in 
Lowell, Mass. The next convention will be 
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was spent in visiting the various depart- 
ments of the Illinois Watch Case Co., and 
the Elgin American Mfg. Co. 

Beautiful souvenirs were presented to each 
visitor by both the Elgin National Watch 
Co., and the Illinois Watch Case Co., as 
a reminder of their visit to America and to 


held in May, 1928. A meeting of the ex- 
ecutive committee of the association was 
recently held at Boston. At that time Adel- 
bert H. Abbott, Frank X. Ricard and C. 
Edward Cotter made their appeal to have 
the convention for 1928 held in Lowell. No 
decision was reached at the meeting. 
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OU cannot overcrowd a man’s digestion 

physically or commercially without 

disorganizing his system. The practice 
of forcing goods upon people who are not the 
least deserving of them is growing. Both par- 
ties to such transaction fail to recognize that the 
practice is causing a paralysis of legitimate 
business in the neighborhood and making it 
more difficult for the honest merchant. We had 
a case not long ago of a debtor guilty of mak- 
ing a false financial statement. It was hard to 
find a creditor willing to file a complaint; and 
before the debtor was tried, people were selling 
him again, with a full knowledge that he had 
done wrong and had not shown ability to do 
business safely. It is regrettable that the honest 
and well disposed merchant cannot turn over 
his stock and pay his bills because a competitor 
paying his creditors a few cents on the dollar 
re-opens with merchandise bought at reduced 
figures and probably bought with money he 


withheld.” 
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The above is quoted from a general letter of 
the Executive Manager of the National Asso- 
ciation of Credit Men of which we are members. 
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American Gem & Pearl Co. 


Miners :: Cutters :: Importers 
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S. NATHAN & CO., Inc. 


Importers and Cutters 
71 Nassau Street New York 
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Good Will 


and all other property of the old 
established Jewelry Firm of 


J. W. Mende’s Sons 


Albany, N. Y. 


to be sold at 


PUBLIC AUCTION 
July 14, 1927 


at 10:00 o’clock on the premises, 
7 Clinton Ave., Albany, N. Y. 


The assets of the above 
named partnership will be 
sold at Public Auction by 
Fred S. Mende, surviving 
partner, in the following 
manner: 

The entire business consisting of 
the real property, No. 7 Clinton 
Ave., Albany, N. Y., a 3-story 
modern store and office building on 
lot 26 ft. 6 in. front by 111 ft. 6 in. 
deep, and all stock and fixtures and 
personal property, good will and 
right to use the firm name will 
be sold in one parcel. 

The real property, No. 7 Clinton 
Avenue, a valuable building in the 
business district of Albany, N. Y., 
will be offered separately, and, 
—the stock, fixtures, other personal 
property, good will and right to 
use the firm name, will also be 
offered separately. 

The accounts receivable will be 
sold as a separate item. 

Two splendidly located lots on 
Broadway, corner of Bonheim 
Street in the city of Albany, N. Y., 
will also be sold. 

Accounts receivable, books, stock, 
fixtures, etc., may be inspected at 
No. 7 Clinton Avenue, Albany, 
i 4 

Terms of Sale: 10% at time of 
purchase. Balance in cash within 
30 days when deeds and bills of 
sale are delivered. 
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Outing of Boston Jewelers’ Club 


Members and Guests Make Merry at Annual Spring Event at Popular Shore Resort 


Boston, Mass., June 16.—The boys of the 
jewelry trade flocked into Nantasket, a pop- 
ylar shore resort, yesterday, for the 39th 
annual Spring outing of the Boston Jewel- 
ers’ Club. There were more than 300 of 
them and several guests. When they ar- 


rived the town was rubbing its eyes after 
a long Winter sleep. 


When they boarded 





J. H. PARKS, PRESIDENT 


the boat for the return trip, just before mid- 
night, the inhabitants were pop-eyed with 
amazement and enthusiasm over the antics 
displayed and racket made by the visitors. 
The Shore Gardens, where the main 
events on the program took place, was for- 
merly the estate of R. H. Stearns, a man- 
sion with huge rooms and long verandahs 
overlooking acres of green and the ocean 
beyond. From one of these sweeping 
porches, screened-in, and fronting the ball 
ground, the Boston Jewelers’ Band, cornet- 
ted, drummed and cymballed jazzes, marches 
and old-time airs, putting more enthusiasm 
into everybody and everything. 
Edward D. Cole, J. Charles Stever, Fred- 








erick R. Hollister and Secretary Albert R. 
Kerr, the outing committee, are to be 
thanked and congratulated for picking out 
such an admirable spot. They were the 
first to arrive and gave the glad-hand to 
each guest and jeweler as he came up to 
the main entrance. And all were given a 
yellow badge for identification. 

The early afternoon was sprinkled with 
rain, but not enough to dampen the spirits 
of the pleasure-seekers, nor seriously to in- 
terfere with the ball game, the first item 
of the day. The match was between the 
“Whirlwinds” and the “Lazy Daisies” and 
started the fun with some fine plays and 
continuous by-plays from the bleachers, 
keeping the teams on the “hit, run and slide.” 

It was a “Babe Ruthless” game, with 
Charlie Huggins “empiring’”’ through a meg- 
aphone. Most of the time he used it as a 
field glass, so that many of his decisions 
were unfair to both sides. “Friendship 
ceases in ball games” frequently greeted 
Charlie from the boys on the side-lines, but 
he waved all his critics into silence for a 
second or two, at least. Most of the players 
were “Caseys at the bat,” with fouls and 
flies rending the air. However, Captain 
Presolano’s nine finally won, 4 to 3, with 
one run apiece by Presolano, Dimes, Frie- 
man and Clancy for the conquerors, and one 
run each by Lane, Stanton and Stever for 
the losers. Captain Cowlishaw’s contingent. 
The teams were: Whirlwinds—Captain 
Presolano, Clancy, Reagan, Wyman, Kipp, 
Frieman, Dimes, Gellotte, Harriman. Lazy 
Daisies—Captain Cowlishaw, Frizzell, Joe 
Kirby, Stever, Lane, Stanton, Lawton, Smith 
and Glaser. 

The three-legged race furnished many 
falls and surprises. It was run off in heats, 
the winning pairs being: 1, Lawton and 
Smith; 2, Stone and Kipp; 3, Gellotte and 
Frizzell; 4, Kirby and Wilkins. 

The potato race was full of upsets and 
disappointments for the contestants, but 
causing peals of laughter among the on- 
lookers, especially when the competitors 
tried to balance a potato on a silver spoon. 
The successful ones were: 1, Frizzell; 2, 
Welch; 3, Frieman. 


The pipe-lighting contest smoked out most 
of the entrants. Only four got to the win- 
ning post with pipes stoked up and well 
lighted. They were: 1, Rogers; 2, Glaser; 
3, Allen; 4, Welch. 

The quoit game supplied the longest 
diversion, resulting in tired arms and hands. 
This contest was not finished when the pho- 














E. D. COLE, CHAIRMAN OUTING COMMITTEE 


tographer shouted for everybody to line up 
against the wall and be shot. 

Then to the dining hall, which was so 
huge that 300 hundred jewelers occupied 
only a corner. Here, to the accompaniment 
of the house orchestra, the jazziest within 
a hundred miles of Nantasket, the banquet- 
ers tucked their legs under most inviting 
tables, covered with the snow-whitest linen 
and with roses, glasses and silverware. The 
shore dinner, with “side dishes” not officially 
on the menu, was perfection. Here it is: 
Iced cantaloupe, rolls, butter, queen olives, 
rose radishes, New England fish chowder, 
Boston crackers, half-broiled live lobster, 








or: 
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Don’t an the Thief 


Here is a 
Patented 
Safety 
Wallet 

to be worn 
like a Vest. 
Approved by 
Surety and 
Bonding 
Companies. 





Has two 
pockets 
9”x13” deep, 
with patent 
Zip Lock. 
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Protect your valuables against loss or 
robbery at a very low cost 


The Safety Vest conforms to the body and cannot be 
detected when worn under the coat. 

Useful for carrying Diamonds, Jewelry, Bank Deposits, 
Pay Rolls, etc. Price $3.75 Each. 

Mail orders filled promptly. Send check or money order. 
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Valuable Optical Books 


Medical Ophthalmology 





By Arnold Knapp, M. D. 510 pages, with 32 


illustrations. Chapter I, comprising 80 pages, is 
devoted to the anatomy of the eye and especially 


the ocular nervous system. Price $5.00. 


Compend of Diseases of the Eye and 


Refraction 


By Gould and Pyle. Including Treatment and 
Operations, and a Section on Local Therapeutics. 
With Formulae, Useful Tables, a Glossary and 
111 illustrations, several of which are in colors. 


Price, Cloth, $2.00, 


Diseases of the Eye 


696 pages. By De Schweinitz. Illustrated. Price, 


Cloth, $12.00. 


The Recognition of Ocular Disease 


By James Forrest. A treatise for optometrists. 
The author’s aim is to impart a general knowl- 
edge of eye diseases that are most commonly 
encountered. 172 pages, with many illustrations, 


including plates in colors. Price, $2.00. 


Diseases of the Eye 


With separate chapters on Anatomy, Physiology, 








Bacteriology, The Relation of the Eye to the 
Nose, etc. By Henry Caldwell Parker, Clinical 
Professor of Ophthalmology in the Indiana Uni- 
versity School of Medicine, Indianapolis, Ind. 116 
text illustrations and 6 full-page chromo-litho- 
graphic plates with 19 figures. Flexible cloth. 


Rounded corners. 303 pages. Price, $1.75. 


The Optical Publishing Co. 


11 John Street : : : : New York 
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Saratoga potatoes, one-half broiled milk-fed 
chicken, French fried potatoes, fresh aspara- 
gus, ice cream, cake, demi tasse. Cigars 
were furnished by the club, 

Attention was drawn to the fact, just to 
prove the popularity of the outing, that 


Henry D. Wilkins, of New York, had cut. 


short his European tour in order to be 


present. 
At the head table, with President James 


Hi*Parks, were Don P. Fisher, F. R. Hol- 
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Prizes—Frederick T. Wildmer. 

The officers are: President, James H. 
Parks; vice-president, William L. Stone; 
secretary and treasurer, Albert R. Kerr. 
Directors are: Edward A. Bigelow, Frank T. 
Cram, Frederick R. Hollister, J. Charles 
Stever and Edward D. Cole. 

The list of prizes and winners follows: 


Prizes Donated by the following 


Gold mounted bill fold.. Bigelow, Kennard & Co., 
Boston 








COMMITTEE IN CHARGE OF 
Left to right—Frederick T. Widmer, Ben Wyman, Arthur 


lister, J. Charles Stever, H. B. Perkins, Ed- 
ward D. Cole, William L. Stone and Secre- 
tary Kerr. 

Rapping for order, President Parks called 
on the company to rise and pay a minute’s 
silent tribute to James S, Blake, who had 
passed away at Atlantic City the day be- 
fore, and whom he characterized as one of 
the finest men he ever knew. Mr. Blake 
was one of the charter members of the club 
and had been a regular- attendant at the 
club’s social and business functions ever 
since it started. No member was more uni- 
versally beloved by every member in the 
trade. As Col. John W. Sherwood, of the 
Solidarity Watch Case Co., remarked: “Mr. 
Blake passed away as he always wished to 
do, among the best of friends.” For 14 
years Mr. Blake had been the guest of Col- 
onel Sherwood at the 24-Karat Club’s an- 
nual banquets in New York. 

As the dinner proceeded President Parks, 
despite the dominant din which he could 
not quite subdue, presented the prizes to the 
winners of the games. Each lucky man was 
given a hearty round of applause. 

Then the frolicking and feasting continued 
and “so far into the night” until the harbor 
steamer sirened “all aboard.” 

Altogether the outing was one of the most 
enjoyable in the club’s career, thanks to the 
activities of the committees, which follow: 

Outing—Edward D. Cole, J. Charles 
Stever, Frederick R. Hollister, Albert R. 
Kerr. 

Sports—Frederick T. Widmer, C. O. 
Housman, Arthur S. Kelley, Peter Ratzkoff, 
Ben Wyman. 





SPORTS AT THE OUTING 
S. Kelley, Charles O. Housman, Peter Ratzkoff 


Silver humidor .........Sanger & Co., Boston 
Half dozen pair ‘“Turn- 
style” cuff links...... B. A. Ballou & Co., Provi- 


dence 
Blue glass lined bon bon 
WEEE csc. cs tcacaen sues Gorham Co. 
Triple fold mesh bracelet. Bassett Jewelry Co., 
Providence 


Silver loving cup........ W. I. Cowlishaw, Boston 
Silver mayonnaise bowl 
Ce eee Rogers, Lunt & Bowlen, 
Greenfield 
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Blue lodge charm........ Wefferling, Berry, Wall- 
raff, Inc., Newark, N. J. 

Pins, charms and buttons.Irons & Russell Co., 
Providence 

Pocket lighter .......... Smith Patterson Co., 
Boston 

Belt and buckle......... M. S. Page & Co., Boston 


Cigarette box .......... Harris & Lawton, Boston 
Combination corkscrew and 
bottle opener ......... Chas. Sweetland & Son, 
Boston 
Cigarette humidor Thomas Long, Boston 
Bill fold, gold mounted. . Stowell & Co., Boston 
Bottle openers .......... C. H. Housman & Co., 
Boston 
R. Blackington & Co. 


Silver lighter .......... 
Gold knife and silver belt 


eae Chapin & Hollister 
Silver traveling folding 
Malar aruia veidacaa wen wes Hodgson Kennard & Co., 
Boston 


Peantle clock © ....06.0000< Waltham Watch Co. 
Combination ash tray and 


match box C. Percival & Co., 


Boston 

In the three-legged race, the prizes were 
a sugar basket, donated by the Gorham Co., 
and a mayonnaise bowl and ladle, by Rog- 
ers, Lunt & Bowlen. The first pair to win 
this event were Lawton and Smith. The 
second winners were Kipp and Stone, who 
were presented with billfolds, by Bigelow, 
Kennard & Co. and A. Stowell & Co. The 
third pair of winners were Frizzell and 
Gellotte,, who received a knife and belt 
buckle from the Chapin-Hollister Stone Co. 
The fourth winners were Kirby and Wil- 
kins. They each received cuff buttons from 
B. A. Ballou & Co. 

In the pipe-lighting contest the first prize 
went to Rogers, who received an R. Blacking- 
ton & Co. pipe lighter. The second prize 
was won by Glaser, who received a cup 
donated by Shreve, Crump & Low, and the 
third prize went to Allen, who received a 
pocket lighter from the Smith, Patterson 
Co. The fourth prize, a cigarette humidor, 
was won by Welch. 

In the potato race, the winner was Friz- 
zell, who received an ashtray and match- 
box, donated by D. C. Percival & Co. The 
second prize winner was Welch, who won 
a humidor, donated by Harris & Law- 
ton. The third prize winner was Freeman, 
who received a belt and buckle, donated by 
M. S. Page & Co., and the fourth prize winner 


eee eerereee 











AN EXCITING MOMENT DURING THE POTATO RACE 
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received a watch bracelet, donated by the 
Bassett Jewelry Co. 

In the quoits-pitching contest, the win- 
ners were Page and Haskins, who received 
a Waltham clock and a Seth Thomas clock. 
The second prize winners were Kipp and 
Stanton, who were given a collapsible cup, 
donated by Hodgson, Kennard & Co. The 
third prize went to Donelan and Higgins, 
who received corkscrews from C. W. Sweet- 
land & Son, and the fourth prize winners 
were Hardy and Wilkins, who _ received 
humidors, presented by Sanger & Cov. 

To the captain of the winning team in the 
baseball contest, a loving cup was presented, 
and to the members of the team and the 
umpire, 10 bottle openers. To the captain 
of the losing team, a silver-mounted baseball 
was presented. 








Pennsylvania Convention 





Plans Under Way for Meeting of State As- 
sociation at Philadelphia on June 20— 
May Be Last State Gathering 


PuiLapeE:inia, Pa., June 21—With plans 
for the entertainment and instruction of those 
attending the annual convention of the Penn- 
sylvania Retail Jewelers Association in this 
city, July 20, at the Bellevue-Stratford hotel, 
maturing rapidly, a movement is on foot to 
make it the last State gathering of the kind 
to be held. 

President Frank L. Davis of this city and 
other officials of the organization have been 
studying the trade’ convention situation for 
some time and are arriving at the conclusoin 
that much of the proceedings entail nothing 
but a waste of time, money and energy.on 
the part of officials of organizations and 
members that can be better devoted to 
strengthening such associations in other and 
as they believe more effective ways. 

It is the present intention to put the case 
before the association at the annual meeting 
and suggest, in the form of a resolution, that 
,no more annual conventions be held but that 
the association continue active and function 
as it has been, with the exception that its 
affairs shall be administered by a strong ex- 
ecutive committee ,composed in part of the 
president and other administrative officers to 
be elected at the coming session. This com- 
mittee will meet at stated intervals and con- 
sider matters of interest to the association, 
the members being kept apprised by mail of 
whatever action is taken. In the event of 
any problem of pressing interest to the mem- 
bers of the jewelry trade in Pennsylvania 
arising, such for instance as the imposition 
of an unjust or burdensome tax, a special 
meeting of the membership could be called 
to take action, but on ordinary problems of 
the industry, it is felt the action of the 
executive committee would be sufficient. 

One reason for the probable change is 
the fact that the jewelry industry of Penn- 
sylvania is not as well organized as in many 
other States and also that State conventions 
are burdensome to the jewelers of the city 
or town in which they are held. It has been 
found that the average jeweler, especially if 
he conducts a “one-man store” is not overly 
anxious to close his place for one or two 
days and travel to this city, Pittsburgh or 
some other place for a convention, no matter 
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how loyal he may be to the organization idea. 
The matter of expense also is sometimes an 
important factor in keeping members away 
from conventions, especially if at some dis- 
tance. 

The program for the convention here will 
be announced soon and among the features, 
it is planned, if possible, to have a speaker 
not connected with the jewelry business but 
an expert in his own line. It is felt that the 
jewelers may get some worth while ideas for 
their business from an “outsider.” Enter- 
tainment features of the session also will be 
announced soon. 








Owens Taken to Ohio 


Alleged Trunk Check “Switcher” Arrested 
in Philadelphia Must Answer Cleveland 
Jewelry Theft Charge 

PHILADELPHIA, Pa., June 21.—Elaborate 
plans for his defense here on the charge of 
having “switched” trunk checks on a dia- 
mond salesman in Buffalo, N. Y., having 
collapsed at the last moment, William 
Owens, who has been living in this city 
for several months, was extradited to Ohio 
after a dramatic hearing before United 
States Commissioner Manley in the federal 
building here. 

One dramatic angle was furnished by the 
prisoner's wife, who when the high priced 
lawyer, supposedly engaged to defend him, 
failed to appear, took charge of the defense 
and questioned witnesses with the skill of 
an attorney. Her efforts were fruitless, 
however, for at the close of a long hearing, 
Commissioner Manley held Owens without 
bail for extradition to Toledo, where he is 
under indictment in the check switching case. 

Owens was arrested here several weeks 
ago on a charge of blackmail but was proved 
innocent. Before he was freed, however, 
city detectives identified him as a man al- 
leged to be wanted in the robbery of dia- 
monds and mounted jewelry, valued at about 
$80,000, from the trunk of “Jack” Kloville, 
salesman for a New York diamond house. 
It had been testified at previous hearings 
in the case that the baggage check for 
Kloville’s sample trunk had been “switched” 
in Buffalo and the trunk obtained and taken 
to Toledo where it was opened and the 
gems taken from it. Owens had been identi- 
fied by railroad and hotel employes as the 
man who claimed the trunk in the baggage 
room at Toledo, rode with it in a taxicab 
to a hotel and had it sent to his room. This 
was on Oct. 24, 1926. 

Another dramatic turn was given to the 
hearing here when just as the case opened 
a man, still unidentified, walked into the 
hearing room and told Commissioner Manley 
that by agreement with Assistant United 
States Attorney Lanciano, in charge of the 
case, a postponement of a week had been 
made. Commissioner Manley, assuming the 
man making the announcement was counsel 
for Owens, remanded the prisoner to jail 
for another week, just as Lanciano, who 
had been told of the alleged agreement, en- 
tered the room and denounced it as a fake, 
saying he had made no such arrangement 
nor had communicated with Owens’ counsel. 
The man who made the announcement had 
in the meantime left the room and has not 
been found. 
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Mrs. Owens called several friends of her 
husband to testify that on Oct. 24, the day 
of the theft, they had either seen Owens in 
this city or had talked with him here over 
the telephone. 

The federal indictment, returned in Toledo 
charges that Owens with two companions 
trailed Kloville from the time he left New 
York on a selling trip to Buffalo where 
the trunk checks were switched. Federal 
officials here believe Owens to have been 
active in the gang that has been specializing 
in such work and that he was concerned 
in a case in Trenton, N. J., several weeks 
ago when a New York diamond salesman 
lost his trunk containing diamonds valued at 
more than $60,000 by the same kind of a 
scheme, 








Loot Stolen in Washington, D. C, 
Jewelry Store Robbery Passes 
Through Hands of Buffalo Mer- 
chant Who Acted in Good 
Faith 


BurFaLo, N. Y., June 18.—Investigation 
here today by Detective-Sergeant O’Brien of 
the Washington, D. C., police and Detective- 
Sergeant Degart of the New York depart- 
ment, disclosed that more than $30,000 worth 
of stolen jewelry, recovered in New York 
recently, passed through the hands of a 
Buffalo dealer, before reaching the Metrop- 
olis. 

Deputy Chief John S. Marnon, Detective 
Chief Austin J. Roche and Assistant Chief 
John Reveille, of the local force, aided the 
cut-of-town detectives in locating the man 
who handled the jewelry here. According 
to the deputy, the dealer who purchased the 
gems here is a reputable business man and 
offered the sleuths evidence that he pur- 
chased the valuables in good faith. He 
produced bills of sale, receipts and other 
papers to prove that he was unaware that 
the jewelry had been stolen. 

A. T. Arnold of Washington, D. C,, a 
dealer in antique jewelry, from whose store 
the valuables had been stolen, accompanied 
the detectives here. He was satisfied that 
the Buffalo merchant had purchased the 
gems in good faith. According to the New 
York officer, the jewelry was part of the 
$100,000 loot recovered in New York. 

Deputy Chief Marnon stated that the 
Buffalo dealer purchased the gems from a 
man who represented himself as a New 
York salesman. He is said to have paid 
$9,000 for the jewelry. 

After buying the jewelry the local dealer 
in turn communicated with a New York 
firm which handled antique jewelry exclu- 
sively. A representative came here, police 
say, and purchased the gems from the local 
merchant. 

Police refuse to divulge the local dealer’s 
name, asserting that as no crime was com- 
mitted it would be unfair to make public 
his identity. 






















S. M. Feldman, formerly in the jewelry 
business at 1536 Second Ave., Seattle, 
Wash., operating as La Fayette’s, Inc., has 
announced the opening of his new store at 
206 Pike St. The new establishment, the 
Feldman jewelry store, takes over the busi- 
ness of a Fayette’s, Inc. 
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Complete List of Smuggled Diamonds and Jewelry to Be Sold 
at Auction in New York on June 24 


The diamonds and jewelry seized by the “ye 
Government from smugglers during the past per 
few months, which are to be sold at public [ot 
auction on Friday, June 24, as briefly men- - 
tioned in these columns last week, are fully “jo 
described in a catalog issued several days [of 
ago by William C. Hecht, United States Lot 


Marshal for the Southern District of New 


The story published in _ these 


5.35 
20.13 
9.32 
6.77 
4.36 
4.00 
9.15 
9.70 
4.28 


117.00 
117.00 
140.00 
120.00 
89.00 
140.00 
99.00 
108.00 
86.00 


Appraisement of Lot Consisting of 





























York. f . 440.26 Kts. 
columns last week with reference to the 7 ny, 132 4.95 390.00 
approaching sale was based on advance in- [ot No. 2....... 133 13.07 286.00 
formation secured by a representative of ot No. 3....... 134 10.34 278.00 
- handi be offered lot No. 4....... 135 10.14 255.00 
this journal. The merchandise to be offere cans a Hype pig 
° aC & e it bak ox a. A 
on July 24 at 10 a. M., in the old Post Office fo No. 6.011... 137 15.47 260.00 
building, New York, is estimated to have [ot No. 7....... 138 20.58 243.00 
a home value of $121,000. As told in these oe Ne. : Ivakees 49 “—- prope 
. = WOt? INO: SG oscaw sc A 226. 
columns last week, the jewelry and dia- oxo igi01 77 141 11.27 213.00 
monds will be open for inspection on June | No. 11....... 142 8.80 200.00 
21, 22 and 23, between 10 a. M. and 3 P.M. Tot No. 12....... 143 25.35 193.00 
in Room 323 on the third floor in the old - 9 . beeeees ti a ge 
° ° ® 40 ING, TRecccacs a 26. ° 
Post Office building. Charles Shongood will ama a. 146 25.90 161.00 
act as auctioneer. TOCONG: “160i ccc0% 147 13.05 172.00 
The seized gems and jewelry will be dis- - = ere = — pn 
H .ot ar Wa a.cscs-ps Ns ° 
posed of in five sales, the first one to start ro) no! a9.) /)1): 150 14.59 139.00 
at 10 a. M., and continue through until the 14 No. 20....... 151 11.62 130.00 
entire lot is sold. The following list gives Lot No. 21....... 152 31.79 115.00 
the manner in which the smuggled goods po — Me teeeeee — pp a 
. . O leo GIoccccce e e 
will be disposed of and also enumerates the aoe... 155 23.47 162.00 
foreign value, the duty and the appraised [ot No. 25....... 156 11.38 130.00 
domestic value :, 
SALE NO. 1 
Appraised 
Foreign Domestic 
Value Duty Value 
Lot No. 1—47.75 carats unset diamonds, 20%..........06. $7,700.00 $1,540.00 $10,626.00 
Lot No. 2—20.10 carats unset diamonds, 20%............5 1,005.00 201.00 1,380.00 
$8,705.00 $1,741.00 $12,006.00 
SALE NO. 2 
bee ho: “11 eiterald ritig;, GO s.0..0 cca ccecccesecceaeses $500.00 $400.00 $700.00 
SALE NO. 3 
Lot No. 1—1 jeweled ring, 60%......... cc cccceecececees $125.00 $75.00 $200.00 
Lot No. 2—1 cluster ring, 60%..,.....sccccscccsccseces 250.00 150.00 400.00 
$375.00 $225.00 $600.00 
SALE NO. 4 
Lot No. 1—1 ring (1 emerald and 12 small diamonds), 80% $200.00 $160.00 $250.00 
Lot No. 2—1 pair earrings (2 emeralds and 30 small, 
CIAINGHGS Ys S000 cis.0:5 easiness eeeeeser ees 325.00 260.00 450.00 
im No. 3—1 ring (1 emerald), 80%.....ccccccccccceces 150.00 120.00 225.00 
Lot No. 4—1 bracelet and pin combination, 80%.......... 400.00 320.00 500.00 
Lot No. 5—1 gold ring with diamond, 80%.............- 450.00 360.00 600.00 
Lot No. 6—1 platinum ring with diamond, 80%.......... 500.00 400.00 700.00 
Lot No. 7—1 gold ring with diamond, 80%...........+-- 300.00 240.00 400.00 
Lot No. 8—1 gold ring with yellow diamond, 80%........ 450.00 360.00 600.00 
Lot No. 9—1 pearl scarf pin, 80%........0-cceescceees 25.00 20.00 50.00 
Lot No. 10—1 pair earrings (6 emeralds), 80%........... 150.00 120.00 200.00 
Lot No. 11—3 loose emeralds, 20%.............seeeeeees 100.00 20.00 150.00 
Lot No. 12—1 diamond ring (with an old setting), 80%.... 1,100.00 880.00 1,400.00 
Lot No. 13—2 ring mountings, 80%...........eeceeeeeees 10.00 8.00 10.00 
Lot No. 14—1 plush box—N. C. V........ccccccccccccees a deswiche stmesie Pr See 
$4,160.00 $3,268.00 $5,535.00 
Appraised 
SALE NO. 5 Foreign Value Duty Domestic Value 
Appraisement of Lot Consisting of $78,681.00 $15,736.20 $102,285.00 
188.88 Kts. : 
Abpraised i - 
Envelope Weight Domestic Albert Linz, Linz Bros., Dallas, Tex., re- 
No. Cts. Value PerCt. turned a short time ago from a three months 
Bet No: 1....... 11 25.55 $112.00 tour of Europe. He was accompanied by 
i Seb sevss 12 rose pie Mrs. Linz. While the trip was primarily a 
Lot No, : oe rd py d 140.00 pleasure tour, Mr. Linz visited many of the 
let No. 5....... 15 14.10 137.00 chief European markets for jewels. 
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Death of Alfred Humbert 


Veteran Philadelphia Jeweler a Victim of 
Grippe in His Eighty-fifth 


Year 


PHILADELPHIA, Pa., June 21.—General 
regret was felt in the jewelry trade here, 
especially among its older members, over the 
death of Alfred Humbert, president of Al- 
fred Humbert & Son, manufacturers of 
rings and mountings with a plant at 117 
S. 10th St. The death of Mr. Humbert, 
who was in his 85th year, while not un- 
expected, came as a shock to many of the 
older generation of Philadelphia jewelers 
by whom he was esteemed, both as a busi- 
ness man and for his likeable personality. 

Mr. Humbert was born in Brooklyn, N. Y., 
but came to this city when a mere youth. 
He was first employed by his uncle, a well 
known watchmaker of that day, and after 
learning the watch business thoroughly be- 
came associated with his uncle, succeeding 
to the business at the latter’s death. Later 
he embarked in the manufacturing of rings. 
For years the firm has specialized in wed- 
ding rings and in fine mountings and had 
a national clientele. 

Despite his advanced age, Mr. Humbert 
was active in business until about a year 
ago when’ his health began to fail. Last 
October he sustained a stroke of apoplexy 
which confined him to his bed for several 
months but he was apparently recovering 
when he was stricken. by the grippe and 
in his weakened was no match for the 
disease. 

He leaves a widow and one son, Roy 
Stanley Humbert, for several years asso- 
ciated with him in business. The. funeral 
held at the home of the family, 140 W. 
Baltimore Ave., Lansdowne, was a simple 
one, at Mr. Humbert’s request and the 
interment in Laurel Hill cemetery was pri- 
vate. Many friends called at the home on 
the evening before the burial to pay their 
last respects. 











Death of Luther M. Culver 


PHILADELPHIA, Pa., June 18.—Death 
overtook Luther M. Culver, 55 years old, 
veteran jeweler of Seaford, Del., at his store 
in that town, while he was at his desk. 
While he had not been in the best of health 
for several months, his death caused a shock 
among his business associates and family. 

He spent the day before his death at his 
farm near Seaford, superintending the plant- 
ing of crops and was relieving his clerk in 
his store when he was seized with the fatal 
attack. Heart disease was given as the 
cause of death. Mr. Culver was prominent 
in church affairs of southern Delaware, being 
a member of the board of trustees and 
stewards of Mt. Olivet M. P. Church and 
leader of the choir. He was also a member 
of Hiram Lodge, A. F. and A. M., Seaford. 

He is survived by a widow and daughter. 








The Marzell Jewelry and Gift Shop, one 
of Wheeling’s, W. Va., largest and best- 
known retail jewelry stores, is now going 
out of business and announces the sale of 
its entire stock of merchandise. Two auc- 
tions will be held daily. 
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Answer Commission’s Complaint 





Four Concerns Reply to Complaint of Unfair Competition in 
Resale Price Maintenance Policy in Sale of Ingersoll Watches 


Wasuincton, D. C., June 17.—The 
Waterbury Clock Co., the Ingersoll Watch 
Co., Inc., the Ingersoll Watch Co., and the 
George H. Eberhard Co., have filed answers 
to the complaint of the Federal Trade 
Commission, which alleges that the resale 
price maintenance policy enforced by these 
companies in the sale of Ingersoll watches 
and the methods used constitute unfair 
methods of competition in violation of Sec- 
tion 5 of the Federal Trade Commission 
Act. The Waterbury Clock Company and 
the two Ingersoll Watch Companies filed 
one answer. George H. Eberhard Co., the 
distributor of Ingersoll watches on the 
Pacific Coast, filed a separate answer. 

The answer of the first-named companies 
states that they never under any circum- 
stances make or receive any contracts, agree- 
ments or understandings with dealers with 
respect to resale prices of Ingersoll watches, 
but, on the contrary, expressly decline to 
accept any agreements, assurances or 
promises from any dealer that resale prices 
on Ingersoll watches will be maintained. 

“The theory of respondents’ business is 
and always has been to give the public a 
watch identified as to origin by the name 
‘Ingersoll’ at the lowest possible price,” the 
commission was informed. 

“Ingersoll watches, like other nationally 
known and advertised products, to be eco- 
nomically and efficiently marketed need a 
national and the widest possible distribution. 
Any obstruction of the channels of distri- 
bution or dissatisfaction by distributors in- 
terrupts the course of respondents’ business 
and respondents believe that it is injurious 
to them. Respondents object to the cutting 
of the established prices at which they desire 
Ingersoll watches to be sold to the consumer, 
because respondents believe that cut price 
sales impair the distribution of their goods 
by creating dissatisfaction among distributors 
of them by destroying the reasonable profit 
of the distributors, and has a_ tendency 
generally to obstruct distribution, diminish 
sales, and divert trade from respondents’ 
identified merchandise to the competing 
product of others. 

“Ingersoll watches have been extensively 
advertised and are well-known to the public 
and are attractive merchandise for dealers 
to handle. The name ‘Ingersoll’ is well 
known and the Ingersoll watch has a favor- 
able reputation. The watch business is highly 
competitive. Respondents sell about 30 per 
cent. in number of the clock watches made 
and sold in this country. Respondents have 
suffered from the sale of other watches 
represented to be Ingersoll watches and the 
mutilation of Ingersoll watches by dealers 
for the purpose of impairing the public con- 
fidence and facilitating the sale of competition 
goods.” 

It was for the foregoing reasons, the com- 
mission was advised, that the respondent 
companies, in April, 1924, adopted the fol- 
lowing notice which appears upon the boxes 
in which Ingersoll watches are sold and on 
billheads and invoices: 


NorTICE 

Watches not bearing the name ‘“‘Ingersoll’’ are 
not ‘Ingersoll Watches,” and cannot lawfully be 
advertised or sold as such. 

The advertising or selling of Ingersoll Watches 
at prices which are different from the current 
prices advertised by us, damages the trade mark 
and good will which the name “Ingersoll” repre- 
sents. 


THE Buyer ADMITS THE FOREGOING FACTS AND 
CoNnCLUSIONS 


We purpose to prevent such damage and to pro- 
tect the Ingersoll trade mark and good will by 
prosecuting the property rights therein to the fullest 
extent of the law. 

To any dealer having on hand a stock of In- 
gersoll Watches which for any reason he wishes to 
dispose of at other than our current advertised 
prices, we make the following offer: 


To furnish in exchange without expense 
to him, duplicates of such watches without 
the name Ingersoll; or at our option, to re- 
purchase at our then prevailing prices, all 
Ingersoll watches in merchantable condition 
in the dealer’s possession. Watches so fur- 
nished in exchange may not be advertised 
or sold as Ingersoll Watches, but otherwise 
may be dealt in as the buyer may choose. 

InGersott Watcu Co., INc., 

Subsidiary of Waterbury Clock Co. 

This notice announces to the public the 
companies’ policy with respect to the sale 
of Ingersoll watches and when price-cutting 
of an injurious character develops, the re- 
spondents send a form letter to the price 
cutter, a copy of which was included in the 
answer. 

This represents the only activity of the 
respondent companies in connection with 
maintaining prices on Ingersoll watches, the 
answer to the complaint stated. 

“Beyond filing a copy of the letter no 
record whatever is kept either on the cus- 
tomer’s card or anywhere else,’ the com- 
mission was advised. “No effort is made 
to check up on price-cutters and no follow- 
up letter is sent. No threats and no 
coercion are used. There is no system of 
reporting price cutters, no co-operation with 
dealers to report other dealers who cut 
prices, and there is no solicitation of in- 
formation as to price cutters from other 
dealers. Respondents’ salesmen are so in- 
structed.” 

The respondent companies incorporated 
in their answer to the commission’s com- 
plaint a memorandum on price maintenance 
read at the salesmen’s convention in Janu- 
ary, 1926, and repeated in substance at this 
year’s convention. It follows: 


Price MAINTENANCE 
PRESENT SITUATION ; 


Prior to 1911 price maintenance was simple. It 
could be enforced by injunction. Starting about 
that time came a series of United States Supreme 
Court decisions, which have since steadily reduced 
manufacturer’s right to control prices at which his 
goods sell to the public. 

The two most recent cases, Colgate and Beech 
Nut, are the controlling law of price maintenance 
today, and are the ones under which the Federal 
Trade Commission are acting. At present the law, 
as we understand it, permits and prohibits the fol- 
lowing: 

WHAT WE CAN DO 
1. We can announce to the trade and the public 
a list of “suggested resale prices.’’ 
2. We can state that these are the prices at 
which we expect our product to be sold, 
and that this is one of our policies. 
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3. We can refuse to sell direct to an 
for any reason, or for no reason. 

4. We can point out to a price cutter, the fq 
this his course is damaging both to himectt 
and his feilow merchants, and to 6 ; 
and that it would pay him bette 
cut prices. 


Y Customer 


urselves, 
T not to 


WHAT WE CANNOT DO 


1, We cannot enter into an agreement direct or 
implied, with any dealer to maintain our 
prices, nor can we get dealers to agree 
among themselves to do so. 

2. We cannot threaten a dealer that if he doe 
not maintain prices we will not sel] him, 
nor allow him to obtain our goods, ete., nor 
can we threaten him that we will bring 
suit against him if he cuts prices, Any 
such threats would be considered an attempt 
to obtain an agreement. 

3. We cannot organize a system to report price 
cutters by asking other dealers to report 
them, nor by asking you to report on such 
cases, except as will be stated hereafter, 


All of the above are considered agreements, or 
the use of co-operative methods in fixing prices and 
restraining trade. 


UnFaIR PRACTICES OR FRAUD IN 
CoNJUNCTION WITH PRICE CUTTING 

Here is an important angle not taken up with you 
before. 

We know that price cutting is never done for 
pure altruism or charity. Practically all cutting is 
done as a “bait” to get people into stores, and then 
sell them something else at a good profit. In doing 
this, the cutter often goes too far and lays himself 
open to prosecution. Some instances of this kind 
are: 


1. The price cutter who advertises “a thousand 
Ingersoll watches at a special price,” and 
actually has a dozen or less in stock. 

2. The dealer who offers “Ingersoll Yankee 
Watches” at reduced prices, and then sub- 
stitutes something else to the purchaser. 

3. The merchant who displays our watches at 
a cut, and then damns them to the customer 
by lying about their quality, etc. 


The respondent companies also submitted 
to the commission form letters used, deal- 
ing with various aspects of their policy. 
One represents the earliest form used by 
Ingersoll Watch Co., Inc., which has not 
been used since February, 1925. The letter 
which has been used exclusively since then 
is that which appears above. Another states 
that price agreements are not entered into 
and a third disclaims any purpose of enter- 
ing into an agreement with a dealer. Two 
other letters are those sent to salesmen. A 
paragraph of one of these letters, dealing 
with reports from dealers as to price-cutting, 
reads: 

“We cannot establish a system of spies to 
get one dealer to report on other price- 
cutters, but if they do so voluntarily there 
can be no objection.” 

The respondents’ answer to the commis- 
sion’s complaint states in conclusion: 


‘Where price cutting becomes of sufficient con- 
sequence in respondents’ judgment to impair re- 
spondents’ system f distribution, respondents have 
refused to sell to dealers who are responsible for 
such condition, although respondents have not and 
never have had any list of so-called price cutters. 
Respondent Ingersoll Watch Co. has never cut off 
any dealer for price cutting. Respondent Ingersoll 
Watch Company, Inc. has cut off one or perhaps 
two for price cutting alone and one or two where 
price cutting among others was a factor. Re- 
spondent Waterbury Clock Company has no relation 
with any dealer with respect to Ingersoll watches. 
Whether or not a dealer shall be refused further 
supplies of respondents’ watches depend upon the 
condition in the particular market involved and each 
case is decided individually and on its own merits. 
There is no general rule which is applied. 

Respondents’ watches are numbered, as is the 
common practice in the watch business. This num- 
bering is not for the purpose of detecting price 
cutting. Because of the frequent instances of 
mutilation of respondents’ watches and in cases of 
theft, it is desirable to have a means of identifying 
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cing particular watches which may turn up 


d tra aie 
arket under suspicious circumstances.” 


on the m 

The respondent companies deny that their 
practices constitute unfair methods of com- 
petition and deny that the complaint is in 
the public interest or that the commission 
has jurisdiction in the premises. The re- 
spondents’ answer to the commission’s com- 
plaint was signed for the Waterbury Clock 
Co. by Edward S. Rogers, attorney; for the 
Ingersoll Watch Co., Inc., by W. H. B. 
Dumont, treasurer; and for the Ingersoll 
Watch Co., by Edward S. Rogers, attorney. 

The answer filed by George H. Eberhard 
Co. states that its policy with respect to the 
sale of Ingersoll watches now is the same 
as the policy of the Ingersoll Watch Co., 


Inc. 


Death of Charles W. Lord 


Retired Providence, R. I., Jewelry Manu- 
facturer Passes on After a Long 
Period of Poor Health 


Provipence, R. I., June 18.—Charles 
Waldo Lord, long associated with the manu- 
facturing jewelry business of this city, died 
Thursday after a period of ill-health extend- 
ing over a period of several years. Funeral 
services were held from his home, 25 Rut- 
land St., this afternoon at 2 o'clock, and 
burial was in the family lot in Oak Grove 
Cemetery, Pawtucket. He was born in 
Manchester, N. H., on Oct. 16, 1853, the son 
of Samuel B. and Mary (Brierly) Lord. 

His parents removed to Pawtucket when 
he was about three years of age, his grand- 
father having established the first calico 
printing plant there with machinery he had 
brought from England. Mr. Lord received 
his early education in the public schools of 
Pawtucket and later graduated from the old 
Mowry & Goff Business College of this city. 
After leaving school he entered the employ 
of Frederick I. Marcy & Co., manufacturing 
jewelers on lower Pine St., where he learned 
the trade, and remained with that concern 
for several years until he resigned to enter 
business for himself as a partner in the manu- 
facturing jewelry concern of Lord & Mc- 
Laughlin. This afterwards became the 
Lord & Case Mfg. Co., which continued until 
Mr. Lord retired from active business a 
number of years ago, due to ill-health. He 
was a resident of the Elmwood section of 
the city for more than 30 years. In 1881 
be married Miss Mina J. Gibbs of this city, 
who survives him. He is also survived by 
three sons, Charles B., Howard B. and 
Ralph P. Lord, all of this city. 

















The official program of the 22nd annual 
convention of the West Virginia Retail 
Jewelers Association has made its appear- 
ance in one of the finest productions of its 
The program 
is unique in that it goes outside of the or- 
dinary line and gives some very interesting 
information relative to Clarksburg, and in- 
cludes an address of the president of the 
American National Retail Jewelers Associa- 
tion and a large number of other features. 
F.C. Wallace is president of the State as- 
sociation, and J. B. Baum and W. J. Lukens 
of Wheeling, members of the executive 
committee. 
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The Kaiser Prize 


Plaque Awarded to Arion Singing Society 
of Brooklyn by Former German 
Emperor Received After 
Twelve Years 


The Kaiser prize, awarded in ‘1915 to 
the Arion Singing Society of Brooklyn, 
N. Y., by the German Emperor, has been 
delivered to the winners after 12 years. The 
delay was caused by the outbreak of the war 
and the fact that the plaque had been lost 
and was not located until a few months ago 
when it was unearthed in one of the govern- 
ment buildings at Berlin. 

The plaque is a beautiful example of 
workmanship and was designed by Prof. O. 
Rohloff of Berlin Germany. It is of sterling 




















THE KAISER PRIZE 


silver, heavily gold plated, and is mounted 
on a mahogany shield constructed as an 
easel. A maroon colored silk fringe is 
placed between the plaque proper and the 
wooden back. 

The centre figure is that of Appollo with 
the lyra in his left arm, to his.rear is a 
laurel bush and above we find the German 
words: “Dem Nordostlichen Sangerbund 
von Amerika.” (To the Northeastern 
Sangerbund of America.) Above the centre 
field is a relief medallion of the donor, with 
the inscription “Wilhelm, Imperator Rex” 
surmounted by the imperial German crown. 
The centre field is flanked on the right 
by a laurel freeze having at the bottom a 
lyra and the U. S. A. coat-of-arms above 
and the word “Amerika” on the middle 
ribbon. The left flank is formed by an oak 
leaf frieze having an ancient harp at the 
bottom and the crest of the German Empire 
on top, with the word “Deutschland” in the 
middle. On the lower portion of the plaque 
is the following inscription: “Ehrenpreis- 
Seimer Majestat Des Deutschen Kaisers und 
Konigs von Preussen Wilhelm II. Brooklyn, 


1915.” 
As this was a personal donation of the 
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former emperor, the government officials 
made inquiries as to what was to be done 
with the plaque. The reply from Dorn was: 
“Please send prize to the organization for 
whom it was originally intended.” The 
present government thereupon sent the prize 
to New York and it was delivered to the 
President of the Northeastern Sangerbund, 
Theodore Henninger, by the German Consul 
General, who at the same time stated that 
the German government did not have any 
official connection with this prize but simply 
acted as “an agent in delivering an article 
belonging to a private individual to the 
legal owner.” 

As the Arion Singing Society was the 
winner in the last contest Mr. Henninger, 
at the very first opportunity, turned the 
prize over to the Brooklyn society. The 
prize was originally designated as a 
“Wander prize,” the society winning it three 
times retaining it as their possession. No 
definite decision has been agreed upon by 
the Northeastern Sangerbund but the next 
board of directors meeting will probably turn 
it over to the Arion of Brooklyn per- 
manently, 








Ontario Jewelers Meet 





Officers Elected and Reports Submitted at 
Convention Held at Niagara, 
Falls, Ont. 


NracaRA FALts, Ont. June 16.—James 
Flach, St. Thomas, was elected president 
of the Ontario Jewelers’ Association, at the 
close of a two-day convention held at the 
Clifton House here yesterday and today. 
Benjamin M. Chapman of Toronto was 
elected vice-president and A. T. Gaul of 
Hamilton, secretary-treasurer. These di- 
rectors were chosen: H. B. Tisdale, Toronto; 
F, J. Howell, Windsor, and E. H. Newman, 
Brantford. 

Hamilton was selected as the 1928 con- 
vention city. 

Reports and papers read during the brief 
business sessions, indicated that there was 
a decided improvement in the tone of the 
jewelry business throughout the province. 

The principal speaker at today’s session 
was Charles T. Evans, of Buffalo, treasurer 
of the American National Retail Jewelers’ 
Association, whose topic was, “Merchandis- 
ing Relative to the Jewelry Business.” 

Much time was spent in sight-seeing 
around the Falls, the social program out- 
weighing that of business sessions. 








For the sixth time in two years, the glass 
window in the Charles L. Miller jewelry 
store, 113 W. Front St., Bloomington, II1., 
was smashed one night recently and the dis- 
play behind it robbed. A man in a gray suit 
and a straw hat smashed the window with 
a brick bat according to witnesses from win- 
dows across the street who heard the break- 
ing of the glass. He reached through the 
broken glass and took what he could but 
was stopped by people yelling at him. He 
then turned and made his escape. Checking 
over the window display, Mr. Miller found 
that the thief had taken a stop watch, a lady’s 
watch in a white gold case, a pen and pen- 
cil and a belt buckle. 
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Death of Abraham Robinson 


Veteran Refiner Passes Away at His Home 
in New York After Short 
Illness 

Abraham Robinson, founder of the firm 
of A. Robinson & Son, refiners and workers 
of precious metals, 149 Canal St. New 
York, died last Thursday evening at his 
home, 740 West End Ave. Funeral services 
were held last Sunday at Riverside Me- 
morial Chapel, followed by burial in Wash- 
ington Cemetery. 

Mr. Robinson was born in what is now 
known as Lithuania but which at the time 














THE LATE ABRAHAM ROBINSON 


of his birth was Chelm situated between the 
Russian and German borders. He was 70 
years and six months old when he passed 
away, after an illness of more than three 
weeks. ; . 

Mr. Robinson came to the United States, 
53 years ago, and was a watchmaker by 
trade. His first connection was with a con- 
cern known as Treiss in Brooklyn and after 
severing his connection with this firm, he 
established a retail jewelry store on Court 
St., in that borough. Some years later, 
however, he came over to New York and 
started in the refining business with his 
brother. This partnership, however, lasted 
only two years after which Mr. Robinson 
established a business on his own account 
at 3 Catherine St., where he did a general 
refining business. About nine years ago, 
he moved into his present quarters at 149 
Canal St. Until 1912, he did business alone, 
but at that time, he admitted his son and 
thereafter the firm became known as A. 
Robinson & Son. 

Mr. Robinson was well known in the 
trade and was of an inventive mind. Records 
show that as far back as 1887, he was 
awarded patents for self-winding clocks 
which were at that time almost unheard of. 
Immediately after receiving his patent 
papers, Mr. Robinson began negotiations 
with a firm to produce these clocks, but, 
unfortunately, the firm which was to do 
the work, went out of business and this com- 
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pelled Mr. Robinson to abandon his plans. 
The deceased is survived by his widow, 

two sons, Benjamin and Murray, and two 

daughters, Mrs. Haft and Mrs. Frank. 








Death of Herman A. Friese 


Veteran Member of Jewelry Trade Suc. 
cumbs at His Home in Jamaica, 
Long Island 

Herman A. Friese, diamond dealer at 6 
Maiden Lane, New York, and who for many 
years had been associated with the industry, 
died suddenly on Tuesday, June 14 at his 
home, in Jamaica, L. I. Funeral services 
were held last Thursday night at his late 
residence, 411 Hillside Ave., Jamaica, fol- 
lowed by burial on Friday in Woodlawn 
Cemetery. 

Mr. Friese was born in Germany and was 
68 years old. He came to this country 
with his parents as a youth and received his 
education in the public schools. 

One of his first connections in the jewelry 
trade was with Charles H. Flagg who at 











THE LATE HERMAN A, FRIESE 


that time conducted a retail jeelry store at 
905 Broadway, New York. He remained 
with Mr. Flagg from 1878 to 1890, and after 
that became affiliated with the concern of 
Lewis, Kaiser & Luthy, manufacturing 
jewelers, then located at Ann and Nassau 
Sts. In 1897, Mr. Lewis withdrew from 
the concern and with Mr. Friese formed 
the firm of Fred W. Lewis & Co. This 
concern engaged in the diamond business on 
John St., and then later moved to 1 Maiden 
Lane and continued to exist until Mr. Lewis 
died in February, 1906. At the close of 
1906, Mr. Friese withdrew and became asso- 
ciated with the concern of R. G. Monroe 
& Co. On Feb. 1, 1910, he again launched 
in business on his own account and under 
his own name located at 6 Maiden Lane, 
where he maintained offices until the time 
of his death. Mr. Friese was well known 
and highly respected in the industry for his 
many fine qualities. 

The deceased is survived by his widow 
and two sons. 
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Silver Model of a “Cat Boat” 
to Be Given as Sailing 
Trophy 





HE illustration shown herewith js tha: 

of the O. E. Wilke Trophy. This ic 

given as first prize at Delavan, Wis., at the 
annual sail boat regatta. 

It is an exact model of the well-known 
“Cat Boat,” a sail boat so popular on the 
small inland lakes. It is made of solid sij- 
ver, with all the minute details that thrilj 
the hearts of sailors. It is pronounced by 
experts to be one of the finest trophies made 





SILVER MODEL OF “CAT BOAT” 


in silver. The size is approximately 22 
inches in height and 20 inches in length, 
and was made by the Petterson Studios, at 
159 N. State St., Chicago. 








A Correction 


A recent report that J. B. Richards, Ta- 
coma, Wash., was in bankruptcy was in 
error. In justice to Mr. Richards, THE 
TEWELERS’ CIRCULAR publishes the correction 
herewith. 








Jewelers Warned to Beware of Young 
Woman Who Is Operating the 
“Switching” Game in New 

York State 


Burrato, N. Y., June 18.—Buffalo jewel- 
ers today were warned by police to be om 
the lookout for a well dressed young woman, 
who has been active lately in several nearby 
cities, in swindling jewelers. 

According to the warning of police, the 
girl appears in a store and asks to be shown 
an expensive diamond ring. Usually she 1s 
shown a tray full and while looking them 
over she manages to slip one of the rings 
on her finger and put an imitation in tts 
place. 

Detectives report the swindle is an old 
one but the girl, because of her appearance 
and pleasant smile, has managed to repeat 
the “game” in New York and elsewhere. 
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New York-Paris Flight Mementoes 





America’s Air Hero and His Mother Receive Many Beautiful 
and Appropriate Tokens of Esteem 


Col. Charles A. Lindbergh was the re- 
cipient of a large number of medals and 
other gifts during his stay in the Metropoli- 
tan District and among these were many 
productions of the jewelry and allied trades. 
In last week’s issue of THE JEWELERS’ Cir- 
CULAR, illustrations of the medal presented 
by the City of New York, the New York 
State Medal of Valor, the Hubbard medal 
awarded by the National Geographic Society 
and the medallion presented to Colonel Lind- 


This was the first cross made and is the 
work of the master craftsmen in the in- 
signia department of Bailey, Banks & Biddle, 
Philadelphia. A record was made in its 
manufacture, the order having been received 


from Washington late on a Thursday, while ° 


despite the time necessary in making the 
dies, etc., it was ready on the following 
Wednesday. 

The Distinguished Flying Cross was pres- 
ented to Col. Lindbergh by President Cool- 
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MEDAL PRESENTED BY THE CITY OF PARIS 


bergh by the Aeronautical Society of 
America were illustrated and described, and 
a list given of some of the other medals 
which have been awarded to him since the 
completion of his famous Trans-Atlantic 
flight. 

In addition to the medals and other 
presentation pieces listed last week, the 
past week has seen the presentation to Col. 
Lindbergh of a silver placque, engraved with 
the Sun’s editorial, “Lindbergh Flies Alone,” 
and another placque from the Brooklyn re- 
ception committee commending his courage. 
A gold medal from the Brooklyn school 
children and two more gold medals in 
Nassau County, one from the Veterans of 
the World War and the other from the 
Veterans of the Spanish-American War 
were also included in the gifts made to him. 

Illustrated herewith is the medal presented 
by the City of Paris to commemorate the 
first crossing of the Atlantic from New 
York to Paris. It is a beautiful piece of 
work and takes its place among the many 
other artistic presentation pieces. This medal 
was presented to Col. Lindbergh by the 
president of the Municipal Council on 
May 26. 





Distinguished Flying Cross Presented to 
Col. Lindbergh 


PHILADELPHIA, Pa., June 22.—IIlustrated 
herewith is the Distinguished Flying Cross 
presented to Colonel Charles A. Lindbergh 
by President Coolidge and the highest air 
service decoration in America. 








idge while the “Lone Eagle” was in Wash- 
ington, D. C. 





Dainty Scarf Pin Presented to Col. Lind- 
bergh by Walter P. McTeigue, New 
York Jeweler 
The scarf pin illustrated herewith was 
presented to Colonel Charles A. Lindbergh 
last Thursday morning at his apartment at 








AEROPLANE PIN 
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270 Park Ave., by Walter P. McTeigue, 
president of Walter P. McTeigue, Inc., 36 
W. 47th St., New York. 

The scarf pin, which Colonel Lindbergh 
received with much pleasure, is composed of 
five fancy shaped diamonds and was the idea 
of Mr. McTeigue’s designer. When the pin 
had been completd, no one could be thought 
of who was more worthy of it than Colonel 
Lindbergh. 

The pin was presented in a case inscribed 
as follows: “To Col. Charles A. Lindbergh, 
in recognition of your great air achievement, 
Walter P. McTeigue.” 





Los Angeles Jewelers Listen in on Radio 
Report of Lindbergh Reception at 
Washington, D. C. 


Los ANGELES, Cal., June 15.—There was 
genuine enthusiasm on the part of the Los 
Angeles jewelers during the wonderful re- 
ception to Col. Charles A. Lindbergh, at 
Washington, Saturday, June 11. The radio 
sets were given an opportunity to tell the 

















THE DISTINGUISHED FLYING CROSS 


associated dealers just what was happening 
at the nation’s capitol and when the Presi- 
dent announced the gallant young officer’s 
achievement in the address delivered by the 
Chief Executive of this nation there was 
unbounded enthusiasm at what has been done 
to bring all of the nations of the world a 
little closer to each other in a bond of 
fellowship and a desire for accomplishment. 

Business was practically suspended during 
the morning hours and the listeners-in were 
thrilled as the bands played and the crowds 
cheered the man who was given such a 
royal welcome back to his native land. This 
was, they felt, a world epoch making day 
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in the history of the nation and as they 
heard the boy, in cimple fashion tell what 
he has done and express a desire that avia- 
tion be given all of the aid possible their 
heartful enthusiasm knew no bounds as they 
went on record in favor of proving that 
Los Angeles will have a part in the nation- 
wide celebration of the deed of daring and 
marvellous achievement of a man who has 
shown that practically nothing is impossible 
when it comes to showing that the United 
States is abreast of the times in the field 
of endeavor especially where aeronautics 
are concerned. 





Mrs. Lindbergh Accepts Memento Mesh 
Bag from Whiting & Davis Co.—No Re- 
productions to Be Made 


A Whiting & Davis sterling silver mesh 
bag, on which is depicted in enamel the 
trans-Atlantic triumph of her son, will be 
one of the enduring mementos cherished 
by Mrs. Evangeline Lodge Lindbergh. 

Ordered by cable from Paris by Charles 
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UNIQUE MESH BAG PRESENTED TO MRS. 
LINDBERGH 


A. Whiting, one of the Iucky Americans 
who greeted “Lindy” upon his arrival there 
from the other side of the world, the mesh 
bag was designed and made by Mr. Whit- 


-ing’s own craftsmen in the plant at Plain- 


ville, Mass. It was presented to Mrs. Lind- 
bergh just as she was leaving the cruiser 
Memphis in Washington by Edith Nourse 
Rogers, member of Congress from Massa- 
chusetts. 

Beneath the engraved frame and jeweled 
clasp of the mesh bag flies the famous 
“silent partner,” the airplane, Spirit of St. 
Louis, against a background of sky-blue 
enamel flecked with hints of white clouds. 
Just under the flying plane misty, irregular 
letters spell out the magic name of 
Lindbergh, which was written meteor-like 
on the great circle across the Atlantic by 
the flight of a boy and a motor known as 
“we,” 

Across the bottom of the bag are symbol- 
ized the sea-green waters and unbroken 
horizon of the Atlantic while the pendant 
scallops of the fringe bear pylon-marks like 
mile-stones—five of them—significant of San 
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Diego, St. Louis, New York, first-sight-o- 
land, and LeBourget field in Paris. 

This entire decoration, repeated on the 
back of the bag, was done in enamel on 
the tiniest silver scales of armor mesh 
manufactured by the company. 

This bag was purely a personal tribute. 
Mr. Whiting says that the Lindbergh bag 
will never be reproduced or commercialized 
in any way. Mr. Whiting returned to this 
country immediately after Lindbergh’s 
tremendous reception in Paris and was here 


_in time to supervise the completion of his 


token. 
In his letter to Mrs! 
Whiting said: 
Dear Mrs. Lindbergh: 
I trust you will pardon the liberty I 
am taking in writing direct to you, but 
I happened to be one of the great 
many thousands who had the privilege 
of seeing your son in Paris during his 
recent visit to that city. I was not 
fortunate enough to be able to grasp 
his hand and speak to him, but was 
fortunate enough to see him on two 
different occasions. 
I take this opportunity to congratulate 
you upon being the mother of such a 
wonderful young man. In recognition 
of his wonderful achievement, I am 
sending you in behalf of my firm, The 
Whiting & Davis Co.;.a bag commem- 
orating his recent flight from New 
York to Paris. I trust you will accept 
this bag and keep it among the many 
mementos which no ..doubt you~ have 
and will receive. 
Again congratulating you, and thank- 
ing you for the acceptance, I am, . 
Yours very truly, 
(Signed) C. A. WHITING. 
’ Mr. Whiting was tremendously pleased to 
receive from Washington early on the day 
of Lindbergh’s departure for New York 
this telegram. 
9:00 a. M. Washington, D. C. 
June 13th, 1927 


Lindbergh Mr. 


Mr. Whiting 
Whiting & Davis Company 
Plainville, Mass. 

Presented your bag to Mrs. Lind- 
bergh just as she was leaving the 
“Memphis.” 

EpirH Nourse Rocers, M.C. 
Thus this memento became one of the 
very few proffered souvenirs which Mrs. 
Lindbergh has accepted from among the 
thousands that have been sent to her from 
all parts of the world. 





One of Lindbergh’s Finest Tributes Pre- 
served in Sterling by Gorham Co. 


In the May 21st edition of the New York 
Sun appeared an editorial, “Lindbergh Flies 
Alone.” Alone? We are not aware of the 
name of the person who wrote this editorial 
but throughout the country it was imme- 
diately considered as one of the finest ex- 
pressions of sentiment in connection with 
Colonel Lindbergh’s flight. The editorial 
read as follows: 

“Ts he alone at whose right side rides 
courage, with skill within the cockpit and 
faith upon the left? Does solitude sur- 
round the brave when adventure leads the 
way and ambition reads the dials? Is 
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there no company with him for whom the 
air is cleft by daring and the darkness js 
made light by emprise? True, the fragile 
bodies of his fellows do not weight down 
his plane; true, the fretful minds of 
weaker men are lacking from his crowded 
cabin; but as his airship keeps her course 
he holds communion with those rarer 
spirits that inspire to intrepidity and by 
their sustaining potency give strength to 
arm, resource to mind, content to soul, 
Alone? With what other companions 
would that man fly to whom the choice 
were given?” 


The Gorham Co. was selected to repro- 
duce this editorial in silver for William T. 
Dewart, president of the Sun, that he might 
present it to Colonel Lindbergh in New 
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SILVER TABLET WITH “SUN” EDITORIAL 
York upon his arrival there. Within five 
days after the order was placed the tablet 
was on its way to Mr. Dewart from 
Providence. 

The National Jewelers Publicity Associa- 
tion sent out the above article and illustra- 
tion to the press. 

Mrs. Lindbergh Presented with Unique 
Sautoir Watch in Replica of 
Son’s Plane 


One of the most unique and useful gifts 
given to Mrs. Lindbergh, mother of Colonel 
Charles A. Lindbergh, New York to Paris 
Flyer, during her short stay in the Metrop- 
olis, last week, was a beautiful sautoir 
watch, a gift of the Diel Watch Case Co., 
309 Grand St., New York. After the pres- 
entation, which took place on Monday eve- 
ning, June 13, in the home of Clarence 
Mackay, at Roslyn, L. I., it was noticed 
that on all public appearances thereafter, 
Mrs. Lindbergh wore this unusual timepiece. 
The case was made to represent “The Spirit 
of St. Louis” the plane in which Mrs. Lind- 
bergh’s son made his sensational flight. Con- 
cealed beneath the wing and set into what 
is supposed to be the cockpit, is a tiny watch 
movement. By lifting the wings of the 
plane the dial of the watch can be seen. 
The case was an exact duplicate of the plane 
and its unique construction caused a great 
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deal of comment. Engraved on the watch 
is the inscription, “To Commemorate Your 
Son’s Non-Stop Flight from New York to 
Paris, May 20-21, 1927. Compliments of 
the Diel Watch Case Co., Inc., New York.” 

The watch was presented at a dinner 
given in honor of Colonel Lindbergh at the 
home of Clarence Mackay, president of the 
Postal Telegraph Co. Several days after 
the presentation was made, the Diel Watch 
Case Co., received the following interesting 
letter from Mr. Mackay. 

“June 15, 1927. 

“The Diel Watch Case Company, 

“311 Grand Street, 

“New York, N. Y. 

“Dear Sirs:— 

“T regret very much that owing to the 
many matters incident to Colonel Lind- 
bergh’s visit to the city, his mother, Mrs. 
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SAUTOIR WATCH, PRESENTED TO MRS. 
LINDBERGH 


Evangeline Lindbergh, was unable to ac- 
knowledge before this your letter of June 
13th, which together with the sautoir watch 
in replica of her son’s famous plane was 
sent to my house with your compliments. 

“In accordance with your telegram of the 
day before yesterday, I presented the watch 
to Mrs. Lindbergh at the close of the dinner 
that I was giving in honor of her and her 
son, and I could see that she deeply ap- 
preciated this very pleasant and novel sur- 
prise, which her gallant son fully shared. 
As there were many duties occupying Mrs. 
Lindbergh’s time and attention, I took it 
upon myself, at her request, to write and 
express to you her very sincere thanks for 
the great courtesy that your firm extended 
to her in the form of this very handsome 
souvenir. 

“T am, gentlemen, 

“Yours faithfully, 
“CLARENCE H. Mackay.” 





Attleboro Concern Produces Lindbergh 
Medals in Record Breaking Time 
ATTLEBORO, Mass., June 18.—Attleboro’s 
contribution to the numerous honors ac- 
corded Capt. Charles Lindbergh for his 
record breaking flight from New York to 
Paris, was sent to New York Wednesday 
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afternoon by aeroplane. It was a marvelous 
bit of workmanship, designed, turned out and 
delivered at its destination in almost as 
record breaking time as the feat accom- 
plished by the intrepid young flyer. It was 
accomplished only by the earnestness and 
co-operation of the employes and members 
of the manufacturing jewelry firm of C. M. 
Robbins Co. 

After the firm had made a record in the 
production of the testimonial a fast flight 
from Lowney field, at Mansfield, to the 
flying field at New York made it possible 
to present the handsome gold medal at the 
Waldorf banquet in New York, given by 
the Aeronautical Chamber of Commerce of 
the United States in appreciation for the 
young aviator’s flight. 

Establishing a new record for production 
in the face of a seemingly hopeless task 
which other firms elsewhere dared not 
undertake, the Robbins Co. gained laurels 
for the skill, speed and craftsmanship of 
Attleboro workmen when Plane No. 1062 
which arrived at the Lowney Field, Mans- 
field, at 11:27 o’clock Wednesday morning 
was started back for New York a few 
minutes later bearing not only the gold 
medal for Captain Lindbergh but 100 others 
of similar design in silver, and 1,500 in 
bronze all of which were for distribution at 
the banquet in honor of the noted “Lone 
Eagle” at the Waldorf on the following 
evening. Delivery of orders of jewelry by 
commercial aviation has become a fact, with 
Attleboro gaining the credit of having been 
the first firm to so use the air. 

Prominence had been given throughout 
the east to the fact that the Robbins Co. 
was performing in a_ record breaking 
manner in turning out the gold medal and 
the others in less valuable metal in order 
that there might be no hitch in the banquet 
proceedings. A week ago the model of the 
medal designed by John Gregory, the noted 
sculptor, was brought here and work was 
immediately started on its making at the 
C. M. Robbins factory. From Dr. G. F. 
McIntire, head of the firm, down the line 
to the last workman, everyone was keyed to 
the highest pitch in the zealous work of 
producing the medal and replicas of it on 
time. The task was accomplished ahead 
of time by several hours, with consequent 
honors for the local firm and its workmen. 
Thursday evening there were representatives 
of the Robbins Co. at the banquet to 
join in the tendering of added honors to 
Capt. Lindbergh. Dr. McIntire, Fred 
Schwinn, Henry Ostrander and James 
Hohnson, all of whom worked untiringly in 
getting the medal out on time, were among 
the guests. 





Rochester, N. Y. Jewelers Set Up Lindbergh 
Around the World Time Dial 


Rocuester, N. Y., June 15.—Along with 
all the Lindbergh pocketbooks, Lindbergh 
shoes and Lindbergh what-not, comes now 
the Lindbergh “around the world time dial,” 
an artifice set up by several jewelers in 
Rochester during the height of enthusiasm 
over the youngster flier. 

The time dial is nothing more than a 
revolving pedestal around which are arranged 
from four to six watches the retailer de- 
sires to bring to the attention of the public. 
One of them is Rochester time, another 
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Washington time, another Paris time and 
another Lindbergh time. 

When Lindbergh was making his flight, a 
card bearing his photograph and picture of 
an airplane was placed above the watch in- 
dicating the time zone in which he then was 
believed to be. The same stunt was tried 
for the Bellanca fliers on their trip to 
Berlin. 

Lindbergh was followed back to America 
in the same manner. Each time the card 
was moved it indicated the flier was that 
much nearer Rochester and America. 

By this device, not only was public 
interest turned to time zones generally but 
to watch and clock displays which other- 
wise would have remained on the shelves. 
No figures yet have been available as to the 
increase in sales. 








In Prison for Life 


Murderer of Cleveland, O., Watchmaker 
Sent to Ohio Penitentiary After Trial 
at Chardon, O. 

CLEVELAND, O., June 17.—John Burbridge, 
slayer of John Compton, Cleveland watch- 
maker, was found guilty of second degree 
murder and sentenced to life imprisonment 
in the Ohio penitentiary last week at 
Chardon, O. The murder was a brutal one, 
as the accused weighs in the neighborhood 
of 300 pounds and is six feet three inches 
in height, and his victim was a small slender 
built man. 

Comptom was slain in a small Summer 
cottage by his assailant jumping upon him 
and crushing his skull. 

The deceased was widely known in the 
trade as one of the most skillful clockmakers 
in this city, and at the time of his death was 
employed by the Webb C. Ball Co. 











Look Out for These Check Swindlers 
Operating in Washington, D. C., 
Pennsylvania and New Jersey 


WasuHincTon, D. C., June 18—A few 
days ago a well-dressed man entered the 
jewelry establishment of J. B. Levinson, 
bought a fountain pen, valued at $6, and 
offered a check drawn on a bank of Win- 
chester, Va., purporting to be in his favor, 
and signed “Mrs. E. A. Petway,” but which 
proved to be worthless. 

As soon as the check was protested by 
the Winchester bank, Mr. Levinson wrote 
the bank concerning the matter, and im- 
mediately received a reply from the cashier, 
stating they carried no such account, and 
that three crooks were leaving a trail in 
Washington, Philadelphia, and Camden, N. J. 
The three persons under suspicion, it is 
claimed, had presented a dozen or more 
checks drawn on different banks for pay- 
ment by the Winchester bank and business 
firms in the city. 

The man gave his address as Conomingo, 
Md., and after he had purchased the pen 
from Mr. Levinson, mentioned a merchant 
on Pennsylvania Ave., across from the 
jewelry store, and well-known to Mr. Levin- 
son. Acting on the assumption that the man 
was reliable, he let him have the pen, took 
the check, and gave him the change, $9. 
The check was later found to be worthless. 
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Mr. and Mrs. William A. Viall have taken 
up their Summer’s residence in their seaside 
home at Saunderstown for the season. 

Mr. and Mrs. Charles E. Hancock left the 
past week for their summer camp, “Arden- 
wold,” in New Hampshire, for the season. 

Fischer & Pruefer, Inc., have recently 
opened a New York office at 41 Union 
square west, where a full line of samples will 
be carried. 

Prompt action on the part of the firemen 
prevented a disastrous fire loss at the home 
of Col. Joseph Samuels, in Edgewood, the 
other night. 

Oscar E. Johnson, Arthur I. Clark and 
Peter W. Ochs have been drawn for petit 
jury duty in Superior Court by the Cranston 
City Council. 

J. Robert Sweet, of the Providence office 
of the National Jewelers Board of Trade, 
was in northeastern Massachusetts the past 
week on revisional work. 

Jacob Solinger, of the manufacturing 
jewelry concern of J. Solinger & Co., is re- 
ported to be seriously ill with pneumonia at 
his home 161 Freeman Parkway. 

Sigmund Lederer, of S. & B. Lederer Co., 
who is at the Johns Hopkins Hospital, in 
Baltimore, where he has been under treat- 
ment, is reported as convalescing. 

Alexander Swaczy of Madison, N. J., was 
granted a marriage license here last week by 
the City Registrar, the bride-to-be being 
Miss Gertrude IL. Behre, also of Madison. 

Charles A. Russell, of the Irons & Rus- 
sell Co., with his family, left last week for 
Thompson, Conn., where they have opened 
their country home, Hillcrest, for the Sum- 
mer. 

Henry T. M. Schulze, manufacturing 
jeweler, was granted a marriage license here 
the past week by the City Registrar, the 
bride-to-be being Miss Emma Schwanzen- 
berg. 

For the next three months Mr. and Mrs. 
Robert W. Hamilton and family will make 
their home at their seaside cottage at Bar- 
bour’s Heights overlooking lower Narragan- 
sett bay. 

Miss Eleanor W. Otis, daughter of James 
O. Otis, of Harvey & Otis, was married on 
Thursday at the St. Stephen’s Episcopal 
Church to Maynard S. Alexander of Wil- 
mington, Del. 

The case of the E. A. Eddy Machinery 
Co., Inc., against the Imperial Pencil Co., 
which was on the calendar of Superior Court 
for a hearing last Monday, was passed for a 
re-assignment. 

Percy A. Harden has been appointed by 
Mayor James E. Dunne of this city as a 
member of a municipal committee to study 
and report upon the advisability of this city 
acquiring an aviation field. 

The Wannamoisett Country Club held a 
two-ball best-ball golf tourney last Saturday, 
among the players being James O. Otis, 
Charles A. Mealv, Ralph L. Griffith, Walter 
A. Griffith and E. L. Cummings. 

Newton P. Hutchison entertained the Sir 
Knights of Thomas Smith Webb Command- 
ery of Knights Templar last Friday evening 
at their meeting, with an interesting account 
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of his recent six months in southern Europe 
and Egypt. 

N. Darrel Harvey, who is president of the 
Rhode Island Kennel Club, is working hard 
to make the coming annual show to be held 
on the Portsmouth Fair Grounds, on Aug. 
13, a bigger success than ever. 

Samuel Moore & Co. have installed a new 
Almy combination oil and coal boiler in their 
factory at 301 Friendship St. The firm has 
recently installed considerable new machin- 
ery for turning out britannia and other met- 
als for jewelers’ and silversmiths’ use. 

Plans for the annual outing of the em- 
ployes of the Boston Store (Callender, Mc- 
Auslan & Troup Co.), have been completed 
to be held at Rocky Point on Wednesday, 
July 13, with John Davidson, store superin- 
tendent, as general chairman of arrange- 
ments. 

Among the contestants at the weekly in- 
vitation tournament of the Rhode Island Golf 
Association, played last Saturday on the 
course of the Rhode Island Country Club 
were: Chris O’Brien, H. K. Sturdy, H. 
Cleary, R. J. White, Ted White, H. D. 
Baker and FE. D. Crandall. 

Clarence M. Dunbar, of the Cook-Dunbar- 
Smith Co. of this city, was elected Im- 
perial Potentate of the Ancient Arabic Or- 
der, Nobles of the Mystic Shrine, at its 53rd 
annutl session of the Imperial Council held 
at Atlantic City the past week. This is the 
highest honor in the gift of the order. 

Andrew Doleman tied with Fairchilds for 
the best gross score in the qualifying round 
of the Wannamoisett Club golf champion- 
ship last week with a score of 77. Mr. Dole- 
man held the Rhode Island golf champion- 
ship a few years ago and this season is com- 
ing back into good form again. E. E. Cod- 
man was among the contestants. 

A fall down a 12-foot iron stairway in the 
Harrick building, 36 Garnet St., is believed 
to have been the cause of the death of 
Joseph J. Miranda, 55 years old, the night 
watchman in the building, which is occupied 
entirely by manufacturing jewelers and co- 
ordinate lines. He was found dead on the 
floor of the boiler room last Sunday morn- 
ing with a fractured skull. 

Upon hearing and proof judgment was en- 
tered in civil session of Sixth District Court 
before Judge Nathan Wright on Thursday 
in favor of the City Treasurer of Providence 
against several respondents in actions for 
non-payment of taxes. Among these were 
the following: Max Gertsacov, $19.26: 
Charles Kleiner, $50.81; Samuel Kleiner, 
$22.93: Fannie Kaplan, $10.52. and Alvin N. 
Herrick, administrator of M. T. Herrick 
estate, $7.26. 

Nearly 150 employes and officials of the 
Livermore & Knight Co. journeyed to the 
Pettaquamscutt Casino, near Saunderstown, 
Saturday afternoon for the annual outing of 
the concern. A program of out-door sports 
was run off, both men and women participat- 
ing. A baseball game was played between 
two picked nines and a soccer game and a 
girls’ football game were also among the 
features of the afternoon. A shore dinner 


and dancing completed the program for the 
day. 

Members of the grinding department of 
the Brown & Sharpe Co. held their annual 
outing Saturday at the Twin Elm Farm, 
down in Harmony village, making the trip 
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by motor buses. A baseball game between 
the “Wets” and the “Drys” proved an ex- 
citing feature, but was won by the latter 
aggregation on a score of 14 to 7. The tug- 
ot-war between the married and single men 
went to the benedicts after a hard struggle. 
Other sports and games furnished the pro- 
gram for the afternoon and a chicken dinner 
was served late in the afternoon, 
Announcement was made the past week 
that the old-established firm of -H. F. Car- 
penter & Son, one of the oldest refining con- 
cerns in the country, will go out of business 
on July 1. The business was founded by 
Horace F, Carpenter in 1860, and the offices 
and plant have been in their present location 
on Page St. since 1870. In 1912 Mr. Car- 
penter retired from the active participation 
of the business in which he had made many 
important discoveries and improvements, 
since which time it has been conducted by his 
son, Horace A. Carpenter, who is now re- 
tiring after 40 years in the business. 
Saturday witnessed the actual opening of 
the Summer outing season, and from now 
until well into September every week will 
find several of the manufacturing jewelry 
plants enjoying a day in the open with games 
and sports of every description and varied 
programs of attractions, almost invariably 
concluding with a clambake. It was a jolly 
party of upwards of 50 or more that left the 
factory of Fischer & Pruefer, Inc., 144 Pine 
St. about 8:30 o’clock last Saturday by motor 
buses and private autos for a 20-odd-mile 
ride into the country to the Summer home 


_of Sigmund Fischer, down in Wyoming vil- 


lage, in the southwestern part of the State. 
Athletic sports were indulged in with at- 
tractive prizes for the winning contestants 
offered by the firm. A real Rhode Island 
clambake was served with many extra fix- 
ings, and a good time was enjoyed by all. 

Among the jewelry buyers reported in this. 
city and vicinity during the past week were 
the following: Mr. Lesser, of Samstag & 
Hilder Bros., Inc., New York city; W. 
Reichert and H. Barkenheimer, of W. Riech- 
ert & Co., New York city; Messrs. Cerf and 
Bonn, of M. Bonn Jewelry Co., Pittsburgh, 
Pa.; L. Sickles, of M. Sickles & Co., Phila- 
delphia; Mr. Groff, of Morris, Mann & 
Reilly, Chicago; Mr. Bauman, of Bauman- 
Massa Jewelry Co., St. Louis, Mo.; Ed 
Wertheimer, of Wertheimer-Plehn & Levy, 
New York city; Messrs. Cahn and Heimler, 
of Cahn & Co., New York city; Messrs. 
Caro and Levy, of Ben Felsenthal & Co., 
Inc., New York city; Mr. Patterson, of 
Smith-Patterson Co., Montreal; Mr. Rubin, 
of the Millard Novelty Co., Philadelphia; 
S. B. Lavick, of Chicago; A. F. Bohle, of 
San Francisco, Cal.; Messrs. Hahn and Avi- 
dan, of Lippman, Spier & Hahn, New York 
city; Mr. Kaskel, of Wiener Bros., New 
York city; Mr. Goldman, of Shapiro-Gold- 
man Co., New York city, and Messrs. Wein- 
stock and Steiner, of Cohn & Weinstock Co., 
New York city. 

Motion pictures, music. and other enter- 
tainment featured gatherings of employes of 
the Gorham Mfg. Co., Friday evening and 
the evening previous in,the assembly hall of 
the Commercial High School. Tickets were 
distributed without charge to the employes 
and their families and the attendance num- 
bered more than 1,100 each evening. Clar- 
ence F. Hubbard of Hartford, Conn., ad- 
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dressed the gatherings on the subject of 
New England industry and gave a very in- 
structive talk urging his hearers to continu- 
ally boost for the community and to co- 
operate with other organizations, both plant 
and civic, in every way possible to bring 
about a greater industrial activity in New 
England. On Thursday evening the workers 
in the silver departments were entertained 
and Friday evening those from the bronze and 
electroplating divisions composed the audi- 
ence. In addition to Mr. Hubbard’s address, 
both groups heard Gordon Lang speak on 
the making of industrial films for motion pic- 
tures and witnessed a showing on the silver 
screen of “Fine Arts in Metal” which was 
shown to the National Wholesale Jewelers’ 
Association at last week’s convention at the 
Providence-Biltmore Hotel. The speakers 
were introduced by LeRoy E. Briggs, works 
manager of the silver division, who was on 
the committee in charge of both these 


events. 











. F. Briggs Co. closed its factory Satur- 
day and will continue to close down on 
Saturdays throughout the Summer. 

Ellsworth C. Field, office manager for L. 
G. Balfour Co., was married Saturday after- 
noon to Miss Thelma E. Hickey at the Sec- 
ond Congregational Church here. 

Arthur Uhlig is home from an extended 
business trip, and is spending a few weeks at 
his home in Pine St. He has as his guest 
Mr. Walberg of Mobile, Ala. 

Christy Seriva and Miss Ethel M. Rey- 
nolds, both in the employ of the D. F. Briggs 
Co., were married Saturday afternoon at the 
rectory of St. John’s Church, situated in 
Taunton. 

The R. F. Simmons Co. team received a 
goed trouncing at the hands of the L. G. 
Balfour Co.’s team in the Shop League game 
last Thursday evening, the score being 12 
to 9. 

The R. F. Simmons Co. will hold its an- 
nual outing on July 16. A vote was taken 
last Friday, and this date was set aside for 
the annual good time of the employers and 
employes. 

James Beggio, who has been employed in 
the local jewelry factories for several years, 
died last Tuesday at the Lakeville Sani- 
tarium, where he had been under treatment 
for some time. 

Miss Gertrude Mae Currivan, who has 
been stenographer in the office of the Watson 
Co. for some time, was married last Tues- 
day morning in St. Mary’s Church at Mans- 
field to Ray F. Boyden. 

Edward Thompson, for several years in 
the employ of the C. M. Robbins Co., died 
at Elco, Nev., on June 13, in his 38th year, 
from heart failure. He is survived by his 
widow, one son, one daughter and one 
brother. | 

Lon Keeler was tied with F. B. Brigham 
for low net with 67 in the Highland County 
Club golf tournament last week. Other 
players included William J. Gow, George L. 
Shepardson, Walter Moon, Raymond J. 
Rioux and A. A. Remington. 

Those who had charge of the weekly din- 


THE JEWELERS’ CIRCULAR 
ner-dance following the regular handicap 
tournament included Mr. and Mrs. Leonard 
I. Lamb, Mr. and Mrs. Edwin F. Leach, Mr. 
and Mrs. Fred Mason, Mr. and Mrs. Fred- 
erick G. Mason, Mr. and Mrs, J. Frank 
Mason. 

The annual outing of the Boys’ Club to 
the Summer estate of Joseph Finberg at 
Nayatt, overlooking Narragansett bay, will 
be held on Saturday, June 25, when the boys 
will leave the local Y. M. C. A. rooms at 
8:30 o'clock so as to have a whole day’s 
recreation. 

A letter received the past week from 
Maurice J. Baer, who is now in France, gives 
some very interesting sidelights on events 
and conditions as they now exist in that 
country. It was written from the town of 
Vittel in the Vosges mountains near Chau- 
mont, where Gen. Pershing had his head- 
quarters during the World War. 

A silver plaque is in process at the Rob- 
bins Co. plant for San Antonio, which is 
planning a big reception to Col. Lindbergh 
at Kelly Field, where he learned to fly. The 
plaque pictures his trans-ocean triumph and 
records his membership in the Caterpillar 
Club, an aviators’ organization. The huge 
size of the work and the cleverness of the 
design is certain to attract a great deal of 
attention. 

A man 22 years old, charged with an as- 
sault and battery upon Eugene Mason, a 
foreman at the C. H. Eden Co.’s plant, 
pleaded not guilty and had his case continued 
to June 24 with personal recognizance of 
$100 in District Court on Friday morning. 
The defendant was summoned into court as 
a result of an argument resulting in his dis- 
missal from the shop on Thursday, after he 
is alleged to have expressed dissatisfaction 
over his pay. 

Donation Day was observed for the benefit 
of the Boys’ Health Camp here on Thursday, 
and in accordance with the annual custom 
hundreds of pounds of provisions of all kinds 
were donated to assist in maintaining the 
camp, which is conducted under the auspices 
of the Lions’ Club and the Anti-Tuberculosis 
Association. One of the unique features of 
the day occurred when the entire group of 
employes of the H. W. K. Co. jewelry manu- 
facturers, headed by James L. Wiggmore, a 
member of the firm, went to the camp wear- 
ing overalls and applied a new coat of paint 
to all of the buildings. This donation was 
one of the most appreciated of the day. 








James K. Rauch, 86, a veteran jeweler of 
the West Side, Bethlehem, Pa., was re- 


turned to his home from the Allentown | 


Hospital where he spent two days in bed 
(for rest, without the knowledge of his 
daughter, Miss Lillian A. Rauch, who had 
asked the police of Bethlehem and Allen- 
town to find her father. Miss Rauch is 
employed in an Allentown store. Two days 
ago her father, whose memory is failing, 
took a walk, which finally led him to 
Seventeenth and Chew Sts., where he sank 
down exhausted. Two boys took him to the 
Allentown Hospital under the impression 
he was ill. To the nurses who put him to 
bed Mr. Rauch gave his name and address 
to have them communicate with his daughter, 
but this was not done. Miss Rauch dis- 
covered the whereabouts of her father 
through the Allentown police. 


a 


James P. Black, wholesaler, is on a busi- 
ness trip through Maine. 

Mr. and Mrs. Wilfred Messier have re- 
turned from their wedding trip. 

John P. Hetherington is confined to his 
home in Broad St. by serious illness, 

The Mason Box Co. is represented by a 
fast team in the reorganized Twilight Base- 
ball league. 

Mr. and Mrs. J. H. Peckham, Jr., spent 
the last week-end with friends at South 
Yarmouth, on Cape Cod. 

Fritz Schriever has the sympathy of a 
wide circle of acquaintances in the death of 
- wife, Mrs. Eva Schriever, on Thursday 
ast. 

Mr. and Mrs. Theron S. Curtis enter- 
tained a house party of 10 guests at their 
Summer home in Menhaunt over the last 
week-end. 

Plans are being made for the formation 
of another Twilight Baseball League in this 
town in which the Evans Case Co. is to be 
reperesented by a team. 

C. B. Allen who has been manager of the 
Grant store here since its opening, is to 
be in charge of the company’s new store 
opening at Middleboro, Mass. 

Frederick R. Bishop of the Bishop Co., 
accompanied by his wife and daughter, left 
last Monday for Quebec, from whence the 
latter sailed on Wednesday for a two 
months’ stay in Europe. 

The Evans Case Co. last week notified 
the local scholarship committee of the Attle- 
boro Art Chapter that it would take two 
industrial memberships in the Rhode Island 
School of Design movement. 

Benjamin Fiske, a Civil War veteran and 
an old-time journeyman jeweler, died sud- 
denly Tuesday evening, June 14, as he was 
preparing to leave his daughter’s home here 
to attend Flag Day exercises. 


The J. F. Sturdy Sons Co. has taken two 
industrial memberships in the Attleboro Art 
Chapter’s campaign for scholarships for 
the jewelry and silversmithing department 
at the Rhode Island School of Design. 

Charles Lanphier, one of the oldest 
journeymen jewelers here, having been em- 
ployed in local factories for more than 45 
years, died last Wednesday evening, after 
a short illness at the age of 77 years. He 
is survived by two sons. 

Mr. and Mrs. J. L. Sutherland were 
pleasantly surprised last Wednesday evening 
at their home in Broad St., when they re- 
ceived an unexpected visit from a number of 
relatives and friends in honor of their 25th 
wedding anniversary. During the evening 
they were presented a handsome chest of 
silver. 

Congressman Joseph W. Martin, Jr., for 
many years local representative of THE 
JeweELers’ CIRCULAR, was pleasantly sur- 
prised while at his office in the Federal 
building at Fall River last Wednesday after- 
noon. A delegation of business men called 
and in behalf of a number of friends pre- 
sented him a handsome leather traveling bag, 
in anticipation of Congressman Martin’s trip 
to Europe, which will be taken in the near 
future. 
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O capture the preference of thousands 

\ of discriminating American women in 

the matter of tableware design is—to 

say the least—difficult. The formula 

for designing a “leader” pattern is unknown. How- 

ever, every decade or so some one pattern blossoms 

oug into the ideal, and gracefully assumes leader- 
ship. It becomes a mighty builder of business. 

Such a pattern is the William and Mary Style! 

One in a hundred! Six fruitful years have spread 

the seed of business in thousands of well-to-do 


homes. Steadily grows the demand. From Maine 
to California, from Texas to North Dakota, deal- 
ers speak of the William and Mary Style as their 
leading Sterling pattern. 

Made in equally charming hollow-ware, the 
William and Mary ‘Style affords continued, wide- 
spread growth among the many present owners of 
the flatware. Here is presented a most productive 
field for selling-effort. We have prepared a port- 
folio of beautiful photographs to help you. Have 
you asked for your copy? 


ROGERS, LUNT & BOWLEN COMPANY .- Silversmiths 
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Editorials 





An Address prs he p i 
Worthy of Careful ow can the 
Reading Jewelry Busi- 


ness be made more 
profitable?” which was given careful 
consideration at the 20th annual con- 
vention of the- National Wholesale 
Jewelers Association at Providence, 
R. L., June 6, 7 and 8 is one that is of 
vital interest to all branches of the in- 
dustry and the address delivered by 
Woodward Booth, manager of the 
New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association, on 
that subject, which was published in 
full in THE JEWELERS’ CIRCULAR on 
June 8 on page 92, should be read by 
every retail jeweler. Mr. Booth did 
not attempt to offer a panacea for the 
jewelry business but he did offer some 
straight from the shoulder suggestions 
which are worthy of special comment 
and deserve the attention of everyone 
associated with our trade. In his ad- 
dress manufacturers, wholesalers and 
retailers will all find food for thought. 

That the subject cropped up at every 
session of the wholesalers following 
Mr. Booth’s address on the opening 
day of the convention is indicative of 
the importance in which it was held 
by the wholesalers and manufacturers 
who attended the convention and it is 
a subject which can well be given a 
place of importance on the program 
at the convention of the American Na- 
tional Retail Jewelers’ Association in 
Milwaukee in September. 

More optimism and less pessimism, 
said the speaker is an essential because, 
as he said, if the new psychology 
teaches anything it teaches the truth 
of the ancient saying that “as a man 
thinketh in his heart, so is he.” 

Mr. Booth suggested that the 
jewelry business can be made more 
profitable by genuine co-operation be- 
tween the several branches of the 
trade, between manufacturers and 
wholesalers, between wholesalers and 
retailers and between competitors 
within each of these several branches. 
He called attention to the fact that 
pirating of ideas in the manufacturing 
industry is not co-operation and that 
the inane cutting of prices does not 
increase markets but rather dynamites 
profits. He left various other trade 
abuses for others to discuss but which, 
could they be corrected, would make 
for profits in the trade, and went on 
to point out that the real competitor 
is not the other fellow in the jewelry 


. game, but the makers and distributors 


of thousands of other types of mer- 
chandise. 
In conclusion he said: 


“To the broad quesison ‘How can 
the jewelry business be made more 
profitable?’ the reply is modestly sub- 
mitted—by having faith in the essen- 
tial soundness of an industry that al- 
ways has and always will respond to 
fundamental longings of human na- 
ture, and by couperation between oro- 
ducer, wholesaler and retailer.” 





UNDAY, June 


Selling Mor 
ae 19, was Fa- 
Men’s ’ 
ther’s Day and 
Jewelry 


it was noted that 
retail jowelers used considerable space 
in the daily papers during the 
previous week in which they called 
attention to’ appropriate men’s gifts 
to be found in their stocks. That the 
advertising was more general than has 
previously been noted, indicates that 
retail jewelers throughout the country 
are taking greater advantage of such 
opportunities to make their fight for a 
share of the consumer’s dollar. This 
is an encouraging sign, because a great 
deal depends upon the retail jeweler, 
if the public is to become more inter- 
ested in “Gifts That Last.” The work 
of the. National Jewelers’ Publicity 
Association and other organizations 
working to create a stronger desire on 
the part of the public for jewelry and 
kindred lines will be greatly helped if 
retail jewelers throughout the country 
are quick to accept every opportunity 
to attract attention to appropriate gifts 
for various occasions. 

Much has been said at conventions 
of retail jewelers from time to time 
about women wearing appropriate 
jewelry and about the methods of in- 
creasing the sales of articles of adorn- 
ment for the fair sex, and jewelry 
trade papers and popular magazines of 
a general character have often pub- 
lished articles urging appropriate com- 
binations of jewels and gowns. The 
subject of men wearing more jewelry 
has also been discussed at conventions 
of retail jewelers and the jewelers 
themselves have been urged to set an 
example to others outside the trade. 
This is necessary not only on the part 
of the jeweler himself but also includes 
the clerks who wait upon customers. 

The agitation of this matter has 


shown good results and the progres- - 


sive and up-to-date jeweler has seen 
the necessity of setting an example in 
the wearing of jewelry. There is still 
room for improvement and every 
jeweler should see to it that his em- 
employes and members of his family 
wear appropriate jewelry. 

In increasing his sales of men’s 
jewelry just before Father’s Day and 
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during the whole year, the retajj 
jeweler has the opportunity to ¢qjj 
attention to the fact that tie pins are 
again in vogue and that the pin should 
be in harmony with the tie in which 
it is worn; that cuff links and studs 
wherever possible should be appro- 
priate to the shirt on which they are 
used ; that the watch chain and watch 
should be up to date and that men 
should not only wear jewelry but that 
they should have a selection suitable 
for various occasions., both formal and 
informal. 

The campaign to popularize the 
wearing of men’s engagement rings is 
a step in the right direction in bring- 
ing men into the jewelry stores. Ac. 
cepting every opportunity to direct 
attention to the jewelry store will mean 
better business for the retailers and 
for the wholesalers and manufacturers 
as well. 








Salesman for Providence, R. I., Con- 
cern Robbed of Jewelry Worth 
$10,000 and Automobile 
While in Detroit 


Detroit, Mich., June 15.—Two armed 
men held up Samuel Steinberg, sales- 
man for Spear & Susskin, Providence, in 
front of the jewelry store of Albert Swartz, 
2941 Hasting St., last Monday, and escaped 
with six grips containing jewelry samples 
worth approximately $10,000. The car in 
which Steinberg had been making the rounds 
of the stores, it is stated, was also stolen. 
Mr. Steinberg and his driver had just 
reached the store and the salesman was pre- 
paring to take his sample cases out when 
the bandits ordered the driver out of the 
car and drove away. 








Market Prices for Silver Bars 
The following are the quotations for sil- 
ver bars in London and New York a 
reported for the past week: 
Selling Price 


Londox U. S. Gov't New York 

Date Official Assay Bars Official 
June 14.... 26% 59% 57 
* 46:3... 26% 59% 57 
"~ 16.... 26% 59% 56% 
“ 17.... 26% 58% 56% 
*. 98.<.. BOX 58% 56% 
" 20.... 262% 585% 56% 








A Spanish royal decree taxes portable 
lighters used in place of matches, according 
to a report to the Department of Commerce 
from Commercial Attache C. H. Cunning: 
ham, at Madrid. Lighters imported by ™- 
dividuals are taxed a minimum duty of 
pesetas each; silver lighters, 10 pesetas; 
gold, gilded, or enameled lighters, 20 pesetas 
each. When imported through the Gov 
ernment match monopoly for sale, or whea 
manufactured in Spain by that compaily, 
ordinary lighters are taxed 3 pesetas, silver 
lighters 6 pesetas and gold, gilded # 
enameled lighters 12 pesetas. 
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Dolgov & Son, manufacturing jewelers, 
have removed their factory to Room 403 at 
126 Maiden Lane. 

The office of Goodfriend Bros., 542 Fifth 
Ave. will be closed all day on Saturdays 
during July and August. 

Hyman Abrams, of the Scranton Jewelry 
Co, Scranton, Pa., was in this city last 
week, from which port he sailed last Friday 
on the Olympic for the diamond market at 
Amsterdam. 

Stanley G. Hardie, representing Harold J. 
Henry, 15 Maiden Lane, is sailing for 
Europe on the Majestic next Monday. He 
is going abroad on a six weeks’ buying and 
pleasure trip. 

It was announced last week that Edward 
T. Kilmartin, for 18 years with J. R. Wood 
& Sons, is now sales manager for E. Sidney 
Hyman, manufacturers’ representative, 15 
Maiden Lane. 

M. Loeb, buyer for S. Loeb Sons, Inc., 
wholesale jewelers of Erie, Pa., is in New 
York, and while here is stopping at the Hotel 
Commodore. Mr. Loeb reports business 
improving in his part of the country. 

David Rothschild, diamond importer, 48 
W. 48th St., sailed last week on his Sum- 
mer buying trip to the European diamond 
markets. Mr. Rothschild expects to return 
about Aug. 1 with an assortment of loose 
diamonds for the Fall trade. 

Maurice Rosenthal, of Rowes, Inc. 34 
Park Row and 5 Beekman St., sailed re- 
cently for Europe on the Deutschland. While 
abroad, Mr. Rosenthal will visit the diamond 
markets at Paris, Antwerp and Amsterdam, 
where he will make purchases for his con- 
cern. 


Handy & Harman, 57 William St., refiners 
and dealers in precious metals, have awarded 
contracts for new buildings and extensions 
to their refinery and mills at Bridgeport, 
Conn. New rolling mills, annealing fur- 
naces and other equipment will be installed, 
as well as additional facilities in the Refining 
Department. 

S. Simmons, formerly in the wholesale 
watch business at Los Angeles, Cal., is now 
in New York looking for manufacturers’ 
and importers’ lines to represent on the 
Pacific Coast. Mr. Simmons will return to 
the coast within a few weeks, and while 
here is making his headquarters with his 
brother at 132 Nassau St. 

William J. Ward, 15 Maiden Lane, is re- 
ceiving the sympathy of his many friends in 
the trade. On Sunday, June 12, he suffered 
the loss of his mother. Mrs. Ward died at 
her home in Lyndhurst, N. J., at the age of 
87 years, after a short illness. Burl was 





made on Tuesday of last week in Arlington 
Cemetery, at Arlington, N. J. 

J. Walter Lewy, of Lewy & Co., importers 
of jewelry novelties and genuine stone neck- 
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laces, cameos, etc., with a New York office 
at 320 Fifth Ave., returned to this country 
last Wednesday on the Frederick VIII, 


after an eight weeks’ trip to Europe. Mr. 
Lewy, after having completed his business 
trip, spent more than two weeks in Norway 
and Sweden sight-seeing and visiting the 
markets in those countries. 

The “Ten Year Club” of the L. E. Water- 
man Co., 191 Broadway, held a most en- 
joyable outing on Saturday, June 11, at 
Bear Mountain. The members of the club 
were taken to the picnic grounds in the boat 
Favorite, which left Pier A, of the Depart- 
ment of Docks, Battery Place, at 9 A. M. 
There was dancing on board, and on their 
arrival at Bear Mountain the members and 
their guests were given refreshments. 


William J. Ward, 15 Maiden Lane, and 
Frank G. Mildeberger, sales representative 
for the same concern, left last Sunday by 
automobile to attend the convention of the 
Vermont Retail Jewelers’ Association at 
Newport. After the convention, which 
started on Tuesday and came to a close to- 
day (Wednesday), Messrs. Ward and 
Mildeberger plan to make a few calls and 
return to this city at the end of the week. 

The United Retail Jewelry Storekeepers’ 
Association held a meeting recently, at 
which officers were elected to serve for the 
ensuing year. Other business was also trans- 
acted, and at the close of the meeting, re- 
freshments were served at Perlman’s Res- 
taurant. The officers elected include: Presi- 
dent, S. Ginsburg; vice-president, J. A. 
Weintraub; treasurer, S. Meyer and finan- 
cial secretary, Leo Rackoff. During the 
meeting 20 new members were accepted into 
the association. 

The Brooklyn Retail Jewelers’ Associa- 
tiom and other retail jewelers’ associations 
inthe metropolitan district are sending to 
all members placards warning the public 
against fake auctions. This organization, as 
well as other retail jewelry associations in 
the vicinity of New York have been active 
recently in combating this evil and are now 
going direct to the public with their warn- 
ings. All of the members are at the pres- 
ent time displaying in their store windows 
signs reading: “Warning! Beware of Fake 
Auctions. Many of these are operating 
throughout the city and preying upon the 
buying public by using high power sales- 
men to sell low grade merchandise. Take 
no chances. Patronize Legitimate Stores.” 

Albert Lorsch, well-known dealer in pre- 
cious stones, and founder of Albert Lorsch 
& Co., Inc., who died in Paris on Dec. 11, 
1925. left an estate appraised on Thursday 
last by the State Tax Commission at $3,190,- 
350 gross and $2,941,300 net. The items of 
the estate included no real estate, but $104,- 
698 in cash, $104,736 in mortgages and ac- 
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counts, and $2,979,407 in securities. Mr. 
Lorsch’s will give half the residuary estate, 
or $1,449,528, to his widow, Josie Lorsch, 
and the other half to his daughter, Elsie 
Hostater, wife of Henri Hostater of Paris. 
The daughter gets only half her share out- 
right, the other half being a trust. A codicil 
gave his brother, Emile, $100,000. He gave 
$20,000 to charities. The appraisal shows 
that Mr. Lorsch had transferred $1,336,985 
in securities to his daughter in March, 1925. 

The trade is notified that a swindler is 
operating in the vicinity of New York and 
has claimed at least one victim in the indus- 
try. The swindler is described as about five 
feet five inches tall. He is quite stocky in 
build, has a nose which is low between the 
eyes. He appears to be of Irish descent and 
is believed to be between 40 and 45 years old. 
He has a smooth face, good features and re- 
sembles a prosperous contractor. The man 
might be identified by a single two carat dia- 
mond ring of fine quality with small sap- 
phires which he wore when last seen. This 
stranger called upon a jeweler in this vicinity 
and looked at watches of various kinds, pre- 
tending that he wanted to buy one of a 
certain make. Not being able to find the 
one that he wanted, he was allowed to take 
on memorardum a watch of another make, 
which he failed to return. The watch he 
took was in a round white gold case, No. 
234086. 

George Cohen and “Baltimore Willie” 
Unkelbach, two of the three men who as- 
saulted a guard in their unsuccessful attempt 
to escape recently from the West Side 
Prison, were each sentenced to serve 10 years 
in Sing Sing. The 10-year term meted out 
to Cohen was added to a 40-year prison term 
recently imposed on him after he pleaded 
guilty to participating in the hold-up and 
robbery of Abraham W. Faigin at 15 Maiden 
Lane. Unkelbach is a former member of the 
notorious Whittemore gang which, for 
months, terrorized the jewelry trade. The 
10-year term imposed on him will be added 
to whatever sentence is given him when he 
is arraigned on charges growing out of the 
Whittemore gang’s operations. These new- 
est sentences were imposed on Tuesday of 
last week by Judge Charles C. Nott, Jr., in 
the Court of General Sessions after both men 
had been arraigned and pleaded guilty as 
second offenders. 

Saul Blitz, of Kittay & Blitz, importers 
of precious and semi-precious stones, 200 
Broadway, has returned from Europe, after 
an eight-week tour of the principal stone- 
cutting centers, This trip was the first 
made by Mr. Blitz in the interest of his 
concern. The outlook in Europe, according 
to Mr. Blitz’s observation, is quite cheerful, 
and he found all the lapidaries working full 


(Continued on page 77) 
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capacity. There is a great scarcity of large 
perfect garnets and fine amethysts and to- 
pazes, he says. 

Irving Kritzer, is located at 48 W. 48th 
St, and not 10 W. 47th St., as previously 
reported in thesé columns, 

D. Davidson, diamond importer, 1 W. 
47th St. left yesterday (Tuesday) on the 
Aquitania for his annual trip to the Euro- 
pean diamond markets. 


William Roman, dealer in diamonds, 22 


W. 48th St., will sail for Europe, next 
Saturday, on the Mayestic, for a purchasing 
trip to the foreign diamond markets. 

Ralph W. Sabin, of Alex. Sabin & Sons, 
2 E. Broadway, returned recently aboard 
the Olympic, after a two months’ purchas- 
ing trip to the European diamond and watch 
markets. 

Many concerns in the trade are planning 
to close their places of business on Friday 
evening, July 1, and reopen on the morning 
of July 5. This will give many employes a 
three-day holiday over the Fourth of July. 

Louis Koppel, manufacturer of ring 
mountings and wedding rings, 126 Maiden 
Lane, announced that his factory and office 
will be closed from July 2 to July 10, in- 
clusive, for the employes’ annual vacation. 

The East New York Retail Jewelers’ As- 
sociation is already planning for its next an- 
nual banquet, which will be held on Feb. 5, 
1928, at Union Temple, 17 Eastern Park- 
way, which is on the Prospect Park Plaza. 
The association is planning an elaborate 
program. 

A monument erected for Aaron Rodack, 
the Washington Heights jeweler, who was 
murdered last July while resisting bandits, 
will be unveiled next Sunday at Mt. 
Lebanon Cemetery. All friends of the late 
Mr. Rodack are invited to attend this 
ceremony. 

Among the passengers returning on the 
Aquitania which docked last week was Leo 
Davidson, of Henry Davidson, 51 Maiden 
Lane. Mr. Davidson spent the past seven 
weeks in Europe visiting the diamond mar- 
kets of Antwerp, Amsterdam and Paris and 
the watch factories of Switzerland in the 
interests of his firm. y 

B. Haberman, retail jeweler, 565 W. 145th 
St., has rented a large store at 3582 Broad- 
way near 147th St. Owing to an increase 
in business, Mr: Haberman required larger 
quarters. When alterations have been com- 
pleted he will have one of the most up-to- 
date jewelry stores in this part of the city. 
Mr. Haberman expects to open for business 
on or about June 25. 

The Bronx Retail Jewelers Association 
held a regular monthly meeting on Tuesday 
evening of last week at Ebling’s Casino, 
St. Anns Ave. and 156th St. As this was 
the last meeting before the Summer months 
and as the next meeting will not be held 
until next September, the session was at- 
tended by approximately 100 members. This 
is the best attended meeting ever held by 
the association. There were several delega- 
tions present and a number of short talks 
were given by Jacques LeRoy, representing 
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the Horological Institute of America, 
Samuel Feldman, president of the Brooklyn 
Retail Jewelers Association, Assemblyman 
Murray Hearn, who has recently been ap- 
pointed general counsellor for the Executive 
Board of New York Retail Jewelers Asso- 
ciations, and Joseph Mazer, diamond dealer, 
this city. After the meeting, a luncheon 
was served. 

Schedules in bankruptcy were filed last 
Thursday in the United States District 
Court, this city, by Samuel Orlov, whole- 
sale jeweler, 65 Nassau St. The jeweler 
lists his debts at $29,104, which amount 
represents unsecured claims, while the assets 
are placed at $2,200, including machinery, 
tools, etc., $75; debts due on open account, 
$2,025, and property claimed to be exempt, 
$100. Involuntary bankruptcy proceedings 
were started against Mr. Orlov on March 30 
last. Among the largest unsecured cred- 
itors are: Charles Birnbaum, $834; Boro- 
kova Bros., $735; Burrows Fliederbaum, 
$634; Bristol Seamless Ring Co., $267; M. 
Englander, $660; M. Frank Co., $1,362; P. 
M. Friedlander, $476; Gemart Jewelry Mfg. 
Co., $550; I. S. Levitt, $4,006; Moe Len- 
kowsky & Son, $1,943; Schrafron-Mondel, 
$243; Pierre Schwartzstein, $1,599; A. Sir- 
vent, $2,559; Saul Swingrod, $450; Tracht- 
man Bros. & Cohen, $575; L. Stern & Co., 
$863; Schlesinger & Kraus, $321; A. Sude- 
rov, $6,561; Sherman & Henken, $1,481; M. 
Kutcher, $712; Sam Goldberg, $300; C. D. 
Gilmore, $343; S. Lieberfarb, $212; L. J. 
Schaff, $527; Etna Watch Co., $337. 

Two alleged “switchers” came to grief 
last Saturday when they attempted to sub- 
stitute scarf pins of the 5 and 10 cent store 
variety for diamond pins belonging to Albert 
Welsch, retail jeweler at 677 Columbus 
Ave., this city. After the scheme was dic- 
covered, the two men ran from the store 
and with the aid of several boys, the jeweler 
was able to apprehend both of the culprits 
who were turned over to the police. On 
Saturday both were held in bail for a hear- 
ing. This hearing was to take place yester- 
day (Tuesday) in the 54th St. Court. The 
prisoners give their names as James Wilson, 
a waiter, living at one of the Mills Hotel, 
and James O’Rourt of Seventh Ave. Both 
men entered the jewelry store of Mr. Welsch 
about 2 o’clock, last Saturday afternoon and 
asked to be shown some scarf pins. The 
jeweler placed several pins before the men 
and as he turned to get some others, he 
noticed one of the men acting suspiciously. 
Mr. Welsch immediately looked over the 
tray and discovered that a pin was missing. 
When he asked the youths if they selected 
the pin, they threw one on the counter which 
proved to be of a cheaper variety. The 
jeweler noticed the substitution and im- 
mediately the men ran from the store. After 
a short chase, Mr. Welsch captured O’Rourt 
and then continued to pursue Wilson, who 
scaled a wall into Central Park. Several 
boys playing in the street noticed the com- 
motion and when Mr. Welsch told them 
what had happened, they picked up the 
chase and finally caught the man boarding 
a trolley car. This man who proved to be 
Wilson, was brought back to the jewelry 
store where he was identified by Mr. Welsch. 
Both men were then placed under arrest. 
One of the missing scarf pins was found 
in the street and Mr. Welsch in checking 
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over his stock, discovered that another pin 
valued at $12 is still missing. 

The organizations represented in the mem- 
bership of the Executive Board of the New 
York Retail Jewelers Associations, includ- 
ing the Bronx, the Metropolitan, Brooklyn 
and East New York, have arranged for a 
combined outing which will be held on 
Sunday, Aug. 21. A committee was ap- 
pointed at the last meeting of the Board 
to make arrangements for this outing and 
selected Colonial Inn at Pelham Bay which 
is on the road to City Island, as the scene 
of the affair. Tickets for adults will cost 
$3.50 while a charge of $1.50 will be made 
for children under eight years old. Each 
ticket entitles the holder to a full course 
chicken dinner which will be served at 12 
o’clock noon and also the privilege of enter- 
ing the games which are being arranged. 
The committee consists of I. Geffen, chair- 
man, and W. Schneiderman of the Bronx, 
Messrs. Wolf and Edelman of the Metro- 
politan Association, Peters and Heft of 
Brooklyn and Sherman and Agran of East 
New York. It has been pointed out that 
the money derived from the outing will be 
used to promote auction legislation and to 
fight fake auctions in the metropolitan 
district. For this reason, wholesalers are 
being appealed to and asked to purchase 
tickets and take part in the outing. A base- 
ball game is scheduled and at the present 
time, the committee is arranging an interest- 
ing program of other outdoor sports. To 
date, a number of valuable prizes have been 
donated and others are being solicited. Those 
received and the donors include: J. R. 
Wood & Sons, diamond scarf pin; Bulova 
Watch Co.,-lady’s and gent’s strap watches; 
Joseph Mazer, diamond dinner ring; A. 
Forman, gold Waldemar chain; I. Ollen- 
dorf, gent’s wrist watch and lady’s traveling 
clock; A. Jaffe, diamond bar pin; S. Jollof- 
sky & Sons, two diamond cameo pins; Lenga 
& Spitz, lady’s wrist watch, Leo Hoffman, 
lady’s wrist watch and A. Cohen & Son, 
silver loving cup which will be awarded to 
the winning baseball team. 

The Jewelers National Crime Committee 
has sent to its members during the past week, 
a brief résumé of the work accomplished 
by this organization since Nov. 1, 1926. It 
was pointed out that the committee, through 
its counsel, Richard C. Murphy, has ap- 
peared in the prosecution of 24 criminals, 
including murderers, robbers, thieves and 
embezzlers. In each of these cases, the re- 
port states that the defendants were con- 
victed and sent to jail for long terms. The 
report then follows with a list of the prin- 
cipal cases showing the names of the de- 
fendants, the crimes for which they were 
convicted and the sentences imposed. Five 
of the cases mentioned show that the de- 
fendants were convicted for criminally re- 
ceiving stolen goods and were given sen- 
tences ranging from one year and a $500 fine 
to a jail term in Elmira. One man was also 
convicted of robbery and sent to prison for a 
term of from 20 to 25 years, while another 
burglar received a 10 year sentence. The 
report further states that it is quite probable 
that these defendants would never have been 
apprehended, had it not been for the com- 
mittee’s detectives. There are still a num- 
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ber of cases pending in which Mr. Murphy 
believes convictions will be obtained. 
Through the personal efforts of Otto D. 
Wormser, chairman of the committee, the 
attendance of witnesses from New York and 
California at a trial in Illinois was secured, 
thereby insuring the convictions of three 
train robbers. The committee has been se- 
curing attendance and defraying expenses 
of New York jewelers who have been vic- 
tims of robbers in distant cities and are in 
constant touch with the situations. 

Samuel Cohen of Jacob Cohen & Sons, 
wholesale dealers in diamonds and jewelry, 
52 Chrystie St., will celebrate his 10th an- 
niversary at Butler Hall, on June 25. 

Mr. and Mrs. Herbert S. Sergison and 
son are returning Saturday on the Beren- 
garia after spending nine weeks in Europe. 
Mr. Sergison, who is the owner of Her- 
berts Jewelry Shop, 125th St. and Seventh 
Ave., combined business with pleasure and 
made extensive diamond purchases while 
abroad. 

Mrs. J. Chamelin, and I. Chamelin, wife 
and son of Julius J. Chamelin, jeweler of 
484 Tremont Ave., sailed on the Rocham- 
beau for a stay in Paris, Germany and 
Switzerland and will also visit the diamond 
| markets in Antwerp and London, to make 

purchases for the concern. They will re- 
turn to New York the end of September. 

David Friedman, of Friedman & Kemeny, 
Inc., manufacturing chain makers of 105 
Fulton St., sailed for Europe yesterday 
(Tuesday) aboard the Aquitania on an ex- 
tensive business trip for the purpose of ob- 
taining new styles. After touring Paris, 
London, Germany, Austria and his native 
| country, Hungary, Mr. Friedman expects to 





return to this country the latter part of 
August. 

Announcement has been made of the adop- 
tion of additional group insurance by the 
Louis Ettlinger Co., manufacturer of jewel- 
ty boxes in Port Richmond, N. Y. The 
original program of life insurance was 
operated with such success that health and 
non-occupational accident insurance has 
been purchased from the Metropolitan Life 
Insurance Co., which issued the original 
group life policy. 

The platinum market still remains more 
or less inactive. As THE JEWELERS’ Cir- 
CULAR went to press yesterday, prices quoted 
were the lowest which have prevailed in 
some years. The soft metal was quoted $72 
an ounce, while platinum hardened with fine 
iridium was selling at $74 an ounce. Piati- 
hum containing 10 per cent. iridium was 
selling for $76.50. Palladium is down to 
$60 an ounce, while iridium could be bought 
for $120 an ounce. The market continues 
dull and no one would venture a prediction 
on the future. 











_ Everett Broyles has purchased from Wil- 
liam H. Hamlett the jewelry store in Alder- 
son, W. Va., and is now conducting the busi- 
ness under the name of the Alderson 
Jewelry Store. 
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George Busch, retail jeweler of 57 Spring- 
field Ave., has purchased a home at Elberon 
and is commuting to Newark. 

Mortimer S. Abelson of Abelson, Inc., 
855 Broad St., has purchased a home at 
360 Warwick Ave., South Orange. He will 
take possession Sept. 1, when he returns 
from Deal with his family. 

O. G. Gonzales, diamond expert for Hart- 
degen, Inc., has just returned to Newark 
after a two-weeks’ cruise to Cuba and Gulf 
ports. Richard Hartdegen plans to spend 
most of the Summer in town with occasional 
week-ends at Lake Hopatcong where his 
mother, Mrs. Charles Hartdegen, has a 
cottage and speed boat. 

The South Orange home of Robert Wiss, 
vice-president of J. Wiss & Sons, was the 
scene of a children’s benefit for the Mis- 
sissippi flood sufferers one afternoon re- 
cently. Four little girls of the Princess 
Club, of which Ruth Wiss is a member, 
arranged the program and realized $120 
which they turned over to the Red Cross 
Chapter of the Oranges. 











Window smashers have been active on a 
small scale during the last few nights, among 
the jeweler victims being Robert Marchessa, 
from whose window on Frankford St., near 
Venango, jewelry and fountain pens valued 
at about $100, were stolen, and Harry 
Schaffer at Market and 53d Sts., who lost 
fountain pens and some watches of an aggre- 
gate value of $75. 

Funeral services for Morris Vogel, for 
many years in the wholesale jewelry busi- 
ness in New York but who later went into 
real estate, were held in this city with 
burial in Mount Sinai cemetery. Mr. Vogel, 
who was 61, was a brother of the late Alfred 
Vogel, chief of the city bureau of vital sta- 
tistics and was a native of Philadlephia. He 
is survived by a widow, three sisters and 
three brothers. 

Charles H. Schlacks, president of the 
Keystone Watch Case Co., whose plant and 
main offices are at Riverside, N. J., is re- 
ported to be ill at his home, The Beeches, 
Bryn Mawr. Mr. Schlacks is known widely 
as an industrial executive. He is a director 
of the General Asphalt Co. Formerly 
he was president of the Denver and Rio 
Grande railroad and during the World War 
was in charge of the Remington Arms Co. 
plant at Eddystone, Pa. Before going to 
the Keystone company, he was president of 
the Union Oil Co. of Delaware. 

S. Kind & Sons are congratulating them- 
selves on effecting the return of a diamond 
mounted ring, valued at $2,700 to its owner, 
who lost it at Walnut and 18th Sts. a 
few days ago. Fifteen minutes after the 
owner had dropped it on the sidewalk, it 
was picked up by another woman, a client 
of Kind’s who took the ring there, hoping 
they might be able to give a clue to the 
loser. It happened that code numerals on 
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the inside of the ring showed it had been 
originally sold by the Kind firm and com- 
munication with the owner was thus made 
easy. 

The committee of creditors, which has 
been handling the affairs of E. J. Hertz, 
jeweler in the Arcade and formerly for many 
years at Chestnut and 13th Sts., has de- 
cided to liquidate the stock and has ordered 
its sale at auction at Freeman’s galleries on 
June 29-30, the sale beginning: at 10:30 
A. M., each day. The stock comprises many 
fine mountings, watches and general jewelry. 
It had been hoped that the affairs of Mr. 
Hertz could be adjusted without liquida- 
tion but after a thorough examination, by 
the creditors’ committee, this was found dif- 
ficult and the sale was decided upon. The 
sale will bring a large number of bidders 
from New York and this city, it is expected. 

A man has been released by the police of 
Uniontown on a writ of habeas corpus. He 
was arrested at a hotel in Uniontown when 
he refused to explain his possession of un- 
mounted diamonds valued at more than $3,- 
000 which he was offering to merchants at 
a suspiciously low price. He said he was a 
diamond salesman, but refused to tell for 
what house he was traveling or how he came 
by the stones. Several persons to whom he 
offered the diamonds became suspicious and 
the county detective was notified and ar- 
rested him. As no one appeared to claim 
the stones and nothing could be proved 
against him, the district attorney told the 
court there was no case against the sales- 
man. 


For the second time in three years, Louis 
S. Haas, jeweler at 1434 Ridge Ave., was 
the victim of robbers, the last visit being 
made by safe burglars who got little for 
their work. They gained an _ entrance 
through the property adjoining the Haas 
store and knacked the combination handle 
off the safe but were unable to force the 
strong box. Then they searched the store 
but Mr. Haas had placed practically all his 
jewelry stock in the safe. The thieves went 
away with a revolver, 50 cents in pennies 
and a few cheap watch chains which had 
been left in the show cases. Mr. Haas 
fared better in his second robbery experi- 
ence than in the first. At that time his 
store was at 1436 N. 10th St. and he was 
shot and wounded while defending his stock 
from a holdup by two men. The thugs ran 
after wounding the jeweler but got no loot. 








Albert L. Ellbogen, chairman of the Good 
and Welfare Committee of the Chicago 
Jewelers’ Association, sent to the trade a 
letter dated June 14, in which he urges the 
jewelers to support Senate Bill 427 known 
as the Bail Bond Bill. This bill passed the 
Senate on June 10 and is now before the 
House Judiciary Committee. He urged that 
jewelers should spare no effort to have it 
advanced for hearing and passage before 
adjournment. This measure has the en- 
thusiastic backing of the Chicago Crime 
Commission and the Chicago Bar Asso 
ciation, as well as numerous civic organ- 
izations. The letter sent to the trade 
suggested that each jeweler write to the 
members of the House of Representatives 
from his district, urging them to co-operate 
in securing the passage of: that bill. 
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Minneapolis and St. Paul 


Chris. Nygaard, retail jeweler, Litchfield, 
Minn., has a daughter who is a member of 
the graduating class this June in the high 
school in Litchfield. 

Tom Morris, retail jeweler, Crookston, 
Minn., was in Minneapolis, June 10, on a 
buying trip. He has been a retail jeweler 
in Crookston over 25 years. 

Theodore Mahler, son of R. R. Mahler, 
retail jeweler, Belle Plaine, Minn., has com- 
pleted his high school education. Theodore 
graduated this year in the senior class of 
the high school, which is located in Belle 
Plaine. 

D. J. Laven, 100 N. 7th St., Minneapolis, 
returned June 9 from a trip to Winnipeg, 
Can. Mr. Laven motored, and reported find- 
ing the roads in splendid condition. He was 
gone about 10 days, and was accompanied 
by Mrs, Laven, 

R. R. Colway, Oneida Community, Ltd., 
Oneida, N. Y., who makes his home in La 
Crosse, Wis., spent last week in Minneapo- 
lis. Mr. Colway expected to leave the lat- 
ter part of the week for his return motor 
trip to Wisconsin. 

F. E. Murphy, formerly manager of the 
northwestern office of Oneida Community, 
Ltd., Oneida, N. Y., which is in the Ryan 
building, St. Paul, was married on June 21. 
Mrs. Murphy is the former Miss Myrtle 
Stadden, of Minneapolis. 

R. W. Biggs, representing Henry Blank 
& Co., Newark, N. J., was in Minneapolis 
calling on the retail trade, June 15. Mr. 
Biggs had just been on a trip through his 
territory, and was on his return route to 
the home office of the firm. He is a familiar 
figure in the northwest. 

A transfer of property of interest to the 
northwestern trade was the sale which was 
held on June 4 at Canby, Minn., when the 
stock formerly owned by W. S. Pray was 
sold to vhillip E. Schoen, retail jeweler, 
Canby. Mr. Pray for some time was a re- 
tail jeweler in Canby. 

W. B. Dahl, retail jeweler, 2417 Central 
Ave., Minneapolis, expects to leave July 1 
on a vacation trip to Grand Marais, Minn., 
remaining away a week. Mr. Dahl expects 
to leave his family at Grand Marais for the 
Summer. He moved his store to 2417 on 
April 15 from a nearby site, and now has 
new fixtures and stock, 

St. Paul members of the jewelry trade 
have received notice of the marriage of Roy 
.C. Shafer, retail jeweler, Amery Wis., who 
is well known to the trade in his section 
of the State. Mr. and Mrs. J. W. Bosley 
issued invitations to the marriage reception 
of their daughter, Florence Mae, and Mr. 
Shafer, held at Turtle Lake, Wis., the eve- 
ning of June 18. 

Philip G. Ruvelson, of the wholesale 
jewelry firm of Phil G. Ruvelson, Ryan 
building, St. Paul, came out the winner in 
a foursome the other day, which was about 
the first game he has played this season. 
Included in the foursome was Jerry Rob- 
bins, of the office of Mr. Ruvelson, who 
returned this Spring from an extended trip 
to the diamond centers of Europe. 

J. B. Hudson & Son, retail jewelers, 33 
S.'7th St., Minneapolis, furnished a $500 
watch, which bore the following inscription : 
“Precented to General Erle D. Luce by ‘His 
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Regiment,’ the 135th Infantry, 1927.” Gen- 
eral Luce has for a long time been identi- 
fied with the development of the National 
Guard in this locality, and the 135th In- 
fantry is composed largely of Twin City 
men. 

N. C. Clemenson, retail jeweler, Long 
Prairie, Minn., stopped in Minneapolis, 
June 10, while on his way to Atlantic City 
to attend the Imperial Council meeting of 
the Shrine. Mr. Clemenson is active in 
Shrine circles, and is a familiar figure at 
the meetings of the order. He attended the 
Philadelphia meeting last year. Mr. Clem- 
enson is a member of the band of Zurah 
Temple, Minneapolis. 

Louis C. Gaus, of the wholesale jewelry 
firm of Louis C. Gaus & Co., 100 N. 7th St., 
Minneapolis, returned the evening of June 12 
from a trip through his territory, spending 
much of the time in the southwestern part 
of Minnesota. He was gone about 10 days 
in all, and reported finding crop conditions 
good, with prospects for Fall business good 
in this territory. Mr. Gaus motored while 
on this trip and was accompanied by Mrs. 
Gaus. 

W. R. Cooper, of S. H. Clausin & Co., 
wholesale jewelers, 17 S. 6th St., Minneap- 
olis, and formerly president of the Na- 
tional Wholesale Jewelers’ Association, re- 
turned the morning of June 12 from a trip 
to Providence, R. I., where he was in at- 
tendance at the annual convention of the 
association. He passed about 10 days on 
the trip and took occasion to stop in Chi- 
cago on his way east and to spend a day in 
New York city. 

Ernest Paterson, associated with Earl A. 
Wilson, conductor of jewelry sales, has re- 
turned to Minneapolis from Chicago, where 
he supervised a sale of stock. Mr. Peterson 
was formerly connected with the wholesale 
jewelry firm of Thos. B. Wilson & Co., 100 
N. 7th St., Minneapolis. Earl A. Wilson is 
a brother of Thomas B. Wilson. While 
Mr. Peterson is necessarily out of town 
much, his permanent address is Buckingham 
Hotel, Minneapolis. 

Emil Gustafson, retail jeweler, 2201 Cen- 
tral Ave., Minneapolis, on June 7 made a 
successful fishing trip to his favorite lake, 
situated about four miles southwest of the 
town of Buffalo, Minn. He left at about 
5 o'clock in the morning and returned that 
forenoon with what he termed the limit. 
This was his third trip to this particular 
lake, and he expected to go again, June 17. 
Mr. Gustafson has a Summer cottage at 
Lake Minnetonka, near Minneapolis. 

Mrs. Henry Bockstruck and her daughter, 
Miss Else Bockstruck, of St. Paul, sailed 
June 9 from New York on the De Grasse 
for Europe. Mrs. Bockstruck is the mother 
of Herbert A. Bockstruck, president of 
the Henry Bockstruck Co., retail jewelers, 
379 Robert St., St. Paul. It was the in- 
tention of Mrs. Bockstruck and of her 
daughter to spend the Summer touring Eu- 
rope, spending much of the time in Eng- 
land, France, Genrmany, Italy and Switzer- 
land and other places of interest. 

A. E. Madsen, president of Rettig, Hess 
& Madsen, 100 N. 7th St., Minneapolis, and 
his brother, Ted Madsen, of Rettig, Hess & 
Madsen and the C. M. Thomsen Co., whole- 
sale jewelers, 100 N. 7th St., Minneapolis, 
expected their brother, P. J. Madsen, to 
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arrive in town June 15 for a visit, and to 
remain at the home of Ted Madsen about 
a week. P. J. Madsen has been motori 

through the northwest, accompanied by his 
wife and son, stopping en route at St. Louis. 
Davenport, Rock Island and La Crosse. — 

Robert J. Rentz, son of John Rentz and 
shop foreman of the manufacturing jewelry 
firm of Rentz Bros., 727 Hennepin Ave 
Minneapolis, holds the rank of Captain in 
the 109th Aero Squadron, Minnesota Na. 
tional Guard. This squadron, of which Mr 
Rentz is flight commander, will be host je 
Colonel Charles A. Lindbergh when the 
New York to Paris flier visits his home 
State of Minnesota. While no definite date 
for the viist has been set, the Colonel has 
been invited to come early in September. 

K. Rolf Thomsen, son of C. M. Thomsen 
wholesale jeweler, 100 N. 7th St. Minne. 
apolis, left June 12 on a trip to Europe, sail- 
ing June 17 from New York. The itinerary 
of K. Rolf Thomsen includes visits to Bel- 
gium, Denmark, France, Germany, Norway 
and Sweden, spending in all about three 
months on the trip. His father, C. M. 
Thomsen, was born in Bergen, Norway, and 
it was the intention of the son to spend 
some time in Bergen visiting relatives and 
friends and becoming acquainted with the 
town. 

Champ J. Barth, Barth & Schloser, manu- 
facturing jewelers, 100 N. 7th St., Minne- 
apolis, is acclaimed the champion fisherman 
of 100 N. 7th St., as the result of a catch 
made about a week ago at Bush Lake, a 
few miles from Minneapolis, of a black 
bass weighing four pounds and six and a 
half ounces, and 19 inches long. It is stated 
that Mr. Barth had fished about 10 minutes 
when he made the catch, and that he im- 
mediately quit for the day. Witt’s Market 
House, Minneapolis, had the fish on display 
in one of their windows for several days. 








The J. S. MacDonald Co., Baltimore, 
Md., engaged in the retail trade for 
many years, was declared insolvent last 
week, when receivers in bankruptcy were 
appointed in an order signed by Judge 
Robert S. Stanton in Circuit Court. The 
petition in bankruptcy was agreed to at a 
meeting of the directors of the MacDonald 
firm held a week ago, it is said. Henry S. 
Bunnecke and Thomas E. Barrett, Jr., were 
named receivers and bonded at $25,000. The 
petition in bankruptcy was brought through 
the action of Henry Bodenheimer & Co, 
holders of two promissory notes against the 
jewelers. Subsequent action in court before 
Judge Stanton was taken by the Gruen 
Watch Co., of Ohio, requiring’ cause to be 
shown why the receivers appointed June 14 
should not be discharged and others named 
in their place. The Gruen petition was filed 
through Attorneys Sylvan Hayes Lauch- 
heimer and Malcolm H. Lauchheimer. The 
petition declared the Gruen Co. to be 
creditors of the MacDonald Co. to the ex- 
tent of $2,593.20, and that payment had 
been put off from time to time on account 
of the alleged contemplated reorganization 
of the McDonald Co. It is’ thought that 
assets of the MacDonald Co. exceed the 
liabilities. Action on the Gruen petition 
will be heard in a day or two. It is under- 
stood the MacDonald firm will be re 
organized. 
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Chicago Notes 





Dave Mlasky, traveler for the R. Wallace 
& Sons Mfg. Co., returned recently from a 
business trip to St. Louis where he spent a 
week visiting his trade. 

Oscar A. Lessing, of the Israel-Lessing 
Sales Co., with offices on the 12th floor of 
the Heyworth building, left last week on a 
two weeks’ fishing trip to Namakagon Lake, 
Wis. 

William Cooper, of H. S. Clausin & Co., 
Minneapolis, Miss., passed through Chicago 
on Sunday of last week after spending a 
week at Providence attending the convention 
of the N. W. J. A. 

Fred Marhoff, watch buyer for Otto 
Young & Co., left last Saturday, accom- 
panied by Mrs. Marhoff, to motor to north- 
ern Wisconsin, where he will spent two 
weeks enjoying a rest. 

Miss Marie Borgmeier, jewelry buyer for 
Stan A. Smith, Mankato, Minn., arrived in 
Chicago last Thursday and spent the balance 
of the week here looking over the markets 
and calling on friends in the trade. 

“Bill” Buhl, of Buhl, Peer & Keefe, New 
York, passed several days of the past week 
in Chicago calling on the trade. Mr. Buhl 
recently completed a business trip through 
the midde west and is now on his way home. 

George T. Cady, retail jeweler, East Syra- 
cuse, N. Y., and Mrs. Cady, stopped off in 
Chicago last week to visit with members of 
the trade on their way to California where 
they will spend a few weeks enjoying a rest. 

Jerome S. Wexler of Wexler Bros., 58 
E. Washington St., is making a business 
trip through the west as far as the Pacific 
Coast. This is Mr. Wexler’s first Fall trip 
for the season and he will be away until 
Aug. 1. 

Ed. Queenman,. jeweler buyer for the 
Glasow & Leitman Co., wholesale jeweler, 
Fond du Lac, Wis., spent several days of the 
past week in Chicago looking over the mar- 
kets and watching the “Cubs” beat the 
“Giants.” 

Ed. Lehman, of the Edward Lehman Jewel- 
ty Co., Denver, Colo., stopped off in Chi- 
cago last week for a day on his way home 
from the east where he spent several weeks 
shopping and attending the convention of the 

W. J. A. 

F. X. Wieshuber, retail jeweler, is now 
located in his own building at 2551 Fullerton 
Ave. Mr. Wieshuber formerly occupied the 
store one door west of him. In making the 
change Mr. Wieshuber has larger and more 
modern quarters. 

A. W. Jurden, representative of the Oneida 


Community Ltd., traveling out of the Chi- 
cago office, 10 S. Wabash Ave., returned on 
Saturday of last week from a short business 
trip down State. He reports having enjoyed 
favorable business. 

A. K. Hilts, manager of the special sales 
division of the Oneida Community Ltd., was 
a visitor at their Chicago office during the 
past week. En route to Chicago, Mr. Hilts 
called on several of their customers and 
visited with many of his friends. 

George W. Zink, retail jeweler, Roswell, 
New Mexico, spent several days of the past 
week in Chicago visiting with his son who 
is a student at Northwestern University. 
While in Chicago Mr. Zink visited the mar- 
kets and did some Summer shopping. 

H. E. Reich, who has charge of the Chi- 
cago office of the R. Wallace & Sons Mfg. 
Co., returned to Chicago last Wednesday 
after spending 10 days in the east visiting 
at their home offices in Wallingford, Conn., 
and calling on relatives through the east. 

Merle Johnson, buyer for H. F. Wichman 
& Co., Ltd., of Honolulu, T. H., spent sev- 
eral days in Chicago last week visiting with 
relatives and members in the trade. Mr. 
Johnson left here for the east, where he will 
spend some time in looking over the mar- 
kets. 

A. F. Ejisenbeiss, in charge of the diamond 
department of the Eisenstadt Mfg. Co., St. 
Louis, made a special business trip to Chi- 
cago last week. Mr. Eisenbeiss remained 
here for several days visiting at their local 
offices in the Heyworth building and calling 
on his many friends here. 

F. W. Engelmann, retail jeweler, N. Ash- 
land Ave., left last Sunday accompanied by 
Mrs. Engelmann, to motor to Cleveland, O., 
where he will attend the National North 
American Singfest. Mr. Engelmann is an 
active member of one of the largest German 
singing societies in Chicago. 

“Joe” Stein of the Stein & Ellbogen Co., 
left last Thursday for northern Minnesota 
where he will meet John Brushert of the 
John R. Brushert Co., Wausau, Wis., and 
Harry F. Hoffman, Rhinelander, Wis., both 
retail jewelers. They will spend about 10 
days there with friend§ fishing and enjoying 
a good rest. 

George Flemming, manager of the Chi- 
cago office of the H. F. Barrows Co., re- 
turned last week from North Atleboro, 
Mass., where he spent a few days visiting at 
the home office. While east Mr. Flemming 
attended the wholesalers convention at Provi- 
dence, and renewed old acquaintances at the 
annual frolic of the Maiden Lane Outing 
Club. 


Announcement was made last week by R. 
W. Sheets, president of Sheets-Rockford 
Silver Co., Rockford, Ill., that J. A. Gul- 
brandsen has been appointed salesmanager 
of the company and will assume the duties 
of this position on July 1. Mr. Gulbrandsen 
has successfully represented this company as 
salesman for several years and his many 
friends in the trade will be glad to hear of 
his advancement. 

Wm. Barker, representative for the R. 
Wallace & Sons Mfg. Co., left recently with 
his wife and son for California, where they 
will remain for a few weeks resting at their 
Summer home. Mr. Barker, who has been 
associated with this concern for about 35 
years represents them in the middlewest ter- 
ritory and parts of Canada. ‘When he re- 
turns to Chicago about the middle of July 
he will prepare for his Fall trip. 

Henry C. Drumm, wholesale jeweler, with 
offices in suite 502 Heyworth building, left 
last week for New York city where he met 
his daughter who is a student at a nearby 
college. They will spend some time in New 
York, Philadelphia, Washington, Norfolk 
and many points of interest in the east. Mr. 
Drumm expects to attend the national opti- 
cal convention at Washington this week. He 
will return home in about two weeks. 

Fred C. Emerson, manager of the Chicago 
office of the Eisenstadt Mfg. Co., returned 
last Tuesday from Picton, Can., where he 
and his family have been enjoying a month’s 
rest at their Summer home. Mr. Emerson, 
arrived in Chicago in time to join John 
Lynagh and F. P. Redmond, representatives 
on their trip to the main offices at St. 
Louis. All three of them will remain at St. 
Louis until the end of this week preparing 
their new Fall line and attending sales con- 
ferences. 

Theodore Leavitt, son of Mr. and Mrs. 
George Leavitt, was married at Montreal, 
Can., on Tuesday, June 14 to Miss Sylvia 
Bramson, of Montreal. Following the re- 
ception the happy couple left on an extended 
honeymoon trip through Canada and the 
east. “Ted,” as he is called by his many 
friends in the trade, has been associated with 
his father in the New Era Optical Co., 17 N. 
Wabash Ave., for the past six years. Mr. 
and Mrs. George Leavitt, and a number of 
relatives went to Montreal to attend the 
wedding and they returned-to Chicago last 
Saturday. 

Louis Goldman, of Goldman, Alshouse & 
Healy, trustee for the benefit of creditors in 
the matter of Louis Roos, sent out a second 
dividend of five per cent. This makes a 
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total of 55 per cent. paid to creditors to 
date. 

Mortimer C. Adler, of Charles Adler & 
Sons, New York, called: on the trade in 
Chicago during the past week: 

Jacob Litwin, of Litwin & Sons, platinum- 
smiths at. Cincinnati, was in Chicago last 
week calling on his many friends in the 
trade. 

The first meeting of creditors in the Fred 
C. Nielsen bankrupt case will be held at 
10 a. m. Thursday, June 30, before Referee 
Charles. 

Emil Braude, of Emil Braude & Sons, ac- 
companied by his wife, is spending a few 
days at Louisville, Ky., visiting at the home 
of Mrs. Braude’s sister. 

Retail jewelers visiting the markets in 
Chicago during the past week were: Wal- 
ter Herron, of Herron Bros., Centralia, Ill. ; 
Frank Kroets, of the George F. Beach Co., 
Inc., Valparaiso, Ind. 

Arthur Wadsworth and Randolph Wads- 
worth, of the Wadsworth Watch Case Co., 
Dayton, Ky., were visitors in Chicago dur- 
ing the past week calling at their office in 
the jewelry mart and attending to special 
business. 

The receiver in the bankrupt matters of 
the Charles E. Graves Co. will submit his 
final report before Referee Charles on Mon- 
day, June 27. The trustee will also make 
his first report on that day and then divi- 
dends will be declared. 

A final dividend of 3% per cent. has just 
been declared by the bankruptcy court in 
the matter of A. Wolf & Co. and disburse- 
ments to the creditors has been made 
through the offices of Louis Goldman, of 
Goldman, Alshouse & Healy. 

Archie Graham, of the firm of Monroe & 
Graham, New York, passed several days of 
last week in Chicago visiting with the trade 
and while here announced that as soon as 
he returns to New York he will sail for 
Europe to combine business with pleasure. 

Ernest Block, manufacturers’ representa- 
tive, with offices in suite 1104 Heyworth 
building, returned home last Saturday, ac- 
companied by Mrs. Block, from New York 
and the east. Mr. Block was away for sev- 
eral weeks visiting the factories he repre- 
sents. 

M. Greenwald, of Greenwald & Adams, 
Jewelers, Inc., Tucson, Ariz., accompanied 
by Mrs. Greenwald, called on friends in 
Chicago during the past week on their way 
to New York and other eastern cities. Mr. 
Greenwald, while east, will look over new 
Fall merchandise. 

“Ted” Tracy, representative for the Juer- 
gens & Andersen Co., just competed a busi- 
ness trip through his northwest territory, 
and after spending a few days at the home 
office, in the Stewart building, replenishing 
his stock, left on a short trip to Minne- 
apolis and St. Paul. 

A man who was formerly employed by 
the Charles E. Graves Co. was arrested last 
week on the charge of passing worthless 
checks. Several wholesale jewelers in Chi- 
cago are alleged to be included in his list of 
victims. The case came up in the S. Clark 
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St. court on Tuesday of last week and has 
been continued until Tuesday, June 21. 

Herbert S. Siebel, retail jeweler at Sagi- 
naw, Mich., stopped off in Chicago last week 
for a few days to visit with friends and 
call on the markets. Mr. Siebel left here 
for his home on Friday. He had just re- 
turned from Hot Springs, Ark., where he 
spent two weeks resting. 

Joseph L. Herzog, past president of the 
National Jewelers Board of Trade, spent a 
few days in Chicago during the past week 
and on Friday afternoon addressed a joint 
meeting of the Chicago directors and the 
Chicago adjustment committee. The meet- 
ing was held in the offices of the National 
Jewelers Board of Trade on the 15th floor 
of the Garland building, 58 E. Washington 
St. 

Leaving his automobile unlocked while he 


went across the street to purchase cigars, a 


Chicago jewelry salesman who was visiting 
Indiana, Pa., recently returned to find that 
his sample case containing more than $500 
worth of silverware had been stolen in his 
absence. It is believed that the thief sought 
a case containing $50,000 worth of diamonds 
and other precious stones which had been 
placed in storage in Pittsburgh. 

In the matter of Joseph C. Bowman, re- 
tail jeweler at Champaign, IIl., Louis Gold- 
man, of Goldman, Alshouse & Healy, trustee 
for the benefit of creditors, paid this week 
a second dividend of five per cent. He ad- 
vises that negotiations are now pending for 
the sale of certain real estate holdings being 
held by him for security and if the sale is 
consummated more dividends will be sent to 
creditors. The business of Mr. Bowman’s 
is being operated under the supervision of 
the trustee and the creditors. 

“Billie” A. Lamb, ambassador for the 
George H. Fuller & Sons Co., left last week 
for Lake Geneva, where he spent a few days 
before leaving on an extended trip through 
the west and Canada. Mr. Lamb will leave 
this week for Seattle, and from there will 
go to Victoria, Can., where he will pass 
some time in the interest of his chocolate 
business, known as Rogers Royal Choco- 
lates, Ltd. Mr. Lamb will also visit the 
trade through the west in the interest of the 
George H. Fuller & Sons Co. He is ac- 
companied on this trip by Mrs. Lamb, and 
will not return to Chicago until early in 
November. 

Charles Oppenheim, general manager of 
Sears, Roebuck & Co.’s jewelry department, 
will leave on Saturday of this week for 
New York, and after spending some time 
there visiting with friends will sail from 
that port on Saturday, July 2, on the Levia- 
than for a five weeks’ visit to Europe. 
While there Mr. Oppenheim will go to the 
diamond market at Amsterdam and from 
there will go to Switzerland to visit the 
watch factories. Before returning to the 
United States he will visit ‘all places of in- 
terest. Mr. Oppenheim is a great enthusiast 
of Lindbergh’s great Atlantic flight and 
hopes in the very near future to be able to 
do his European shopping that way. 

The trade in Chicago was shocked to 
learn of the sudden death of Jacob J. Bley, 
who passed away at his home, 7332 Emerald 
Ave., at 11:30 p. m. on Thursday. Death 
was due to heart failure. Mr. Bley, who 
has been associated with Otto Young & Co. 
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as their head bookkeeper and auditor, cele- 
brated his 35th anniversary with the firm 
just a week ago. Deceased started with 
them as a job clerk and worked his way 
to the position he held at the time of his 
death. He was in his late 50’s and is syr- 
vived by his widow, Anna Albright Bley, 
and one daughter, Anna M. Funeral sery. 
ices were held from his laté residence on 
Monday, June 20, at 9 a. M., to St. Leo's 
Church, where requiem mass was celebrated. 
Interment was at Holy Sepulchre. 








Notes from Ohio 





Harry F. Smith, well known jeweler, 
who, for many years, was located at 22 W. 
Federal St., Canton, has been named mana- 
ger of the P. J. Reel Co., jewelers and op- 
ticians, 11 Market St., Youngstown. 

Hart’s, a new retail jewelry store, will 
open soon on Market Ave., N., in the down- 
town retailing district of Canton. Formal 
opening of the store will be held within a 
few days, it is announced. All new fix- 
tures will be installed. 

Milton Hart, 81, former Akron jeweler, 
died recently in Hartford, Conn., where he 
had been ill for some time. He first learned 
the jewelry business and conducted a retail 
store in Akron. Later he invented a number 


of devices. His widow and a brother and 
sister survive. 
Earl O. Stezer, Dayton, was named 


president of the Ohio State Association of 
Optometrists at the annual convention held 
recently. A. J. Rowe, Cleveland, was 
elected first vice-president; W. J. Granfield, 
Warren, second vice-president; C. H. Kauff- 
man, Cincinnati, third vice-president, and 
H. Riley Spitler, Eaton, secretary. 
Announcement is made that the jewelry 
firm of George Sterzer & Sons Co., Dayton, 
is now made up of Edwin, Charles and Earl 
Sterzer, sons of the founder of the business. 
The store’s most recent move was to 126 
N. Main St., where the company has a 
large spacious room. The optical depart- 
ment is under the direction of Earl Sterzer. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending June 18, 1927 


The U. S. Assay Office reports: 


Gold bars exchanged for gold coin... $804,554.08 
Gold bars paid depositors........... 38,085.67 
MNES (S556 Kar ee bce ee saan $842,639.75 


Of this gold bars exchanged for gold 
coins are reported as follows: 


PO EO inks ors oh who saan eure $56,072.67 
wf EE CO EEE PEO ree Be 392,862.52 
f J an Sr et rae cae een eee 118,751.19 
a ree er Pere hE 88,083.63 

ss | Re ee ee APRS re 128,029.25 ~ 
EZ 1B <5 danas sksseeaee nee seses 30,754.82 
a 
BOL: Goudy s aces ckneseawaeeeeee $804,554.08 








Alvin Magnon, president of the Florida 
Retail Jewelers Association has been at Win- 
ter Haven to attend a meeting of directors 
and arrange plans for the association’s an- 
nual convention which is being held at Win- 
ter Haven, this week. He was accompanied 
by W. O. Stubbs, also a director. 
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W. Leroy Hall, of Lemon & Son, local 
jewelers, recently wrote a letter, published 
in the Louisville Courier Journal, regarding 
faith in the home city, which has merit. He 
says that if more men would believe in 
their home town and boost it instead of 
knocking it, they would be better merchants, 
‘and their towns would progress more rapidly. 

The first arrest in Louisville under the 
new Federal law prohibiting transportation 
of firearms by mail occurred on June 16, 
when a pawnbroker and jeweler appeared 
at the Federal building, at the request of 
post office inspectors, and surrendered under 
$500 bond for a hearing June 25. He held 
that he did not know that Congress had 
enacted the statute that became effective on 
May 10. 

Fresh obstacles have been placed in the 
way of securing convictions of several men 
under indictment for robbery of two dia- 
mond salesmen in Louisville, through action 
of the Kentucky Court of Appeals, June 14, 
holding the 1925 election illegal, and mean- 
ing a general house cleaning of City Hall 
and Court House, a general change of all 
officials to be made next week, when the 
Democratic Party will take charge of all 
local offices. Fred E. Stevens, Jr., of the 
Dixie Jewelry Co., has been tried, resulting 
in a hung jury, and a second trial has been 
scheduled. He is under indictment for com- 
plicity in the robbery of Herman Ham- 
burger, early in 1926; and Sam Newman, 
early in 1927, both New York diamond 
salesmen, who were slugged shortly after 
leaving the Dixie store. One man has been 
convicted and is serving time. Two others 
implicated in the robbery are serving peni- 
tentiary sentences in connection with liquor 
thefts on which they were convicted. With 
an upheaval in the courts, police, detective 
and other departments, and probably new 
judges trying the cases, and some witnesses 
hard to locate, the complexion of the case 
has been changed somewhat. 











Hennegen-Bates Co., 7 E. Baltimore St. 
has resigned to accept a sales position with 
the J. R. Armiger Co., 310 N. Charles St. 
Mr. Bridener was formerly associated with 
the Armiger firm as salesman. 

In an item announcing the opening of a 
handsome new store by the H. J. Schwarz 
Co., Inc., at Eastern and Highland Aves., 
published in these columns recently a slight 
error was made. This note should have 
statel that H. J. Schwarz is president and 
sole manager of the firm and while William 
M. Mueller holds the office of treasurer, he 
is not in any way active. On June 18, the 
Schwarz concern opened its Monument St. 
branch which will be in charge of William 
Schafer, who was formerly connected with 
the concern’s Harford Ave. store. 

After smashing a side window of the 
store of Anton Horvat, 228 N. Liberty St., 
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Tuesday night, a man who identified himself 
as William C. Cathell, 21 years old, was 
arrested after a chase by Sergeant Henry 
Kriss and Patrolmen George Gardiner and 
Wm. McHale. Police declared that 
Cathell was unable to reach the articles of 
jewelry after breaking the window. In 
withdrawing his hand Cathell sustained 
cuts which necessitated surgical treatment. 
He was arraigned in Central Police Court 
and held for grand jury action in $1,000 
bail. A month ago a window-smasher who 
threw a brick through the window of S. & 
N. Katz’s jewelry store, Charles St., near 
Fayette, was arrested and later sentenced to 
prison. 











The Cincinnati Watch Case & Repair 
Co. will close its shop for repairs on July 2 
until July 11. 

Jack Hagel, of the Jefferson Jewelry Co., 
Washington, Ind., was a visitor in Cincin- 
nati last week. 

From June 25 to July 4, both dates in- 
clusive, the Gruen Guild will observe its 
annual vacation period. 

Edward S. Maas, Richter & Phillips Co., 
is on a tour of Cuba, accompanied by his 
daughter, Hazel Sylvia. They stopped at 
several cities in Florida and will return to 
Cincinnati in a week. 

John A. Gerwe, president of Frohman & 
Co., returned to Cincinnati, Monday, after 
opening up his Summer cottage at Clarks 
Lake, Mich. John Gerwin, of the same 
firm, started on a tour of the south Wednes- 
day night. 

In the Gruen Twilite Baseball League, the 
race is tightening, as the fast-stepping Car- 
touches were driven to shelter last Thurs- 
day evening by the low standing Tank Team 
by taking the lowest end of the score in 
both games of a double header. 

Victor Gebhardt, of the Gebhardt Bros., 
in the Merchants’ building, was an object 
of interest at the Pirates Table at the Cin- 
cinnati Club, 8th and Race Sts., Wednesday. 
He was showing a prize awarded him for 
his work in a tournament at the Avond 
Fields Golf Course. 

Recent visitors at the Gruen Watch Co.’s 
plant on Time Hill included Charles Schroe- 
del, William Devlin Co., Detroit; H. W. 
Whitman, Thomas Long Co., Boston; Mr. 
and Mrs. Arndt D. Land and Mrs. E. D. 
Saediker, of Chicago, together with Mrs. 
Wiiliam Copelan, of Cincinnati. 

Mrs. Elizabeth Thomer, mother of Charles 
Thomer, employe of the Dorst Co., was 
located at the General Hospital, Sunday. 
The woman vanished from home _ on 
Wednesday, June 1, and apparently had com- 
pletely disappeared. It developed that she 
had been struck by an automobile near her 
residence and was removed to the hospital 
under the name of Thomas. Mrs. Thomer 
has since been returned home. 

Funeral services for Samuel J. Loeb, dia- 
mond salesman, were held at the Weil fu- 
neral home on Reading Road, Avondale, 
Thursday afternoon. Samuel Loeb was the 
Cincinnati representative of large diamond 
importing concerns in New York and was 
said to have been the oldest ‘active salesman 
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in this city in that line of endeavor. He 
entered the diamond-selling business when 
but a mere boy. Had he lived until mid- 
night Wednesday he would have reached his 
69th year. Mr, Loeb was a brother of 
Simon J. Loeb, a deputy in the County Re- 
corder’s office. He lived in the Avon Apart- 
ment building, Reading Road and Clinton 
Springs Ave., Avondale. Mr. Loeb was a 
native Cincinnatian, as he was born on 6th 
St. His father came to America in 1848 
and established a home in Cincinnati. The 
diamond salesman was a member of the 
Elks, Knights of Pythias and the B’Nai 
B’rith, A daughter, Miss Jean F. Loeb; 
three brothers and three sisters survive. 
Burial was made in the United Jewish Cem- 
etery on Walnut Hills. 

Because of the vast amount of pressure 
brought by importers and manufacturing 
firms outside of Cincinnati, it is probable 
that some of the leading firms of the coun- 
try will have booths at the Gift Show to be 
staged by the Cincinnati Wholesale Jewelers’ 
and Manufacturers’ Association. The show 
will be held at the Hotel Gibson during the 
latter part of August and is being staged 
primarily to demonstrate to visitors the 
character of jewelry that is turned out in 
the “Queen City.” A vast amount of in- 
terest is being shown in the enterprise by 
all jewelers in Cincinnati and it has been so 
well advertised that the leading firms of the 
east have taken the matter up and want to 
display their wares. The Queen City show 
will follow that of Chicago and in all proba- 
bility will attract a great many visitors to 
this city. The committee in charge consists 
of Harvey Phillips, Arno Dorst, Clarence 
Loeb, Eli Gutmann and several others. The 
show will be held on the ballroom floor of 
the Hotel Gibson and will follow the semi- 
annual style pageant given by the wholesale 
department of the Chamber of Commerce 
at the Zoological Gardens. 

In commemoration of the 50th anniversary 
of the Frank Herschede Jewelry Co., 116 to 
126 E. 4th St., the Herschede Realty Co., 
owners of the property occupied by the con- 
cern, called all of its. outstanding bonds 
Wednesday. The bonds amount to $400,000 
and were issued against the E, 4th St. site, 
together with the property occupied by the 
Herschede Hall Clock Co., at McMillan St. 
and Essex Place, Walnut Hills. The bonds 
are payable at the call price of 105, with 
accrued interest July 15, at the trust depart- 
ment of the 53rd Union Trust Co., in this 
city. This action leaves only the common 
stock outstanding, and all of this is owned 
by the Frank Herschede Co. Edward F. 
Herschede, president of the concern, an- 
nounced that the bond call was made in 
commemoration of the founding of the firm 
by Frank Herschede on June 15, 1877. A 
golden anniversary sale is being conducted 
by the company. Officials and employes of 
the company held a get-together dinner at 
the Cincinnati Club, Wednesday night, with 
C. W.- Lucius, vice-president, presiding. 
ach employe was presented with a little 
gift, wrapped in gold paper and tied with 
gold ribbon. 








W. V. Ross, a jeweler at Watsonville, 
Cal., is going out of business and L. E. 
Smith of San Francisco has been engaged 
to take charge and sell off the entire stock. 











Harry Bernon, wholesaler, is leaving for 
New York this week on a buying trip. 

Charles F. Keim, formerly treasurer of 
the Scribner & Loehr Co., who recently re- 
signed, has entered the insurance field. 

J. A. Conn, auctioneer, was in Cleveland, 
Monday, on a visit from Fort Wayne, Ind., 
where he is conducting an auction sale. 

G. P. Huntley, retail jeweler of Clyde, 
O., and Mrs. Huntley were business and 
pleasure visitors to Cleveland last week. 

Frank Hussar is opening a trade repair 
shop in room 809 Schofield building. He 
was formerly with the Katz Repair Shop. 

The Sigler Bros. Co. has erected a new 
electric sign on top of its big street clock, 
which is visible for many blocks on Euclid 
Ave. 

David Glasser, of the Merit Co. who 
has been on a business trip to Detroit and 
other Michigan points, is back again at his 
office. 

Clarence Rock, Scribner & Loehr Co., 
took a trip to Tiffin, O., and returned with 
his son, who is a student at Heidelburg 
University. 

H. W. Burdick, president of the H. W. 
Burdick Co., wholesae jewelers, who at- 
tended the wholesale jewelers’ convention at 
Providence, has returned to Cleveland. 

Among out-of-town jewelers in Cleveland 
this week on business were Charles H. Sav- 
age, Elyria; A. R. Kimpton, Oberlin; I. 
Schiff, Lorain; W. A. Kerr, Wooster. 

E. A. Schaedel, father of E. A. Schaedel, 
Jr., retail jeweler of W. 78th St. and Lorain 
Ave., died last week after a short illness. 
He was known to quite a number in the 
trade. 

George R. Baxter, retail jeweler of W. 
25th St., who has been sick with pneumonia 
for some weeks past, has sufficiently recov- 
ered so that he can be back at his store 
again. 

C. J. Duncan, Massillon retail jeweler and 
past president of the Ohio Retail Jewelers’ 
Association, is back from a trip to Mem- 
phis, where he attended the Kiwanis con- 
vention. 

A. N. Hibler, formerly with a local retail 
jewelry house, has gone into business for 
himself and has opened a store at 6419 St. 
- Clair Ave., in the Slovenian National Audi- 
torium building. 

A number of members of the trade who 
are optometrists attended the convention of 
the Ohio State Optometric Association at 
Dayton the past week, many of them motor- 
ing down and back. 

W. J. Davies, Sigler Bros. Co., made the 
trip to Atlantic City to attend the Imperial 
Council meeting of the Mystic Shrine. Mr. 
Davies plays in the Shrine band, which is 
a noted organization. 

The downtown retail jewelry stores have 
agreed not to close on Saturday afternoons 
until July 1. It had been previously decided 
to close June 15, but business was sufficiently 
brisk to warrant the change in plans. 

Samuel H. Deutsch, of the Rudolph 
Deutsch Co., downtown jewelers, presided 
as chef de gare of Cleveland voiture No. 11, 
40 Hommes et T Cheveaux, last Wednes- 
day evening at the auditorium of the Cleve- 
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land News. Thirty candidates were initi- 
ated, among them some well-known Cleve- 
landers. 

Inman Cook, of the jewelry repair de- 
partment of the Cowell & Hubbard Co., was 
married last Wednesday and left with his 
bride on a honeymoon trip, which will con- 
sist of a trip to Chicago by motorboat, 
William R, Edwards, of the sales depart- 
ment of the company, has booked passage 
for Europe on the White Star liner Celtic, 
sailing on July 16, 

Sanford H. Rose, of Markowitz & Fried- 
man, is the latest benedict in the trade. He 
was married to Miss Dorothy E. Frankel, 
of Lima, O., and the happy couple left im- 
mediately for their honeymoon, which will 
consist of a two-weeks trip up the St. Law- 
rence river and to other points. Leo Marko- 
witz, head of the company, and H. Adler 
attended the ceremony, which took place at 
Lima. 

The Block Bros. held the formal opening 
of their new store last week, which was 
well attended. Many beautiful floral trib- 
utes from friends in the trade decorated the 
new premises, which are in the Hotel Stat- 
ler. building and which are attractively fitted 
up. The company, which operates other 
stores in Michigan and elsewhere, was for- 
merly located in the Superior Arcade, at 
the Euclid Ave. entrance. 

A. musical tower of jewels, rising to a 
height of 220 feet above the ground, will be 
one of the features of the Cleveland Exposi- 
tion, which opens Aug. 6. The steel on 
this lofty tower, on which will be a 20-foot 
sunburst, will be entirely covered with 
jewels and these will be illuminated by the 
rays from 36 eight-million candlepower 
searchlights. The tower will also have six 
super Panatropes, whose music can be 
heard half a mile away. The 24-Karat Club 
has under consideration the advisability of 
having a booth as representative of the 
jewelers of Cleveland. 








Business Troubles 





Treister’s, Los Angeles, Cal., is reported 
to have assigned. 

Arthur D. Spaulding, Colby, Kans., is 
reported to be in bankruptcy. 

Wheeler & Thompson, Minot, N. Dak., 
have filed a voluntary petition in bankruptcy. 

Clayton N. Wulff, Albert Lea, Minn., is 
offering 25 cents on the dollar to creditors. 

Samuel H. Fuhrman, Kansas City, Mo., 
has filed a voluntary petition in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against J. S. MacDonald Co., Inc., 
Baltimore, Md. 

The Metropolitan Clock & Supply Co., 
Detroit, Mich., has filed a voluntary petition 
in bankruptcy. The assets are listed at less 
than $1,000 and the liabilities are given as 
about $2,700. 

The Roberts Jewelry Co., Detroit, Mich., 
is offering creditors 20 cents on the dollar. 
The assets are about $2,000, and fixtures 
$750, which are mortgaged for $390. The 
liabilities are given as about $7,700. 








A new jewelry store has been opened at 
478 Springfield Ave., Summit, N. J., by 
Baxter & Son, who also have a store at 
South Amboy, N. J. 
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H. P: O'Day, | eee, Clock Co. New 
York, visited a number of his friends in 
Detroit last week. 

Dwight Morgan, Lansing, was a caller on 
the Detroit wholesale jewelers last week, 
buying new merchandise for his Summer 
trade. 

E. W. Berg, E. H. Pudrith & Co, is 
motoring to New York and other eastern 
cities this week, as a part of his vacation 
experience. 

Jacob Rattner, of the Maiden Lane 
Jewelry Co., left last week for a trip 
through the middle west. He expects to be 
gone about a month. 

F. H. Schaefer, of E. H. Pudrith & Co, 
started on a two-weeks’ vacation last week. 
He will visit friends in Chicago and other 
parts of the middle west. 

Rita Ward, an executive in the wholesale 
jewelry establishment of S. N. Kagan, Met- 
ropolitan building, was recently called to 
Wheeling, W. Va., by the death of her 
mother. 

Detroit watchmakers and jewelers regret 
to learn of the recent death of J. William 
Wilzin, at Chicago. He had been ill for a 
considerable time. He made a specialty of 
repairing the old-time clocks and had built 
up a good business in this line. 

The Feinberg-Max Co., wholesale jewel- 
ers at 904 Metropolitan building, has re- 
cently completed some attractive display 
windows. It also has made other altera- 
tions, which gives the organization more 
room and permits the better display of mer- 
chandise. 

For the third time within a year, Jacob 
Weller, proprietor of a jewelry store at 
1204 Westminster Ave., was robbed in his 
store recently. Two men entered while Mr. 
Weller was alone, tied him up with adhesive 
tape and locked him in a back room. Then 
escaped with $65 and four gold watches. 

Roy T. Bramson, advertising manager of 
the Traub Mfg..Co., was successful in send- 
ing by air mail the largest postcard ever 
mailed from Detroit. It measured two by 
three feet and carried a note of congratula- 
tion to the Hartwell Jewelry Co., distributor 
at Oklahoma City, Okla. for Traub’s 
orange blossom engagement rings. It is the 
first of a series to be mailed. Mr. Bramson 
explains that this huge card was sent by air 
mail as a result of the activities of the aero- 
nautic committee of the local Adcraft Club. 

Two armed bandits on the afternoon of 
June 16 held up Simon M. Schairer in his 
jewelry store, at 13721 Woodward Ave., and 
after taking rings and watches valued at 
$1,000, and $20 in cash, escaped. Mr. 
Schairer was alone in the store at the time. 
He told the Highland Park police that two 
men entered his store and asked to have a 
crystal put in a watch. One of the ‘men 
offered Mr. Schairer a dollar in payment, 
and when he went to the cash register, the 
man followed him and ordered him to the 
rear of the store. At the point of a revolver 
Mr. Schairer was bound with adhesive tape. 
A shot also was fired in the air to intimi- 
date him, the police later finding the bullet. 
Diamonds worth $3,000 in the safe were 
unmolested. 
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TRADE CONDITIONS 


Retail jewelers in Evansville and other towns in 
southern Indian report that trade has picked up 
quite a bit during the past week or two, due largely 
to the number of weddings that have taken place 
since the first of June. More weddings are sched- 
uled to take place during the closing days of June. 
Weather conditions, too, have improved a great 
deal during the past week or two, and this has had 
quite a stimulating effect upon the retail trade in 
most lines in southern Indiana towns. General 
business conditions are improving and collections 
are better than they were two or three months ago. 
Wholesale jewelry dealers are of the opinion that 
their Summer trade’ will be up to the average. 
Reports from the rural communities are more en- 
couraging than they have been for some time past. 





J. Harry Poole, formerly owner and man- 
ager of a pearl button factory at Rockport, 
Ind., was in Evansville on business a few 


days ago. 
Ben Kruckemeyer, of Kruckemeyer & 
Cohn, retail jewelers, 407 Main St. 


assisted in arranging a Flag Day program 
for the local Optimist Club at its last 
meeting. 

Flag Day exercises were conducted by 
the Boonville Lodge of Elks at Boonville, 
Ind. Floyd Nester, of Heinzle & Nester, 
retail jewelers, assisted in the arranging of 
the program. 

Local dealers in glassware say their trade 
has been fairly active during the past 
month or two and that trade is now about 
normal and they are looking for a good 
business the balance of the Summer. 
Queensware dealers also report a good 
trade. 

Leading retail jewelers of Evansville are 
great baseball fans and consequently 
boosters for the Evansville Club in the 
Three-I league. Quite a few of the jewelers 
have hung up prizes to be awarded to lead- 
ing players in the league who finish best at 
the close of the season early in September. 

T. C. Bayse, one of the leading retail 
jewelers at Rockport, Ind., who was recently 
elected president of the Grandview Lincoln 
Trail Club, is an authority on Lincoln lore 
in southern Indiana. Abraham Lincoln lived 
in Indiana from 1816 to 1830, when the 
Lincoln family moved to Illinois. Mr. Bayse 
has always been a student of Lincoln history 
and is a great admirer of the civil war 
president. 

A voluntary petition in bankruptcy has 
been filed in the United States District 
Court here by Otto Knapp, a retail jeweler 
at Newburgh, Ind., 10 miles east of here. 
Mr. Knapp listed his assets at $1,239 and 
his liabilities at $4,886. Mr. Knapp has been 
engaged in the jewelry business at New- 
burgh for a number of years and is well 
and favorably known to the trade in 
southern Indiana. 

_Heinzle & Nester, retail jewelers, Boon- 
ville, Ind., report that since they installed 
a gift shop in their place of business a 
year of so ago, that their trade has greatly 
increased. Miss Elizabeth Heinzle, member 
of this firm, says that the business in the 
gift shop department is increasing steadily. 
Many of the other retail jewelers in southern 
Indiana towns have installed gift shops dur- 
ing the past few years. 

Pearl button factories at Petersburg, Ind., 
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a few miles north of here, have been forced 
to suspend operations because of the high 
waters of all the streams in southern Indiana 
and the inability of mussel diggers to get 
shells from the bed of the rivers like White 
river. The law passed at the last session of 
the Indiana State legislature governing the 
size of mussels taken from Indiana streams, 
makes it illegal to take shells less than 2 
inches in diameter and will curtail the shell 
production from the rivers of the State at 
least 50 per cent., it is said. The factories 
at Petersburg that depend upon the southern 
Indiana fields for shells will not be able to 
resume operations before Aug. 15, it is stated 
by men who are in a position to know. 
Mussel diggers are beginning to take out 
licenses and will start fishing for shells in 
a short time. The diggers refuse to dig 
larger shells for the price paid for shells 
of all sizes. They say that one-half of the 
shells taken from the water will have to be 
discarded. 











Business continues good in Birmingham, 
according to a number of retail jewelers. 
Most iron furnaces and steel mills and other 
industrial plants continue to operate, while 
building continues unabated. 

The Alabama Retail Jewelers’ Association 
is making a membership drive over the entire 


State of Alabama. It is the intention of 
the membership committee _to enroll every 
retail jeweler in the State in the association. 

Retail jewelers have recently organized 
clubs in Gadsden, Huntsville and in other 
sections of the State for their mutual benefit. 
They say they are deriving much good from 
these clubs, in the way of exchange of ideas, 
co-operation, etc. 

In co-operation with the Ritz Theater, 
Brackin’s, Birmingham retail jewelers, will 
give away a handsome diamond ring next 
week. The ring will be given free of charge 
to the person sending in the best answer 
to the question: “Why do women love 
diamonds ?” 

Retail jewelers and other merchants of 
Bessemer are planning the biggest Fourth 
of July program ever staged there. Prizes 
will be given by the merchants for a number 
of athletic events. This celebration is ex- 
pected to draw people from many communi- 
ties surrounding Bessemer. 


Retail jewelers are co-operating with 
other merchants of Ensley in requesting the 
Birmingham Electric Co. to put on motor 
buses between Ensley and several outlying 
districts, which are not served by street car 
lines at present. Buses to these places 
would take many people to Ensley, who are 
now going to other places to trade. 

The only buffalo barbecue ever given in 
Alabama will be held by the merchants of 
Ensley, at Fair Park, June 29. All of the 
retail jewelers of Ensley will take part in 
the feast. A buffalo, weighing 800 pounds, 
has been received from Oklahoma for the 
feast. During that day all stores will be 
closed in Ensley, the merchants, their clerks 
and families enjoying a gala holiday. Be- 
sides the barbecue there will be swimming 
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matches and many games, and prizes will be 
given. 

It was due to keeping a stock book record, 
which prevented one Birmingham jeweler 
from causing the arrest of two prominent 
women, and doubtless prevented a damage 
suit against the jeweler. After these two 
women had looked at some diamond rings 
and left the store, one ring was found 
missing. His first thought was to cause the 
arrest of the women. Later he decided to 
resort to his stock book. In this way he 
located the missing ring in another tray. 


Atlanta, Ga. 


George E. Daniell, Marietta was a visitor ° 
in Atlanta during the week. 

William Hall, W. R. Cobb & Co., Paw- 
tucket, R. I., spent several days in Atlanta 
in the interest of his firm. 

R. C. Schneider and Mrs. Rudolph 
Schneider have left for New York, where 
they will spend several weeks. 

W. B. McDuffie, West Palm Beach, Fla., 
was an out-of-town visitor in Atlanta last 
week, coming here on a short business trip. 

John H. Sacre, veteran jeweler and watch- 
maker, Augusta, Ga., has been visiting his 
brother, Charles M. Sacre, with J. F. Creel 
in the Peachtree Arcade building. 

J. L. Phillips, treasurer of the Durham 
Jewelry Co., 14 Edgewood Ave., accompa- 
nied by his wife, has gone to St. Simon’s 
Island for a short vacation on the Georgia 
coast. 

The Lapping Co., for a number of years 
located on the second floor of the Solvey 
building in Atlanta, has moved to Chicago, 
Ill., where it is understood permanent quar- 
ters will be opened. 

A. G, Moser and. }. J. Scheff, both well- 
known Atlanta jewelers, have returned from 
a week-end spent in catching most of the 
big fish in and around the Blue Ridge moun- 
tains in north Georgia. 

James K. Nance, of W. T. Dogler & Son, 
Winston-Salem, N. C., is visiting friends in 
Atlanta. Mr. Nance was formerly engaged 
in business in Atlanta and is well known to 
the local jewelry trade. 

C. E. Johnson, of Ewing Bros., has returned 
from a several months’ trip through his ter- 
ritory in North and South Carolina. He also 
spent two weeks at his home in Providence, 
R. I. He reports business conditions in his 
section as good. 

Paul Faison, jeweler of West Palm Beach, 
Fla., has secured a position with Kinton’s 
Jewelry Store, Durham, N. C. Mr. Faison 
is an old Atlanta jeweler, having worked 
here for a number of years before going to 
West Palm Beach. 

Walter Hagen’s famous silver putter has 
been on display during the week in the win- 
dow of the Latham & Atkinson store on 
Whitehall St. While the firm does not re- 
port a big demand for putters of this sort, 
the display nevertheless attracted a great deal 
of attention. 

R. C. Knox, well-known jeweler, Water 
Valley, Miss., was critically hurt recently 
when he was knocked down by a car con- 
taining ex-Governor Theodore C. Bilbo. The 
ex-governor was en route to Holcomb, Miss., 
where he was scheduled to make a speech. 
Mr. Knox, who is well known in Atlanta, 
suffered a fractured skull and a broken leg. 




















Adolph Possin, of the Bozhardt-Possin 
Co., is planning to attend the Chicago 
wholesale jewelers’ golf tournament at Chi- 
cago next week. 

M. Sedlar, O. H. Bingenheimer Co., has 
resigned his position as watchmaker at that 
store. He will open a jewelry business of 
his own in Milwaukee after taking a two 
month’s vacation. 

Included among the jewelers who visited 
Milwaukee wholesalers during the past week 
are Howard Bruhy, West Bend; F. E. 
Kiehl, Waukesha; Willard Amidon, Hart- 
ford; and George Zilius, Racine. 

J. B. De Lameter, retail jeweler of Leslie, 
Mich., recently visited at the home of Wil- 
liam Kilb of the W. F. Gollberg Co. Mr. 
De Lameter was visiting his daughter in 
the city who is a neighbor of Mr. Kilb. 

Hugo Pelzer, who has been employed on 
railway watch work at Kaukauna for the 
past year and who before that was with the 
Hyde jewelry store at Appleton is now in 
charge of the Pelzer Jewelry Shop at Wau- 
pun. His brother, H. E. Pelzer of Hartford 
also retains his connection with the store at 
Waupun. 

Maurice Schneider, Burlington, and 
George Armbruster, Cedarburg, recently at- 
tended the Wisconsin Volunteer Fire De- 
partment convention at Baraboo. Mr. 
Schneider, besides being a retail jeweler, is 
chief of the Burlington fire department. Mr. 
Armbruster is also a retail jeweler and sec- 
retary of the Cedarburg fire department. 

The showroom of the Reliance Silver Co. 
is again beginning to look natural after the 
big fire which damaged much of the mer- 
chandise. Show cases are again in place 
with new merchandise and business is going 
along about as usaul. Mr. Wals stated that 
he never knew he had so many friends until 
they all appeared on the scene after the fire 
offering sympathy for his misfortune. 

W. E. Smith, Hartford, has closed out 
his store there. Mr. Smith plans to go to 
Washington as soon as business affairs in 
the city have been wound up but it is ex- 
pected that he will be in Hartford for some 
time where he will take care of all jewelry 
and watch repair work that the people de- 
. sire to have done. Mr. Smith disposed of 
the greater part of his merchandise by auc- 
tion. 

Irwin A. Eichstadt, jeweler at Random 
Lake was married to Miss Catherin Rach 
on June 22. Mr. Ejichstadt was in Mil- 
waukee recently visiting wholesalers, at 
which time everybody had a good time at 
his expense. His friends in the trade, how- 
ever, are wishing him “all the luck in the 
world” and “heartiest congratulations,” and 
it would be utterly impossible to doubt the 
sincerity of their good wishes. 

The A. J. Ness Jewelry Co., La Crosse, 
has presented a beautiful toilet set as one 
of the gifts in the “Miss La Crosse Popular 
Lady Contest” being conducted in connec- 
tion with the Dokey Mardi Gras and pag- 
eant. Loving cups which are to be given 
as trophies to the concern, club or organi- 
zation supporting the winning contestant 
have been received from the Cremer and 
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Johns jewelry companies and Doerflinger’s. 

Six hundred dollars worth of jewelry was 
stolen from the J. J. Krieger Co., manufac- 
turing jewelers in the Enterprise building 
here, by a 16 year old errand boy who is 
being held at the Detention home here. 
When the boy was questioned he said that 
he had thrown the jewels he stole into the 
sewer near the Enterprise building. The 
police would not believe him at first, but 
the boy insisted that he had become fright- 
ened and so threw his loot away. Finally 
sewer division workers were called in to 
check up on the story and after fishing about 
for a time in the catch basin they drew up 
a $300 ring. The other jewelry has not yet 
been recovered. 

One of the important things discussed at 
the regular monthly meeting of the Mil- 
waukee District Jewelers’ Club this month 
was the question of co-operative advertising. 
The jewelers plan to do some combined ad- 
vertising this Fall, but nothing definite was 
decided at the June meeting. Diamond 
smuggling was another one of the subjects 
brought up. Members were requested to in- 
form authorities of any one whom they 
might know or hear about who is smuggling 
diamonds. Henry Stecher, treasurer of the 
National Jewelers Mutual Fire Insurance 
Co., reported that that organization is now 
14 years old. The attendance prize this 
month was won by E. J. Metzke. It has 
been decided that a $2.50 attendance prize 
will be awarded hereafter at each meeting 
to encourage attendance. The annual pic- 
nic of the Milwaukee District Jewelers Club 
will be held the third week in July. Otto 
Glahn, talked on “The importance of 
Father’s Day” and John Felthammer, new 
chairman of the membership committee, told 
of his plans for the large membership cam- 
paign which will be put on soon by the club. 
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A. L. Purpose, of Hoffman & Co., is 
spending this week at the home of his 
parents in Marion, O. 

Many of the larger jewelry stores will 
begin their Summer schedule of early clos- 
ing on Saturdays—starting July 2. 

Charles Burns, jeweler at Williams, is 
the owner of a brick and stone shop and 
residence under construction at Orleans. 

E. A. Kiger, of the C. A. Kiger Co., 
Kansas City, Mo., was calling on local 
wholesalers and manufacturers last week. 

Edwin M. Craft has returned from 
Chicago, where he spent several days in the 
interests of the Craft Co. Mr. Craft re- 
ports marked improvement in the business. 

Irwin Goodman is calling on Indiana 
jewelers in the interests of Goodman & Co. 
Morris Goodman, also representing the 
Goodman concern, is calling on Texas 
customers this week. 

Among the incorporations formed here 
during the past week was that of H. W. 
Schaefer, Inc., with a capital stock of $1,000. 
The directors are Alpha E. Schaefer, Ira 
Ebersole and H. Walter Schaefer. 

Out-of-town jewelers who were visitors 
at Indianapolis wholesale houses recently in- 
cluded: Walter Simmons, Franklin; Mr. 
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and Mrs. Major, of Major & Sheldon 
Shelbyville, and T. B. Brown, Terre Haute. 

Bardach & Gran, Inc., have enlarged 
their tool room and added power presses 
thereby greatl¥ increasing the capacity of 
their plant. They have recently added two 
toolmakers and one enameler to their staff 
of workers. 

Miss Vivian Berry, a member of this 
year’s graduating class of Shortridge High 
School, is the new bookkeeper and cashier 
for Charles C. Peek. Mrs. Anna Kidd 
also is a new employe at this store. She 
has charge of collections. 

Articles of incorporation have been filed 
with the Secretary of State in Indianapolis 
by Maurice Tavel, Inc., of Indianapolis, 
The corporation has an authorized capital 
stock of $50,000 and will do a general 
jewelry and pawnbroking business. 

J. F. Judy, 2440 W. Michigan St., has 
been in the jewelry business for almost half 
a century. He started in business in 
Huntingburg, then he located in Jasper, 
where he remained in business 15 years, 
Mr. Judy came to this city 20 years ago, 
He now confines his attention largely to 
repair work. 

After many difficulties in the way of re- 
pair work, Roy C. Anderson, who has had a: 
jewelry store in Indianapolis on College 
Ave. near 42nd St., for some years, has 
moved into his new store on the corner of 
these two streets. The new store is much 
more commodious than the old location, is 
better situated and has been well appointed. 

Mrs. Samuel Marcus, wife of a local 
jeweler, died Monday night in Jackson, 
Mich., of injuries received in an automo- 
bile collision in that city. Mr. Marcus, with 
his wife and son, had been in Detroit to 
attend the wedding of a relative and were 
en route home when the accident occurred. 
Mr. Jackson and his son were taken to a 
hospital in Jackson. The driver of the 
car which struck the Marcus automobile 
was arrested on the charge of driving an 
automobile while under the influence of 
liquor. 

Carroll E. Sipe, of the firm of J. C. 
Sipe, made reservations for himself and 
Mrs. Sipe, on the Agquitania, which sailed 
from New York yesterday (June 21). They 
will visit friends in London and on: the 
continent and will be joined in Amsterdam 
by Mr. Harry A. Sipe, of Pittsburgh, Pa. 
After an extended tour of Holland they 
expect to go by plane to Berlin, and will 
remain in that city for several days. Mr. 
Sipe remarked he has found that the Ger- 
man air lines have the best reputation in 
Europe for safe flying, having had practically 
no accidents with their passenger planes 
for several years. Mr. and Mrs. Sipe will 
leave Berlin for Paris. They will spend a 
week in the French capital, thence go to 
Deauville or Monte Carlo for a few days 
before sailing for home. 








Platinum production in Columbia showed 
an increase in value during the first quarter 
of the current year ended March 31 as 
compared to the output in the corresponding 
period of 1926, Vice-Consul Edward B. 
Rand, at Cartagena, reports to the Depart- 
ment of Commerce. Gold production de- 
clined from the output during the first three 
months of last year. 














Fritz Barkan is in Los Angeles, calling 
on his southern customers. 

Morris C. Mayer is traveling through the 
San Joaquin Valley for Mayer & Wein- 
shenk. 

George A. Brown, A. I. Hall & Son, and 
Mrs. Brown, are in New York, on their way 
home from Europe. 

Jas. L. Callan is visiting the San Joaquin 
Valley for Kielty & Beard and Stanley J. 
Beard is on a Coast trip, calling on the 
firm’s customers. 

Leon Carrau, of Carrau & Green, is leav- 
ing for a vacation trip to Alaska. Mr. 
Carrau recently returned from a trip to 
the Hawaiian Islands. 

Some of the out-of-town jewelers visiting 
the trade here are: Leo Smith, Marysville; 
H. T. Harger, Sacramento; Ed Bastheim 
and wife, Los Angeles. 

L. S. Myers, of the R. & L. Myers Co., 
has returned from a very satisfactory trip 
to the Hawaiian Islands and is now down 
the Coast, on behalf of his firm. 

Leonard H. Railsback and Roy Doble, of 
Railsback & Doble, will leave for Los 
Angeles and southern California on July 4. 
This will be their first Fall trip. 

A. W. Bennett, manufacturers representa- 
tive, has left for a week-end visit to his 
ranch in Napa County. He will leave for 
his eastern factories late in June. 

Deamont & Siegel, Inc., state that they 
are taking over added space in the jewelers’ 
building for their office, in order to add 
the former office space to the shop. 

After a busy four days spent in Los 
Angeles Harry Jones, Coast representative 
of the Wadsworth Watch Case Co., is back 
at his offices in the Jewelers’ building. 

Fred L. Lee & Co. has received a hand- 
some framed photograph of the General 
Chain Co.’s factory at Providence, R. I. 
Hanging in the main office, it is attracting 
attention. 

Charles Weinshenk & Son have just 
moved their offices in the building at 704 
Market St., from the ninth floor to room 
711 where they have a very light and pleas- 
ant place, on the Geary St. side of the 
building. 

A movement is on foot for the whole- 
sale jewelers to close their offices over 
Saturday, July 2, thus giving three days 
vacation, July 2, 3 and 4. This is made 
possible by the fact that Independence Day 
this year falls on a Monday. 

Will F. Poole, and Mrs. Poole, Marys- 
ville, Cal., have just been in the city on a 
buying trip for the new store which Mr. 
Poole is opening in that city. Mr. Poole 
was formerly a member of the firm of 
Steward & Poole, Marysville. 

E. V. Saunders was expected back at 
Coast headquarters of the International 
Silver Co. during the week of June 19. The 
Coast manager of the company planned his 
route home via Los Angeles where he could 
inspect progress being made on the Inter- 
national Silver Co.’s new offices in the 
Metropolitan building. 

Eugene Edelsten is calling on the trade 
Tere, in the course of a Coast trip for the 
Illinois Watch Case Co. He is showing 
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a fine line of new model strap cases. Other 
visitors to the trade are Ralph Lewis of 
S. C. Powell & Co, New York; J. J. 
Sommer, North Attleboro, Mass.; H. S. 
Deutsch, representing Hammel-Riglander & 
Co., New York; George Jochum, represent- 
ing Morris Tishman, New York. 

P. A. Rowe, vice-president of A. I. Hall 
& Son, and Roger Ewing of the same firm, 
have returned from a trip through the 
northwest which included British Columbia. 
They visited the company’s offices in Port- 


‘land and Seattle and called on customers in 


other cities. The trip was made by automo- 


bile. 








Pacific Coast Notes 


C. Sydney Jacobs, son of the late Barney 
Jacobs, deceased, is closing out the jewelry 
business of “Barney’s,” 1132 Broadway, 
Oakland, Cal. The estate of Barney Jacobs 
will continue as an exclusive loan office. 

Papers have been filed with Frank C. 
Jordan, Secretary of State, at Sacramento, 
Cal., by Granat Bros. Jewelry Co., San 
Francisco. The company is capitalized at 
$750,000 and the directors are Joseph Granat, 
Leo Granat and Jay Haight. 

A jewelry store, known as The Time 
Shop, has been opened at 333 South Thomas 
St., Pomona, Cal., by G. L. Owen. As its 
name implies, the concern will feature a 
credit business and easy payment plan. It 
is stated that Mr. Owen has had 30 years 
of experience in the repairing of fine 
watches. He was for years with Spaulding 
& Bros., Chicago, and with Traub Bros., 
Detroit. He has purchased a small ranch 
near Pomona and plans to make that south- 
ern city his permanent home. 

Ben Reingold, of the Bangale jewelers of 
Portland, Ore., has learned that Charles 
Lindbergh wore a Bengale strap watch 
while he flew across the Atlantic. The 
Portland jeweler is now hoping that Lind- 
bergh will wing his flight by way of Port- 
land, if he decides to make a flying trip 
around the world. In that case, Reingold 
hopes that the hero of the hour can be 
persuaded to cast his watch aside for a 
Portland engraved one of the same model. 
Photographs being displayed on the Coast 
show that Lindbergh was flying in Cali- 
fornia, with his “Spirit of St. Louis,” in 
April last, two months ago. ° 











Dallas, Tex. 


—- 

Trade with retail jewelers in this city 
has shown improvement with the June wed- 
ding season and the end of the school year. 

The Lee Jewelry Co., is now located on 
the fourth floor at 405 Dallas National Bank 
building, the most modern office building in 
Dallas. New fixtures have been installed 
and the office is modern in every detail. The 
business was started three years ago and 
is owned and operated by Mrs. Lucy Lowen- 
stein and her daughter, Cecile. They.started 
in business in a small room in the rear of 
a walk up building and at the end of the 
first year moved to a large front office facing 
Main St. The business continued to grow 
and it was found necessary to move to the 
resent location. 
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During July and August the Slavick 
Jewelry Co. will give its .employes an 
entire Saturday vacation. 

Campbell & Ginder announce an increased 
volume of business as a result of the move 
to their new and larger quarters on the 
ground floor of the new Roosevelt building 
on W. 7th St. 

Brock & Co., 515 W. 7th St., announce 
that their plans for this Summer will make 
certain the best of accommodations for 
visitors and tourists who are planning to 
spend their vacations in Los Angeles. 

Carl Plate, International Silverware Co., 
has just returned from a fishing trip with 
a party of associates. They report fishing 
excellent and say that it is possible this 
Summer to find the streams’ in such shape 
that fishing will be ideal during July and 
August. 

Summer vacations are the order of the 
day for Los Angeles during the next few 
months. However, the jewelers of this city 
are planning to carry on through the Sum- 
mer months in such manner that business 
will be at its zenith as it perhaps never 
was before during the vacation period. Many 
will go to the Yosemite. Others will enjoy 
the beaches. However, taking the lead estab- 
lished by the Slavick Jewelry Co., 427 W. 
7th St., the public will have the same op- 
portunity to purchase goods as has been 
enjoyed during the months that have 
passed. 

The jewelers of Los Angeles will give 
handsome trophies to the newly organized 
Forest Fire Fighters Reserve. This organ- 
ization is being put into the field by the 
Conservation Association of Southern Cali- 
fornia. The plan is to organize a fire fight- 
ing force of 2,500 men recruited from the 
corporations in Los Angeles. Harold S. 
Ryerson, United States Fire Agent, is organ- 
izing the Reserve on a military basis and 
it is proposed to establish camps in the hills 
where the men will be trained and where 
a fully equipped force will be kept con- 
stantly on hand in case of a dangerous 
forest fire. The jewelers will have a large 
part in this work. Many men have already 
volunteered to become a part of this force 
and equipment is being provided in the way 
of pumps and chemical apparatus for the 
use of the men who are to work in the 
hills and forest ranges adjoining Los 
Angeles. 
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Professional cracksmen blew the safe in 
the Penfield Jewelry Co., 357 Washington 
St., last week. The safe contained diamonds, 
watches, $500 in cash and valuable papers. 
Papers and rings were strewn on the floor, 
near the safe, and the burglars also left 
tools that were used, including an electric 
drill with bits, with the nameplate and num- 
ber chiseled off, and a large hammer. The 
force of the explosion cracked the safe open. 
A showcase containing fountain pens was 
also broken open and the pens thrown about 
the store. Entrance was gained through the 
roof in the rear of the store. . At the same 
time the cracksmen also rifled a hat store 
adjoining. 
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A Successful Jewelry Store and Gift Department 








Ralph M. Smoyer, Allentown, Pa.,. Tells How He Conducts His 
Gift and Art Business to Help His Jewelry Sales 








FINDING himself with more floor space 
at his disposal than he could utilize to 
advantage in the conduct of his jewelry 
business, Ralph M. Smoyer, jeweler at 1011 
Hamilton St., Allentown, Pa., conceived the 





tures, so he found a way out of the dif- 
ficulty by making his own shelving, stands, 
tables and pedestals in his spare moments, 
staining the various pieces to harmonize 
with the rest of the woodwork in the store. 





JEWELRY AND ART GIFT SHOP OF RALPH M. SMOYER 


idea several years ago of selling gifts and 
novelties as a side line. Accordingly, the 
floor and wall cases for the display of 
jewelry and silverware were arranged on 
the west side of the store room, leaving the 
east side of the aisle clear for the installa- 
tion of suitable shelving and tables for the 
display of art wares and novelties. 

The venture, being in the nature of an 
experiment, deterred Mr. Smoyer from in- 
vesting in any expensive or elaborate fix- 


The neatness displayed in the fashioning of 
his fixtures evidences Mr. Smoyer’s skill 
as a cabinet-maker as well as a jeweler. 
So carefully were the tables and stands put 
together that it was hard for the writer to 
believe that any one but a woodworking 
expert had done the work. 

Mr. Smoyer has always been content to 
make haste slowly, and he owes much of 
his present success to this inborn charac- 
teristic. Neatness is another of his traits, 


and the clean and inviting appearance of 
his store and stock at all times bespeaks his 
worth as a merchant. . 

“I did .not expect to clean up a fortune 
when I put in a line of gifts and novelties,” 
said Mr. Smoyer, “but I figured such a 
move would help materially to bring more 
people into the store, and it has. Folk drop 
in to buy a greeting card, pictures, or favor 
of some kind, and they .invariably glance 
into the jewelry cases on their way out. 
This is precisely what I want them to do, 
and I invite them to stop in again whenever 
they happen to need anything in the line 
of jewelry, silverware or gifts. 

“You know,” he added, “that the average 
jeweler nowadays is confronted with the 
task of getting a greater number of people 
to come into his store. Advertising helps 
some in this direction, and carefully planned 
window displays likewise bring their quota 
of sales. Many folk, however, entertain 
the notion that a jeweler deals only in 
high-priced merchandise, and are afraid to 
venture into his store, fearing they will 
be importuned to purchase something they 
might want at a higher price than they 
would pay for the same article elsewhere. 
It is very difficult, I repeat, to get people 
into a jewelry store to shop around as 
they do, for example, in a department store. 

“The more I thought over the matter the 
more convinced I became that the opening 
of a gift and art department was the logi- 
cal thing for me to do, if I expected to 
draw more trade to my store. I reasoned 
to myself that those who are not in the 
habit of frequenting jewelry stores would 
at least drop in if they wanted to buy an 
inexpensive gift or trinket, and once the 
‘ice was broken,’ and they became better 
acquainted with me, they would in all 
probability look me up again as well as 
recommend me to their friends.” 

In the matter of buying, Mr. Smoyer 
stocks only such lines as he feels confident 
will appeal to those who trade with him. 
Haphazard buying has no place in his 
scheme of things. He will not permit him- 
self to be talked into buying merchandise 
that he suspects will not move simply be- 
cause it is cheap, or because the terms have 
been made very attractive. Turnover is 
what he most desires, and he bends all his 
energies to attaining this result. 

Mr. Smoyer is of the opinion that it is 
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This illustrates our New Drake Pattern Butler Finish Raised Shield. 
A complete line of Hollowware is made in this pattern. 
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perhaps better for him as a small-town 
dealer to stock the more popular lines of 
merchandise for which there is generally 
a demand, than to invest in goods that 
savor too much of the bizarre or unusual. 
In so doing, he feels that there is less 
danger of merchandise accumulating on his 
shelves because of changes in tastes or buy- 
ing habits on the part of his customers. 

It is generally to be supposed that because 
gift shop merchandise is usually less ex- 
pensive than lines peculiar to the jewelry 
department itself, the percentage of turn- 
over will be greater. Mr. Smoyer does not, 
however, take this situation for granted, 
admitting that his gift department is not as 
yet on an entirely self-sustaining basis, but 
he does agree that the results he has ob- 
tained thus far warrants his looking into 
the future with every degree of assurance 
and optimism. 

He is satisfied with a fair and reasonable 
margin of profit and marks his goods ac- 
cordingly. Scarcely, if ever, does he cut 
prices, and when he does it is only for the 
purpose of clearing away slow moving 
stock. 

Between department stores and other 
gift shops here in Allentown, Mr. Smoyer 
has competition aplenty to contend with, 
but he is not losing any sleep because of 
the fact. He does the very best he knows 
how with the room and facilities at his 
(lisposal, and his courteous manner and fair 
dealing has earned for him the esteem and 
well wishes of all with whom he comes 
into contact. 

One of the things that impresses one 
most in the store is the neat and orderly 
arrangement of the various lines included 
in Mr. Smoyer’s gift department. On one 
table brasses were displayed; on another 
fine china; on another decorated glassware, 
and so on. The more perishable lines, such 
as fine leather goods, playing card sets, 
vanities, and novelties of one kind or an- 
other are contained in show cases, where 
they are out of the dust and are protected 
against careless handling. The picture gives 
the reader a fairly general idea of the lay- 
out of this very attractive gift department. 

Along the walls are to be found fine 
framed prints, water colors and oil paint- 
ings. In the rear of the store is to be 
found a comprehensive assortment of greet- 
ing cards suitable for every occasion. The 
stock of cards are kept in a steel filing 
cabinet. Mr. Smoyer avoids waste through 
soiled and finger-marked cards by showing 
only sample books of cards to customers. 
On each sample card is a number corre- 
sponding to the number on the box of 
cards kept in the cabinet. This system not 
only enables customers to choose the cards 


‘wanted in a minimum of time but also in- 


sures their getting clean, fresh stock. There 
is quite a nice profit realized from the sale 
of greeting cards, and Mr. Smoyer sells 
hundreds of dollars worth every year. 

Just inside the entrance to the store one 
finds a small but compact little reception 
room, fitted out for the convenience of 
shoppers with chairs, table, writing mate- 
rial and telephone. Ladies particularly ap- 
preciate the convenience of having a tele- 
phone at their disposal while shopping, and 
many avail themselves of the opportunity 
to drop in and use the ’phone when the 
necessity arises. 
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Two show windows grace the front of 
this store, one of which is devoted to the 
showing of gifts and novelties exclusively, 
while the other is given over to the display 
of jewelry and silverware. 

Mr. Smoyer is a firm believer in fre- 
quent changes of window displays, and his 
windows are noted for being among the 
most tastefully dressed in town. He does 
not crowd his windows, and, moreover, 
they are kept clean and bright at all times, 
which fact greatly. enhances the appearance 
of all gifts and jewelry displayed therein. 

Not content with his success as a pur- 
veyor of jewelry and art wares, Mr. 
Smoyer recently installed an up-to-date 
picture framing department in an unused 
stockroom in the rear of his store, which 
affords every promise of proving a success 
as a sales stimulator. 

At the outset of his gift shop venture 
Mr. Smoyer put in a modest stock of cards, 
pictures and novelties, as a precaution 
against overbuying and as a feeler to gauge 
the tastes and desires of his customers. By 
degrees he has added kindred lines of gifts 
and trinkets, glassware, china and leather 
goods, so that by now he carries a very 
representative stock of merchandise such as 
one finds in any well appointed gift shop. 

While Mr. Smoyer’s store is located on 
the main street, it is well uptown and close 
by to the residential section, which works 
somewhat to his advantage insofar as the 
sale of gifts and favors for card parties are 
concerned. Because of his location he is 
virtually able to touch elbows with those 
who do considerable entertaining and who 
are frequently in immediate need of prizes 
and gifts for card parties and the like. 

Much of the success accruing to this 
popular jewelry store and gift shop is at- 
tributable to the fact that the proprietor 
and his salespeople are constantly on tip- 
toe, so to speak, to please and oblige every 
individual who enters the store, whether or 
not he or she comes in prepared to buy. Mr. 
Smoyer has been in business for himself 
just long enough to appreciate the truth of 
the statement that a satisfied customer is 
one of a merchant’s most valuable assets 
in drawing trade. Hard work is not a 
stranger to him, and he is at his place of 
business early and late every day. He is a 
firm believer in newspaper advertising, and 
spends as much as his finances will permit 
in. keeping the public informed as to what 
he has to offer in the direction of mer- 
chandise or service. He likewise believes 
in keeping posted himself with respect to 
what is going on in the world about him, 
for I saw several trade journals lying on 
the counter which bore evidence of much 
handling. Mr. Smoyer told me he has his 
trade journals mailed to his home in order 
that he may read them carefully without 
being interrupted, after which he brings 
them to the store for his help to peruse. 





A co-operative advance exhibit of Fall 
and holiday merchandise is to be made by 
five prominent importers and manufacturers 
at the Statler Hotel, Detroit, Mich., from 
Tuly 11 to 19. The exhibitors are: The 
K. & O. Co., 362 Fifth Ave, A. L. Tuska 
Son & Co., 114 E. 16th St., Lazarus & 
Rosenfeld. Inc., 98 Fifth Ave., Simondetti & 
Co., 12 W. 21st St., and J. Busch, Inc., 43 
W. 23rd St., all of New York. 
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Leather Gifts for Men 


THE woman who is in a quandry because 

she cannot decide upon a gift to give a 
man usually turns to leather. And wisely. 
There is nothing more appropriate for use 
in an office or to decorate a man’s room; 
for his dresser a leather picture frame, for 
his table a folding clock, or a pair of tooled 
book-ends, for his desk a writing set. What 
man does not enjoy receiving a handsomely 
made card case or an attractive cigarette 
box or bill fold? 

One of the splendid gifts in leather is a 
desk set of tooled leather. The design is 
simple and rich and a contrasting leather is 
inlaid as an added decoration. Another 

















ATTRACTIVE CIGARETTE BOXES 


example of the leather workers art is a port- 
folio, hand tooled in gold. It is also inlaid 
with a contrasting leather which creates a 
striking effect. 

Boxes, tooled in 22-karat gold, with the 
tops ornamented with brightly colored butter- 
flies are attractive. The box may be a 
cigarette vault or a card case, or a hiding 
place for poker chips but when opened a 
hidden spring cause each to render a musical 
tune. Some of the boxes are square, 
octagonal, triangular or pyramid shape. 
They come in pastel shades of leather. All 
are not ornamented with butterflies for 
there are plain boxes, boxes with dainty 
dancing silhouette figures, jade inserts. 
They are cedar or silk lined according to 
the use which the recipient will make of 
them. 


Picture frames are decorated in many 
lovely designs hand tooled in gold. A frame 
which will be sure to prove popular is a 
metal frame covered with leather and tooled. 
It is just the size of a snapshot and many 
a picture will be removed from the crack 
between the glass and the frame of the 
dresser mirror to hold a place of honor in 
an appropriate frame. 

The illustration shown herewith was fur- 
nished by the F. L. Martin Co., 162 E. 23rd 
St, New York. 
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The 
POTTER 
MATCHLESS 

LIGHTER 







At Last! 


The. universal 
lighter—a necessity 
to every smoker—a 
money maker for 
the trade! 





Actual Size 


Satisfies the demand of hundreds of 
thousands of smokers unable or unwill- 
ing to pay the present high prices asked 
for a really dependable pocket lighter. 
Small, smooth and exceptionally beauti- 
ful. Absolutely leak-proof, and will not 
soil or injure the fingers. Non-auto- 
matic, but positive in action, easily oper- 
ated with either hand, and above all— 
dependable. 


Retail price in triple plated silver or 
gold, $3.50. Other models in all popular 
shades of colored and hand _ tooled 
leathers, correspondingly low-priced. 
Beautiful descriptive folder for counter 
distribution. Write for special introduc- 
tory offer in territories still open. 


POTTER PRODUCTS CORPORATION 


245 FIFTH AVENUE NEW YORK 
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The unusual in brass is being shown by Eltex, Inc., 19 Madison 


Ave., 














Genuine Vienna Bronze lamps of unique 
designs are now being shown by Ferdinand 
Bug Co., 67 Irving Place, New York 


New York 





Highly decorated Pottery lamps 

with shades to match are shown 

by Art Industries Corp., 225 
Fifth Ave., New York 
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the Gift Department 


























Something entirely new has been 

designed by John B. Salterni, 35 

W. 23rd St., New York. This hand 

made, hammered and polished steel 

torchere represents true crafts- 
manship. 





Beautiful leather portfolio, in hard 

or flexible covers. It holds a pic- 

ture 11 x 14, is lined in silk moire 

and tooled in 22K gold. Shown by 

F. L. Martin Co., 162 E. 23rd St., 
New York 
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Accents the Blues of the Mode Sponsored by Premet 


ACTUAL SIZES 
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It takes its place at the top of the jewelry mode. 
For, in a season dominated by shades of blue 
in apparel, it is a charming color accent 
to the smart costume. 


The beauty of gorgeous tropical but- 
terflies with their marvelous iridescent 
sheen captivated in Jewelry of ex- 
quisite design, is something that has 
taken the women of Paris and New 
York by storm, and offer a wonderful 
opportunity for the Jeweler to cash in 
on a real business. 


Thousands saw, admired and pur- 





chased these creations at our exhibit 
in the Sesqui-Centennial International 
Exposition, Philadelphia. 

Now they are being offered to the 
Jewelry trade in the United States. 


In addition to the items illustrated, 
our line includes miniatures, trays, pic- 
tures, cigarette and jewelry boxes. 


Senp For Our ILLUSTRATED CATALOG 


OWEN BROS. 'si- acon 


NORRIS 


wuss. 225 Fifth Ave., New York 
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Gift Market Offerings 





From a complete line of hand-foundered bronze ware, 

comes this unusual bowl with a perforated base for hold- 

ing flowers. The lithe and graceful female figure makes 

a charming centre for a group of vari-colored flowers. 

The full line is displayed by Howard G. Selden, at 225 
Fifth Ave., New York , 








Bronze figure modeled from 

life, something entirely new. 

Shown by The House of 

Originations, 225 Fifth Ave., 
New York 





One of the many new ash trays 

now being shown by Pompetian 

Bronze Co., 225 Fifth Ave., 
New York 




















Console set of beautifully colored glass 

that blends from the deepest shade to that 

of the lightest. Shown by Kay & Ellinger, 
15th St. and Irving Place, New York 

















Set of four Brass Trays handsomely embossed. Shown 
by the Gift House, 14 W. 23rd St., New York 
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PALMER HOUSE 
CHICAGO, ILL. 


July 25th to August oth 


Over one hundred exhibitions of 


Gift and Art Furnishings 


from all over the world 












By the Leading Manufacturers and Importers 


Ask anyone who has been there. 


Od 








AOc 












A. STANLEY BrussEL, President Geo. F. LittLe, Managing Director 
Frank W. JENKINS, Vice President 225 5th Ave., New York City 


EASTERN MANUFACTURERS AND IMPORTERS EXHIBIT, Inc. 
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Gift Department Merchandise 


° 











Bronze elephants in every size 

and shape can be seen at the 

salesrooms of A. L. Tuska & 

Son Co., 116 E. 16th St., New 
York 











“Jolly Friar” made entirely of metal in bronze finish. 

Height 7% inches and holding container for liquid or 

cigarettes. Manufactured by Frankart Co., 225 Fifth Ave., 
New York 











Metal Trays in a large variety of sizes and colors 
shoum by Tunnicliffe Shops, Inc., 225 Fifth Ave., 
New York 








Beautiful glass Desk Set highly decorated in gold and with 
inlaid stones. Shown by Friedlander & Co., 49 W. 23rd St., 
New York 





| Ha oP peste a ag ge ont i. = Bronze Console Set of remarkably fine workmanship now 
Japanese a Co. 1:8 Bond St. New being exhibited by Emil ol ai 225 Fifth Ave., New 
° . ” or 


York 
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Save Railroad fare PRIZES for Retailers: Selling Effort Exhibits Write for beautiful 


Include 2 vacation. Send for Show Folder colored window card 
Ask for low rate ex- “The Spirit of Giv- 


cursion ticket to At- NATIONAL GIFT AND ART ASSOCIATION ing.” Po pu larize 





SWISHER 









tetie City with Emmet White, Pres.; E. R. Thieler, Vice-Pres.; T. G. Williams, Tréas.; W. S. Hays, Sec’y. ae. a ae 
-over privilege hae ° ° é ” 
in Philadelphia. Drexel Building, Philadelphia Is a Gift Day. 









HUNDREDS . OF . JEWELERS . ARE . COMING. FROM. ALL. PARTS. OF . THE . COUNTRY 
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Seen in the Gift Market 

















A large assortment of imported bronze figures are now being 
shown by S. B. Importing Co., 1123 Broadway, New York 





The use of the gong is gaining favor rapidly in 
homes of refinement. Not the cheap gong— 
suggestive for all the world of the old-fashioned 
boarding-house bell—but the type that is 
beautiful in appearance; resonant and soft in 
tone. Retailers who have been featuring such 
gongs recently in conjunction with fine china 
and crystal, have been really astonished at the 
rapidity in which they have sold them. Shown 
by Skinner-Hill Co., Inc., East 23rd St., New 
York 








French Pear Tree potted in Italian 
flower pot. Each packed in in- 
dividual box. Shown by Mary 
Ryan, 225 Fifth Ave., New York 





Bon Voyage set consisting of 

“My Trip Abroad” book and 

Passport case, beautifully boxed, 

in various leathers in assorted 

colors. Shown by A. L. Reed 

Co., 200 Madison Ave., New 
York 











A 


wonderful assortment of  Clotsonné 


vases are now displayed by I, Shainin & 


Co., 139 Fifth Ave., New York 








Rivalling Nature, these asters come in four 

delicate shades and are packed in individual 

boxes of any color, with seven blossoms and 

two buds. These can be had at the showrooms 

of Howard G. Selden, 225 Fifth Ave., New 
York City. 
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Two New Door Stops 


For Your Summer Trade 
In Our Popular Line of 


HUBLEY 
METAL PRODUCTS 


The Police Dog Door Stop is 10 inches 
high and the Terrier is 9 inches. 





No. 275 Police Dog Individually boxed 


~ New Items of European Novelties Arriving on Every Steamer from 
Europe. When in New York Visit Our Five Floors of Showrooms 


FERDINAND BING & CO’S. Successors, Inc. 


MANUFACTURERS 


pik, 67-69 Irving Place 


“EASTERN 


Pacific Coast Representative: 


Henry C. Hubley, 


AND IMPORTERS 


Transportation Bldg., Los Angeles, Cal. 


EXHIBIT 


New York City 
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Visit Our 
Display at 
Eastern 
Manufacturers’ 
and Importers’ 
Exhibit 
Palmer House, 
Chicago, IIl., 
July 25th to 
Aug. 5th 
Room 721 


654 ‘“‘Galleon’’ Design 
Beverage Shaker 
Hot weather means cool 
drinks. The Combination — 
Shaker and Server should be @ 
shown in many styles during 
the summer season. 





Items Manufactured By Us 
Relish Dishes—Smoker’s 
Articles—Boudoir and Serv- 
ing Trays—Picture Frames— 
Salt and Peppers—Etc. 


necessary. 


“Where Novelties Originate” 








8018-4364 ‘‘Empireware’’ Covered Candy Box 
The Candy Box with Cover for summer use is really 


Visit Our 
Display at 
National Gift 
and Art Show 
Adelphia Hotel, 
Philadelphia, 
Pa., 

Aug. 22nd to 
27th 
Room 1016 


















4101—Bridge Beverage Set 
‘‘Hammered Design."’ 

Four colored crackled glasses and 

sippers with silver plated server. 








8006 ‘“‘Empireware’’ Flower 
Vase 

Vases for Cut Flowers are in 

great demand during the 

summer season. 





Items Manufactured By Us 
Casseroles and Pie Plates— 
Table Mats—Candy Dishes— 
Flower Vases — Beverage 


We have a large variety to select from. Servers—Ete. 


= Pacific Coast Representatives: 





New York Representative: 
PHILIP EBB 

Room 516, Fifth Ave. Bldg. 
200 Fifth Ave. 


M. W. Carr & Company, Inc. 


West Somerville Manufacturers Since 1869 Massachusetts 
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SUNDERLAND & MILLER, INC. 
607 Sun Bldg.. 7th and Hill Sts., 
Los Angeles, Cal. 
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Gifts That Are New 




















Beautifully decorated lamp shades that have 

the appearance of hand painting are being 

shown by De Sherbinin Studios, 132 E. 58th 
St., New York 

















A very decorative smokers stand in 
wrought iron. Shown by A. Held, 
98 Park Place, Brooklyn, New York. 





The pewter illustrated herewith is very novel in design. It ts 
being shown by M. Wille & Co., 41 Union Square, New York 











Handsome Brass box with fine 

tooled work, lined with nickel. Shown 

by Gift Bazaar, 225 Fifth Ave., New 
York 





Italian pottery in beautiful 

colorings and with raised 

flower decorations is dis- 

played by Fourman Bros., 

Inc., 69 W. 23rd St., New 
York 
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BYBEE POTTERY CO. 
Hand Made in the Foothills of the 
Cumberlands 


SPICER STUDIO 
Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 
Mexican Glass 


G. H. BARREL & CO. 
Morocco Pottery and Leather 


ELSIE PRINCE STUDIO 
California Poppies, Cosmos and Asters 


CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


BRADLEY STUDIO 
Daintily Decorated Novelties 
Thousand Uses 


CALIFORNIA FAIENCE CO. 
Distinctive Pottery and Tiles 


CLEWELL STUDIOS 
Bronze Pottery in an Unusual Treat- 
ment 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 


UNITED ARTS & CRAFTS, INC. 
Imported Metal Ware & Poitery 


of a 
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Composed of the leading 
lines in the gift field, Selden 
Selections are conspicuous 
for their economy, quality 


and variety. 



























HOWARD-G: SELDEN 
ART WARES 
& NEW YORK 
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TREITNER & FROELICH 
Hand Tooled Leather Objects 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 


RUSTIC WELL FOUNDRY 


Hand Foundered Objects by Noted 


Artists 
COWAN POTTERY STUDIOS 
Graceful Pottery and 
Shapes. 


EUROPEAN SPECIALTY Co. 


Delightful Italian Leather and Wooden 


Items 


J. BAXTER WEBB 


Dainty Organdy Boudoir Necessities 


SELDEN GLASS 


Catalonian and Lalique Reproductions 


PYRAGLASS PRODUCTS INC. 


Attractive Plaques of Well Known 


Prints on Special Mounts 
KAY & ELLINGER 


Austrian Pottery and Imported Candles 


LEE KOGAN, INC. 
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@ Get on our mailing list for 
Monthly bulletins of the newest creations in Glassware “Gifts That Last” 


NATIONAL SILVER DEPOSIT WARE 


179-181-183 Wooster Street — 








MANUFACTURERS 





— Near Bleecker St., 


A Rapid-Selling 
Up-to-the-Minute Line 








Exquisite Colored 

Glassware Handsome- 

ly Enriched With 
Sterling Silver 


ERE is a line designed to meet 

the constant demand for some- 
thing new! We created a 
group of numbers that have a 
strong popular appeal. 





These exquisite pieces are patterned in 
beautiful solid-colored glassware, in 
Green, Amber, and Rose, on which we 
have ‘placed our VICTORIA design 
worked in Sterling Silver. You custo- 
mers will surely appreciate the striking 
effect produced by Silver, on a back- 
ground of green, amber, or rose. 


Every article in this line is popularly 
priced. 


Complete catalog and price 
list gladly sent. 


COMPANY, INC. 
New York 
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Metal Lamps and Shades of Character 
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Lamps for the Modern Home 


Many Unique and Beautiful Designs Show Trend of Present-Day Vogue in 





Decoration 

















AMPS made of unusual pottery, of 
quaint glassware, of crystal beads, of 
mirrors, are a response to modernistic art 
in the decoration of homes. In these days 
we are becoming accustomed to seeing the 
eccentric and sometimes fine forms of the 
modern lamps. Many strange and _ beauti- 
ful designs are to be found in gift and 
jewelry shops that follow the vogue. 
Some splendid products of the potter’s 





ATTRACTIVE LAMP FOR THE HOME 


art utilized as lamp bases are to be seen 
in the New York market. -Here are a be- 
wildering collection of lovely Dresden 
figure lamps to grace the boudoir or living 
room. The present custom demands two 
or more table lamps in the living room and 
lamps on desks, side tables, and dressing 
tables which require a great variety of 
styles. In this display there is a variety 
to suit any discriminating eye for here are 
lamp bases made from Czekoslovakian pot- 
tery, French, Italian Faience, hanging 
lamps and dresser lamps that light up to 
resemble baskets of fruits or flowers, as 
well as Dresden figures. 

In the Dresden display there are scantily 
clad ladies of a popular musical revue and 
ladies in the modest costumes of the peasants. 
An Egyptian dancing girl in an exquisite 
yellow skirt with rose and green flowers 
trailing across the bottom, has her. brown 
hair bound with green and her supple arms 
hold the sides of her dress in a pretty ges- 


ture. There are French ballet girls in abbre- 
viated, delft blue dresses; Russian dancers 
in high, black, china boots, green costumes 
and arms akimbo in the characteristic at- 
titude of the Russian folk dance; there is a 
saucy French girl with the stamp of the 
Montmartre on her impertinent face; there 
is a girl of the carnival, who wears a spider- 
web in which is caught butterflies, beetles 
and flies; there is a butterfly girl with a 
tan body and orange wings fringed with 
black; there is a mysterious lady gauzily 
draped in rose and green, with a grand, 
orange-lined cloak flowing behind her ; there 
is a gorgeous peacock woman with an im- 
mense fan-shaped tail held proudly in back 
of her. When the gleam of shaded lights 
falls on these romantic ladies they come to 
life in lustrous colors and seem to get ready 
to take the next step of their interrupted 
dance. 

Someone with a fairy-story imagination 
must have designed the court jesters and 
clowns, the demure peasant maids holding 
back modest skirts to show the ankle of 
daintily clad feet, the wise-looking pelicans 
and proud princesses of this collection of 
Dresden figures. A sorceress toys .with the 
tiny figure of a man in fools’ dress, a 
Pierrot strums a guitar to his Columbine 
in dress of lace, a slave dancer twists -him- 
self in acrobatic contortions, a snake 
charmer plays with a squirming reptile and 
Queen Victoria watches the show in«yards 
of lace and a dignified attitude. Some of 
these figures are used for lamp bases, others 
were made to serve no other purpose than 
to add a touch of brightness to a corner of 
a room. 

In choosing a lamp for a particular place 
in a room the decorator finds that the type 
and color of his lamp shade is of great im- 
portance, but he first considers what base 
he will use. He considers the size, the ma- 
terial, the color and the finish to achieve a 
proper foil for the furnishings. The deco- 
rator has a wide selection, for he finds al- 
most every color in the spectrum and a 
lamp base to go into any room. Lamp 
shades in the latest fashion of fluted paper, 
of parchment delicately decorated, of linen 
or pleated silk or chintze complete the de- 
sired effect. 

There is found a delightful array of the 
crude, vividly colored Czechoslavakian peas- 
ant pottery. An attractive departure from 
the usual in this ware is the background 
done in a pale yellow in contrast to the 
bright reds, purples, blues and greens of the 
designs. 

Different but just as attractive are the 
marble figure lamps, one of which may be 
seen in the picture. The mysteriously 
lighted Turkish harems, market places and 
bazaars made of bronze are also very inter- 
esting and have a quaint, Oriental atmos- 
phere. Some very clever examples of these 


lamps are. made of bronzed alloyed metals. 
An attractive lamp of this material has a’ 
little gnome, with a long, brown beard, sup- 
porting a ball of brilliant mosaic glass. 
These lamps show best in a drawing room 
or in a bed chamber where the note of 
sophisticated elegance is emphasized. 
Besides pottery lamp bases from Italy, 
France and Germany, there is earthenware 
from Hungary, Austria and Holland; 
bronzes, tapestries and furniture and novel- 
ties from almost every country of the west- 

















A CLEVERLY DESIGNED LAMP 


ern hemisphere, to be seen in dignified sur- 
roundings. 

Illustrations for this article were fur- 
nished by the Weissman Importing Co., 3 
W. 28th St., New York. 








Novelties for the Gift 
Department 





prom France there are cushions of many 
kinds, some appliquéd in silken flowers, 
others hand painted, embroidered, petit 
point, velvets, silks and tapestries. From 
Venice there are bowls and vases in beauti- 
ful colors and forms. From Austria there 
are hand-painted vasés in lustrous colors. 

The $1 gift prize is interesting at all 
times to the gift department, and in show- 
rooms many ideas for such favors are 
suggested. A china condiment set is con- 
cealed in the hatches of a tiny aeroplane, 
small dresser boxes are encrusted with col- 
ored flowers, a bird sitting on a tree stump 
is made to hold buds, a daschund uses his 
long ‘back for cigarettes. 
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There Should Be No Need for 
Shouting, “Pass that Ash Tray to 
Mr. Smith” 


PAUCITY of ash trays in the home is 
the bane of the particular housekeeper’s 
existence; for despite the fact that 
Turkish Tobacco is said to be good for 
the Orientals, we have yet to find the woman who 
enjoys seeing her floor coverings sprinkled. 


The greatly reduced page of ash trays shown is 
taken from our new catalog . . . and if you ask 
for a copy you'll find in it these ash trays, many 
more of them, and a lot of other Chinese artwares 
in which you certainly will be interested. Write 
for your copy. 





Exhibiting at the 
PALMER HOUSE 
CHICAGO 
July 25th to August 6th 


Mr. E. F. Ellis in Charge 





| SHAININ s(O— 


Yirect Importers of Chinese Artwares. 
PURCHASING OFFICES ix CHINA ar SHANGHAI ano PEKING 


New York: 139 Fifth Ave. San Francisco: 268 Market St. 
Chicago: 109 North Wabash Ave. 







Boston: 
H. P. & H. F. Hunt Co. 
41 Pearl St. 


Los Angeles: 
Albert B. Hess 
Transportation Bldg. 
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“Uniquely Popular . . . 
“Ohese “Rio Rita” Chokers! 


q Adopted by America’s glorified 
senoritas in Ziegfeld’s Rio Rita and 
traced by Coro to represent the pro- 
duction’s splendor, these chokers meet 
every current color mode-harmonizingly! 
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g Patterned in straight or graduated 
beads, twisted seed pearls, leaf-like and 
other novel metal effects, with large 
matching locket-like clasps, in varied 
blues, reds, ambers and jades. 





To Retail from $2.25 up 


COHN & ROSENBERGER 
47 WEST 34th STREET 
NEW YORK CITY 


Canadian Office: 110 WELLINGTON ST., West « 
TORONTO, ONTARIO ¢ 
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Popular Jewelry at Popular Prices 
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Helpful Hints on Gift Merchandising 


Pointers Taken from an Interview with the Merchandise Manager of a Well Known 





New York Gift Shop 


By Vivian RADCLIFFE BOWKER 
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YERE is a great difference between 

merchandising jewelry and silverware in 
the jewelry store and gift merchandise in 
the gift shop. ‘China, glassware and art 
goods cannot be sold as a gem is sold. It 
is most likely a repetition of endless length 
to give these reasons, but several will have 
to be given to make clear my reasons for 
emphasizing different methods in the selling 
of gift merchandise. 

A jewelry store does not sell its regular 
stock by price tag and by price table, or 
even by sales, and yet this is a perfectly 
logical and dignified method of conducting 
the business of selling gift merchandise. 

The jeweler does not always have a cus- 
tomer seeking jewelry manufactured by a 
certain house, in fact the purchaser of a 
piece of jewelry does not care who the 
manufacturer is, but the purchaser of a 
piece of china or glassware often prefers to 
purchase a piece of a famous or well known 
product. 

These are two matters in particular which 
I will endeavor to give the jeweler a few 
pointers about which may enable him to ob- 
tain better results and more satisfaction 
from his gift department merchandise. One 
is selling, the other one is buying—the two 
very important problems of the gift shop 
proprietor and jeweler desiring to open a 
gift department or operating one but on the 
alert for information which will be of value 
in progressing in that department. 

There are about the country many suc- 
cessful gift shops, small and large, which 
have reputations in the gift shop trade such 
as the jeweler has in the jewelry trade. 
Going to those shops and studying their 
display methods, their assortment of stock, 
and their sales methods will do much to- 
ward bringing the jeweler to a realization 
of the vastly different methods which can 
be applied to gift merchandising and yet 
conduct that business on the highest scale. 

The method of selling I will take up first. 
Turnover has most likely been talked into 
the jeweler until he is ready to turn over 
the page when he comes to the word in an 
article, and yet it is the feature of gift mer- 
chandise which makes that merchandise so 
valuable to shops. There is a turnover in 
china, glassware and art goods—or gift 
merchandise, 

Merchandise should move, and move 
promptly. It should have an appeal to cus- 
tomers which demands reorders within 
several weeks time to several months time, 
depending upon the size of the initial order. 

Take for instance an initial order of glass- 
ware of.a dozen pieces. Our buyer feels 
that the merchandise will appeal to our class 
of customers, and places this order. The 
merchandise arrives and we decide whether 
it belongs in the regular department or on 
the price tables. This. depends entirely upon 


the article itself. We have learned that cus- 
tomers like the price tables and do not con- 
sider it beneath their dignity to go straight 
to them upon entering the store to see if 
they can there obtain what they wish. If 
not, then they visit the regular department. 
On the other hand, customers will visit the 
regular department first and then resort to 
the price tables, but we do not feel that this 
is due to price being the feature of the table 
displays, but because they feel in the large 
department display that they will have a 
wider field from which to make a selection. 

So, the decisions made, the goods are 
placed, let us say, in the regular department. 
We will assume, for example, that the pur- 
chase price was $7 a piece, and that the 
goods was placed in the department at a 
price marking of $13.50 or $14. At the end 
of a month the buyer of that department 
can tell whether that piece is taking or not. 
Two months will be proof, and three months 
is the time limit. If-only a few pieces of 
the dozen ordeted have been sold, then the 
pieces are sent to the price table and appear 
on the $10 table. A few weeks to a month’s 
time there prove whether they will be dis- 
posed of on that table, or should be placed 
on the $7.50 table. That means practically 
no profit, but that is better than holding 
the merchandise longer for a larger profit. 
That $7.50 on each remaining piece can be 
turned into merchandise which is newer and 
maybe more appealing to customers and 
which will sell within perhaps a month or 
two at the most and produce a profit and 
bring back the initial investment for future 
reorders or the buying of new items. 

So, the price table has its advantage. It 
can be used to appeal to the women who 
come into the store with the idea of spend- 
ing a certain sum of money and it can be 
used to dispose of merchandise which needs 
a markdown to help in its sale. The price 
tables also eliminate the “sales” which the 
jewelers are so anxious to keep away from 
because they are not in keeping with the 
merchandising methods of jewelry and 
silverware. 

Merchandise brought into the store and 
initially placed on the price tables is handled 
in the same method as that which finds its 


way to the price tables from the regular | 


departments. 

No matter how the jeweler dislikes the 
idea of a “sale” he should have an annual 
sale of gift merchandise. Once a year he 
should clean house, and the annual sale gives 
this opportunity. “When in Rome do as the 
Romans do.” When handling gift merchan- 
dise do as the gift merchandisers do.. Take 
all stock moving slowly and mark it down 
from 10 to 33% percent. Mark other items 
which are seasonable down as well as others 
you wish to dispose of to make space for 
new. items. Have an annual sale which will 


be something your customers look forward 
to and of which they will take advantage. 

The jeweler here may bring up the point 
that customers will wait for that annual 
sale instead of purchasing items shortly be- 
fore the time when that sale will be held. 
This is so to some extent. There is a per- 
centage of the customers who will wait for 
our January sale. But there is a greater 
percentage who come right in and put 
through their orders even. on the last day 
of December. But what difference does that 
make? The sale disposes of merchandise at 
a lower percentage of profit—but disposes of 
it in such a volume that to have the ready 
cash on hand to go out and buy new mer- 
chandise is more than worth the small re- 
duction in the amount of profit originally 
counted upon. 

Numerous pieces of merchandise which 
come into the store have been purchased 
with the price table in mind, deliberately 
bought by the buyer for its initial appear- 
ance upon the $5 or $10 price table. There 
are so many customers who price buy that 
the gift shop manager with price tables 
has found that in buying he must keep 
these tables in mind as well as the depart- 
ment itself. 

The annual sale, and the price tables, 
therefore, are considered perfectly dignified 
methods of conducting gift shops, and the 
jeweler having a gift department in his 
jewelry store can feel that he is conducting 
this department in perfectly proper and dig- 
nified method if he makes use of these two 
good merchandising ideas in order to in- 
crease his sales. 

Now the question of buying. This is a 
very large one and there is but a very small 
part of it which I will touch upon. In 
buying cut glass years ago the jeweler car- 
ried one of two lines, and his competitor 
the other. Today that is done to some ex- 
tent, for a manufacturer will give his ex- 
clusive line to one shop in a town and com- 
petitive shops will carry competitive lines. 
But, carrying let us say Wedgewood, does 
not mean that the jeweler will not stock 
a good line of china from other manufac- 
turers in addition to the Wedgewood stock. 
The jeweler with the small or medium sized 
gift department may be wise in carrying one 
or possibly two lines of china, and concen- 
trating on those lihes. His concentration 
will reward him. But the jeweler who has 
a good sized gift department should do as 
the gift shops do—carry china—or any other 
line of merchandise—from more than two 
or three manufacturers and importers. Why? 
Assortment. Wider selection ‘offered cus- 
tomers. When any one line proves unsatis- 
factory for any reason, or is late in arrival 
from abroad, the department has other lines 
to supply the demands of customers in the 
meantime. 
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The Vogue for MODERN PEWTER 


Gero Pewter, cr€ated in 
Holland by some of 
Europe’s foremost artists 
combines all the beauti- 
fully simple lines of the 
pewter of old with that 
added satiny sheen—our 
exclusive formula — its 
presence dignifying and 
distinguishing the taste- 
fully appointed household. 


A handsome booklet 


illustrating thirty beauti- 
ful pewter pieces from a 
line of more than 100 
artistic creations will be 
sent you on request. 


BEVERAGE Bott ies 
No. 8742 (left) — 
Trimmed beverage bottle 
available in green or 
bottle brown. 


No. 8744 (left center) — 
Square crackled green 
glass beverage bottle. 
Floral embellishments. 


No. 8750 (right center) — 
Cleverly shaped pinched 
bottle of green glass with | 
glass stopper. 


No. 8747 (right) — | 
Squatty amber bottle ( 
skillfully decorated. 








Our Pewter was awarded the Grand Prize at the Sesqui-Centennial 
Exposition at Philadelphia in competition with the foremost lines. 


ELTEX 


INCORPORATED 





19 Mapison Ave. New York City 











INDIVIDUALITY 


UR bronzesare made 

by craftsmen, not 
machines. Each artisan 
puts his whole heart—his 
whole sense of beauty— 
into what he produces. 
Thus, the artistic sensi- 
tiveness of skilled hands 
guiding fine tools, results 
in art subjects which are 
as individual as a great 
painting —so individual, 

















































in fact, that, though such zy 
bronzes may apparently + i 
be imitated, they can Kx | z 
neste actually hag — + Marigolds in 4 natural shades making a $ 
sehen. on on prices <| dainty reproduction of an old fashioned [¥ 
are no more than the imi- $ garden flower. : ; 
tators, so why not have 4 * ‘ 
the originals? + e 3 P 
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Creations by our artists and also a complete line + ping hrccceen ¢ v 
of hammered period Wrought Iron 4 R. C. HAM & COMP ANY, Inc. $ i 
Send for Catalogue : WAS $ . 
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ompeian Bronze Co. $] FACTORY AT 42 HIGH ST. ff 
+| NEW HAVEN CONN. ¢ 
— %| Represented by: Horace C. Gray Co., 200 Fifth Ave., New York. 3 
Manufacturers of Artistic Bronzes + West Sales Co., Pittsburgh, Pa. 4 
225 Fifth Avenue Room 507 New York City Bs H. P. & H. F. Hunt Co., 41 Pearl St., Boston Ke 
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Fine Leather Goods in the Gift Department 


A Word About the History of a Fascinating Art and Some Examples of Modern Handicraft 
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ATHER-WORK, always one of the 
L most fascinating of the arts, has for 
many centuries carried the symbols of the 
times. Almost every great French and 
English monarch has on the bindings of his 
books a sign of some kind to mark his reign. 
The coats-of-arms of the royal families ap- 
pear in the designs of the greatest leather 
artists of the centuries. 

Henry IJ had his portrait in the center 
of his gold tooled bindings. Sometimes 
names, initials, symbols and mottoes of 
other rulers were included in the designs. 
Every period in history and in the story of 
decoration has its distinctive style in leather. 

Artistically wrought leather goods is 
recognized by jewelry shops and gift shops 
as an important source of profit. Hundreds 
of years ago the master leather craftsman 
worked only for the king and made things 
fit for kings. Today leather takes its place 
beside Venetian glass, once made only for 
rulers, and the finest gems to please the 
taste of anyone. 

There is an indescribable but neverthe- 
less definite charm to a smooth, softly tinted 
and well-dressed skin of leather, particu- 
larly that of calfskin. To the artist the 
leather is full of possibilities and fascina- 
tion. First it is covered with a mysterious 
combination of angles, circles and geometric 
figures, which ultimately may result in a 
design as beautiful as one of those found in 
the British Museum or the Paris Salon, 
where the work of the old leather workers 
are kept. Give an enthusiastic workman a 
bench of his own in some corner, infinite 
patience, the proper tools, a nice piece of 
leather and a high ideal, and he may create 
a work. of art equal to that of Thomas 
Berthelet or Samuel Mearne, the great 
English leather workers. 


Most of the craftsmen in our shops are 
fine bookbinders, who learned their particu- 
lar work under European masters. It is 
their skill and genuine interest in their 
work which make the articles they fashion 
unique among their kind. There is a vast 
difference between hand and machine work. 
When the hand and the mind act together 
the best results are likely to be attained, for 
the worker then gives his individual atten- 
tion alike to the conception and execution 
of the design. There is no doubt that in a 
machine product the personal touch is prac- 
tically obliterated in the various processes 
employed, so that however perfectly the 
work is executed it never loses evidence of 
its mechanical production or acquires the 
charm of handwork. 

In the Middle Ages decorated leather was 
used extensively. In the church the alms 
box and altar covering usually were of finely 
Wrought leather; furniture was ornamented 
with it; it decorated the backs’of chairs and 
was set in doors as panels. Bottles and 
bases and all kinds of boxes were covered 
with leather, which was either modeled, 





carved, embossed, made beautifully colorful 
with mosaic work, or tooled in gold. 

The art of gold tooling on leather appears 
to have been known in eastern countries 
long before it was known in the west. 
There are signs of it in Saracenic work of 
the early 15th century, but it cannot be cer- 
tain whether much of this work was not 
simply painted with gold. The outlines of 
the design are cut into the leather with a 
sharp-pointed knife to about one-third the 
thickness of the skin. The incision is then 
opened out and the details are modeled with 
a proper tool. This “blind” line is care- 

















LEATHER WORK OF UNUSUAL MERIT 


fully treated with pure gold leaf, the best 
obtainable and guaranteed not to tarnish. 

If, as the early workers sometimes did, 
the “blind” line is carefully painted with 
gold shell and then burnished with a fine 
agate, a gilded line can be made that looks 
nearly as well as a properly gold-tooled line. 
No doubt a considerable proportion of gold 
tooling was done in this way and some of 
it was not even burnished. 

Some very early Venetian book bindings 
show spaces gilded with goldleaf in a very 
effective way and in the Bodleian Library 
at Oxford some English panel stamps of 
the 16th century are gilded all over. 

Gold tooling done as it is now was known 
to the Venetians towards the end of the 15th 
century. It is a curious art and depends 
for its wonderful strength upon the fact 
that albumen hardens with heat. The 
method used is simple: a stamp is impressed 
in “blind” on the leather and then the im- 
pression is painted over with a coating of 
egg-albumen. When the white of egg is dry 
it is again painted over with palm oil or 
cocoanut oil and on this a piece of goldleaf 
is laid. The stamp is now heated and when 
it is of the proper temperature it is very 
carefully reimpressed in exactly the same 
place as at first. 

The heat of the stamp congeals the albu- 


men under the gold and the now gilded im- 
pression is likely enough to be the strongest 
part of the leather. Often old leather bind- 
ings have been found badly worn away, with 
the gold-tooled work and lettering still re- 
maining in place. Instead of being im- 
pressed as it originally was, the gold tooling 
is all in relief because the albumen has 
soaked into the leather a little and then 
been hardened, so that we find, not gilded 
hollows but little mountains with golden 
tops. 

We find in early Persian and Arabic 
leather work, as well as in early Venetian 
work, gilt roundels which were set with 
some sort of gesso under the gold. 

The trade of Venice with the east brought 
these matters of ornamented leather to the 
notice of Venetian bookbinders, and these 
men of consummate taste at once saw the 
possibilities of the new art. Indeed, the 
Italian gold-tooled bindings of the late 14th 
century are the finest that have ever yet 
been made. Some of them express the 
Orient in their design, but the Venetians 
soon crept away from the eastern feeling 
and evolved beautiful styles of their own. 

One of the first of these styles was the 
careful mingling of “blind” tooled lines with 
gilded lines; another was the use of small 
gilded roundels—themselves an Oriental 
idea—in connection with “blind” tooling and 
‘blind” tooling colored by hand. 

Jean Grolier, who lived in the 14th cen- 
tury and was the first collector of books 
who demanded bindings done in his own 
particular fashion, gave the craft much to 
imitate. The finest of his bindings were 
made in the Italian style and were copied 
by another great leather worker, a native 
of Bologna, who worked a good deal for 
the great collector, Count Guglielmo Libri. 

From Italy the art of gold tooling spread 
rapidly through England and France. The 
greatest English leather worker of all time 
was Thomas Berthelet, who lists many of 
his books as bound “after the Italian fas- 
cion.” Doubtless he was taught his craft by 
an Italian gilder. Berthelet was binder and 
printer to King Henry VIII. He quickly 
evolved a style of his own, and after him, 
English leather craftsmen succeeded in 
bringing the art to a very high standard of 
perfection. 

The leather used centuries ago and today 
to obtain the best results were of the finest 
qualities; moroccos, crushed calf and high- 
grade sheepskins. In the illustration is seen 
a book whose binding is reminiscent of the 
finest, done for the greatest king of ancient 
times. It is made of beautiful blue, brown, 
green or red morocco leather, tooled in gold. 
The design is simple and decidedly attrac- 
tive. When opened the book becomes a 
bridge set, containing two decks of cards 
and a score pad. The inside edge is tooled 
as finely as the outside and the inside cover 
is lined with gray silk. The edges of the 
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HANSEN TRADING COMPANY 
200 Madison Avenue, New York 


FAMOUS “PEWETA” CLOCKS 








We keep ahead of the game in Prices, Ideas and Quality 








Hotel Adelphia, Room 817. 


Other Jewelers’ Stimulating Items Shown At 


Hotel Stevens, Room 721-722. August 1st to 6th, Chicago. 
Hotel- Baltimore, Room 318. August 15th to 20th, Kansas City. 


August 22nd to 27th, Philadelphia. 














Cloisonne 


of 
Rare 
Beauty 











— gifts on any occasion, cloisonne 
is in excellent taste. The Baltimore 
Clipper Line assures your patrons of 
the finest in beauty, design and Chinese 
craftsmanship. 


“Gye BALTIMORE | 
Ail St.Paul Place, PEF [BaltimoreMaryland 


New York Room 407 225 Firrn Ave. 


CLIPPER IMPORTING Co. 
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Beautiful No. 233 Book End Exclusive 
Models Old Spain Decorated Designs 


Door Stop 


Send for Illustrated Catalogue 
and Price List 


New York Representative 


Ferdinand Bing & Co. Complete Line also on Display. 


Successors Bush Terminal Sales Bldg. 
67 & 69 Irving Place Gift and Art Section. 
New York 130 W. 42nd St., N. Y. 


Pacific Coast Representative: Henry C. Hubley 
Transportation Bldg., Los Angeles, Cal. 


Hubley Manufacturing Co. 
Lancaster, Pa. 
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book that hold the cards are covered with 
gold kid. -_ ; ; ; 

The same book binding is used in this 
yseful age to form a cigarette box lined 
with cedar. The book bindings of past cen- 
turies have inspired many other interesting 
novelties. Three little metal books, covered 
with leather in blue, brown and red, are, 
respectively, the containers for rubber bands, 
paper fasteners and stamps. A tiny set of 
metal book-ends, covered with leather, hold 
them in place. 

The ancients found many delightful uses 
for decorated leather, but it was left to an 
American mind to devise articles displayed 
in jewelers’ shop and gift departments to- 
day. There are desk sets, cigarette boxes, 
letter boxes, cigarette trays, match boxes, 
picture frames, book-ends, memorandum 
books, scrap baskets, paper knives, and 
many other articles besides bindings of 
hooks that are made by the leather crafts- 
man’s hand. 

That useful and often ugly thing, the 
scrap basket has become a charming deco- 
ration by the inspiration of the modern 
leather worker. Some are mounted with 
fine old French and English prints, maps 
and monastic parchments that make them 
suitable for the study or library. Some are 
made in plain, gold-tooled leathers. The 
illustration shows a particularly attractive 
basket decorated with a stage coach scene. 
The gay colors blend well with the warm 
tones of the leather. 

Picture frames made in blue, green, 
brown or red morocco and hand tooled in 
gold may be used in boudoir, living room or 
study, so attractive are they. Soo-Chow 
jade, a white stone which is hand carved in 
flower or butterfly pattern, set in some 
of the frames to add to the effectiveness. 

Other picture frames in more simple de- 
sign are made without the jade ornaments. 
Jade, set into the tops of cigarette boxes, in 
boek-ends and memorandum pads, enhances 
the richness of the leather. 

Book-ends are necessary articles in homes 
today, and when they are artistic and a little 
different they lend exactly the touch needed 
on the small end-tables used to such an ex- 
tent. Genuine etchings of country scenes 
are applied to antiqued French calf. The 
colors are red, green, brown or blue and the 
antiquing process gives a marble effect. 
English hunting scenes, with men in red 
coats galloping across the fields, grace- 
ful French prints, with amorous men kneel- 
ing at the feet of lovely ladies, set in leathers 
tooled in gold, are beginning to take the 
place of the conventional metal and wood 
book-ends. 

The photograph accompanying this article 
is published through the courtesy of Free- 
man-Seldon, 28 W. 57th St., New York. 





Reports from the Belgian Congo go to 
show that the exports of copper from the 
Katanga are increasing greatly and it would 
appear the only limit to their volume will 
be the incapacity of the world market to 
absorb further supplies. Elizabethville, the 
center of the copper mining district, is not 
growing as rapidly as did Johannesburg at 
the time of the gold rush, but it is increas- 
ing in size very quickly all the same. Ma- 
chinery for the working of the mines is in 
great request, and railways are being rapid- 
ly built linking up the various districts. 
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The Advantages of a Gift Department 








By Wo. FRIEDLANDER* 








A QUESTION that is frequently dis- 
cussed in trade circles, is: “Should a 
jeweler handle gift and art wares?” 

The success that has accompanied those 
progressive merchants who have added art 
and gift sections to their stores should be 
conclusive proof to those “die hards’” who 
will maintain that a jewelry store should 
be a jewelry store, and nothing else. 

In the first place, a jeweler about to 
occupy new quarters or open a store in a 
new locality will spend large sums of money 
in order to make the appearance of his store 
attractive, dignified and beautiful. A jewelry 
store that confines itself strictly to gold and 
silver wares has a colorless appearance. 
Many possible customers are deterred from 
going into such an establishment by the fear 
that they cannot make purchases that will be 
in keeping with their available funds. A 
jeweler, however, who has carefully selected 
gift or art objects, can easily give his store 
a more interesting appearance and a 
friendlier atmosphere that would tend to 
draw buyers, rather than frighten them away. 

The proprietor of a store, who has gone 
to the expense in decorating his walls, cover- 
ing his floor and making his showcase at- 
tractive will hesitate at the thought of 
spending a compartively small amount for 
colorful art objects or useful gifts, which he 
could have considered a part of the decora- 
tions. He could sell such decorations 
at a good profit to himself, having had 
the advertising value and the decorating 
value therefrom. He would find it extremely 
difficult, were he to sell the finish or paint 
on his walls. 

It is astonishing to realize how compara- 
tively few merchants in this industry 
consider the psychology of customers 
entering their stores or who are attracted by 
the window displays. The customer coming 
into the store has, usually, one object in 
view, the spending of a certain amount of 
money, frequently limited to a specific sum. 
Sometimes the customer wants a gift for 
someone else, possibly a birthday present or 
a wedding present and a distinct article of 
jewelry will not make a sufficiently large 
showing for the amount of money the 
spender has available. A purchaser, not find- 
ing an object.to suit him will leave without 
making a purchase. If the jeweler had 
interesting and artistic gift wares on display, 
the probabilities are that he would make a 
profitable sale. 

The selection of the articles which the 
jeweler handles cannot be made too care- 
fully. He must consider competition of the 
small gift shop and he must consider his 
own trade and locality, particularly the 
dignity of his own establishment. Colorful 
lamps of artistic merit add materially to the 
atmosphere of any store. Statuary, the ever 
useful trays, and similar articles are always 
effective. Gift tables, showing a selection of 
artistically chosen wares to retail at $5, $10 
and $15 are a considerable aid in the stimula- 


* Oscar Friedlander Co., New York. 


tion of sales. Interesting and eye-appealing 
artistic gifts displayed in a shop window are 
bound to draw inquisitive window shoppers 
into the store. Almost every one of these 
become a potential customer, either for the 
particular article of interest or other objects 
that the jeweler may have on display. 

A jewelry store of today usually deals in 
fine stationery, engraved invitations, etc. 
Certainly gift and art objects are more 
closely allied to the jewelry store than sta- 
tionery, for jewelry and its allied items are, 
primarily, distinctly objects of ornamenta- 
tion. If a jewelry store can be made in- 
teresting by the addition of art and gift 
wares, and, thereby, draw more customers, 
that store cannot but help but be successful. 

It has been contended by some that a 
gift and art department in a jewelry store 
would cause a decrease in the sale of the 
regular lines of jewelry. With this conten- 
tion I cannot agree. 

A person who is determined to buy a 
watch, a ring or a necklace, is going to 
get the particular object that he or she has 
set his heart on. If, however, that same 
customer has been attracted by a particularly 
fascinating objet d’art or some other item 
unusually attractive, the jeweler will, in all 
probability have made an added sale. Fre- 
quently the buyer will serve as an excellent 
advertising medium, having, as he believes, 
unearthed a new source for himself or his 
friends, for unusual and attractive gifts. 





Baltimore Clipper Importing 
Co. Moves to Larger Quarters 


Having out-grown its old quarters on 
Pleasant St., the Baltimore Clipper Im- 
porting Co. has moved to a building at 411 
St. Paul Place, which has been remodeled 
to suit the purpose of this well-known 
concern. 

The quaint old house, for many years 
occupied by one of those sea captains who 
made the Baltimore Clipper Ships famous 
on the seven seas, has been utilized to make 
a most attractive setting for the beautiful 
wares from the Orient which the company 
imports. The spacious old drawing rooms 
have been cleverly turned to display purposes, 
and hand-wrought art wares of China seem 
quite at home in such an atmosphere. 

In old Baltimore as well as in Boston 
and the New England Coast cities of the 
clipper ship days Chinese art wares had a 
very prominent place. Not only were 
Chinese motifs used in the making of 
Chippendale and other furniture of the 
period, but many of great-grandmother’s 
choice pieces of furniture were set off by 
ornament and minor decors brought over 
from China. 

Thus it happens that Chinese pieces go so 
well in American eyes in combination with 
the old furniture now so much in vogue. 

The Baltimore Clipper Organization will 
have in its new quarters over three times 


_as much space as it formerly occupied. 
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Antimony Smoking Set 





F28953—$4.50 Each, List. °° "".,5°°"™" 


This beautiful decorative and service- 
able set of antimony, cedar lined is 
one of the many new and attractive 
pieces of Japanese Import from 


The Garland Gift Shop 
of 


Norris, Alister-Ball-Bridges Co. 
58 E. Washington St. 








Chicago, Ill. 
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DISTINCTIVE 


HAND TOOLED LEATHER 
in GENUINE GOLD 


Comprising Over One Hundred Articles 
at the Lowest Possible Prices 





6 Piece Writing Set, assorted genuine leathers, Pad 12 x 14, 
inkwell, letter rack, blotter, calendar and letter-opener 
$36.00 Dozen 


Send for 
Catalogue 

Many other 

items that will 


be of interest 
to you. 





Metal Oval Baskets in 
pastel colourings and 
Colonial pictures 


7 x 9 Leather Picture 

Frames, neatly tooled 

in genuine gold— $30.00 Dozen. Six to 
$4.50 each a carton 


F. L. MARTIN CO. 


Manufacturers and Importers—Leather Goods—Novelties 


162 East 23rd Street New York 































Comes 
Dresden 


dividual boxes. 








Your choice 
different 


Lantanis, or 
Tree. 


Packed in 
; boxes. 

















Wall Pocket 

complete with 
Flowers and 
foliage. Packed in in- 


Potted Flowers 


of six 


: flowers, Nas- 
turtium, Primrose, 
Geranium, Fuchsia, 


Blossom 


individual 
12 to the carton. 


PA Distinctive Touch 


in the Decorative Scheme 


The present trend in Decorating lends 
more and more to color spotting. Take 
advantage of this increasing vogue. 
See Hayman & Lindenberg for Arti- 
ficial Flower Decorations. The kind 
that are salable and profitable. 

Make it a point to visit our new 
showroom at 225 Fifth Avenue where 
we show a complete line including 
Boston fern, assorted fills for fern 
stands (with and without illuminating 
attachments) and a fine line of Im- 
ported Artificial Flowers for counter 
sale. 

Illustrated here are two of our many 
new and exclusive items for this 
season. 


Write for our descriptive circular. 


Look for us at the Exhibits. 


San Francisco, California 
Palace Hotel, Room 3002-3004 
July 10th to 16th 


Chicago, Illinois 
Stevens Hotel, Room 620A 
July 3lst to August 6th 


Philadelphia, Pennsylvania 


Hotel Benjamin Franklin, Room 330 
August 22nd to August 27th 


HAYMAN & LINDENBERG; Inc. 


Importers and Manufacturers of Artificial 
Flowers and Novelties 


§ Room 604,§225 Fifth Ave., New York 


























A PRICELESS COLLECTION 
Hand Made French Steel Beaded Bags 


Silk Lined and Fitted with Purse and Mirror 


In a Combination of Colors That Far Surpass Your 
Greatest Expectations 


Over a Thousand Pieces Are Included. 


Memorandum Package Sent On Request. 


S. B. IMPORTING CO. 
1123 Broadway New York 
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Pictures in the Gift Department 
By Rudolf Lesch 
“Pictures are as precious jewels, agencies preaching the gospel of “Better choose his stock of pictures carefully, 


Ever radiating beauty " 
To wise men and to fools. 
—Lippocrates. 


ecm is a certain fitness in the associa- 
tion of pictures and jewels. The feeling 
is general, that though the two are so dif- 
ferent, they have a definite relationship that 
argues . close companionship. Se when a 
jeweler displays pictures for sale, his cus- 
tomers are not surprised, they only wonder 
why he never sold them before. 

After all, a dealer in beauty, should sell 
beautiful things, beautiful things that com- 
pliment his main stock and give an air of 
cordial dressiness to his store. His bare, 
unattractive walls can be made attractive, 
friendly, and at the same time doubly valu- 
able. For the decorative value of fine 
pictures is great, even if it cannot be 
measured in dollars and cents; and the pic- 
tures will sell themselves giving the jeweler 
a good profit. Pictures, then, are logical 
merchandise for a jeweler to invest in. 

But before enlarging upon the advantages 
of carrying pictures, let us narrow the term 
and define our subject. In this article we 
talk of pictures and refer only to works of 
art; paintings, etchings and reproductions of 
true artistic value. We do not refer to the 
cheap type of picture that has hurt the pic- 
ture trade tremendously, the type of picture 
that decorators have ruled “out,” the type of 
picture that the general public is learning to 
shy at. When we say “picture” we mean 
“=.” 


The jeweler, of course, should limit his 
stock of pictures to things of perfect taste 
and recognized worth. Pictures hanging in 
such close proximity to rare gems need to 
be of the best if they are to hold their own, 
and if they look tawdry and cheap, they will 
not only fail to sell, but they will hurt the 
jeweler’s trade. People are learning to 
know a cheap print from a good one, and 
if they see poor reproductions at their 
jeweler’s it will tend to lesson their respect 
for kis other merchandise. 

But this fact is in the jeweler’s favor, for 
with good pictures he can demonstrate his 
loyalty to taste and worth. Also it gives him 
the “jump” on those who insist on stocking 
the inferior grade of pictures which are not 
even worth the flattery of framing. For the 
last few years innumerable helps have arisen 
to aid the cause of art expressed in fine 
reproductions. 

Schools everywhere are teaching, by ex- 
ample and in class, the appreciation of fine 
arts. There is hardly a college or university 
in the country that does not offer a course, 
or Courses, in fine arts. And the classes in 
these courses are growing larger by leaps 
and bounds. People are being taught to ap- 
Preciate the better things, and this teaching 
is already making itself felt in the art trade 
to a marked degree. 

Outside of the schools there are many 


Pictures.” The American Art Bureau is one 
of them. It is teaching by extensive adver- 
tising, and by aiding schools and art 


societies, the folly of buying poor pictures, 
and the good sense in paying more for some- 
thing lasting. The American Homes 
Bureau is also extensively spreading the 
idea that “Anything of beauty is a joy for- 
ever,’ and that the home is the place for 
many things of beauty. 

Art museums are numerous, and not only 
help to educate the public by opening their 
doors to them, but they send a great deal 
of material out to those who can not come 
to see the originals. Most of the larger 
museums have large collections of art photo- 
graphs and prints for reference, that are busy 
every day influencing people to the better 
things. Art clubs and art societies are 
numerous. Lectures on fine arts are becom- 
ing common, and women’s clubs all over the 
country are taking up the study of pictures 
and the other arts. 

Besides all these influences, we must men- 
tion the wholesale dealers, importers, and 
publishers, for they are doing a great deal to 
help the people appreciate finer things. Not 
only are they reproducing and selling finer 
pictures, but they are distributing large 
numbers of catalogs throughout the country 
and though many of these catalogs are never 
heard from directly, they feel confident that 
each one has done its bit in urging one or 
more persons to buy a good picture, or 
several good pictures. 

Nor can we pass over the magazines and 
newspapers for, after all, the influence of 
magazines and papers on American life is 
very great. Note, if you will, the great 
number of articles appearing continually in 
national magazines on such subjects as “Art 
in the Home” and “Choosing Pictures for 
Your Home.” Newspapers are publishing 
articles in the same vein, repeating to their 
readers over and over, the joy and comfort 
they will reap from beautiful pictures hung 
in their homes. 

Tremendous help to the cause of fine arts 
is also lent by the philanthropic institutions 
of the country, first among them the Car- 
negie Corporation who by their recent gift 
of an art reference collection to a great 
many colleges, has brought especially in 
smaller college cities to hundreds of thou- 
sands of our students, the means to make 
themselves intimately acquainted with the 
masterpieces of the world in architecture, 
sculpture and painting. 

And last but not least, we cite among the 
most potent factors to further art in all its 
branches, the increasing efforts of the 
American Federation of Arts in Washington, 
D. C., who by their efforts give the whole 
movement the stamp of officiality. 

Yes, the jeweler who stocks fine pictures 
has plenty of help in selling them. 

More definitely, we advise that the jeweler 


always keeping the idea of artistic worth 
uppermost in his mind. If he doesn’t feel 
that he is a competent judge of art, he 
should find a reputable house which is 
known for selling fine pictures, and ask its 
help. He should, naturally, familiarize him- 
self with the goods he is to sell as much as 
possible. Not only with the pictures he 
intends to stock, but pictures in general, so 
that he can talk with assurance on the type 
of pictures that his customers will want to 
buy. The public library in his city will help 
him considerably in this, for every library 
has many books on art and pictures. Also 
illustrated catalogs from importers and pub- 
lishers will help tremendously. Attendance 
at the gift and art shows where pictures are 
shown will also be a great help. This is the 
time of year for shows of this sort, and 
every dealer should make it a point to visit 
at least one show. 

Etchings are suggested for the jeweler be- 
cause of their unique propensity to grow 
more valuable with the passage of time. 
There are, of course, poor etchings, but the 


_ etchings sold by reputable houses, either in 


black and white, or in color, are pretty apt 
to be of artistic merit. And almost everyone 
likes etchings. 

French color etchings are especially 
favored, and promise to continue in un- 
diminished popularity. These are not to be 
confused with colored etchings. Colored 
etchings are printed in black and white and 
then colored by hand in water color. Color 
etchings are etched in tone as well as in 
line; that is, the plate is etched to print 
in varying tones just as a mezzotint plate is. 
When the etching is to be printed, the plate 
is colored by hand, and then the plate and 
paper are run through the etching press. 
The result is a picture in full color right 
from the plate. The popularity of these 
color etchings is largely due to their delicate 
color, and the beautiful texture of light and 
shade. No picture holds much more charm 
for the average person than a well made 
color etching. 

But etchings are extremely limited in sub- 
ject matter, for the works of the great 
masters and the paintings of contemporary 
artists can only be had in reproductions, in 
photographs, photogravures, and color prints. 
Of course the color print is the most 
popular, but it must be clearly understood 
that color prints vary in quality as much as 
pearls do, but a great many paintings are 
reproduced in fine, full color, facsimiles at 
prices within the reach of almost everyone. 
The old masters, such as Lionardo da Vinci, 
Raffaello, Titian, Botticelli, Rembrandt and 
Velasquez, painted hundreds of beautiful 
pictures that most of us will never see, but 
many of their paintings have been repro- 
duced in fine prints so that we can all enjoy 
their beauty and charm in our own homes, 
The modern masters are also well. repre- 
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The 


Aristocrat of Japanese China 


The grace and dignity of design and shape 
combined with the touch of classic elegance 
so appreciated by the lover of fine china 
give true distinction and instant appeal. 


Above illustrated set, $6.00. 
Many others at most any price 
Illustrated Catalogue on Request 


A. L. Tuska, Son & Co. 


Incorporated 


116 East 16th St. New York City, N. Y. 














A SuGGestion 
oe ° ”? 
from ‘‘Cecile 


A three-piece Bavarian Pottery 
Boudoir Set, go.g_ously boxed 


To Dealers $2.50 ea_h 


(HERE'S a wide selection of gift novelties 

in the ‘‘Cecile’” line—imported items 
ranging in price from a few cents to a hundred 
dollars. All are newly imported creations 
that appeal to the popular fancy. 


“Cecile Suggestions,’ a magazine of up-to- 
the-minute novelties, will be sent to you on 
request. It’s published four times a year. 
Let us put your name on our list. 


STEIN & ELLBOGEN COMPANY 


31 North State Street - - CHICAGO 
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THE GRAND CANAL, that fan- 
V ENI( ‘FE tastic Venetian avenue, is the sub- 
ject of this octagonal de Sherbinin 


Artshade. Graceful gondclas, colourful, Italian sailing craft 
are depicted, with the Palace of the Doges in the back- 


ground. ; 
Paintings reproduced on parchment, are subjected to the 
specia! de Sherbinin Translucent Treatment which has prover 


so attractive to consumers—so lucrative to dealers. Catalog 
upon request. 
DE SHERBININ STVDIOS 
132 East 58th Street, New York City 
At the San Francisco Exhibit: July 10-16, Palace Hotel. 
Later at Chicago. 











PERFUME 
SPRAYS 


and sets in all col- 

ors, designs and 
sizes. 

At remarkably low 
prices. 





A visit to our showroom will convince you of 
the many novelties we carry 


J. LEO GROGAN 


225 Fifth Avenue New York 


























Practical Course in Adjusting 


a review of the laws governing the motion of the balance 
and balance spring in watches and chronometers, and appli- 
cation of the principles deduced therefrom in the correction 
of variations of rate arising from want of isochronism, 
change of position and variation of temperature. 

Elucidated and Demonstrated 
by original experimental researches in the actual problem, 
showing the causes that are operative in the variation 0 
rate, and leading to correct remedies. To which have been 
added chapters on 
How to make a balance arbor with modern appliances; 
how to clean a watch properly; and, the lever escapement 
—some current defects in it and how to remedy them. 

By THEO. GRIBI 
Price $1.50 


THE JEWELERS’ CIRCULAR PUB. CO. 
11 John St., New York 
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sented in published reproductions of high 
grade. Whistler and Sargent for instance 
are a few of the names we should all be 
familiar with. T heir pictures may be had 
in fine reproductions, while their originals 
cost fabulous sums; many of them are held 
by museums as beyond valuation. Of the 
very modern artists there are such men as 
Renoir, Cezanne, Brangwyn and Zuloago, 
whose pictures in print may be had by all. 
Of course the artists named are a pitifully 
few that were given at random merely in 
order to give an idea of some of the greatest 
artists whose pictures may be enjoyed by 
all at little expense. 

When you have selected your pictures, it 
is important that they are tastefully framed. 
A poor frame will spoil the effect of the 
best picture, but a good frame will increase 
the attractiveness, the life, and the value of 
a picture. There is as much difference in 
frames as there is in diamonds. Even if a 
diamond looks good to a layman it may be 
made of paste. The same holds good with 
a frame. Even if it looks good, it may be 
made of cheap wood that will warp, crack 
and disjoint. Frames should be made of 
hard wood, kiln dried, and they should be 
finished with as little as possible of surface 
finishing. A coating of plaster that will 
chip and peel, is not a very serviceable finish 
for a picture frame. Good frames cost 
money, but so do real diamonds. Pay a 
little more and get your money’s worth, for 
“cheap things are never worth the price you 
pay for them.” 

Each frame should be individually made 
to harmonize with the picture it completes. 
If the picture is an old one with the 
atmosphere of age in it, the frame should 
emphasize its age. If the picture is a vivid 
modernistic scramble, the frame should be 
strong in color, emphasizing the modern 
tendency but at the same time keeping the 
picture within the frame. An _ ordinary 
average picture should be framed with a 
toned moulding that is fashioned to bring 
out the best points in the picture, so that 
when the complete unit is hung on the wall 
it will be as attractive as it is possible to 
make it. The frame should never bid for 
attention. It should always be subjugated 
to the picture and used only to enhance the 
effectiveness of the picture. Hand made, 
imported Italian frames are extremely 
effective on reproductions of the old Italian 
masters. They are extremely rich but are 
of excellent taste. And they are especially 
good for jewelry store use, because of their 
unusual character. They have an aristocratic 
air that the most unappreciative recognize. 

Try a few fine pictures, tastefully framed, 
on your walls and note how your customers 
will appreciate the improved appearance of 
your store—and how quickly the pictures 
sell themselves. If you want suggestions 
and help in selecting pictures and frames, our 


organization is always eager to be of 
assistance, 








Great interest is being shown both in 
France and in Belgium in the mineral riches 
of Colombia. It is recalled today that the 
famous swords of Toledo were made of 
metals from Colombia, while the riches of 
Spain came from that country. France is 
specially interested in the output of sap- 
Phires in that land. 


.are of this category. 
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Greeting Cards a Link to 
Customers 





WE cannot always reckon the value of each 
article of stock on the bare debit and 
credit sides of the ledger. Some things may 
even be given away or sold at a loss, yet do 
not belong on the liability end of the stock 
but often are good assets. Greeting cards 
Grace Knudson puts 
this clearly in her Girt AND ArT SHop MeEr- 
CHANDISING. She says: 

“There are certain lines of merchandise 
which are helpful in keeping people coming 
and coming again to any shop. Chief among 
these as strictly gift shop stock may be 
counted Greeting Cards. These are nation- 
ally advertised and have become ‘staple’ 
articles of trade in the gift and art field. 
There is in existence even a_ recognized 
‘etiquette’ which guides the choice of send- 
ing such cards—‘The Etiquette of Greeting 
Cards,’ printed by the National Greeting 
Card Association. We once referred to them 
as ‘cards,’ but this is no longer food form; 
they must now be ‘greetings’ or ‘greeting 
cards.’ Since greetings have come to be an 
every-day demand, few gift and art shops 
can afford to leave them out of stock, for the 
following good merchandising reasons: They 
occupy but a very small per cent of the 
floor area, take but a comparatively small 
per cent of time of attendants (when prop- 
erly displayed), and it was authoritatively re- 
ported several months ago that one man 
reckoned that with but twenty-five per cent 
of his merchandise invested in greetings, they 
produced forty-six per cent of his sales. At 
a glance this will show as a large rate of 
turnover.”—C. W. C. 





Gift Offerings for the Infant 





T is surprising how many opportunities 

the jeweler will miss in displaying infant 
merchandise from both the gift department 
and the jewelry stock. First we will list the 
items which can be shown from the jewelry 
stock: baby pins, spoons, knife, fork and 
spoon sets, lockets, chains, rings, bracelets, 
mugs, etc. There are other items which are 
stocked by some jewelers and not by others, 
and the jeweler can add to this list accord- 
ing to his stock. 

In the gift department there is a long list 
of items which the jeweler can show for in- 
fants and young children. Included among 
such articles are pottery cereal dish with 
creamer and mug, also in china ware; chil- 
dren’s individual service in china and pot- 
tery; jars for the baby’s bureau labled cot- 
ton, powder, etc. There are leather books 
which are suitable for notations about baby’s 
development, small lamps for the table in 
the baby’s room, cards announcing the birth 
of a baby, leather and parchment boxes for 
odds and ends of the baby’s wardrobe, comb 
and brush sets in silver and celluloid, leather 
covered photograph albums, picture frames 
of silver and leather, some of the decorated 
wooden toys, and other items, depending 
upon the completeness of the gift depart- 
ment stock. 

That is quite a list of items which are of 
interest to someone trying to make a deci- 
sion as to what to send to the new baby. 
The problem of selecting a gift for the new 


113 


baby is one the jeweler should study. Be- 
cause women do not seem to think of the 
jewelry store they go to the baby specialty 
shop and pick out a dress, a cap, a sweater, 
or some such item and send it, saying, “it 
was the only thing I could think of.” She 
did not stop to think of the jewelry store 
and wonder whether the jeweler had any- 
thing which she could send to the baby. 
Somehow, the jeweler has not given promi- 
nence enough to gifts for the baby to have 
his store come to her mind. 

The jeweler can have a complete baby 
and infant display from time to time, in his 
windows, and he can keep a permanent cor- 
ner of a display case, or a little table, if he 
has the space, for baby items only. 

He can also mention, from time to fime, 
in his advertisements, that he carries a com- 
plete line of baby gifts and items of inter- 
est and beauty for one- and two-year-old 
children. 

This is a big. field and one which will ap- 
peal to the woman because she has not ex- 
hausted it or even seriously studied it. 


Ask Yourself These Questions 


HERE are some thought-provoking ques- 

tions which merit the careful considera- 
tion of every jeweler who is anxious to put 
his gift department at the head of the 
procession : 

If my gift department isn’t the leading 
gift department in the city and territory, why 
isn’t it? 

What can I do to make the gift depart- 
ment assume more of a leadership? 

If my gift department isn’t making as 
much money as | think it ought to make, 
what is wrong with it? 

What is the weakest feature of my gift 
department? Is it in the buying of stock for 
the department? Is it in advertising the 
department? Is it in handling customers 
who come to the department? Is it in the 
way that the department is lighted? Or 
is the chief source of weakness in the depart- 
ment the salespeople who are employed at 
the department ? 

What is the strongest feature of the de- 
partment and why? And how can I build 
up other features of the department so that 
they are equally strong? 

On what class of goods handled at the 
department are the profits smallest? And 
how will it be possible to increase the profits 
on these goods? 

It is a good proposition for the jeweler 
to every now and then get off at one side, as 
it were, and take an unbiased slant at his 
gift department. And the asking of these 
questions will help the jeweler in doing 
this—F. H. W. 














Johnson Bros. & Rauschert, a new Elgin, 
Ill., jewelry firm, has succeeded the. dis- 
solved partnership of Whitstruck & Johnson 
at 169 E. Chicago St. With the new firm 
are Victor and Mrytle Liska, who will oc- 
cupy half of the store with a music busi- 
ness, including the sale of phonographs and 
radios. Members of the jewelry firm are 
Charles Johnson, L. Johnson, an engraver, 
who is returning to the store after two 
years’ absence, and Carl Rauschert, for 10 
years a watchmaker with the Whitstruck & 
Johnson store. | 
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Gift Buyers Information Bureau 


THE JEWELERS’ CIRCULAR Maintains a Buyers 
Information Bureau for All Jewelers 
Interested in Gift Wares. 


HIS department now offers a reliable source of information 
and unbiased advice to all jewelers on all gift merchandise 
that is suitable for a jewelry store. 


Perhaps you are one of the hundreds of jewelers already interested 
in the really great opportunities in gift wares, but hesitant about 
purchasing through lack of absolutely responsible, reliable informa- 
tion—information on the different classes of merchandise, on exactly 
what to buy and where to buy it. 


Or you may already have a gift department in your store and would 
like to know how the chain store in your town can under-sell you 
on certain merchandise, or where they purchase such goods. 


For a long time the need has been felt for a reliable information 
bureau. Not to promote any particular class of merchandise but to 
furnish a broad merchandise view of all classes of goods that may 
be of interest to the retail jeweler. An organization of unquestioned 
integrity and reliability, with but one single thought in mind, that 
of finding such merchandise as is requested and getting the lowest 
possible prices. 


It is not the purpose of this Gift Information Bureau to place any 
orders with any manufacturer, but simply to get you information 
about any goods you may be interested in. 


THE JEWELERS’ CIRCULAR has opened this department that you may 
secure, without obligation, not merely data on any merchandise you 
may be interested in, but to keep you posted on the market conditions, 

_ and to be of such service to you as only an experienced merchandising 
department can be. 


The Jewelers’ Circular Pub. Co. 
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Exhibit of National Gift and 
Art Association at Philadel- 
phia, Aug. 22 to 27 





oN Emmet White, president of The 
National Gift and Art Association, 
sailed for Europe the latter part of May, 
he left something behind besides his home, 
country and the Statue of Liberty. Presi- 
dent White left a beautiful silver loving cup, 
to be presented to the person or shop send- 
ing the photograph of the most attractive 
window display of gift and art merchandise 
in the United States and Canada. The se- 
lection will be made by judges at the Fall 
show of The National Gift and Art Asso- 
ciation. 

That award to be known as the “Presi- 
dent’s Cup” is but one of the many beau- 
tifully prizes to be given to the winners in 
the Retailers’ Selling Effort. From every 
part of the country retailers’ display art- 
ists will send photographic proofs of the 
variety and originality of the gift shops in 
presenting their wares to the public. Photo- 
graphs of unusually decorative or unique in- 
teriors as well as window displays are 
desired. 

Thus will all the wholesalers and retailers 
who attend the Fall Show get an excep- 
tional opportunity to see “how the other 
half” sells. Visitors from other sections 
who have never stepped into a Gift and Art 
Shop on the picturesque coast of Maine will 
sense a new note in selling appeal; those 
who have never breathed the atmosphere of 
the charming southern shops will find fresh 
ideas in these photographs, to take back to 
their own shops. 

Other suitable cups and prizes being of- 
fered for the Retailers’ Selling Effort Ex- 
hibit are: 

(a) Best or most unique shop interior 
display of merchandise, judged by photo- 
graph or description—first prize by Gift- 
wares. 

(b) Best sales stunt to stimulate sales 
from January to October—first prize by 
Gift and Art Shop. 

(c) Best advertising in rotogravure sec- 
tion newspaper first six months 1927—first 
prize by Retail Ledger. 

(d) In addition to the President’s Cup 
for the best window display—Keystone Pub- 
lishing Co. will give a prize to the best 
window display photograph of gift and art 
merchandise shown by a jewelry store. 

Besides the Retailers’ Selling Effort Ex- 
hibit there will be special buyers’ confer- 
ences at which retailers will discuss dif- 
ferent buying habits, new merchandising 
ideas, seasonal sales tendencies, successful 


sales stunts for stimulating business in low . 


months and productive publicity, This in- 
terchange of ideas and opinions will make 
everybody better acquainted, promote a 
finer spirit of co-operation and send each 
participant home with a better understand- 
ing of his fellow dealers and a broader con- 
ception of the whole gift and art business. 

The National Gift and Art Association 
has made elaborate plans for what will un- 
questionably be the biggest of all its shows. 
It will give second and third prizes in each 
of the contest groups. Four spacious floors 
of The Hotel Adelphia will be utilized by 
the manufacturers, importers and whole- 
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salers for show-rooms. Gorgeous displays 
of the world’s finest art objects will attract 
buyers from all over the country. 

The Philadelphia program for the week 
of Aug. 22 to 27, arranged by President 
White, Vice-President Thieler and Treas- 
urer Williams includes informal get-together 
meetings, a luncheon Tuesday noon, a 
big supper dance after the annual meeting 
Wednesday night, a special evening meeting 
for buyers and owners of gift shops on 
Thursday, and some delightful surprise 
features. 

In connection with the show and conven- 
tion, many are planning to take advantage 
of the opportunity to combine business and 
pleasure by visiting Atlantic City, which 
is only a few miles away. During the 
Summer months the railroads all will offer 
special reduced round trip rates to Atlantic 
City, with Philadelphia stop-over privileges. 
Week-ends especially will find many of the 
Show’s visitors and exhibitors parading “the 
longest promenade in the world.” Between 
the hours of bathing, resting and rolling 
chair sight-seeing, many a business discus- 
sion will take place. Pleasure may be in- 
terrupted innumerable times to swap selling 
ideas, 

For more details of the show itself, ad- 
dress the National Gift and Art Association, 
Drexel Building, Philadelphia. Write also 
for the newest multi-colored poster in the 
window card series, bearing the slogan, 
“Every Day is a Gift Day.” It will help 
stimulate Summer sales. 





Eastern Manufacturers and Im- 
porters Exhibit July 25 to 
Aug. 5 at the Palmer 
House, Chicago 





PLANS are now well under way for the 
Eastern Manufacturers and Importers 
Exhibit to be held July 25 to August 5, at 
the Palmer House, Chicago, and judging by 
the interest already being shown by ex- 
hibitors, this event will be unprecedented in 
the history of the organization. The very 
latest gift and art objects will be displayed 
in a wide assortment. 

The list of exhibitors to June 15 include 
the following with the room numbers: 


758 The Art Metal Works, Inc. 
743 The Art Novelty Import Co. 
707 The Atlantic Refining Co. 


718 The Baltimore Clipper Importing Co. 

752 G. H. Barrel & Co. 

784-5-6 Ferdinand Bing & Co.’s Successors, Inc. 
735 Berger Clock & Novelty Co. : 
757 Borrelli & Vitelli. 

754 Bradley Studios. 

783 Kit Bratton. 

752 Bybee Pottery Co. 


752 California Faience Co. 
724 & 722 Carbone, Inc. 
776 Carlton Ware. 

721 M. W. Carr & Co. 
759 Cassidy Company, Inc. 
754 Craftsman Studio. 

754 Clewell Studio. 


717 Day-Craft, Inc. 
790-791 Decorative Plant Co., Inc. 
763 de Sherbinin Studios. 


789 
702 
703 
745 
752 
729 


Ebeling & Reuss. 

F. Ehrenreich & Son. 
Electrolite Products Co. 
Erle, Inc. 

European Specialties Co. 
Eltex, Inc. 
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764 
755 
742 
708 
709 


752 Garrison Studio. 

787 The Gifts-Bazaar. 

741 H. Gigan & Co. 

792-3 G. Granata & Co., Inc. 
700 Louis W. Greeman Co., Inc. 
796 A. M. Greenblatt Studios. 
782 Greenwich Box Shop, Inc. 
756 J. Leo Grogan. 

783 Caesar Ghiglino. 


710, 711, 712 Charles Hall, Ine. 
711 MHaeger Potteries, Inc. 

776 Murray M. Harvey. 

784 Wm. F. Hayes Co. 

747, A. Hermanns & Co. 

726 John J. Hines, Inc. 

795 W. H. Howell Co. 

784 & 777 Hubley Mfg. Co. 
781 Hull House. 


778 
782 
787 


734 
782 


The Forgelight Iron Works. 
Fourman Bros. & Co. 
Francois. ° 
Frankart, Inc, 

Fulper Pottery Co. 


Japanese Fan Co. 
Jarnow & Co. 
Javan Studios. 


K. & O. Co., Ine. 
Kanne & Bessant, 
750-1 Kay & Ellinger, 
752 Lee Kogan, Ince. 

713-14 Koscherak Bros. 


719 Lador, Inc. 

728 The Lane Co. 

702-3 Emil S. Larsen & Co., Ine. 
736 & 8 Lazarus & Rosenfeld, Inc. 
783 Jos. J. Leinfelder & Sons Co. 
794 Rudolf Lesch. 

776-7 George F. Little. 

781 Lukas DeCors. 


703 A. W. Maas & Co. 

792 Mandix -Co. 

788 L. R. Markell. 

781 Wm. G. MclIlvain Co. 

782 Merrill Shops. 

748-9 Mogi, Momonoi & Co., Ine. 
715-16 Mountain Community, Inc. 
705 Mulholland Silver Co. 


720 The Napier Co. 
752 Earl W. Newton & Associates. 


781 F. Pavel & Co. 

754 Peter Ferazzo. 

782 Pitt Petri. 

782 = Pillowcraft. 

746 Pcmoeiian Bronze Co., Inc. 
727-8-9 S. Craig Preston. 

752 Elsie Prince Studio. 

754 Pyraglass Products. 

724 Pullman Metal Specialties Co. 


Inc. 
Inc. 


797-8-9 A. L. Reed Co., Inc. 

762 Rehberger & Saul, Inc. 

765 Ritz Import & Export Corp. 
730 The Roycrofters. 

752 Rustic Well Foundry. 
781-2-3. Mary Ryan. 


779-80 John B. Salterini. 

785 Tony Sarg Studios, Ine. 

762 Saul Manufacturing Co. 

781 School of the.New Age. 

754 Selden Glass. 

752-4 Howard O. Selden. 

706 I. Shainin & Co. 

731-2 Simondotti & Co., Ine. 

704 Smith Metal Arts Co., Ine. 
775 I. S. Spencer’s Sons, Inc. 

752 Spicer Studio. 

783 Wm. A. Spinks & Co. 

728 Walter Schwerer Studios, Inc. 
752 Talavera Importing Co. 

744 R. R. Thieler. 

754 C. W. Titus. 

782 Treitner & Froelich. 

733 H. H. Turchin. 

739-40 A. L. Tuska Son & Co., Ine. 
787 Wm. H. Toube Studio. 


727, U. S. Wicker Furniture Co. 
702 Vineland Flint Glass Works. 


760-1 H. Wille. 

752 Roger Williams Studio. 

754 J. Baxter Webb. 

776 Wiltshaw & Robinson, Ltd. 

746 Wright, Tyndale & VanRoden, Inc. 
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This advertisement appeared in four colors in The Saturday Evening Post, June 18,1 Y2,. 





OES YOUR WATCH 
HARK BACK TO THE FLORODORA DAYS? 





Tick—tick—tick. The old watch 
has many tales to tell, but they are 


only for the ears of him who wears 





A watch may never 
lose a second yet be 
many years slow 


of yesterday. At your jeweler’s is 


a watch more in keeping with your 





present business and social status 





it. Tales from out the Book of 

Memory ... tales of youthful romance and adventure, 
tales of triumphs and of trials, tales of college, court- 
ship, marriage, achievement. If that watch be yours, 
it is more than a reliable mechanism; it is a well- 
spring of memories that you like to recall. But in the 


eyes of others, it 1s just a watch and nothing more... 


And by that 


a watch old-fashioned and out of style. 


watch, you are often judged, or misjudged, as a man 


THE WOMAN’S WRIST WATCH, in a diamond- 
set case of 18-karat solid white gold, sells 
for $150. 

THE MAN’S WATCH, a 17-jewel movement 
in a case of 14-karat white gold, is priced 
at $100. 

Your jeweler will show these and other 
Elgins to you gladly. No other watch is 
offered in so generous an assortment of 
styles nor at a price range so liberal. 


© Elgin, 1927 


The Elgin factory is well worth seeing, and all jewelers are invited to visit it. 





..a modern Elgin Watch... 
that can confer only dignity upon you. In your pocket 
or on your wrist, it will mark you for what you are 

. a successful, forward-looking man. More, it will 
engender your pride and your trust alike, for rare ar- 
tistry and fine and unhurried craftsmanship are welded 
in it. Elgin is conceded to be the world’s standard 
for watch integrity, and to such efficiency is wedded 


exquisite beauty of design, 


KLGIN 


THE WATCHWORD FOR ELEGANCE 
AND EFFICIENCY 


Call at our Chicago office for transportation. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CrrcuLtar regarding any advantageous 
device or plan which they are utilizing in con- 
















nection with their business, 
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Rapid Turnover Dissolves Overstocks 

















HE jeweler is confronted with two 

things that makes his cost of doing busi- 
ness high. One, the slow turnover of his 
stock. The other, the result of the first, 
is on overstock. 

Some lines of merchandise are turned as 
frequently as once a week, such as some 
types of foodstuffs. But the nature of the 
jeweler’s stocks makes a rapid turnover im- 
possible. The average turnover of one time 
is far too low. With more attention to the 
selling of lines that will turn over oftener 
he can raise this turnover several times, and 
thereby reduce his cost of doing business. 

The slow turnover induces overstocks. 
The jeweler and his assistants find the need 
of newer items cropping up, and to continue 
to keep sales up to normal there must be 
continuous buying. This means nothing more 
nor less than that the jeweler is doing his 
business on new lines of goods, part of which 
he is adding to his regular stock, and in- 
creasing his accumulations. 

If an article can be sold in six months’ 
time (on an average) it may be bought and 
sold twice a year, giving a two-time turn- 
over. If it can be bought and sold four 
times a year the turnover rate is increased 
to four times. There are a few items in 
the jeweler’s stocks that will do this; there 
should be more. 

Stocks should be more carefully reviewed 
and undesirable items sold. It may be ob- 
jected that the jeweler can do little to in- 
crease the sales of his “slow-moving” items. 
This is absolutely wrong. He can sell most 
items he buys within a reasonable time. The 
trouble is that he does not pay enough at- 
tention to doing this. He is probably too 
busy doing something else. 

As a matter of fact, the average retail 
stock in most lines is usually found to be 
too large for the business done, because the 
matter of actual turnover of each item in the 
stock is not given the attention it should 
have. The jeweler probably notices it: less 
than merchants of some other lines because 
his stock is a slow moving one in its very 
Nature, but in the end he suffers the most 
because his stocks are not usually moved 
by the common methods followed by other 


lines of trade. They cut prices periodically 
and make some pretense of cleaning up 
stocks, while the jeweler does not do this 
until he is confronted with dire results un- 
less he does. 

If the jeweler is to apply the principle of 
more turnovers to his business he must study 
carefully the causes that slow up his turn- 
over. These are broaly classified as follows: 

1. A naturally slow moving stock. 

2. Bad buying, which in turn may be 
subdivided as to causes: (1) poor selections; 
(2) wrong quantities; (3) wrong qualities ; 
(4) wrong stocks. 

3. Wrong selling methods. 

It is hardly possible to study either of 
these causes without finding that they over- 
lap. But we will discuss them as individu- 
ally as possible, with a view of determining 
a remedy that may be applied by the average 
jeweler. 

The first, a naturally slow moving stock. 
The very nature of the jeweler’s stock makes 
it necessary to go slowly, but this does not 
necessarily mean that the jeweler should let 
the business run itself, or let the demand 
develop of its own accord. He has his stock 
on his shelves. His object in being in busi- 
ness is to sell this stock at a profit. It 
bears a high mark-up because of its nature. 
The remedy is not in a reduced mark-up, 
but in an increased rate of turnover. The 
fact that it is slow moving does not indicate 
that it cannot be moved quicker. Some 
jewelers have proven that the jeweler’s 
stocks can be moved quicker than the aver- 
age. No great improvement has been ac- 
complished, except under peculiar circum- 
stances and conditions, it may be true, but 
the fact that some jewelers obtain a turnover 
double or three times more than the aver- 
age proves the possibility of increased turn- 
over. 

The method of securing this increased 
turnover covers a careful consideration of the 
stock, the buying and the selling of these 
stocks. More attention to securing increased 
sales through good advertising and good win- 
dow displays, through better selections and 
more scientific salesmanship is apparent. The 
business must be managed scientifically, not 


‘not an easy thing. 


allowed to follow the trend of the times. 

in the second cause for decreased turn- 
overs we may be a little more specific. Bad 
buying is manifest in a thousand ways in 
every store. Poor selections are, of course, 
the most prevalent evil. The selection of a 
stock of jewelry or other merchandise is 
It cannot be done suc- 
cessfully without experience and knowledge. 
It is a science in itself, yet some jewelers 
follow their own inclinations for certain 
styles and types of articles. They do not 
study the public demand. They take the 
word of someone else that an article is a 
“seller.” They do not know whether their 
own clientele will accept it or not, but take 
a chance. 

If the jeweler does not get enough actual 
contact with the public to learn for himself 
the public demand he should take the ad- 
vice of his salesmen, who are in closer con- 
tact with the trade. If he has any doubts at 
all it is a good plan to forego purchasing 
until he learns the facts. If he is not able 
to distinguish the most desirable designs he 
must allow those who are to help him make 
his selections. 

There is more money lost in buying per- 
fectly good merchandise in too large quan- 
tities for the amount of business done than 
in selecting bad merchandise. This tendency 
towards an enthusiastic acceptation of a 
“going” style, or type of article, is the cause 
of much loss. In these days of rapid trans- 
portation and quick communication there is 
really no need for overbuying in this way. 

The jeweler often fails to buy the right 
qualities. He follows his own desires too 
closely in this matter. He should buy for 
his customers, not for himself. They are 
the final judges, not he. 

It is not unusual to find two jewelers in 
the same block doing business with an en- 
tirely different class of people, or, to put it 
more plainly, with people who have a differ- 
ent price range governing their purchases. 
The average sale in one store may be $30 
and in the other it may be only $10. In 
the former store the sale of $200 articles 
may be frequent, while few or none are 
made at that price in the second. The ad- 
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True Time Jellers DISPLAYED!!! | 
THIS HANDSOME DISPLAY CASE FREE 


“True “Jime Jellers With Each 


Selection 
of 
NEW HAVEN’S 


Unusual Alarm 


Clocks | 
No. C124 


Handsome Display Case 


HE display case is 

16% inches long, 18 
inches high and 8% inches 
deep, made of metal, of 
strong durable construc- 
tion, attractively finished 
in dull mahogany, full 
vision front glass. 

The clocks are placed 
on the shelves, and fit 
snugly into cut-outs spe- 
cially designed for each 
clock, preventing disar- 
rangement of display. 

Each shelf is equipped 
with hinges, tilting back 
with case. 


FsTABLISHED 1817 


EN CLOCK CO. 


NEW HAV 





HIS Alarm Clock Selection consists of twenty-four (24) specially selected, quick selling True Time 
Tellers, varied in designs, sizes, finishes and dials, that are pleasing to the eye, and their moderate 


prices make them ready sellers. 
Dealers’ Total Suggested Total 


Summary of No. C124 Alarm Clock Selection: — 6 Va 
2—GOTHIC TAT. he lia g hg aeiesslnv cn sc+. suvieane vies $2.50 $5.00 $3.75 $7.50 
1-- SN PT errr 3.15 3.15 4.75 4.75 
2—SQUARE TAT. ee ee 2.20 4.40 3.25 6.50 
]— “ Silver Radium Dial..... rr eae eu ease rare 2.85 2.85 4.25 4.25 
2—SQUARE TELL er ike ec itd Ske dbs s de dS Ree’ sexs 1.40 2.80 2.00 4.00 
2— ot San Weis ew dNadaees sie v eee 2.05 4.10 3.00 6.00 
2—TIDY- ES RE Ee re ee er eee ee 2.20 4.40 3.25 6.50 
l-- SE veelegeaua 2.85 2.85 4.25 4.25 
3—TICK- Oe ee ee ee 1.70 5.10 2.50 7.50 
2— ax REE eee ee 2.35 4.70 3.50 7.00 
4—TOM Nees eho eiph ees bKdbSe bi bbe boas evn ceetows 2.20 8.80 3.25 13.00 
2-- eek ehh obs nda esehdies dns orevesene see 2.85 5.70 4.25 8.50 
Cit NEW HAVEN ALARM DISPLAY CASE...... ......cccccccccseces XXX Xxx xxx xxx 
ees ee ee ers errr errr rrr rrr rrrrrrr rrr rrr rrr? $53.85 Retail Val. $79.75 


ORDER FROM YOUR JOBBER TODAY . 
THE EW AVEN LOCK CO. 
EST. EW VEN ONN. 1817 
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yice to “trade up” is always good, but it can 
be followed with dire results. The mer- 
chandise on the shelves must be within the 
price range of the customers who come to 
that store. As a matter of fact, if the store 
whose average sale is $30 should reduce 
qualities in such a manner as to make it 
only possible to average $10 a sale the 
jeweler would be in as bad a position as the 
jeweler whose average sale is $10 and whose 
stocks are suitable for a $30 average. Both 
would face calamity through the wrong 
selection of qualities. 

The choosing of wrong stocks lies more 
in the commonly called “side lines” the 
jeweler carries. Nearly all jewelers are 
limited to a few side line stocks. The wise 
jeweler will choose these wisely if he selects 
those that move much more rapidly than the 
average stock of jewelry. If he adds side- 
line stocks that move as slowly as his other 
stocks he cannot accelerate the average turn- 
over, but if he chooses quick moving lines 
he increases the volume turnover of sales. 

A whole volume could be written about 
wrong selling methods. And in the end lit- 
tle would be gained. Each jeweler sells ac- 
cording to his lights. But, there is a 
right and a wrong way of selling goods. 
There is a right policy for selling any mer- 
chandise. It is with this policy we will 
deal in a few closing words. 

If a quickened turnover of stocks is to be 
achieved the jeweler must apply selling 
methods that lead to a quick turnover. He 
must make his store attractive. He must 
stock quick selling styles and types of mer- 
chandise. He must have good window dis- 
plays. So far it is probable that every 


jeweler goes, according to his financial abil- 


ity. But too many stop here. 

The business that grows must be adver- 
tised. It must be advertised in a way to 
make increased sales, not merely build up 
a good will for the future. The jeweler 
does not spend enough money on advertising. 
He must spend money to make money. That 
is a characteristic of the American people, 
but the average jeweler does not seem to 
run true to type. But, each year sees an 
increased number of jewelers getting more 
business through intelligent advertising. 

The right selling policy includes a right 
buying policy. The jeweler must get for 
his customers those things he fails to place 
in stock. There is a knack in doing this, 
and it requires’ much tact, but it is being 
done by some jewelers. 

The selling policy must also include an 
intelligent “pricing” policy. If merchandise 
is marked too high it does not sell; if too 
low it does not bring in the proper amount 
of profit. But, it is more properly in a “re- 
Pricing” policy that the jeweler fails to 
function to his advantage. It is hard to 
make rules for all classes of stores, but it 
should be an axiom that any piece of stock 
that does not sell in the first three months 
of its stay on the shelves should be carefully 
studied. It may be good stock and continue 
for another period of three months without 
further attention, but after six months there 
is needed particular attention, and a specific 
selling rule to be applied to it. Whether 
it Is not selling becatise of its price, or its 
style, or its type, it must be made to sell. 


THE JEWELERS’ CIRCULAR 


119 








Customers’ “Nook” a Feature of This Store 











Written Expressly for The Jewelers’ Circular 














THE Sigler Bros. Co. held the formal 

opening of their new retail store at 1017 
Euclid Ave., Cleveland, O., located on the 
second floor of the Wurlitzer building, May 
12th, 13th and 14th. 

The entire west wall is lined with wall 
cases, where sterling, plated hollow ware 
and flat ware, glassware and clocks are dis- 
played. The front part of the store contains 
diamond rooms and the watch repair de- 
livery department. The diamond and jewelry 
section is in the form of a hollow square, 
artistically trimmed in velvet and each case 
is lighted by electricity. The middle section 











NEW 


of the new store is the art and gift section, 
where a number of tables and cases contain 
beautiful novelties in glassware, marble, 
bronze, and lamps. 


The Sigler Bros. Co., had also added a 
stationery and gift card department which 
is quite an innovation for this concern. Dur- 
ing the opening, Johnson’s Society Orchestra 
of Cleveland played daily from 11:30 to 2:30 
which was enjoyed immensely by the great 
throngs attending. The store was profusely 
decorated by many floral offerings from their 
many friends, prominent among which was 
a large floral horseshoe presented by the 
employees. 

The present officers of the company are 
L. M. Sigler, president; G. L. Sigler, 
treasurer; L. B. B. Bach, secretary and 
general manager. This company started in 
business in Cleveland in 1874 and for 53 
years has continuously been in the jewelry 
business in Cleveland, having grown up as 
the city itself grew. 

Quite a pretty spot in the store is a 
customers’ nook where lounging chairs 
assure comfort and where free cigarettes and 





telephone service are available at all times. 
The employes are: Wm. J. Davies, L. W. 

Blessom, W. B. Wingate, S. G. Stiles, C. S. 

Moross, L. M. Sigler, Jr. 





A Merchandise Fair 





THE jeweler can stage a Foreign Fair dur- 

ing a couple of months at any season 

of the year for the purpose of keeping the 
public interested in his offerings. 

The countries selected for mention in the 

fair may be as follows: Holland, Dutch 








STORE OF SIGLER BROS. CO., CLEVELAND, 0., OPENED LAST MONTH 


Silver; Switzerland, Watches; England, 
Shefield Plate; France, Jewelry Novelties; 
Africa, Diamonds; Italy, Fine Marble; etc. 

The number should be extended as far as 
possible, but must not exceed the possibili- 
ties of making a fairly attractive display 
from each. The flags and coat-of-arms of 
each country should be used in the displays. 

This idea can be followed in an All- 
America Exposition by substituting Amer- 
ican. cities and places instead of foreign 
countries and making displays of lines from 
these cities. 








The reason marriages are more of a suc- 
cess at the North ‘Pole is that there are 
no icemen. —Red Cat. 

* * x 

Ireland must not be_ heaven, 
traffic cops come from there. 

—Louisville Satyr. 
x * * 

“Time separates the best of friends.” 

“So does money.” 

“And don’t forget marriage.” 

—Notre Dame Juggler. 


for our 
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ELGIN ROGERS 1847 
unos | SAMUEL WEINHAUS CO. | common 
SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





Mr. Retailer, Is Your Stock Complete? 


Attractive displays of merchandise in the “Other Fellow’s” windows and 
cases will not play sweet music on YOUR cash register. 
Buy now the goods which will transform your store into the shopping center for “Gifts That Last.” 


From our large and varied stocks of Diamonds, Jewelry, Watches, Clocks and Silverware, you 
can make a selection of Holiday Gifts that will delight your customers. 


gnc’ HEEREN BROS. CO. ““z“" 


Jewelers to the trade for almost sixty years 


Penn Ave. and Eighth St. Pittsburgh, Penna. 











LAN DOW BROS. Watches, Clocks and Silverware 


o Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. P ittsburgh, Pa. Orders Filled from Any Catalogue. 
















ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 
818 Liberty Ave. (2nd Floor) 









PITTSBURGH, PA. 
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Bringing "Em in by Inexpensive Gilts 





Written Expressly for The Jewelers’ Circular 




















HOSE jewelers who have adopted the 
;dea of selling inexpensive gifts in 
a separate department of the store are 
mostly successful with their ventures. Those 
who handle gift merchandise with the regular 
lines are not always so well pleased. with 
the results. There seems to be an added 
dignity, or an additional prestige to the 
separate department that brings in greater 
business. 

Some jewelers have fitted up the rear of 
the store room for the stocking and display 
of gift merchandise. Others have utilized 
basement space for the same purpose. In 
one store where the sales room was only 
occupying half the space of the entire store, 
being partitioned off from the rear to save 
on fixtures and equipment the jeweler clear- 
ed out the rear room and fitted it up in- 
expensively for the display of gift merchan- 
dise with success. 

The department was christened the “Gray 
Room Gift Department.” An entrance was 
made in the form of an archway, which 
was hung with curtains of the double variety, 
the front side harmonizing with the fittings 
of the jewelry department and the back with 
the gift department. In this case there was 
good light from the rear and the curtains 
were only partly drawn,. adding charm to 
both departments of the store. 

This necessitated extra help, but two 
young ladies handled the department ex- 
ceedingly well and the venture paid from 
the beginning. The tone of the jewelry de- 
partment was not lowered by the new 
department, but it sales increased because 
of the added number of customers who were 
brought to the store by the gift department. 

The average jewelry stores does not do 
as much business as it should, and the ex- 
pense of doing business is greatly increased 
because of the small turnover of the stock. 
The addition of a special gift department 
not only allows a greater turnover of mer- 
chandise, but it usually does this with little 
increased expense in actual dollars. The 
rent is the same as when the space was 
allowed to go to waste. There is a slight 
increase in the expense of lighting, but none 
for heating. The extra sales expense is 
taken care of by the increased business, 
and in some stores it has reduced the per- 
cent of selling-force expense. In a similar 
way other expenses are devided between the 
jewelry department and the gift department 
to the benefit of both. This reduction in 
the expense of doing business has increased 
the net profit from the business in its en- 
tirety. 

The jewelry store is the logical place to 
sell gifts for all occasions. Each jeweler 
can decide upon the price range and quality 
of the gift merchandise to suit his commun- 
ity and the needs of his business. If he is 
doing a rather exclusive business in jewelry, 
silver and art goods, his gift department 
may be kept on a higher plane than that 
of the jeweler whose business is of the more 
popular class. 


There are two things the jeweler openinz 
a Gift Department should consider very 
carefully. One is that the stock should be 
of a nature that will stand up in the eyes 
of his customers on a par with his regular 
business. The other is that the gift de- 
partment allows him to stock many lines of 
merchandise at a lower price than he would 
consider to his advantage with the rest 
of his stock. These two ideas are not op- 
posed to each other, as one might think at 
first thought. Much popular priced mer- 
chandise greatly in demand is of a high 
grade in its class and worthy of being hand- 
led in a high grade jewelry store. At the 
same time the greater variety of merchan- 
dise and the lower prices will bring many 
patrons to the establishment that will even- 
tually trade in both departments. 

Only the jeweler catering to the lowest 
class of trade would find it profitable to 
stock merchandise of the type usually found 
in variety stores and department store art 
departments of the lower grades. Yet, there 
is much inexpensive merchandise that people 
accustomed to buying better grades of mer- 
chandise will appreciate finding in the 
jeweler’s art department. The fact that the 
name of the jeweler is found on the package 
will give it a certain amount of value in 
their eyes. Intrinsic value at the price the 
article is sold for is usually essential, al- 
though this does not mean that the artistic 
value of many articles to be found in the 
gift department is not its real value. 

The jeweler will first of all ask what 
kind of merchandise to stock in the depart- 
ment. One way to answer this is to divide 
the public into classes and select merchandise 
suitable for gifts for each class. For in- 
stance, suppose he starts with the baby. 
What are the gifts usually given to infants? 
He might do worse than ask his women 
friends for the answer. His next division 
might be the schoolgirl. Then the older 
college graduates. Following with the de- 
butante, the bride and her attendants, and 
the matron. Among the classes on the male 
side of the house are the schoolboy, the 
youth, the college graduate, the sportsman, 
the father, the older men. 

What gifts are desirable for each of these 
classes? Then, again, what are the occa- 
sions for giving gifts and the proper gifts 
for the occasion. Here we have the birth- 
day, the wedding anniversary, the gradua- 
tion, confirmation, Easter, Christmas, the 
guest gift, and many other celebrations 
where it is desirable to give gifts. Besides 
this the type of gift should be considered. 
One does not give the same type of gift to 
an occasional guest that one does to a rela- 
tive, the lover will give a different gift tod 
his lady love than the one he will select for 
his sister. 

Next, what is the class of gift merchandise 
most in demand in the community at large 
and by the clientele of the store in parti- 
cular? 

Gift merchandise may. he further divided 


12% 


into classes suitable for personal use, for the 
home, for the traveler, for the tourist and 
his car, and into many other similar divisions. 

The-more varied the stock and the more 
suitable it is for the community and the 
purchaser, as well as the recipient, the more 
successful the gift department will turn out 
to be. Among the more important classes 
of suitable gift merchandise will be found 
glassware, china, porcelain, brass, bronze 
and other metals, leather, pottery, games, 
stationery, etc. In these materials and lines 
there are a thousand and one items for the 
jeweler to select from. How is he going 
to do it with the least loss? 


Without any experience whatever in the 
matter he must rely upon the experience 
and advice of friendly persons. His wife, 
sisters and mother may help materially. The 
experience of other jewelers having gift 
merchandise experience may be gained by a 
visit to several near-by non-competing 
establishments. The advice of the salesmen 
handling the line is valuable, but the jeweler 
must be assured that the salesman is not 
trying to pile up a big order at the jeweler’s 
expense. Strange salesmen should be tried 
before being trusted. Besides these the 
jeweler may learn much from the Gift De- 
partment of THE JEWELERS’ CircuLar. Here 
each month the newest wares are described. 


How much shall he buy? This is, of 
course, likely to need an answer capable of 
elasticity. The one thing he will find favor- 
able will be variety rather than many items 
of the same thing. The minute half a dozen 
articles of any line are stocked they become 
common in the eyes of the public. A woman 
who receives a gift today does not wish to 
find the same gift has been given tomorrow 
to some friend. 

It will be found very much to the advan- 
tage of the jeweler if he will buy small or- 
ders and order often. His aim should be 
to have a continual stream of new articles 
coming into his department. If this can be 
accomplished ‘his stock will never appear 
stale to the frequent customer. Reorders of 
good selling numbers are sometimes advis- 
able, but there is no safe rule to quote, other 
than the one already mentioned, that it is 
not advisable to have so many of any arti- 
cle as to cheapen it in the eyes of the pur- 
chaser. Useful articles may be more fre- 
quently reordered with safety than purely 
ornamental articles. 

If quantities are ever purchased it is not 
advisable to display the lot in the salesroom. 
Only one of a kind in the various colors 
represented should be shown at the same 
time. 

The arrangement of the stock and its dis- 
play within the department is very impor- 
tant. As a rule, the stock should be re- 
arranged frequently, the more frequently 
the better. Tables are far better than cases 
for displaying gift lines. There is some- 
thing about the table display that reaches 
the eye and mind of the customer with more 
favor than merchandise on shelves, and in 
cases and cabinets. 

The subject of arrangement is worthy an 
article of itself. The safe way is to keep 
experimenting with the arrangement of the 
various lines. Naturally the same rules 
apply to the gift stock as to the jewelry 
stock. The more timely the merchandise the 
more prominently it should be displayed. 
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As Old-Fashioned and Charming As the 
Name Implies 


OW to give her 
modern home a 
touch of old-fashioned 
charm is a problem that 
confronts not only the 
June bride, but many of 





her older married sisters. 


Here is a problem you 
can help them solve to 
their lasting satisfaction 
and your own profit. 
For no other one article 
can add so much of this 
old-fashioned charm and 
attractiveness to a mod- 
ern home as a Herschede 
Grandmother Clock. 


Every moderately well- 
to-do family can afforda 
Herschede Grandmother 
Clock. Prices range 
from $162 to $184. 


Make up a list of pros- 
pects now and go after 
them—by mail and by 
personal calls. We will 
furnish envelope enclo- 
sures, descriptive fold- 
ers, etc., and help you in 
every way. You will be 
surprised at the number 
of sales and new custom- 
ers you can develop in 
No, 454 this way. 





Fitted with Pendulum 
movement, with West- 


iuahee wed Genter Send today for our cat- 
bi Chimes on 6 : 

1 A cone gg ag alog, prices, etc., on our 
est mahogany caso complete line of Hall, 


Redwood Burl Panels. . 
Height 73”, Width Mantel and _ Boudoir 


18”, Depth 8”. List 
Price $178. Clocks. 


The HERSCHEDE 


HALL CLOCK COMPANY 
Cincinnati, Ohio 


New York Salesroom, 37 West 47th Street, New York. 


Non Tarnishing 
Flannel 


FOR THE 
Silverware, Jewelry, Cut Glass and 


Box Trades 
All Colors 


M. J. MACK CO., Inc. 


8 East 12th St. New York 














(' HE NEXT SHIPMENT OF WATCH 
CASE REPAIRING YOU HAVE 


Send It to Pete 


4) A HALF CENTURY spent in 
~ Satisfactorily serving thousands 
of jewelers is proof of our relia- 
bility. Ladies’ cases altered into 
wrist-watches; hunting cases to open face; key- 
wind cases to stem-wind. TRY US. 


PETER HENRY & SON 


Established 1872 
434 Elm St. 





Cincinnati, O. 
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F e VVYe v E me vrald Hardness 7 Guaranteed N 


GOLAY-BUCHEL & CO. 
Le Sentier (Jura), Switzerland 
Cutters of Synthetic Stones 


All colours, forms and shapes 
WZZZZZZZIZILLLLLLLALLLLLLLLLLLLLLLLULIULUILULLLLLLILLLILLILLLLULLILLILLULLILLLLLLLL LLL ALLL 


C & G Watch Co., Inc. 


1452 Broadway New York, N. Y. 
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IMPORTERS OF 


“The Better Watch” 


“Quality Above All” Write for samples ond prices 














Restringing _ and Repairing 
PEARLS - - BEADS - - NOVELTIES 


24 Hour ae ey . 25c and BS a String 


LA VIE PEARL “CO. 
65 NASSAU ST. NEW YORK 


the Protection Ring Guard 


For thin rings get our num- 

ber 0. It is a new addition 

to our regular sizes. 

The Lion Safety Pin Clutch Co. 
Pat. Feb, m, 191720 W. 22nd St., New Yorkps: May %, 90 
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For instance: Bridge sets, including cards, 
score talleys, etc., are salable all the time, 
but the greater demand will be during the 
Fall and Winter months. Easter gift mer- 
chandise will not sell at other times of the 
year, nor Hallowe’en gifts in any other 
month than October. The stocks most in 
*demand at the moment should be brought to 
the front and that least desired given a back 
seat. 

This brings up another point, the disposal 
of articles that do not sell readily. One 
jeweler has made it a rule that no gift mer- 
chandise shall remain in his store more than 
a year. The stock is carefully gone over 
constantly and the lines that do not sell are 
forced out, either by pure salesmanship or 
by a lower price. He has a semi-annual 
Odd Lots Sale and cleans up his stock with 
relentless determination, considering the loss 
taken as a benefit to the rest of the stock. 
This rule might be applied to most stocks 
with good results, especialy if the jeweler 
will be more careful in buying for restock- 
ing the department. 

The gift department will not grow of its 
own volition. It should be advertised as 
regularly as the weeks pass by. Special items 
suitable for the occasion should be featured 
in each advertisement, with perhaps a refer- 
ence to other gift merchandise. 

This gift department is a factor in modern 
storekeeping and offers the jeweler who has 
experienced a slow-up in his business a 
method of relief. It will attract more cus- 
tomers to his store, where good salesman- 
ship and a well displayed stock should make 
it possible to make additional purchases to 
those contemplated before the visit. 








L. H. Shaver will open a jewelry store at 
Lake Geneva, Wis., in the near future. 
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Attractive Jewelry Store of South America 
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FEW of the members of the American 

jewelry trade and even those who have 
traveled considerably are aware of the fact 
that some of the cities of the Central Ameri- 
can republics contain jewelry stores that 
would do credit to any big metropolis in 


Europe or America, and in proof of this 
THE JEWELERS’ CIRCULAR was recently pre- 
sented with a photograph of the exterior and 
interior of a Costa Rican establishment which 
not ‘only sells fine jewelry of all kinds, 
(American and European), but also runs a 


Pa 





AN INTERIOR VIEW 


























THE STORE FRONT OF THE ESTABLISH MENT 





OF THE STORE OF R. ORTIZ E. HIJO, SAN JOSE, COSTA RICA 


shop where eight skilled artisans are con- 
stantly maintained for special order work. 

This is the store of R. Ortiz é Hijo of San 
Jose, the leading jewelers of Costa Rica, who 
eare not only well known in their own country 
but also in this inasmuch as they carry 
several lines of American manufacture, 
among them those of the International Silver 
Co. 

A glance at the photographs of the ex- 
terior and interior of this store will give an 
idea of what an up-to-date establishment the 
store runs. This is the store of the concern 
which made the beautiful gold and jeweled 
crown illustrated on the cover of Tue 
JEWELERS’ CIRCULAR. 








The Madam: I believe I'll take one of 
those large lobsters. 

The Fish Dealer: 
I wrap it up? 

The Madam: Yes, I guess you better 
had. I’m afraid he doesn’t know me well 
enough yet to follow me home. 

—Princeton Tiger. 


Yes, ma’m, and shall 





“T called you up last night, but they said 
you were out.” 
“I wasn’t out—I may have been all in, 
but I wasn’t out.” 
—Cincinnati Cynic. 
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atch Crystals 
GUARANTEED 
and NATIONALLY 
ADVERTISED 


No wonder they go to the jeweler with the G-S 


Sign. Which would you prefer on your own 
watch a G-S crystal guaranteed not to 
break . . . clear and white. . . or an old- 


fashioned crystal of brittle glass > 

A complete stock of G-S crystals costs less than 
a fifth as much as glass. No losses through breakage. 
We exchange any crystals or unpopular sizes free. 
We guarantee G-S crystals to both jeweler and con- 
sumer. This guarantee applies only to crys- 
tals that come in G-S envelopes but not to 
any imitations. 

Round G-S crystals are inserted by machine; even 
an untrained girl can do the work in 30 to 40 seconds. 
Fancy shapes quickly inserted by hand. You can 
advertise ““G-S Unbreakable Watch Crystals Inserted 
While You Wait” if you want to... and guaran- 
tee them. 


Write for our interesting proposition 


Prices of Complete Outfits 


Fancy G-S Crvstais Round G-S Crystals 
No. 1 Outfit—$25. Consists of No. 3 Outfit—$48. Consists of 








d sizes 
This ov “ age rem shapes 
advertisement - 
appears in the 
June 25th 
issue of 


The Saturday 
Evening Post. 


Others are 
published 
regularly. 





© G. 8S. M. Co., 1927 





1 gross fancy G-S crystals (52 
shapes)—4 crystals per shape 
for all ladies’ watches, 2 crys- 
tals per shape for men’s 
watches—partitioned mahogany 
finished wood cabinet. 


No. 2 Outfit—$13.50. Consists 
of % gross G-S faney crystals 
(52 shapes) —2 crystals per 
shape for ladies’ most popular 
watches, 1 crystal each of all 
other shapes, both ladies’ and 
men’s watches, partitioned ma- 
hogany finished wood cabinet. 


Additional fancy crystals $2.08 
per dozen. 


inserting machine with mahog- 
any finished cabinet containing 
4 gross of G-S crystals (6 of 
each size) for fitting each size 
watch. A set of special thin 
crystals for hunting cases, if 
desired. 

No. 4 Outfit—$36. Consists of 
inserting machine with mahog- 
any finished cabinet containing 
2 gross of G-S crystals (3 of 
each size) for fitting each size 
watch. A set of special thin 
crystals for hunting cases, if 
desired. 

Additional crystals $7 per gross, 
T5e per dozen. 


All prices F. O. B. Rochester 
Do not confuse G-S with celluloid imitations. 


Germanow-Simon Machine Co., Rochester, N.Y. 
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Oscillating Watches 








Communication from the Laboratory of Horological Research (University of Neuchatel) 

















(Continued from issue of June 15) 
JHE values which give the curve of Fig. 
4, agree absolutely with the general pro- 
visions; the rates of the watch are recorded 
as usual (gains being counted a positive and 
losses as negative) and the values of T’ of 
the period of oscillation of the whole, as 
abscissa. 

The part of the curve from O for T* 
=O; since the loss is evident, T’ keeps 
increasing, until it reaches the maximum 
value of which we have spoken. Briefly, 
for a very small variation of T’, the rate 
jumps from a considerable loss to an en- 
ormous gain, then. decreases progressively 
tending systematically not towards zero, but 
towards the limiting value of 29 sec. which 
corresponds to T’ = ®, as in the case 
when a watch is placed on a turning plane 
or platform. 

One is impressed by the discontinuity 
which the curve presents in passing the 
resonance. We have tried, but in vain, to 
obtain intermediate points. In spite of the 
precautions taken when T’ increases very 
slowly, we pass quickly, in an absolutely 
discontinuous manner, from a_ considerable 
loss to an equally great gain, or vice versa. 
We have for example attempted to make 
T’ vary very slightly for resonance, by 
maintaining constant the length of the wire 
and acting on the moment of inertia of 
the system. For this purpose, we placed 
on the apparatus some metal discs, some 
pieces of money for example, when the mo- 
ment of inertia was about opposite from 
that of the ensemble. At a given moment 
the discontinuity always manifested itself, 
and we note the curious fact that a nickel 
placed on the watch for observation suffices 
to make its rate pass from a gain of 15 
min. to a loss of about 20 min. which would 
change the rate by more than a half hour 
a day. 

We have also tried to vary T’ by heating 
the wire progressively, but again a heat 
corresponding to the increase in length very 
much less than a tenth of a millimeter and 
to a very small variation in the modulus 
of elasticity, caused the discontinuity. 

_ We observe, at the same time, in vary- 
ing the period T, of the whole apparatus 
very slowly, that it is possible to pass the 


producing the corresponding 


discontinuity in one way or another, without 
variation in 
rate. If, for example, one finds it a very 
small amount under the discontinuity, that 
is to say, if T’ is slightly less than O.4 sec. 
in heating the wire, one may carry T’ to 
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- 400 


True Period 
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We have experimented with the two re- 
tardations which were considered in thé 
preceding chapter; the curves 2 and 3 of 
Fig. 4 represent the results of the meas- 
urement. We notice on the two curves, 
the effect of retardation as is the case for 
the amplitude curves, more or less, as soon 
as the retardation increases. Besides, the 
discontinuity disappeared, and we obtained 
constant and well determined rates for all 
values of T. 

Curves 2 and 3 cross the horizontal axis 
at points which become further and further 
from 0.4 sec,. which signifies that, with in- 
crease retardations, the rate becomes zero 
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a value above 0.4 sec., the watch will con- 
tinue to lose to a considerable extent, the 
difference of phase between the balance and 
the watch being nearly zero. The direction 
is then unstable and the slightest disturb- 
ance suffices to bring the rate back to a value 
corresponding to the curve, which caused 
the gain, for example, touching the finger 
for an instant on the oscillating plane, one 
causes the passage in question. 

As we increase retardation, the influence 
on the rate diminishes progressively, as we 
would expect. If the retardation becomes 
infinite, the watch will be still; its rate will 
be normal for all lengths of the wire. 


(the watch rates correctly) when the pe- 
riod T* of the whole passes, not the value 
T of the period of the balance for the still 
watch, but increasingly greater values. 

The three tables which follow give the 
experimental results which are illustrated by 
the curves of Fig. 4. The ship’s chron- 
ometer on which the observations were 
made, kindly placed at our disposition by 
the house of Longines, was irregular in 
view of another study and presented when 
fixed level, a gain of about 617 sec. a day 
corresponding to a period of the balance of 
0.39716 sec. instead of 0.4 ‘sec. 

In order to simplify the tables, the rela- 
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Free! Free! Free! 





During June and July, we will give free, 
five dollars ($5.00) worth of findings to 
every customer who will purchase during 
these months, anything in our material line 
to the amount of fifty dollars ($50.00), 
less 6% for cash. We offer this to increase 
our mail orders. Order from any tool and 
material catalog. Don’t miss this oppor- 
tunity. This offer is good for anything 
published in a tool and material catalog. 


We are headquarters for the W. B. & 
‘Co., Crown and fancy shaped K. K. glasses. 





J. H. Mednikow & Company 


The Largest Genuine Watch Material 
House in the South 


83 South 2nd Street, Memphis, Tenn. 
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And so in 
Platinum— 


HE recognized position of leader- 

ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 
ford only to excel in all its depart- 
ments. 

With special emphasis on platinum, 
you will find Handy & Harman’s 
prices reasonable, quality high, and 
terms satisfactory. 


HANDY & HARMAN 


57 WILLIAM STREET 
NEw YorkK CITY 
Dealers in and Refiners of Precious Metals. 

















@ We wish to call your attention to the fact that 
we are in a position to do your melting of gold, 
silver, platinum, or any waste that contains 
precious metals, while you wait. We will return 
your metal or pay you full market price for same. 


@A trial will convince you. 


M. WALLACH 


Gold, Silver and Platinum Refiner 
ASSAYER and SWEEP SMELTER 
26 Forsyth Street New York 
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Refiners and Assayers 


T. B. HAGSTOZ @ SQN 
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tive rates only have been reported in thé 
third column; that is to say that the rate 
for the fixed watch has been taken equal 
to zero. 
L = length in mm. of the torsion wire. 
T'= natural period of the moveable ap- 


paratus. : 
M= rate in sec. per day; + = gain, 
— = loss. 
TABLE I. 

Natural Retardation (Curve 1, Figure 4) 
L cig M 
err 0 0 
0 0.009 — 1.0 
46.8 0.207 — 9.6 
86.5 0.276 — 23.9 
134.0 0.342 — 70.1 
177.5 0.3925 — 508.5 
181.0 0.3954 — 785.1 
182.0 0.3974 — 863.1 
182.5 0.3980 — 931.5 
182.8 0.3983 — 920.6 
183.0 0.3985 +1103.9 
185.4 0.4010 + 888.9 
186.3 0.402 + 794.9 
187.7 0.4034 + 692.9 
228.2 0.443 + 130.4 
322.0 0.526 + 59.0 
509.5 0.629 + 39.5 
742.0 0.794 + 33.6 

+ 29.5 
Taste II 
Retardation a (Curve 2, Figure 4) 

L fi M 
eer 0 0 
100.0 0.3136 =—— 36.4 
144.0 0.3747 — 151.4 
149.0 0.3810 — 199.4 
154.0 0.3874 — 261.2 
159.0 0.3934 — 350.4 
161.5 0.3963 — 357.4 
162.5 0.3980 — 346.4 
164.0 0.3994 — 65.4 
165.4 0.3994 + 115.6 
167.5 0.4010 + 321.6 
169.0 0.4050 + 332.6 
174.0 0.4106 + 274.6 
179.0 0.4165 + 228.6 
182.9 0.4212 + 201.6 
255.1 0.4954 + 65.2 
630.0 0.7760 + 27.6 

Taste III 
Retardation b (Curve 3, Fig. 4) 

L had M 
@ecce 0 0 
64 0.253 — $86 
121 0.344 — 
144 0.375 — 37 
160 0.394 ee; 
162 0.397 a 
164 0.399 aoe 
170 0.406 ae 
180 0.418 > =~ 
209.6 0.450 + 42 
266 0.506 + 26 
360 0.5885 ° + 25 

APPLICATIONS 


It is easy now to give account of what 
has passed in the case, cited at the begin- 
ning of this work, of the watch suspended 
on a nail and free to oscillate. The physi- 
cal pendulum which it constitutes has a 
certain period of oscillation T’ which one 
may determine by wedging the balance. This 
period T’ may be smaller or larger than 
the normal period of the balance, or it may 
be equal to it. For a watch of very small 
size, for example for a woman’s watch T’ 

T. For a man’s watch the contrary is 
. more so for a ship’s chronometer, 

If the watch runs, oscillations are pro- 
duced, being greater as T’ approaches T 
and in general quite visible. The watch 
loses if the natural period of T’ is smaller 
than that of the balance, it gains in the 
Opposite case. 

We have verified this with three watches 
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which were used in the second case. In 

order to diminish the frictions, we suspend- 

ed them by their rings not from a nail, but 

from a small steel knife held horizontally. 
Here are the results obtained: 


Rate Lost 
Differ- 
Watch T’ Fixed Free ence 


1st Ship’s chronometer. 0.518 A618.7 A636.0 +17.3 
2nd Ship’s chronometer 0.518 R 3.4 A 16.5 +19.9 
3rd Pocket chronometer 0.443 A 7.3 A 31.3 +24.0 


The case cited is not the only one sus- 
ceptible of producing a variation in rates. 
Each time, in fact, that a watch is not fixed 
in an absolute manner the oscillation of the 
balance will produce forced oscillation of 
the watch, sometimes visible, more often 
invisible, which manifests itself by a vari- 
ation in rate; that variation will be observ- 
able on precision chronometers. According 
to the kind of imperfect fixing, we can 
expect a loss or a gain conforming to the 
general remarks which precede. 

We have succeeded in putting these va- 
riations in evidence in some typical cases. 

(1) The watch rests horizontally on a 
rubber block placed on a table. In this 
case the couple of orientation due to the 
elasticity of the rubber is considerable and 
consequently causes free oscillations of small 
period. These conditions are analogous to 
those of paragraph B since the suspension 
wire is very short, and we must expect a 
small loss must be given it. 

A Longines ships chronometer held hori- 
zontally, since it was carefully made station- 
ary, gave a very regular rate correspond- 
ing to a mean loss of 4.8 sec. a day. Placed 
on a rubber block in the form of a trun- 
cated cone 34 mm. high, 33 mm. base dia. 
and 28 mm. top dia., the loss was carried to 
5.4 sec. a day, or a relative loss of 0.6 sec. 
a day. 

Another ship’s chronometer of the same 
make gave under almost identical condi- 
tions (rubber block slightly smaller, 25 
mm. high) a relative loss of 0.7 sec. a day. 

A Nardin marine chronometer showed a 
gain of 1.30 sec. a day which was found to 
reduce to 0.76 sec. when it was placed on 
three small rubber blocks about 7 mm. high 
and 8 mm. in dia., which corresponds to a 
relative loss of 0.54 sec. a day. 

(2) A watch resting on a velvet ring 
with long and stiff wire was found to give 
much the same results as those above, and 


_it was also accompanied by a loss. We re- 


mark, however, that if the cap is very flat, 
it will rest upon its whole surface and the 
movements which are produced will be in- 
significant. In order to demonstrate this 
fact, we placed under. the rug a piece of 
wood in the form of a spherical cap, in a 
manner such that the bottom of the watch 
may be in contact with the velvet near the 
center. The ship’s chronometer used above 
was slow by 5.15 sec. a day, the mean of the 
determinations made before and after the 
experiments. On the raised velvet, the loss 
was carried to 6.4 sec. an addition of 1.25 
sec. which was very noticeable. One the same 
velvet, but flat on the table, the rate was 
5.5 sec., which corresponds to the limit of 
precision which we expected. 

(3) A watch, slightly convex, is rested 
ona marble slab; it may turn around on 
the point of contact with the directing cou- 
ple. We must expect a gain, because it is 


: for 20 to 30 minutes. 
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in the same conditions as those which are 
realized in resting a watch on a moveable 
disc (B). It should be noted, however, 
that the friction will always be considerable 
and the effect very small. 

It may happen, nevertheless, that a grain 
of dust has gotten between the marble and 
the watch, forming in some sense a pivot, 
and assisting oscillations to some extent. 
The oscillations of the watch are then visi- » 
ble to the naked eye. 

To give an example of the rates in sec- 
onds a day of a pocket chronometer placed 
in fixed conditions: 


Rate fixed 

flat..... —4.2 —4.2 —4.4 —4.4 —4.7 mean—4.4 
Rate on mar- 

ble slab. .... —3.9 —4.1 —3.7 —3.0 mean—3.7 
Rate fixed 

flat..... —4.6 —4.3 —4.4 mean —4.4 


The difference between complete immo- 
bility of the watch and its rate on a matble 
slab corresponds to a gain of 0.7 sec. still 
measurable, although small. It will be 
noted that, on the marble, the watch has a 
less regular rate than when it is fixed. 

We might increase the illustrations; 
those which we have cited are sufficient we 
think, to show how the phenomena of forced 
vibrations may play a part in practice, and 
the importance which there is whether we 
study the rate of a watch, or whether we 
use it for precision measurements, to be 
sure that it is perfectly fixed. 

The case which has been raised recently 
(2) regarding watches carried by mechanics 
and in. which the rate varies with the speed 
of the train, is certainly not without analogy 
with those which we have treated. We shall 
perhaps soon have the occasion to make 
them gain—A. Jaquerod and H. Mugell. 


[THE END] 





Analysis of Silver Solder 


A 10-GRAM sample is taken and dissolved 

in the least possible amount of con- 
centrated nitric acid and then made up to 
1,000 cc. Two 50 cc. portions, equivalent 
to .5 gram each, are pipetted off and placed 
in 300 cc. beakers. To one beaker is added 
10 per cent. NaCl solution until all the 
AgCl is precipitated. Boil for a few min- 
utes and filter on a weighed porcelain 
Gooch crucible with an asbestos mat. Wash 
with NaCl solution and hot water and dry 
in oven at 100 deg. C. until weight is con- 
stant. Increase in weight is AgCl, of which 
75.27 per cent. is Ag. 

The solution from the above filtration is 
evaporated: to dryness with an excess of 
nitric acid. A little potassium chlorate will 
help break up chlorine. Take up with 15 
cc. nitric acid and 25 cc. water and then take 
to dryness again. Take up with 5 cc. nitric 
acid and 250 cc. water. Boil, cool slightly 
and electrolyze at 110 volts and 3 amperes 
Stationary cathode 
Dry with alcohol, 





and revolving anode. 
ether and weigh. Increase in weight is 
pure copper. The electrolyte after extrac- 
tion of Cu is reduced in bulk and made 
faintly ammoniacal. This will precipitate 
any Fe (Fe is sometimes present from 
mold and die and has never exceeded .03). 
The filtrate from the Fe is acidified with 


(Continued on page 130) 
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LTD. 


Chicago customer writes: “1 feel it is my duty to thank you for 
the fine results and will state that this is by far the largest 
returns for like amount that ! ever had.” 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 





UNITED STATES PATENTS 








Issue of June 14, 1927 


1,631,964. VANITY CASE. Natuan Kaspan, New 
York and Daniet Pottack, Brooklyn, N. Y., 
assignors to Majestic Metal Specialties, Inc., 
New York. Filed March 30, 1926. Serial 
98.416. 7 Claims. 

In a vanity case, a powder container, a cover 
therefor, and a powder sifter mounted on the cover, 





said powder sifter extending a substantial distance 

below the level of the powder in the powder con- 

tainer and including an arcuately movable closure 
plate. 

1,632,178. CONNECTER FOR WRIST-WATCH 
STRAPS. Wittarp A. Davis, Cranston, R. I., 
assignor to S. & B. Lederer Co., Providence, 
R. I. Filed April 8, 1926. Serial 100,763. 3 
Claims. 

In a two-part wrist watch strap, a connecter for 
said parts comprising a pair of connecter plates 
hinged together at one end, means for detachably 





retaining said plates together in folded position, a 
series of holes in one of said plates, a glove-type 
resilient snap for fastening stud in one strap part 
to snap into said holes to secure the strap in dif- 
ferent adjusted position, and means for securing 
the other strap,part to the other of said plates. 


DESIGNS 


72,877. SPOON OR SIMILAR’ ARTICLE. 
Frank S. TrumBvutt, Providence, R. I. Filed 


(\ 




















March 23, 1927, 
3% years. 


Serial 21,279. Term of patent 
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Ser. 247,290. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Scuein & ENGEL Co., doing 
business as Banner Watch Co., New York. 
Filed April 11, 1927. 


SENECA 


Particular description of goods.—Watches, Watch 
Movements, and Farts of the Same. 
Claims use since on or about Feb. 10, 1927. 


Ser. 247,731. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Feperat Marit OrpDER Cor- 
PORATION, New York. Filed April 20, 1927. 


METRO 


Particular description of goods.—Watches, Watch 
Movements, and Parts of Watches, Including 
Watchcases. 

Claims use since December, 1925. 


Ser. 248,629. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) JosEpH FEINSTEIN, New 
York. Filed May 7, 1927. 


AGWA WATCH 


No rights are asserted to the exclusive use of the 
word “Watch” apart from the mark as shown in the 
drawing. 

Particular description of goods.—Watches, Watch 
Movements, Watchcases, and Parts Thereof. 

Claims use since April 22, 1927. 


Ser. 248,630. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) JosEpH FEINSTEIN, New 
Issue of June 14, 1927 York. Filed May 7, 1927. 


JAYEFF WATCH 


No rights are asserted to the exclusive use of the 
word ‘“‘Watch” apart from the mark shown, in the 
drawing. 

Particular description of goods.—Watches, Watch 
Movements, Watchcases, and Parts Thereof. 

Claims use since April 22, 1927. 


Ser. 248,701. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) LIEBERMAN’ Bros., New 
York, Filed May 9, 1927. 


LIEBROS 


Particular description of goods.—Watches, *Vatch- 
cases, Watch Movements, Clocks, and Watch and 
Clock Parts. 

Claims use since Feb. 1, 1927. 


72,811. CLOCK CASING. Lovis V. Aronson, 





Newark, N. J. Filed Feb. 5, 1927. Serial 
20,630. Term of patent 3% years. 


72,812, CLOCK CASING. Louis V. Aronson, 








Filed Feb. 5, 1927. Serial 
Term of patent 3% years. 


Newark, N. J. 


20,631. 





UNITED STATES TRADE MARKS 





The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for “under the ten-year proviso” 
mre registrable under the provision in Clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee of 
£10 must accompany each notice of opposition. 


Ser. 246,308. (CLASS 27. HOROLOGICAL IN- 


STRUMENTS.) Tue Nov-E-Line Mra. Co., 
Inc., New York. 


Filed March 24, 1927. 





The lines in the paraph under the word ‘“‘Marvel”’ 

are indicative of and represent shading only. 
P-~'t- Jar desc:iption of goods.—Watchcases. 
Claims use since Oct. 31, 1925. 


Ser. 247,025. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) G. Krein & Son, 
New York. Filed April 6, 1927. 


VERONICA 


Particular description of goods.—Rosaries Made 
Wholly or in Part of Precious Metal or Plated 
Therewith. 

Claims use since March 18, 1927. 


Ser. 247,289. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Scuertn & ENGEL Co., doing 
business as Banner Watch Co., New York. 
Filed April 11, 1927. 


AVALON 


Particular description of goods.—Watches, Watch 


Issue of May 10, 1927 (Continued) 


Ser. 244,756. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Dret Watcu Case Co., Inc., 
New York. Filed Feb. 23, 1927. 





sn 
EAGLE WING 


Particular description. of eile aaa! and 
Parts Thereof. 
Claims use since about June, , 1926. 


Ser. 244,759. (CLASS 27. HOROLOGICAL IN- 


Movements, and Parts of the Same. 


Claims use since on or about Feb. 10, 1927. 
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STRUMENTS.) Due, Wartcu Case Co., Inc., 
New York. Filed Feb. 23, 1927. 





Cot 


“: 


a WIN 








Particular description of goods.——Watches and 
Parts Thereof. 
Claims use since about April, 1926. 


[ACT OF MARCH 19, 1920, SEC. 1 (b)]. 
THESE REGISTRATIONS ARE NOT SUB- 
JECT TO OPPOSITION 
June 7, 1927 
228,784. (CLASS 27. HOROLOGICAL IN- 


STRUMENTS.) G. A. Soven & Co., Chicago. 
Filed Jan. 20, 1927. Serial 243,118. 


Bs 


Particular description of goods.—Watches. 
Claims use since Oct. 15, 1925. 


228,795. (CLASS 28. JEWELRY AND PRE- 
CIOUS METAL WARE.) Sranistaw Kie- 
LaR, doing business as Non-Slip Buckle Co., 
Milwaukee, Wis. Filed Oct. 17, 1925. Serial 
221,903. 


NON-SLIP BUCKLE CO. 


Particular description of goods.—Belt Buckles 
Made of or Plated with Precious Metal. 
Claims use since Sept. 15, 1925. 


TITLES 
Issue of June 14, 1927 
9,923.—Title: DEAR ANCIENT. For Jewelry. 
Marcus & Lo., New York. Published Feb. 
12, 1927. 
9,924.—Title: MASTER OF THE HOURS. For 
Jewelry. Marcus & Co., New York. Pub- 
lished Jan. 15, 1927. 


9,925.—Title: PROLOGUE. For Jewelry. Marcus 
& Co., New York. Published Dec. 18, 1926. 


9,926.—Title: CON BUYING PEARLS. For 
Jewelry. Marcus & Co., New York. Pub- 
lished Nov. 20, 1926. 


9,927.—Title: THAT UNCONQUERABLE CRYS- 


TAL. For Jewelry. Marcus & Co. New 
York. Published Oct. 23, 1926. 

9,928.—Title: THAT CERTAIN COLOR. For 
Jewelry. Marcus & Co., New York. Pub- 


lished Oct. 1, 1926. 


Trade Mark Registrations Granted 
June 7, 1927. (Continued) 


228,507. FOUNTAIN PENS AND PENCILS. 
Satz Bros., Inc., New York. 
Filed Jan. 10, 1927. Serial 242,623. PUB- 
LISHED MARCH 29, 1927. 


228,570. FOUNTAIN PENS AND PENCILS. 
EcuipsE FounTaIn Pen & Penciy Corp., New 
York. 

Filed Feb. 16, 1927. Serial PUB- 

LISHED MARCH 29, 1927. 


228,658. ORNAMENTAL PENDANTS FOR 
PERSONAL WEAR. Arow Matsuoka, do- 
ing business as Colonial Import Co., San Fran- 
cisco, Cal. 

Filed Jan. 5, 1927. Serial PUB- 

LISHED MARCH 29, 1927. 


244,435. 


242,384. 


THE JEWELERS’ CIRCULAR 





Mr. and Mrs. Jack L. Straub and daughter 
Helen, sailed on June 21 on the Aquitania 
for a tour of Europe. 


G. T. Watts, sales manager of the 
material department of the Waltham Watch 
Co., visited the local trade last week. 

The automobile of George R. Weber, of 
Louis Weber & Son, was damaged in a col- 
lision here on June 14, but nobody was 
injured. 

F. A. Wheeler, of the traveling sales 
force of the Non-Retailing Co., has gone 
to Keene, N. H., to join his wife. He will 
remain two weeks. 

J. Gerald Harris, a former student of 
the Bowman Technical School, now with 
J. C. McKelvey, Belaire, O., was a visitor 
in Lancaster recently. 

The J. F. Apple Co. furnished the gold 
balls awarded the tennis team of the 
Atlantic City High School for being 
champions in the South Jersey tournament. 

These trade visitors were in Lancaster 
recently: Charles T. Leasure, with Jeweler 
Frashman, Altoona, Pa.; Harry Goll, 
Florence, S. C.; J. Streitz, Chicago; Irwin 
Daehke, York, Pa. 

John J. Bowman, of the Bowman 
Technical School, and wife, are on a trip 
to Washington and: Norfolk, Va. W. J. 
Wood, Brooklyn, N. Y., has entered this 
school as a student. 

Lancaster will be the scene of a big con- 
vention the second week of August, when 
the Retail Merchants’ Association of Penn- 
sylvania meets here. It is a very important 
State organization, having a membership of 
10,000. 

The Lancaster Advertising Club has 
established a Better Business Bureau and 
among its committees are Robert E. Miller 
and Frank C. Beckwith, vice-presidents of 
the Hamilton Watch Co., and Carl Drepperd, 
its advertising manager. 

A necklace containing 30 pearls was 
found at 3rd and Market Sts., Harrisburg, 
the evening of June 15, by Sergeant Blair, 
city policeman, and it is being held by the 
police for a claimant. The necklace is be- 
lieved to be a valuable one. 

Seven students in the five Lancaster 
Catholic parochial schools and two in the 
Columbia parochial schools have received 
gold medals for highest average in American 
history from the Knights of Columbus, 
Louis Weber & Son furnishing the medals. 

The Lancaster Optometrical | Society 
members entertained their ladies the evening 
of June 15 with a chicken and waffle supper 
at a Landisville hotel, in place of the usual 
monthly meeting. No more meetings will 
now be held until September, the usual Sum- 
mer vacation being at hand. 

F. A. Peters and Carl Breinig, of the 
H. S. Meiskey Co., spent several days last 
week in New York on business. From 
present indications it looks as though Oregon 
Manor, a large pleasure resort near Lan- 
caster, owned by Mr. Peters, will be chosen 
as an aviation field for Lancaster. 

Mrs. A. L. Hibbard, whose husband is a 
member of the jewelry firm of A. E. Hib- 
bard & Son, New Bern, N. C., is visiting 


‘her mother in Lancaster. 





June 22, 1927 


She was Miss 
Cecelia Kirchner before marriage, book- 
keeper for Ezra F. Bowman’s Sons, and 
she and her husband met while he was a 
student at the Bowman Technical School. 

Charles M. Stoner, class of 1927, Man- 
heim, Pa., has presented a loving cup to 
the Alumni Association of the Manheim 
High School, to be held each year by the 
class having the largest percentage of mem- 
bers present at the annual alumni reunion, 
a class to be eligible after the second year 
after graduating. The cup was furnished by 
Jeweler Stoner, Northumberland, Pa. 

Charles W. Nutto, connected with the 
Saul L. Solomon jewelry supply establish- 
ment, was married in Philadelphia on June 
8 to Miss Mae E. Groff, of Quarryville, Pa, 
Allen Dove, of the firm’s traveling sales 
force, has been covering their territory in 
New Jersey, and his brother, Benjamin Dove, 
an ocean steamship wireless operator, of 
New York, has been visiting Mr. Solomon. 

In spite of most unfavorable weather 
conditions June has so far been a prosperous 
one for the jewelers. Commencements at 
Lancaster city and county’s many promi- 
nent educational institutions and score of 
High Schools and many weddings furnished 
a great deal of trade in gift goods. The 
first Thursday half-holiday this season for 
Lancaster comes on June 30, continuing 
through July and August. 

Having discovered that there were many 
musicians among the employes of the 
Hamilton watch ‘factory, H. A. Ruthhart, 
has organized a watch factory band, the 
conductor being M. S. Crockett, who was 
director of the Nuss Military Band, Boston, 
for three years, the Waltham (Mass.) city 
Band and the Moose Band. The band will 
give its first open air concert on the fac- 
tory grounds before the end of June. Such 
concerts will be given during July and 
August. The organization consists of 24 
mriembers. 








Analysis of Silver Solder 





(Continued from page 127) 








HCl! and the Zn titrated with std. potas- 
sium ferrocyanide, using uranium acetate as 
indicator. 

The second 50 cc. portion is diluted to 
about 100 cc. with water and enough KCN 
solution (50 per cent.) is added to form the 
Cu(CN), and AgCN. Boil gently and add 
enough additional KCN to dissolve the ex- 
cess AgCN, thereby forming the double 
cyanide KAg(CN).. The solution is ready 
for electrolysis at one ampere, 110 volts. 
Stationary cathode and revolving anode. 
Time about 30 minutes. The solution 
breaks down into potassium and_ silver 
cations and cyanogen anions, the silver be- 
ing deposited in a uniform, coherent layer on 
the electrode. The increase in weight is Ag. 
In order to have an excess of KCN always 
present, a piece of KCN about the size of 
a pea is put into the electrolyte after the 
current has been on about 15 minutes. | 

We have been able to check the gravi- 
metric and electrolytic in all cases within 
.05 per cent. This method gives us a double 
check on our silver and has proven correct 
when checked by referee chemists for the 
past 15 months——William Kuebler and J. J. 
Gallagher in Chemist-Analyst. 





